A.B.A.  approves 
new  guidelines 
for  gag  orders 


lEmployes  sell 
subscriptions 
(see  page  50) 

Model  co-op  ad 
contract  offered 
to  drug  stores 
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If  you  lived  in  Massachusetts  and ' 
you  wanted  to  know  who  had  the  ■ 
best  average  ever  in  the  major  | 
leagues  or  how  to  establish  a  claim 
in  small  claims  court  or  how  many  i 
doctors  live  in  Boston,  these  are  | 
the  people  who  could  get  you  the ' 
answer.  Because  Edna  Shea,  Tom  i 
Long,  and  Edward  Quill  are  three  i 
of  the  four  people  who  handle  The  : 
Globe’s  question  and  answer  col- 1 
umn  “Ask  The  Globe.”  And  noi 
reporters  were  ever  more  diligent ; 
in  tracking  down  the  facts  than ; 
they  are.  | 

In  an  average  year,  they’ll  re- ! 
i  ceive  over  50,000  queries.  Most  | 
of  the  questions  deal  with  such  | 
topics  as:  Blue  Cross,  tax  refunds,  i 
welfare  red  tape,  consumer  rip- 
:  offs,  landlords,  trivia  and  history.  ' 
News  is  whatever  interests  peo- 1 
pie.  And  thanks  to  the  efforts  of 
Edna,  Tom  and  Ed,  “Ask  The : 
Globe”  is  one  way  we  can  give  i 
people  exactly  the  news  they  want  i 
to  hear.  And  that’s  good  news  for  ^ 
everyone.  i 

Mum  (globe 

Have  you  seen  The  Globe  today? 


Who^  first 
everyday 
in  Seattle  and 
WesternVMkdiington? 


There’s  only  one  newspaper  covering  both  Seattle 
and  the  fifteen  county  Western  Washington  area. 

The  newspaper:  The  Seattle  Post-Intelligencer. 

The  market:  2,400,000  people  who  spend  well  over 
nine  billion  dollars  annually  on  all  kinds  of 
goods  and  services. 

As  the  only  morning  publication  in  Western  Washington, 
serving  both  the  population  and  market  activity 
centers  in  the  state,  shouldn’t  you  put  the  P-l 
on  your  next  schedule  for  the  Pacific  Northwest? 

For  more  information,  contact  our  national  advertising 
department,  (206)  628-8233,  or  have  a  talk  with  your 
local  Hearst  Advertising  Service  representative. 


The  Seattle  Fost-Intelligeiicer 

Washington's  Leading  Morning  Newspaper 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


AUGUST 


AUGUST 

19*22 — Mid-Atlantic  Newspaper  Advertising  Executives  Association,  Myr¬ 
tle  Beach,  South  Carolina. 

22*24 — Texas  Daily  Newspaper  Association,  Bahia  Mar  Resort  Hotel, 
South  Padre  Island. 

29*31 — SNPA  Production  Conference,  Royal  Sonesta  Hotel,  New  Orleans, 


29*Sept.  3 — ANPA/INPA  Newspaper  Executives  Marketing  Seminar,  Tam- 
arron,  Durango,  Colorado. 

SEPTEMBER 

I—  Buckeye  Press  Association,  Mohican  State  Lodge,  Perrysville,  Ohio. 

7*9 — Music  Critics  Association,  Inc.,  Kennedy  Center,  Washington,  D.C. 

9.11 — Midwest  Graphics  76,  O'Hare  International  Trade  &  Exposition 

Center,  Rosemont,  III. 

9*11 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 
Sheraton-Harrisburg  Inn. 

10*12 — Ohio  Newspaper's  Classified  Clinic,  Marriott  Inn,  Columbus. 

II —  Ohio  Press  Women,  workshop,  Hillcrest  Inn,  Akron. 

11*12 — New  York  State  Publishers  Association,  production  conference, 
Sheraton  Eagle  Bay  Inn,  Ossining. 

14 — Canadian  Press,  board  meeting,  St.  John's,  Nfid. 

15*18 — American  Association  of  Sunday  and  Feature  Editors,  Hyatt  Re¬ 
gency,  Nashville,  Tenn. 

15*18 — International  Newspaper  Promotion  Association,  European  meet¬ 
ing,  Arles,  France. 

16*17— Allied  Publishers,  Big  Sky,  Montana. 

16*18 — Mid  America  Newspaper  Conference,  Branson,  Mo. 

17*19 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Hotel, 
Ocean  City,  Md. 

19*20 — Midwest  Newspaper  Advertising  Executives  Association,  Kansas 
City,  Mo. 

19-22 — 11th  ANPA  Conference  for  Young  Newspaper  Men  and  Women, 
Drake  Oakbrook,  Oak  Brook,  III. 

19*22 — Western  Classified  Advertising  Association,  South  Coast  Plaza 
Hotel,  Costa  Mesa,  California. 

22*24 — Suburban  Newspaper  Advertising  Conference,  Sheraton  Chicago 
Hotel,  Chicago,  III. 

23*26 — Florida  Newspaper  Advertising  Executives,  sales  conference.  Key 
Biscayne  Hotel,  Miami. 

23*26 — Pacific  Newspaper  Mechanical  Conference,  Town  and  Country 
Hotel,  San  Diego,  Calif. 

24*25 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 
nia,  San  Diego 

25*28 — New  York  State  Publishers  Association,  Otesaga  Hotel, 
Cooperstown,  N  Y. 

26*28 — Southern  Circulation  Managers  Association,  Nashville,  Tenn. 

26-29 — International  Newspaper  Promotion  Association,  eastern  region. 
Great  Gorge,  N.J. 

29*Oct.  1 — Pennsylvania  Newspaper  Publishers'  Association,  Hershey 
Motor  Lodge  and  Convention  Center,  Hershey,  Pa. 

29*Oct.  2 — National  Conference  of  Editorial  Writers,  Hilton  Head  Island, 


course, O 
^  they  knew! 

Soccer  fans  came  in  league-record 
numbers  to  see  superstar  Pele  and  the 
New  York  Cosmos  meet  hometown 
favorite  Tampa  Bay  Rowdies. 

The  St.  Petersburg  Times  and  Evening 
Independent  had  given  the  crowds  full 
advance  news  coverage  of  the  North 
American  Soccer  League  game.  But  these 
newspapers  didn’t  stop  there.  We  got 
involved  with  our  readers  in  one  of  the  big 
sports  happenings  of  the  summer. 

The  Independent’s  sports  pages  carried  a 
colorful  design  of  a  long-legged  Rowdie 
and  the  slogan  “Pele  Who?”  in  heat 
transfer  inks.  Readers  by  the  hundreds 
ironed  the  design  onto  tee  shirts  to  wear 
to  the  game. 

Bright  hand  cards  with  the  design  were 
printed  and  given  away  at  Tampa  Stadium. 
Thousands  of  eager  fans  waved  the 
placards  throughout  the  game,  and 
afterwards  carried  them  home  as 
souvenirs.  Those  autographed  by  Pele 
were  collector’s  items. 

It’s  fun  to  have  a  good  time  with  our 
readers!  That  philosophy  guides  a  busy 
program  of  sports  events  co-sponsored  by 
The  Times  and  Independent.  Basketball, 
golf  and  lob  ball  tournaments.  An  annual 
Sportsalute  awards  dinner  and  monthly 
awards  to  amateur  athletes.  Fishing 
contests.  Baseball  games.  Contests  for 
football  tickets. 

This  sports  schedule  is  one  that  scores  big 
with  readers  on  Florida’s  Suncoast! 


30-Oct.  3 — New  York  Press  Association,  Otesaga,  Cooperstown.  N  Y. 

OCTOBER 

1-3 — New  England  Press  Association,  Treadway  Samoset  Resort,  Rock- 
port,  Maine. 

3*6 — International  Newspaper  Promotion  Association,  southern  region, 
Louisville,  Ky. 

3*10 — National  Newspaper  Week. 

6-8 — UPl  Edicon,  Statler  Hilton  Hotel,  Washington,  D.C. 

7*10— Women  in  Communications,  Inc.,  Marc  Plaza  Hotel,  Milwaukee. 

10*12 — Mid-Atlantic  Circulation  Managers  Association,  Sheraton- 
Crabtree  Inn,  Raleigh,  N.C. 

12-15 — Advertising  Media  Credit  Executives  Association,  Crown  Royal 
Hotel,  Kansas  City,  Mo. 

13*16 — Association  of  National  Advertisers,  The  Broadmoor,  Colorado 
Springs. 
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Eastman  Kodak  Company 

Graphics  Markets  Division 
Dept.  661 -A 

Rochester,  New  York  14650 


I’d  like  to  have  a  Kodak  Graphic  Arts  Technical  Sales  Representative  spell  out 
at  least  one  production  efficiency  for  our  newspaper.  Have  him  call  me  for  an 
appointment: 


Name _ Title _ 

Or,  I  suggest  he  contact  this  person  at  our  newspaper: 

Name _ Title _ 


Newspaper 


Address 


City _ State _ Zip _ Phone _ : _ 


Should  someone  with  your  production 
responsibilities  clip  a  coupon? 

Yes,  especially  if  you’re  interested  in  cutting  costs  and  certain  our  representative  can  give  you  one  or  more  con- 

improving  efficiencies  in  such  areas  as  copy  and  half-  crete  suggestions — that  you  can  accept  or  not,  under  no 

tone  preparation,  phototypesetting,  paste-ups,  and  han-  obligation— on  how  to  improve  efficiencies, 

dling  poor  copy  materials.  So  clip  a  coupon. 

We’ll  have  a  Kodak  Technical  Sales  Representative  There’s  more  to  us  than  meets  the  eye.  And  we  want 

work  with  you  (or  whomever  you  say).  We  feel  almost  to  prove  it. 


Converting  To  Di-Litho® 

Or  Offset?...lf  So.  We  urge  Ydu 
To  Head  The  Following  ^ 


If  you  are  making  the  “big  switch”  to  Di-Litho  or  offset.  Western  Litho 
Plate  offers  you  a  service  that  guarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  plateroom  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And ...  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up  —  until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate¬ 
room.  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  opportunity  to  concentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
plateroom  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drawing  showing  where  each  piece  of  equipment  should  be  placed,  based 
upon  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE... 

IN  OUR  LAB  AND  AT  YOUR  FACILIIY 

Western  Litho  Plate’s  facilities  contain  a  laboratory  in  which  your  electri¬ 
cal  and  maintenance  people  can  learn  more  about  Western’s  plate  processing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 
training  sessions  within  your  facilities,  teaching  your  plateroom  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PHNCH-COATER  MODEL  SP-3.  especially  designed  for  the  newspaper 
industry,  your  solution  to  plate  prtKessing  bottlenecks. 

THE  WESTERN  LITH-X-POZER.  the  leading  automated  plate-exposing 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  LITHOPLATER.  the  most  versatile  and  advanced  plate 
processor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  LfTHOCOATER.  an  economical  roller  coater  which  is 
ideal  for  any  plateroom  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  plateroom  equipment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 

For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 
St.  Louis,  Mo.  63122— Atten:  Don  Holmes 


Please  send  me  my  package  of  Platenwm  Conversion  Information. 

NAME _ 

TITLE _ 

COMPANY _ 

ADDRESS  _ 

CITY _ _ STATE _ ZIP _ 

uienern  L •  T H  o  platei^i 

3433  TREE  COURT  INDUSTRIAL  BLVD  ST  LOUIS  MO  63122  •  PHONE  TOIL  FREE  BOO  32S  3310 


R  D>*l<fno  registered  trademark  of  ANPA  Research  Institute 


Newsbriefs 


The  Oklahoma  Press  Association  and  the  Oklahoma  chapter 
of  Professional  Journalists,  Sigma  Delta  Chi,  went  on  record 
August  5  as  deploring  action  of  an  Oklahoma  County  judge  in 
banning  publication  of  the  name  or  picture  of  an  1 1 -year-old 
charged  with  second-degree  murder. 

The  first  organization  wrote  a  letter  to  the  judge  in  which 
reference  was  made  to  the  recent  U.S.  Supreme  Court  ruling 
in  Nebraska.  Ben  Blackstock,  executive  vicepresident  of  the 
newspapers’  organization,  said  it  was  ready  to  add  voice  and 
effort  when  needed  and  that  its  lawyer  was  being  consulted. 

The  Daily  Oklahoman  reported  that  news  media  were 
complying — “at  least  temporarily.” 

The  judge  lifted  the  order  portion  forbidding  defense  and 
state  attorneys  from  discussing  the  case.  A  secret  trial  for  the 
defendant  is  set  for  September  23.  The  jurist  says  that  the 
boy  is  not  charged,  criminally,  and  that  the  worst  that  could 
happen  to  him  is  a  judgement  of  delinquency  by  reason  of 
second-degree  murder. 

*  *  * 

Items  which  get  more  space  in  supermarket  ads  of  daily 
newspapers,  or  which  are  separated  from  other  items,  will 
develop  greater  sales  increases  than  those  advertised  in 
smaller  space  or  in  listings,  according  to  a  new  research 
report  by  the  Newspaper  Advertising  Bureau,  Inc. 

The  Bureau  conclusions  are  based  on  analysis  relating 
advertising  to  product  movement  in  supermarkets  equipped 
with  electronic  scanners  at  their  cash  register  checkouts. 
The  Bureau  is  currently  receiving  computer  printouts  with 
such  product  movement  data  from  six  supermarket  chains. 
Said  the  report: 

“Several  analyses  have  shown  that  large  space  is  as¬ 
sociated  with  large  increases  in  sales  and  small  space  (as 
with  a  printed  list  in  small  type)  is  associated  with  relatively 
small  increases  in  sales. 

“Although  the  sales  increases  may  be  due  to  very  careful 
selection  of  the  items  to  be  given  larger  space  (so  that  the 
items  most  likely  to  do  well  are  given  the  largest  amount  of 
space)  the  data  seem  to  support  the  idea  that  amount  of 
space  is  one  of  the  causes — big  space  sometimes  seems  to 
work  even  when  the  price  is  not  lowered  for  the  sale 
week  .  .  .” 

♦  *  * 

The  Audit  Bureau  of  Circulations  has  issued  a  clarification 
of  an  ABC  rule  prohibiting  the  publicizing  of  a  specific  value 
for  coupons  in  that  day’s  issue  or  in  future  issues. 

Although  the  ABC  rule  does  bar  such  promotions  for 
same-day  and  future  issues,  it  does  not  prohibit  carrying  a 
directory  or  index  in  a  particular  issue,  such  as  “Today’s 
Money  Saving  Coupons”  or  other  attention-getting  notices. 
However,  no  monetary  value  can  be  included  in  such  public¬ 
ity. 

The  rule  (Chapter  C,  Article  1,  Section  14  of  the  ABC 
Bylaws  and  Rules)  does  not  prohibit  including  the  specific 
value  of  coupons  in  follow-up  promotions,  such  as  “Last 

week’s  coupons  could  have  saved  up  to  $  _ ”  ABC  has 

said  that,  upon  request  by  a  member  publisher,  it  will  review 
promptly  and  at  no  cost  any  planned  publicity  for  confor¬ 
mance  to  the  rules. 

*  *  ♦ 

The  Odessa  (Tex.)  American  has  been  barred  permanently 
from  the  office  of  District  Attorney  John  Green  for  publishing 
what  he  called  an  irresponsible  story  designed  to  “embarrass 
me.”  “As  of  this  day  any  news  which  is  newsworthy  con¬ 
cerning  this  office  will  only  be  given  to  the  tv  stations,  radio 
stations  and  other  newspapers  of  the  Permian  Basin,”  Green 
said  at  a  news  conference  closed  to  American  reporters. 
Apparently  what  angered  Green  was  a  story  published  by  the 
Dallas  Times  Herald  linking  him  to  a  trip  to  Las  Vegas  with 
a  convicted  felon.  The  story  was  picked  up  by  the  American. 
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WE  OFFER  THE 


SERVICE 


Where  can  you  get  an  offbeat,  provocative,  informative  and  habit-forming 
news  report? 

Exclusively  through  The  Newhouse  News  Service! 

Caution:  Once  you  start  using  the  columns  and  news  features  listed  below, 
your  readers  may  become  addicted. 


THE  PUBLIC  CONCERN:  News  and 
views  of  vital  interest  to  consumers,  by 
Kay  Mills. 

THE  ECONOMY:  An  expert’s  assess¬ 
ment  of  latest  developments  in  public 
finance,  by  Peter  Nagan. 

THE  LAW:  Jack  C.  Landau’s  knowl¬ 
edgeable  look  at  law-and-court  issues 
of  the  day. 

THE  ENVIRONMENT:  Peter  Bernstein 
keeps  you  abreast  of  our  life-support 
systems. 

SOCIAL  ISSUES:  Reports  on  today’s 
changing  society  and  lifestyles,  by 
Susan  Fogg. 

TRANSPORTATION:  On  land,  on  the 
sea  and  in  the  air . . .  covered  in  detail 
by  Michael  Conlan. 

THE  PRESIDENCY:  Saul  Kohler  reports 
from  1600  Pennsylvania  Avenue. 


CONGRESS:  Miles  Benson  brings 
the  House  and  Senate  into  your  home. 

THE  REED  REPORT:  Colorful  inside- 
the-news  feature  column  by  Dean  Reed, 
editor  of  the  Newhouse  News  Service. 

IN  TRAVELCIRCLES:Travel  editor  Joel 
Sleed’s  prize-winning  report  crammed 
with  useful  information  for  travelers. 

CRITIC-AT-LARGE:  The  world  of 
music,  dance  and  the  arts  as  seen  by 
critic  Byron  Belt. 

MOVIES:  Frances  Taylor’s  widely- 
quoted  views  and  reviews  of  motion 
pictures,  stars  and  standards. 

BROADWAY:  The  William  Raidy’s 
respected  reviews  and  features  on 
contemporary  theater. 

BOOKS:  Victor  Wilson  reports  news 
from  current  literature. 


...  all  part  of  the 

NEWHOUSE  NEWS  SERVICE 

Dean  Reed,  Editor 
1750  Pennsylvania  Ave.,  NW 
Washington,  D.C.  20006 
(202)  298-7080 

an  integral  part  of 

CHICAGO  DAILY  NEWS/SUN-TIMES  SERVICE 

Distributed  by: 

Field  Newspaper  Syndicate 
401  North  Wabash  Avenue 
Chicago,  Illinois  60611 
(312)  321-3086 


Editor  &  Publisher 
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Delay  at  St.  Paul’s 

The  ratiocination  of  some  congressional  committees  is  a 
puzzlement. 

Senate  Resolution  139  calls  for  the  National  Park  Service 
to  acquire  and  maintain  St.  Paul’s  Church  in  Mount  Vernon, 
N.Y.,  the  site  of  the  royal  election  which  resulted  in  the 
jailing  of  John  Peter  Zenger,  as  a  monument  to  Freedom  of 
the  Press  and  the  Bill  of  Rights. 

Chairman  J.  Bennett  Johnston  of  the  Parks  and  Recre¬ 
ation  subcommittee,  which  has  held  a  hearing  on  the 
measure,  offered  an  amendment  calling  for  a  one-year 
feasibility  study  to  consider  the  pros  and  cons.  It  was 
approved  by  the  Senate  Interior  Committee. 

Before  the  action  of  the  Interior  Committee,  however. 
Senator  James  L.  Buckley  of  New  York,  one  of  the  sponsors 
of  S.J.139,  pointed  out  the  sad  state  of  deterioration  of  the 
church  and  steeple  which  could  be  further  damaged  by 
weather  in  a  year’s  time.  Whereupon,  Sen.  Johnston  and  the 
committee  approved  an  amendment  to  the  amendment  for 
an  appropriation  of  up  to  $100,000  to  restore  the  church 
during  the  feasibility  study. 

In  one  move  the  Senate  Committee  acknowledged  the 
importance  of  the  Historic  Site,  assumed  responsibility  for 
restoring  it,  but  delayed  final  action  for  a  year. 

Members  of  the  House  and  Senate,  when  the  final 
measure  is  presented  to  them,  should  see  the  wisdom  of 
approving  the  legisation  creating  St.  Paul’s  as  a  National 
Monument  without  delaying  action.  The  need  for  restor¬ 
ation  and  evidence  of  its  historic  significance  is  before  the 
subcommittees  and  there  is  no  need  of  a  year’s  study. 

Contempt  citations 

In  the  last  few  weeks  the  Florida  Supreme  Court  over¬ 
turned  a  contempt  citation  against  a  St.  Petersburg  (Fla.) 
Times  reporter  upholding  her  right  to  protect  her  confi¬ 
dential  sources;  the  U.S.  Court  of  Appeals  vacated  a 
contempt  citation  against  two  Charleston  (W.Va.)  Gazette 
reporters  on  the  same  ground;  and  a  Denver  judge  vacated 
a  contempt  action  against  a  Rocky  Mountain  News  reporter 
for  slightly  different  reasons. 

But  in  California,  where  a  state  shield  law  exists,  the 
lower  courts  take  a  different  view.  Bill  Farr,  Los  Angeles 
newsman  who  once  spent  46  days  in  jail  for  refusing  to 
reveal  a  source,  faces  further  sentencing  unless  an  appeals 
court  favorably  considers  his  petition.  Four  Fresno  Bee 
newsmen  were  ordered  to  jail  for  indefinite  terms,  an 
appellate  court  temporarily  stayed  the  order,  and  the 
matter  is  before  the  State  Supreme  Court. 

Neither  of  these  cases  involved  fair  trial,  only  efforts  by 
lower  court  judges  to  force  identification  of  sources.  Cali¬ 
fornia’s  highest  courts  should  wipe  out  these  punitive 
actions  against  newsmen  who  are  adhering  to  the  highest 
code  of  their  profession. 
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Letters _ 

MISSING  FACT 

I  am  writing  in  reference  to  an  article 
which  appeared  on  page  12  of  the  E&P 
issue  of  July  24. 

While  it  is  true  that  the  PTA  sought 
information  from  The  Advertising  Coun¬ 
cil  in  regard  to  Council  assistance,  the 
article  would  make  it  seem  as  though 
financial  considerations  were  the  sole  re¬ 
ason  for  the  PTA  to  seek  aid  elsewhere. 

The  PTA,  and  more  recently,  “The 
Today  PTA”  perform  a  very  real  and 
needed  service  to  their  primary  audi¬ 
ence.  They  are  an  action  oriented  or¬ 
ganization  and  as  such,  do  attempt  to 
influence  legislation  helpful  to  their 
cause. 

Since  the  first  criterion  of  The  Adver¬ 
tising  Council  reads,  “That  the  proj¬ 
ect  be  non-commercial,  non-denom- 
inational,  non-partisan  politically,  and 
not  designed  to  influence  legislation,” 
1  think  that  you  can  see  that  there 
was  somewhat  more  to  “The  Today 
PTA”  seeking  another  source  for  their 
campaign. 

John  St.  Leger 
(St.  Leger  is  vicepresident.  The  Advertis¬ 
ing  Council  Inc.) 


NOW, DON'T  PANIC.  THIS  (5  JUST  A  TEST  ! 

SIG  ADS  UNDER  30  READERS 


On  page  8  in  editor  &  publisher,  July  editor  &  publisher  reported  in  April 
24,  1976,  you  mention  that  the  Daily  1976  that  newspaper  editors  and  pub- 
News,  Anadarko  (Okla.)  published  a  lishers  are  concerned  about  a  group  of 
page  of  signatures  around  the  Declara-  people  in  the  United  States  who  neither 
tion  of  Independence  at  $1.00  per  signa-  read  nor  subscribe  to  the  daily  news- 
ture.  paper.  Recent  articles  have  identified 


*  ii<  « 

‘PUFF  PIECE’ 

In  response  to  John  Consoli’s  “Jody 
Powell:  Profile  of  Jimmy  Carter’s  Press 
Secretary” — 

Consoli  manufactured  another  Carter 
puff  piece. 

It  is  interesting  to  note  that  in  a  story 
labeled  “profile,”  Consoli  failed  to  men¬ 
tion  the  fact  that  Powell,  the  official 
voice  of  the  man  who  will  never  tell  a  lie, 
was  dismissed  from  the  Air  Force 
Academy  for  cheating  in  1964. 

That  f^act  was  important  enough  for 
Powell  to  mention  it  to  Carter  before 
Powell  began  working  full  time  for  the 
now  presidential  candidate. 

Had  Consoli  been  writing  Nixon  pro¬ 
files  a  few  years  ago,  the  Nixon  presi¬ 
dency  would  have  been  secure,  indeed. 

Mark  L.  Genrich 
Sterling,  Virginia 
*  * 

SERVICE 

Your  publishing  the  Supreme  Court 
decision  in  the  Nebraska  gag  case,  cover¬ 
ing  17  pages  of  the  July  17  issue,  set  a 
high  mark  in  service  to  readers.  It  is  sur¬ 
passed  only  by  the  remarkable  analysis 
of  Supreme  Court  cases  involving  the 
First  Amendment  in  the  July  3  issue.  1 
have  followed  E&P  closely  for  40  years 
and  am  pleased  at  your  enterprising  news 
and  feature  coverage.  Reprints  of  the 
First  Amendment  section  will  be  eagerly 
awaited. 

Warren  K.  Agee 
(Agee  is  a  professor  in  the  University  of 
Georgia  School  of  Journalism.) 

EDITOR  &  PUBLISHER  for  August  14,  1976 


The  Baltimore  News  American  sells  a 
signature  page  every  year  for  our  July  4 
issue.  This  year  we,  in  classified  adver¬ 
tising,  sold  113  signatures  at  $20.00  per 
signature  and  ran  the  page  in  two  colors 
and  black  (see  tear  page  above). 

The  News  American’s  special  Bi- 
Centennial  sections  on  July  4  resulted  in 
a  large  increase  in  circulation  for  that  day 
and  we’re  still  selling  back  copies  over 
the  counter  in  Classified. 

Vernon  G.  Schultheis 
(Schultheis  is  classified  ad  manager,  Bal¬ 
timore  News  American.) 


that  group  as  people  under  the  age  of  30. 

After  1  read  several  articles  concerning 
that  problem,  I  became  curious  about  the 
students  at  the  University  of  Utah  in  Salt 
Lake  City.  Were  those  students  among 
that  under-30  group?  1  was  specifically 
interested  in  those  students  who  were 
enrolled  in  the  Journalism  and  Mass 
Communication  Division — those  who 
hope  to  make  a  career  in  the  mass  media. 

I  devised  a  questionnaire  as  a  project 
for  a  Newspaper  Economics  and  Man¬ 
agement  class  and  surveyed  190  students 
in  May  1976. 

The  results  were  not  what  1  expected. 
1  found  that  a  majority  of  the  students  do 
read  a  daily  newspaper  regularly  and, 
contrary  to  statistics  1  had  read  in  other 
magazines,  they  rely  on  and  trust  the 
daily  newspaper  more  than  any  other 
news  medium. 

Susan  Coffroth 
(Coffroth  is  a  teaching  assistant  at  the 
University  of  Utah.) 


Short  Takes 

Reagan  said  he  would  veto  measures 
meant  to  legalize  immortality: — Seattle 
Post-Intelligencer. 

♦  *  * 

But  1  must  admit  that  1  have  been 
working  hard  to  line  up  a  good  program 
for  her  next  wee. — Washington  Post. 

9fc  :|c 

The  robber  was  described  as  a  black 
man,  25  to  30  .  .  .  with  a  short  Afro 
haircut  and  dark  complexion. — Daily  Ok¬ 
lahoman. 


What  Boston  p£^er  delivers 
more  p£q>ers  every  morning? 


lie 


ranii 


MORNING  CIRCULATION 


For  years  more  people 
in  New  England  have  read 
the  Herald  American  every 
morning  than  any  other 
paper. 

Today  is  no  different. 
Latest  circulation 
figures  show  the  Herald  to  be  the  number 


one  morning  newspaper  in  New  England: 

All  of  which  goes  to  show  that  if  you 
want  to  get  to  New  England  first  thing  in 
the  morning,  first  you  get  to  the  Herald. 

That’s  right.  The  Herald 
in  the  morning. 


Source;  ABC  Publishers'  Statements,  lor  6  monthsending  March  31,  1976. 
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Gavel  Awards  presented 

Lawyers  vote  approval 
of  gag  order  procedure 


By  John  Consoli 

After  more  than  two  years  of  de¬ 
velopment  and  debate,  the  American  Bar 
Association  this  week  in  Atlanta,  Ga. 
adopted  a  resolution  spelling  out  a  pro¬ 
posed  procedure  courts  may  adopt  to  ac¬ 
comodate  fair  trial-free  press  rights. 

Although  there  was  a  sizable  block  of 
opposition  among  the  350  member  policy 
making  House  of  Delegates,  the  resolu¬ 
tion  passed  by  a  voice  vote  with  no  need 
for  a  roll  call. 

The  key  portion  and  first  step  of  the 
proposed  procedure  for  the  courts  is  a 
section  originally  suggested  by  Jack  C. 
Landau,  Newhouse  News  Service’s 
Supreme  Court  reporter  in  1974.  This 
provides  that  “any  interested  party,  in¬ 
cluding  news  media  personnel,  be  given 
notice  and  an  opportunity  to  be  heard 
either  before  a  court  enters  an  order  con¬ 
cerning  pretrial  and  trial  publicity  of 
criminal  proceedings.” 

The  premise  behind  this  proposal  is 
that  persons  representing  the  news 
media  are  often  the  best  equipped  to 
provide  First  Amendment  input  to  a 
judge's  consideration. 

Guidelines 

Other  steps  the  courts  have  been 
asked  to  follow  are: 

*  that  the  court  set  forth  facts  and 
reasons  to  explain  the  necessity  for  a 
proposed  restrictive  order; 

*  that  expedited  judicial  review  of  re¬ 
strictive  orders  should  be  provided  be¬ 
fore  the  issues  involved  become  moot. 

*  that  standing  guidelines  rather  than 
standing  orders  set  the  normal  standards 
of  conduct  for  disclosure  of  information 
by  attorneys,  law  enforcement  officers, 
judges,  judicial  employees  and  for  the 
guidance  of  news  media  personnel  and 
that  these  guidelines  not  be  enforceable 
by  the  power  of  contempt. 

*  that  special  orders  be  entered  only 
for  specific  cases  where  the  court  deter¬ 
mines  that  prejudicial  publicity  would 
prevent  a  fair  trial.  Violation  of  special 
orders  would  be  punishable  by  con¬ 
tempt. 

Judges  have  final  say 

This  recommended  procedure,  en¬ 
dorsed  by  the  lawyers,  is  now  tossed  into 


the  laps  of  the  nation’s  judges,  who  will 
individually  determine  if  such  a  proce¬ 
dure  should  be  adopted  for  use  in  their 
courts. 

Consideration  of  this  proposed  proce¬ 
dure  was  deferred  at  the  Bar  Associa¬ 
tion’s  February  meeting  following  a  re¬ 
quest  by  the  news  media  that  action  be 
postponed  until  after  a  U.S.  Supreme 
Court  ruling  was  handed  down  on  the 
related  case  of  Nebraska  Press  Associa¬ 
tion  vs.  Stuart. 

Prior  to  the  House  of  Delegates’  vote, 
the  Bar  Association’s  Legal  Advisory 
Committee  on  Fair  Trial-Free  Press, 
which  formulated  the  proposed  proce¬ 
dure,  said  “the  Nebraska  Press  Case 
neither  moots  the  need  for  the  proce¬ 
dures  recommended  nor  indicates  that 
the  recommendation  should  be  mod¬ 
ified.” 

Based  on  this,  the  Bar  Association’s 
Standing  Committee  on  Association 
Communications,  which  endorsed  the 
proposed  procedure  and  initially  submit¬ 
ted  it  to  the  House  of  Delegates  for  con¬ 
sideration,  urged  its  approval. 

Objections  heard 

The  proposed  procedure  did  not  pass 
without  dissent,  however,  and  ironically 
some  of  its  strongest  opponents  may  turn 
out  to  be  the  members  of  the  press  at 
whom  the  procedure  is  aimed  at  helping. 

In  the  recommended  procedure,  there 
is  a  clause  which  states:  “The  Legal  Ad¬ 
visory  Committee  stresses  that  the  pro¬ 
cedure  is  not  intended  to  encourage  the 
entry  of  restrictive  orders,  but  rather 
moderate  their  use.” 

The  statement  goes  on,  however,  to 
read  that  the  Advisory  Committee 
“strongly  recommends  against  any  or¬ 
ders  which  impose  direct  restraints  on 
the  news  media”  and  this  is  where  the 
controversy  arises. 

Members  of  the  press  and  certain 
lawyers,  who  have  represented  the  press 
in  gag  cases  in  the  past,  believe  in  no 
court  restraints  on  the  press  under  any 
circumstances  and  object  to  the  wording 
“strongly  recommend  against  any  or¬ 
ders”  as  it  appears  in  the  proposed  pro¬ 
cedures. 

In  dissent,  Donald  N.  Mann  of  WBBM 
radio,  a  CBS  affiliate  in  Chicago  and  a 


EsP 

Every  Saturday  since  1884 

member  of  the  ABA  Standing  Committee 
said,  “the  press  could  never  partake  in  a 
procedure  which  involves  prior  re¬ 
straints  on  freedom  of  the  press.  By  so 
stating  (its  recommendation  against  the 
imposition  of  prior  restraints),  the  Com¬ 
mittee  admitted  that  the  possibility  exists 
that  direct  prior  restraints  may  be  im¬ 
posed  against  the  press  within  the  rec¬ 
ommended  procedure. 

“The  net  result  of  this  approach,”  said 
Mann,  “is  riddled  with  ambiguity,  uncer¬ 
tainty  and  impossibility.” 

‘More  confusion' 

Floyd  Abrams,  another  member  of  the 
ABA  Standing  Committee  and  an  attor¬ 
ney  who  has  represented  such  papers  as 
the  N.Y.  Times  in  previous  gag  cases, 
said  in  dissent  that  the  proposed  proce¬ 
dure  will  lead  to  “more  confusion,  more 
litigation  and  more  gag  orders.”  He 
suggested,  prior  to  the  vote,  that  the  re¬ 
solution  be  sent  back  to  Committee. 

The  American  Newspaper  Publishers 
Association,  issued  a  statement  (August 
6)  by  chairman  Joseph  D.  Smith,  pub¬ 
lisher  of  ihe  Alexandria  (La.)  Daily  Town 
Talk,  which  said:  “ANPA  continues  to 
maintain  strongly  its  position  that  the 
First  Amendment  prohibits  any  prior  re¬ 
straints  on  the  press  in  the  reporting  of 
news  relative  to  a  criminal  trial.  ANPA 
further  suggests  that  a  defendant’s  Sixth 
Amendment  rights  to  a  fair  trial  can  be 
fully  protected  in  all  cases  by  measures 
short  of  prior  restraint  on  publication.” 

Gavel  awards  presented 

Four  newspapers  were  among  19  news 
media  organizations  to  receive  the 
American  Bar  Association’s  “Gavel 
Awards”  for  “outstanding  public  ser¬ 
vice.” 

The  Shreveport  (La.)  Joinnal  received 
an  award  in  the  under  50.000  circulation 
category  for  its  special  edition  entitled 
“Justice  and  Injustice”  and  the 
Owensboro  (Ky.)  Messen}>er-Inqiiirer 
received  an  award  in  the  same  category 
for  its  series  of  articles  and  editorials 
calling  for  the  adoption  of  a  proposed 
constitutional  amendment  to  modernize 
the  states  court  system. 

The  Fort  Wayne  (Ind.)  Journal- 
Gazette  won  in  the  50.000  to  200.000  cir¬ 
culation  category  for  “A  Time  for  Ap¬ 
praisal”,  pinpointing  strengths  and 
weaknesses  of  new,  unified  Allen 
County  Superior  Court. 

In  the  over  500,000  circulation  cate¬ 
gory,  the  Chicafio  Sun-Times  was  a  Gavel 
Award  winner  for  its  series  by  columnist 
Roger  Simon  on  plea  bargaining. 

A  total  of  310  entries  from  202  differ¬ 
ent  media  organizations  were  submitted 
in  the  19th  annual  competition. 
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Rating  system  bothers 
N.Y.  Times  reporters 

By  Carla  Marie  Rupp  want.  It’s  a  way  to  come  to  grips  with  a 


“I  don't  like  to  even  think  of  rocking 
my  boat.  1  want  to  just  keep  on  doing 
what  I'm  doing.” 

The  New  York  Times  30ish  reporter 
who  made  this  comment  asked  editor  & 
PUBLISHER  not  to  use  his  name  in  refer¬ 
ence  to  a  story  on  the  evaluation  system 
for  reporters  instituted  for  the  first  time 
last  week  at  the  Times.  (August  7,  E«&P, 
Pg-  9) 

Another  reporter  said,  “Don’t  use  my 
name.  1  am  driven  mad  by  the  manage¬ 
ment.” 

Times  management  realizes  reporters 
aren't  thrilled  about  the  evaluation  sys¬ 
tem.  But  executives,  who  have  been  dis¬ 
cussing  it  for  the  past  year,  think  it  was  a 
good  idea  to  continue  the  quality  and 
output  of  its  350  reporters. 

Reporters  targets 

The  heart  of  the  reason  for  the  paper¬ 
work  is  to  “zero  in  on”  which  “around 
age  30”  reporters  aren't  producing  up  to 
par.  Peter  Milliones,  assistant  managing 
editor,  a  mastermind  of  the  system,  who 
himself  rose  to  his  present  position  from 
copyboy  in  1956  and  reporter  in  1959 
after  political  science  schooling  at  Co¬ 
lumbia  University,  said  about  the  Times, 
in  an  interview: 

“We're  never  happy;  we're  trying  to 
put  out  a  paper  of  excellence  every  day 
and  it's  not  easy  .  .  .  Inevitably,  there 
are  people  on  staff  who  are  not  perform¬ 
ing  as  well  as  we  would  like.  Our  editors 
are  agreed  there  are  some  we  wouldn’t 
hire  again.” 

With  an  age-70  retirement  age,  the 
“less  than  par”  reporters  at  age  30  are 
able  to  be  around  40  years. 

Every  department  head  at  the  Times 
will  fill  out  the  forms,  which  were  de¬ 
tailed  in  last  week’s  E&P;  even  the 
metro  desk  with  1(X)  reporters.  They  are 
asked,  said  Millones,  to  “fill  them  out  as 
honestly  as  you  can.  Rate  the  people. 
Tell  us  what  you’ve  been  telling  us.” 
Millones  acknowledged  that  yes,  editors 
do  talk  about  reporters  behind  their 
backs.  The  evaluation  system  will  now 
bring  the  discussion  more  into  the  open. 
“The  bright  reporter  will  see  it  as  much 
of  an  evaluation  of  the  editors,”  Millones 
said.  “We’re  just  feeling  our  way  with 
it.” 

Millones  and  managing  editor  Abe  Ro¬ 
senthal  will  review  the  evaluations, 
mainly,  said  Millones,  to  “make  sure” 
one  was  completed  on  each  reporter. 

“Some  people  liken  them  to  report 
cards.  You  can  call  them  anything  you 
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serious  problem. 

What  if  the  reporter,  when  he  or  she 
sees  what  the  department  head  writes, 
doesn’t  agree  with  the  evaluation?  “Our 
reporters  aren’t  shy.  If  they  feel  an 
evaluation  is  inaccurate,  they’ll  say 
something.  If  there  is  a  difference  of 
opinion,  we  want  to  see  that,”  Millones 
said. 

Took  months  to  prepare 

“We’ve  spent  a  lot  of  time  and  a  great 
deal  of  money  putting  together  the 
evaluation  system,”  Guy  T.  Garrett,  Jr., 
vicepresident,  personnel,  told  E«&P.  The 
definitions  of  the  job  standards — 
accuracy;  lucid,  grammatical  and  intelli¬ 
gent  writing;  writing  under  deadline 
pressure;  news  sense;  quantity;  initiative 
and  perseverence;  and  reporting 
techniques — took  nine  months  to  de¬ 
velop,  with  a  number  of  editors  con¬ 
tributing.  Millones  initially  conceived  the 
idea  after  Garrett  tried  doing  an  evalua¬ 
tion  system  on  the  business  side  of  the 
Times.  Even  there  it  wasn’t  welcomed 
by  employes. 

What  have  some  of  the  reporters,  who 
would  be  quoted,  said  about  the  system 
after  learning  of  the  procedure? 

John  Hess,  58,  who  has  won  about  lO 
awards  for  himself  and  the  Times  in  the 
past  year,  a  lot  of  them  in  connection 
with  the  nursing  home  scandal  stories, 
said; 

“It’s  a  joke.  I’m  a  little  concerned 
about  the  effect  on  the  younger  repor¬ 
ters.  1  think  it’s  a  foolish  bureaucratic 
ploy  that  demonstrates  a  solid  insensitiv¬ 
ity  to  the  way  people  feel.  It  doesn’t 
bother  us  older  and  more  secure  charac¬ 
ters.  1  think  the  editorial  management 
always  talks  to  people.  There’s  nothing 
wrong  with  the  job  standards,  but  the 
little  boxes,  where  the  reporters  have  to 
be  rated,  sounds  computerized.  1  regard 
that  as  stupid.” 

Richard  F.  Shepard,  cultural  news  re¬ 
porter,  said,  “I’m  not  worrying  about  it 
right  now  because  I’m  going  on  vaca¬ 
tion.” 

Leslie  Maitland  said,  “1  don’t  have  an 
opinion  until  1  can  ascertain  the  spirit  in 
which  it  is  carried  out.” 

Joe  Fried,  housing  and  urban  affairs 
reporter,  said,  “Most  reporters  I’ve  spo¬ 
ken  to  feel  it’s  either  ludicrous  or  offen¬ 
sive.  Some  of  them  feel  it’s  the  equiva¬ 
lent  of  getting  a  report  card  in  high 
school.”  He’s  not  going  to  sign  the 
evaluation,  because  he  said  it  is  “not 
scientific”  and  would  be  “very 
subjective  .  .  .  often  based  on  the  per¬ 


sonal  chemistry  of  the  supervisor  and  re¬ 
porter.” 

David  Bird,  the  shop  steward  for  the 
Guild,  advised  reporters  not  to  sign  it. 
However,  management,  on  the  form, 
states,  “Your  signature  indicates  that 
this  evaluation  has  been  discussed  with 
you.  It  does  not  necessarily  imply 
agreement.” 

Reporter  Warner  Bamberger,  with  the 
Times  38  years,  said  that  “after  I  get  my 
report  card,  1  will  take  part  in  the  discus¬ 
sion.  But  only  after  1  get  the  answer  to 
what  period  is  covered  by  my  evaluation 
and  who  is  making  the  evaluation.  I’d 
have  to  have  a  statement  from  manage¬ 
ment  who  decided  the  evaluator  was 
competent  to  evaluate  me.  By  and  large, 
so  far,  unless  1  find  out  differently.  I’ll 
just  find  it  another  piece  of  managerial 

chicken _ A  good  boss  knows  daily 

what  each  employe  does.” 

Nathanial  Sheppard  said,  “I  plan  to 
send  the  report  card  home  to  my  mother 
and  have  her  sign  it.  That’s  how  seri¬ 
ously  I’m  taking  it.” 

Charlayne  Hunter,  metro  reporter, 
said,  “I  just  don’t  relate  to  it.  I’ll  treat  it 
like  it  doesn’t  exist.  I  do  not  plan  to 
participate.  I  think  it’s  elementary.  If  this 
were  my  son’s  kindergarten  class  1  could 
relate  to  it.  But  it’s  ridiculous.” 

A  lot  of  department  heads  were  on  va¬ 
cation,  but  one  randomly  contacted,  the 
society  editor,  said,  “We  think  it  stinks. 
Everybody  is  in  rebellion.”  He  pointed 
out  a  note  on  the  bulletin  board  of  a 
meeting  of  the  Reporters  Report  Card 
Resistance,  not  sure  whether  that  was  a 
legitimate  organization. 

Bill  Honan,  Sunday  arts  &  leisure 
editor,  wanted  to  tell  E&P  he  “can’t  im¬ 
agine  anyone  disagreeing  with  the  notion 
that  editors  and  reporters  ought  to  talk 
frankly.  It  is  a  worthwhile  project.  The 
evaluation  is  a  spur  and  a  reminder  that 
the  editors  ought  to  do  this.  This  reminds 
us  we  ought  to  have  frank  conversations 
at  least  once  a  year.  1  think  every  large 
organization  ought  to  have  a  review  sys¬ 
tem.  In  my  experience,  there’s  nothing 
worse  than  having  a  boss  not  like  what 
you  do,  not  tell  you  and  then  find  out 
much  later.  If  I  were  a  reporter  today.  I’d 
welcome  the  new  system.  I’d  get  a  sense 
of  security  out  of  it.” 

Times  executives  said  they  believe  the 
majority  of  the  reporters  will  eventually 
come  to  this  type  of  an  opinion,  that  an 
evaluation  seen  by  the  reporter,  discus¬ 
sed  and  commented  on  will  “give  a  sense 
of  security.” 

Millones’  memo,  in  detailing  six 
reasons  for  the  formal  evaluation  sys¬ 
tem.  said,  “We  have  found  that  reporters 
and  editors  get  caught  up  in  their  daily 
work  and  do  not  talk  to  each  other  about 
performance  as  regularly  as  they  should. 
This  approach  will  require  them  to 
communicate  .  .  .  Where  inadequate 
or  poor  performance  exists,  we  want  to 
make  all  efforts  to  bring  about  improve¬ 
ment  .  .  .” 
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Press  and  the  Presidency 


Press  freedom  study 


Educators  seek  position 
paper  from  candidates 


By  I.  William  Hill 

Both  1976  candidates  for  President  of 
the  United  States  were  urged  to  issue 
public  position  papers  defining  their 
views  on  the  role  of  the  press  in  a  resolu¬ 
tion  adopted  this  week  (August  3)  at  the 
59th  annual  (Bicentennial)  convention  of 
the  Association  for  Education  in  Jour¬ 
nalism  at  the  University  of  Maryland. 

The  resolution  asked  that  special  at¬ 
tention  be  given  to  the  relationship  be¬ 
tween  the  press  and  the  presidency. 

In  other  resolutions,  the  convention: 
Condemned  wiretapping  and  all  other 
illegal  and  clandestine  surveillance, 
especially  that  directed  against  the  press. 

Asked  that  First  Amendment  protec¬ 
tion  be  extended  to  the  high  school 
press. 

More  than  400  AEJ  members  attended 
the  approximately  70  workshops  set  up 
during  the  five  days  of  the  convention. 
July  31  to  August  4.  The  workshops  were 
organized  in  the  following  divisions: 
Newspaper.  Magazines.  Radio  and  TV, 
Public  Relations.  Theory  and  Methodol¬ 
ogy.  Photojournalism,  Minorities.  Inter¬ 
national,  Status  of  Women.  Mass  Com¬ 
munications  and  Society.  Law,  Advertis¬ 
ing.  History,  Graphics.  Secondary  Edu¬ 
cation  and  Qualitative  Studies. 

On  their  arrival,  the  educators  were 
given  this  message:  “During  this  year  of 
America's  Bicentennial,  the  Association 
for  Education  in  Journalism  takes  the 
occasion  of  this  convention  to  acknow¬ 
ledge  the  role  of  the  press  in  bringing 
America  into  existence,  in  helping  main¬ 
tain  an  informed  democracy  for  200 
years,  and  in  reporting  key  facts  that 
helped  save  this  country  in  the  past  four 
years.” 

On  opening  night,  the  Bicentennial  lec¬ 
ture  had  Vermont  Royster,  retired  editor 
of  the  Wall  Street  Journal,  discussing 
"The  Press  and  Revolution.  2(K)  years.” 
and  William  Monroe,  executive  producer 
of  NBC's  “Meet  the  Press,"  talking  on 
“Where  Do  We  Go  from  Here?" 

Royster  warned  that  the  press  is  in 
danger  of  losing  its  freedom  unless  it  im¬ 
poses  self-restraint.  “Self-restraint  is  not 
our  craft's  greatest  virtue,"  Royster 
said.  “What  1  fear  most  is  that,  if  we  are 
not  careful,  we  will  make  people  distrust¬ 
ful  of  the  media  even  more  than  they  are 
now,  and  I  fear  people  will  call  for  the 
curtailment  of  press  freedom.” 

Royster  said  the  public's  distaste  has 
been  caused  by  the  press  itself.  “An  ar- 
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rogance  has  crept  into  the  craft  that  en¬ 
dangers  the  unique  but  fragile  freedom 
the  press  enjoys,”  he  said.  “Freedom  of 
the  press  was  not  handed  down  from 
God  to  Moses  on  Mt.  Sinai.  This  preci¬ 
ous  freedom  is  a  civil  privilege  given  by 
the  people.  And  what  the  people  give  can 
be  taken  away.  If  newsmen  claim 
privileges  that  aren't  even  allowed  to 
Presidents,  hard-won  press  freedoms 
will  be  hard  to  keep.” 

During  workshop  periods,  one  recur¬ 
ring  theme  was  the  necessity  for  jour¬ 
nalism  schools  to  educate  students  re¬ 
garding  the  total  newspaper,  not  just  the 
news  operation. 

At  a  workshop  on  “The  Ideal  News¬ 
paper  Management  Course,”  a  visiting 
editor  took  the  lloor  to  describe  files 
over-stuffed  with  journalism  student  ap¬ 
plications  for  newsroom  jobs  but  not  one 
for  a  job  in  advertising,  circulation  or 
production. 

This  workshop's  speakers  had  the  task 
of  outlining  management  functions  and 
how  professors  could  get  current  know¬ 
ledge  on  each. 

James  M.  Schurz.  publisher  and  editor 
of  the  Haf’erstown  (Md.)  Herald  and 
Mail,  described  the  work  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
and  how  it  can  benefit  journalism 
educators. 

John  M.  Buckwalter.  advertising  sales 
director  for  Lancaster  (Pa.)  Newspapers, 
said  students  should  be  educated  along 
three  lines:  general  management  prac¬ 
tices  and  techniques,  current  concerns 
and  interests  (one  information  source 
being  E&P),  and  study  of  the  different 
departments  of  a  newspaper,  including 
the  application  of  law  to  a  newspaper. 

Edward  Bennett,  from  the  Baltimore 
Son’s  circulation  department,  cited  the 
fact  that  “25  per  cent  of  the  revenue  of 
most  newspapers  comes  from  circula¬ 
tion"  and  went  on  to  outline  to  the 
educators  how  a  circulation  director 
must  be  an  expert  in  a  dozen  lines,  ev¬ 
erything  from  data  processing  to  writing, 
from  transportation  management  to  cost 
controls. 

Uzal  H.  Martz,  Jr.,  publisher- 
treasurer,  Bottsville  (Pa.)  Merenry  stres¬ 
sed  the  necessity  for  a  student  to  under¬ 
stand  the  finance  operations  of  a  news¬ 
paper,  an  area  tremendously  eroded  of 
late  by  new  technology. 

Carl  Slabach.  director.  Newspapers 
Personnel  Relations  Association,  cited 
the  fact  that  40  percent  of  a  newspaper's 


wins  AEJ  award 

Fredrick  S.  Siebert,  a  journalism 
educator  for  the  past  35  years,  has  won  a 
new  award  in  journalism  history,  given 
for  the  first  time. 

The  Willard  G.  Bleyer  Award  for  an 
enduring  contribution  to  journalism  his¬ 
tory  was  presented  to  Siebert  by  the  His¬ 
tory  division  of  the  Association  for  Edu¬ 
cation  in  Journalism  at  its  convention  at 
the  University  of  Maryland. 

Dean  Emeritus  of  the  College  of 
Communications  Arts,  Michigan  State 
University,  and  author  of  many  books 
and  articles,  Siebert  was  chosen  for  his 
Freedom  of  the  Press  in  Enftland,  1476- 
1776,  published  in  1952. 

A  Siebert  hypothesis  expressed  in  the 
book  has  stimulated  others  to  learn 
whether  it  applies  in  America.  The 
hypothesis  proposes  that  freedom  of  the 
press  contracts  and  restraints  increase  as 
stress  on  government  and  society  grows. 
Studies  on  a  limited  scale  suggests  that 
the  hypothesis  holds  good  for  America, 
although  broad-scale  study  remains  to  be 
done. 
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costs  go  for  personnel  and  the  necessity 
for  knowledge  of  handling  labor  prob¬ 
lems  and  recruiting  to  fill  jobs. 

Charles  N.  Hakes,  manager  of  the  De¬ 
troit  News'  research  department,  ex¬ 
pressed  the  opinion  it's  impossible  to  be 
sure  that  what  is  taught  the  student  of 
today  is  what  he  may  need  to  know  when 
he  reaches  a  newspaper  management 
position  after  the  year  2000.  “Students 
should  be  taught  uses  of  the  computer, 
not  for  such  simple  functions  as  type¬ 
setting.  but  how  a  computer  can  be  used 
for  analysis  and  to  help  with  decision¬ 
making.  Students  should  especially  be 
taught  how  to  handle  change  and  risk." 

Theodore  Serrill,  executive  vice- 
president,  National  Newspaper  Associa¬ 
tion.  described  his  own  experiences  in 
various  branches  of  the  newspaper  pro¬ 
fession.  “Be  sure  to  teach  students  how 
to  find  things,"  he  advised  the 
educators. 

At  an  AEJ  plenary  session,  Jon  G. 
Udell.  University  of  Wisconsin,  in  an 
address  on  “Profits  and  the  Free  Press," 
pointed  out  that  newspapers  are  “the  na¬ 
tion's  third  largest  employer  among 
manufacturing  industries,”  trailing  only 
steel  mills  and  auto  part  manufacturers. 

Udell  went  on:  “Our  nation's  prolifer¬ 
ation  of  news  voices,  and  their  freedom 
to  criticize  government  and  others, 
arises  from  the  First  Amendment  and  the 
diversity  of  private  ownership.  How¬ 
ever,  true  freedom  of  the  press  requires  a 
third  foundation — a  profitable  press." 

And,  at  another  point:  “While  profits 
are  essential  to  editorial  excellence,  this 
(Continued  on  page  20) 
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Weekly  founded  by  GOP 
in  1855  remains  loyal 

By  Robert  Dyment  had  many  fine  speakers,  including  Reuben 

E.  Fenton,  a  Democrat,  who  later  became 


Some  say  the  Republican  Party  origi¬ 
nated  in  Mayville,  N.Y.  February  22, 

1 855,  and  that  the  first  Republican  paper 
printed  in  the  U.S. — still  published 
today — was  born  that  year,  too,  in 
neighboring  Westfield. 

Mayville,  county  seat  of  Chautauqua, 
the  western-most  county  in  New  York 
state,  is  located  six  miles  south  of 
Westfield,  a  village  of  3,900  people,  not 
far  from  the  Pennsylvania  state  line. 

While  some  have  questioned  these  his¬ 
torical  claims,  few  have  seriously 
doubted  their  authenticity.  Proof  of  them 
turned  up  recently  in  an  indexing  of  the 
Republican  at  the  Westfield  library, 
when  an  interview  with  Martin  C.  Rice, 
the  paper's  first  editor,  was  uncovered. 

According  to  James  W.  Mead,  the 
sixth  and  current  editor  of  the  Republi¬ 
can,  “Rice,  living  in  Kansas  at  the  time 
of  the  interview  with  a  reporter  from  the 
Kansas  City  Star,  was  70  years  old.  The 
interview,  held  in  early  1900,  was  re¬ 
printed  in  the  June  8.  1900  issue  of  the 
Westfield  Republican.  Rice  related  sev¬ 
eral  items  to  the  Star  reporter  concerning 
the  birth  of  the  Republican  Party,  claim¬ 
ing  it  happened  in  Mayville.  and  about 
the  start  of  the  Westfield  Republican 
newspaper." 

In  his  interview  with  the  reporter  from 
the  Star,  Rice  said: 

“Let  me  first  correct  some  misstate¬ 
ments  that  have  been  reported  in  the 
press.  It's  been  stated  that  the  Republi¬ 
can  Party  was  born  in  Michigan.  It  was 
born  in  New  York." 

Rice,  in  the  Star  interview,  explains; 
“We  come  to  the  winter  of  1854  and  1855 
when  I  was  a  lawyer  in  Westfield.  During 
the  winter,  Horace  Greeley,  William  H. 
Seward,  former  Governor  of  New  York 
State  and  later  Secretary  of  State  during 
President  Lincoln's  administration, 
Thurlow  Weed,  and  a  man  by  the  name 
of  Clapp  from  the  Buffalo  E.xpress  (now 
Buffalo  Courier-E.xpress)  and  Raymond 
of  the  New  York  Times,  and  other  lead¬ 
ers,  decided  to  hold  a  meeting  in  which 
the  Whigs  of  New  York  would  organize  a 
new  party.  It  was  sort  of  a  secret  meet¬ 
ing. 

“Seward  had  a  law  office  in  Westfield, 
and  George  W.  Patterson,  who  had  been 
a  Lieutenant  Governor,  and  who  was 
Seward's  agent  for  the  Holland  Land 
Company  at  Westfield,  decided  to  hold 
the  meeting  at  the  Mayville  Court  House 
on  February  22,  1855.  At  that  meeting 
the  great  Republican  Party  was  born. 
“Hundreds  of  people  attended.  We 
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a  Republican  Governor  from  1865  to  1868. 
Patterson  and  others  spoke. 

“We  passed  resolutions  at  that  meet¬ 
ing  which  were  taken  to  the  Republican 
National  Convention  in  1856  and 
adopted  almost  to  the  word  as  the  first 
national  platform  of  the  Republican 
Party. 

“So  you  see,"  he  said  in  his  interview, 
“that  1  am  quite  right  when  1  tell  you  that 
the  Republican  Party  was  born  in  New 
York  in  the  Court  House  at  Mayville.” 

However,  similar  meetings  were  held 
in  Jackson,  Mich.,  Ripon,  Wise.,  and 
Washington,  D.C.  during  the  years  1854, 
1855  and  1856  to  form  what  is  now 
known  as  the  Republican  Party.  Or¬ 
ganized  to  fight  slavery,  it  attracted 
former  Whigs  and  Federalists  who  op¬ 
posed  the  Democratic  Party,  well  or¬ 
ganized  since  1828. 

Rice  was  aware  of  those  other  meet¬ 
ings  prior  to  the  Mayville  gathering  but 
probably  based  his  claim  about  Republi¬ 
can  origins  on  the  eventual  adoption  of 
the  Mayville  resolutions  as  the  national 
platform  for  the  party. 

Soon  after  the  Mayville  meeting  in 
early  1855,  these  same  men.  George  W. 
Patterson,  a  former  Lieutenant  Gover¬ 
nor;  William  Seward,  later  Secretary  of 
State  during  President  Lincoln’s  admin¬ 
istration,  and  Horace  Greeley,  the  fam¬ 
ous  editor  and  writer,  and  others,  held  a 
meeting  at  the  Holland  Land  Company 
office  in  Westfield  to  organize  the 
Westfield  Republican  as  the  party  news¬ 
paper. 

Rice,  then  a  lawyer  in  Westfield  with 
decided  views  on  events  of  the  day,  was 
instrumental  in  arranging  the  Mayville 
meeting.  Assured  of  financial  assistance 
by  Seward,  Patterson  and  others,  he  pub¬ 
lished  volume  I ,  number  1 ,  of  the  Repub¬ 
lican  April  25,  1855. 

Rice,  who  was  28  years  old  when  he 
started  the  Republican,  sold  the  paper  in 
1873  to  Frank  and  Joseph  Hall  and 
moved  to  Kansas,  where  he  died  in  1926 
at  the  age  of  99. 

Hugh  W.  Thompson.  Westfield  native 
who  had  followed  the  printers'  trade, 
bought  the  paper  in  1899  and  remained  as 
editor  and  publisher  for  54  years.  His 
only  son,  Herbert  F.  Thompson,  became 
associated  with  his  father  in  1919,  assum¬ 
ing  the  editorship  upon  the  death  of  his 
father  in  1943. 

After  Herbert  Thompson's  death  in 
1964,  his  wife  Helen  became  publisher, 
and  his  son-in-law  Mead,  an  engineer  by 
training  who  had  been  on  the  staff  since 


1957,  continued  to  take  on  added  respon¬ 
sibilities. 

Like  his  predecessor  Rice,  a  holder  of 
public  office,  Mead  is  active  in  local  poli¬ 
tics.  Currently  the  Republican  minority 
leader  of  the  county  legislature,  he  ad¬ 
mits,  “I  had  no  intention  of  getting  into 
politics  but  1  was  disenchanted  with  the 
aged  representative  and  his  inability  to 
stay  awake  during  meetings.” 

Mead  wears  several  other  hats  as  well. 
He  is  president  of  Westfield  Republican, 
Inc.,  which  operates  a  commercial  print¬ 
ing  plant,  and  second  vicepresident  of 
the  New  York  State  Press  Association. 
And  he  will  be  president  of  this  statewide 
weekly  group  in  1977. 

From  a  humble  beginning  of  six  pages, 
the  Republican,  whose  front  page  carries 
the  original  slogan,  “The  First  Republi¬ 
can  Newspaper  Printed  in  U.S. A.,”  now 
runs  30  pages  or  more  a  week. 

Exclusively  devoted  to  Republican 
politics  for  only  a  short  time  at  the  out¬ 
set,  the  paper  has  covered  basically  local 
news  since.  “We  cover  national  or  inter¬ 
national  stories  only  if  they  have  signifi¬ 
cance  locally,”  says  Mead. 

Described  by  the  editor  as  “primarily 
oriented  to  the  Republican  philosophy,” 
the  weekly  has  “on  occasion,”  endorsed 
Democrats.  “We  haven't  done  that  in 
my  memory,”  Mead  explains,  “but  I've 
only  been  editor  17  years.” 

• 

Offer  newspapers  aid 
in  getting  food  ads 

The  National  Restaurant  Association, 
in  conjunction  with  the  October  celebra¬ 
tion  of  National  Restaurant  month,  has 
prepared  a  guide  to  creating  restaurant 
advertising  supplements  which  it  plans  to 
distribute  to  newspaper  promotion  direc¬ 
tors. 

The  kits  contain  instructions  on  how  to 
create  a  special  advertising  section  dur¬ 
ing  National  Restaurant  month,  includ¬ 
ing  both  a  guide  to  selling  advertising  to 
restauranteurs  and  suggestions  on 
sources  of  additional  advertising  rev¬ 
enue. 

Stories  in  the  press  kit  include  a  gen¬ 
eral  overview  of  the  foodservice  indus¬ 
try,  articles  on  restaurant  employment 
and  energy  saving  methods,  and  a  profile 
of  the  NRA  president  Patrick  O'Malley. 
Also  covered  in  the  kit  are  stories  on 
ethnic  dining,  facts  about  food  service 
and  its  history  and  a  profile  of  the  theater 
segment  of  the  industry. 

“We  have  created  one  of  the  most 
comprehensive  sets  of  stories  ever  of¬ 
fered  to  newspapers,”  said  O'Malley. 
“We  urge  newspaper  promotion  direc¬ 
tors  to  tap  this  rich  potential  source  of 
advertising  revenues.” 

Newspapers  interested  in  the  kits  can 
obtain  them  by  contacting  Jerry  Q. 
Greenfield,  NRA,  One  IBM  Plaza.  Suite 
2600,  Chicago,  111.,  60611. 
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Remodeled  news  plant 
houses  mini-museum 


Something  old,  something  new. 

This  familiar  phrase  perhaps  best  de¬ 
scribes  the  extensive  remodeling  and  ex¬ 
pansion  project  of  the  Guthrie  Daily 
Leader,  Oklahoma’s  first  daily  news¬ 
paper. 

The  newspaper  building  has  been 
completely  renovated,  both  on  the  front 
exterior  and  throughout  the  building 
interior,  creating  what  has  become  a 
“mini-museum”  of  displays  depicting 
the  era  when  Guthrie  was  the  state’s  ter¬ 
ritorial  and  first  statehood  capitol. 

Though  the  Daily  Leader  is  produced 
by  computerized  typesetting  systems 
and  a  modern  offset  press,  some  of  the 
old  letterpress,  or  hot  type,  equipment 
have  been  remembered  in  special  dis¬ 
plays. 

The  Daily  Leader’s  front  exterior  has 
been  remodeled  with  unusual  brick  de¬ 
signs  and  window  designs  patterned  after 
noted  territorial  architect  Joseph 
Foucart,  restoring  the  building  exterior 
to  the  1889-to-l9IO  era. 

The  newspaper’s  remodeling  project 
coincides  with  the  development  of  a 
newspaper  and  printing  industry 
museum  in  the  former  Oklahoma  Daily 
State  Capital  newspaper  building  less 
than  two  blocks  from  the  Leader  Build¬ 
ing.  It  also  coincides  with  local  efforts  to 
restore  downtown  Guthrie  to  the  1889- 
to-1910  era  for  historical  preservation. 

Among  the  unusual  displays  is  a  30  by 
40  inch  wall  display  of  assorted  sizes  and 
styles  of  wood  type,  copper  engravings 
and  other  items  formerly  used  in  news¬ 
paper  production. 

Stained  glass  windows — hidden  be¬ 
hind  a  false  front  since  the  early 
1950s — have  been  used  above  the  entr¬ 
ance  doorway,  and  in  a  specially- 
designed  divider  which  separates  general 
manager  Bill  Lehmann’s  office  from  a 
conference  room. 

The  conference  room  floor  features 
old-time  bricks  taken  from  Guthrie 
streets  and  sidewalks.  Some  of  these 
bricks  are  marked  “Don’t  Spit  On  The 
Sidewalk,”  “Chandler,  O.  T.,” 
"Bartlesville,  1.  T.,”  “Hennessey,  O. 
T.,”  and  assorted  Coffeyville  bricks. 
These  bricks  were  also  used  to  form  the 
entrance-way  floor.  The  O.  T.  stands  for 
Oklahoma  Territory  while  the  1.  T. 
stands  for  Indian  lerritory. 

Photographs  showing  early  Guthrie 
scenes  following  the  historical  April  22, 
1889  land  run  and  during  the  time  Guth¬ 
rie  served  as  territorial  and  state  capi¬ 
tal,  have  been  enlarged  as  photo  murals 
and  displayed  throughout  the  newspaper 
plant. 

Significant  Page  Ones  from  the  Guth¬ 
rie  Daily  Leader  and  the  Oklahoma 


Daily  State  Capital — Guthrie’s  major 
earlyday  newspapers — have  been  ar¬ 
ranged  on  one  business  office  wall. 

Each  newspaper  department  has  been 
departmentalized,  insuring  better  pro¬ 
duction  of  the  newspaper.  The  plant  also 
features  an  employees  break  room,  en¬ 
larged  restroom  facilities,  additional 
storage  space,  a  conference  room,  an 
audio-visual  room,  a  new  editorial  dark¬ 
room,  teletype  room,  a  visitor’s  lounge, 
and  a  glass-enclosed  entrance  foyer. 

A  new  Acti-offset  camera  has  been  in¬ 
stalled,  as  has  a  new  unit  on  the  Goss 
Community  offset  press,  enabling  the 
Leader  to  produce  16  pages  in  a  single 
edition. 

The  Daily  Leader  conducted  open 
house  programs  July  9  for  newspaper 


A  Robert  Oehler,  vicepresident  and 
circulation  director  of  the  Cincinnati  En¬ 
quirer,  was  presented  with  the  Golden 
Triangle  Award  of  the  International  Cir¬ 
culation  Managers  Association  at  their 
77th  annual  conference  in  Milwaukee 
July  29. 

The  award  is  made  to  a  member  of 
ICMA  for  his  accomplishments  and  be- 


advertisers,  state  newspaper  publishers 
and  top  Donrey  Media  Group  execu¬ 
tives,  and  a  general  open  house  July  11. 
Approximately  1,000  persons  attended 
both  open  houses. 

Donrey  executives  included  Donald 
W.  Reynolds,  founder  and  president  of 
the  Donrey  Media  Group;  Fred  W. 
Smith,  executive  vicepresident  from  Las 
Vegas,  Nev.;  J.  L.  Jennings,  vicepresi¬ 
dent  from  Bartlesville,  Okla.;  and  Cecil 
Weisz,  vicepresident  and  head  of  the 
Great  Northern  Construction  Co.,  a 
Donrey  subsidiary,  which  did  the  re¬ 
modeling  project. 

Among  the  special  guests  were 
Frances  Haskell,  daughter  of  Oklahoma’s 
first  statehood  governor  Charles  N. 
Haskell  and  former  widow  of  Daily 
Leader  publisher  Leslie  G.  Niblack,  and 
Raymond  Fields  who  published  the  Daily 
Leader  from  1925  to  the  early  1950s. 

The  Guthrie  Daily  Leader  is  a  4,500- 
circulation  daily  newspaper  owned  by 
the  Donrey  Media  Group. 


nefit  to  the  profession,  industry,  reading 
public  and  ICMA.  It  is  the  highest  recog¬ 
nition  given  by  the  organization. 

Oehler  is  a  past  president  of  ICMA  as 
well  as  past  committee  chairman  of  their 
nominating  sector  and  past  president  of 
the  Ohio  Circulation  Managers  Associa¬ 
tion.  He  has  been  with  the  Enquirer’s 
circulation  division  for  46  years. 


Plant  restored  to  1889-1910  era 


Circulators  honor  A.  Robert  Oehler 
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ork — "W"  photo  by  Lynn  Carlin  for  interview 
controversy-inclined  author  Truman  Capote. 


Plains,  Georgia — Amy  Carter  checks  her  height  in  the  ph 
by  Guy  DeLort. 


Photo  syndication  initiated 
by  Fairchild  newspapers 

Bv  Lenora  Williamson 


Fairchild  Publications,  with  an  abun¬ 
dant  supply  of  celebrity.jet  set/fashion 
oriented  pictures  in  its  Women's  Wear 
Daily  and  sister  paper  ‘W’”,  has  quite 
logically  launched  a  new  Photo  Service 
directed  at  daily  newspaper  syndication. 

The  response  so  far  from  the  Fairchild 
Syndication  Service  first  mailing  of  the 
brochure  and  letter  announcement  to  all 
U.S.  and  Canadian  dailies  is  “terrifically 
pleasing"  in  the  words  of  Catherine  R. 
Warren,  syndication  director.  The 
largest  area  of  response  is  as  expected, 
she  reports,  in  the  10().()(M)-and  under  cir¬ 
culation  papers. 

A  look  at  the  early  one-a-week  mail 
packages  including  10  black  and  white 
glossy  photos,  reveals  emphasis  on 
people-oriented,  pictures  and  stories, 
name  life-style  features — and  fashion,  as 
expected. 

This  is  the  first  time  WWD  and  W  have 
offered  a  photo  package  with  copy  as 


Chicago — "Collection  with  the  interna¬ 
tional  man"  feature  included  Bruce 
Paulson  photo  of  insurance  executive 
David  Peck  and  his  beer  cans. 
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Washington — Betty  Ford,  in 
another  Guy  DeLort  photo,  ac¬ 
companying  another  quotable 
interview. 


Paris — Typical  of  the  single  fashion  photo  (left)  and  a  behind-the-scenes  shot  in 
the  Dior  workrooms  for  a  news  feature  on  reasons  for  couture  extravagance.  Part 
of  the  summer  fashion  photo  coverage  by  Guy  Marineau. 


well  as  a  color  transparency  package.  fering  a  sample  one  week  b  &  w  photo 
Also,  Warren  is  working  on  a  monthly  b  package  as  well  as  the  syndicate’s 

&  w  photo/copy  package,  with  10  pic-  “Eye,”  “From  Where  1  Sit”  and 

tiires  as  in  the  weekly.  The  syndication  “Money  Matters”  features.  A  color 

has  the  choice  of  material  from  28  transparency  sample  package  is  also  on 

bureaus  in  the  United  States  and  abroad.  request. 

Promoting  the  weekly  WWD  Plus  W  The  syndication  gives  photographers 
News  and  Photo  Service.  Warren  is  of-  credit  lines,  with  occasional  exception. 


Washington — Guy  DeLort's  photo  of  Washington — Elizabeth  Taylor  in 

Joan  Mondale  discussing  the  main  the  capital  scene.  Photo  by  N. 

political  campaign.  Machalaba. 
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Model  co-op  ad  deal 
offered  to  druggists 


By  Dan  Lionel 

“When  we  started  our  co-op  ad  plan 
we  noticed  that  the  dealers  would  order 
merchandise  right  after  their  ads  ap¬ 
peared.  Then  they  began  ordering  stock 
before  running  the  ad.  We  were  dumb.” 
James  Fielding,  consumer  products 
manager  of  Parke,  Davis  &  Company 
told  Newspaper  Advertising  Co¬ 
operative  Network  members  at  their  3 
day.  14th  seminar  in  Buffalo  last  week. 

“But  we  weren't  stupid.  We  saw  that 
co-op  moved  merchandise  but  that  only 
the  chains  and  the  larger  merchants  were 
taking  advantage  of  it — only  22^r  of  our 
budget  was  actually  used.  So,  we  knew 
something  had  to  be  done,"  Fielding 
said. 

What  Parke.  Davis  did  was  to  examine 
in  detail  why  the  independent  pharmacist 
— the  dealer  who  accounts  for  a  major 
percentage  of  sales  didn't  take  advantage 
of  co-op — and  then  they  reacted  by  setting 
up  one  of  the  most  enticing  programs 
ever  introduced  by  a  manufacturer 
“The  retailers  from  the  one  window 
store  level  to  the  major  chains  are  going 
for  it  to  the  tune  of  a  S2.5  million 
budget,"  Fielding  pointed  out. 

Fielding  ticked  off  the  highlights  of  the 
current  Parke,  Davis  plan  which  many  in 
NACON  hoped  would  serve  as  a  model 
for  other  manufacturers  experiencing  a 
dealer  participation  problem; 

“1.  We  increased  co-op  from  to 
15^^  of  purchases. 

“2.  We  paid  KXKf  of  the  ad  bill. 

“3.  We  set  up  our  own  auditing  system 
so  that  we  could  tell  the  retailer,  in¬ 
stantly.  how  much  co-op  money  he  had 
available  at  any  given  time. 

"4.  He  received  repayment  of  his  ad 
bill  within  14  days. 

“5.  We  gave  him  *up  front  money.'  By 
extending  payment  time  for  the  stock  he 
bought  to  6  months  he  can  use  Parke, 
Davis  money  to  buy  advertising.  And 
then,  if  the  advertising  doesn't  sell  the 
goods,  we'll  take  it  back." 

Apparently,  Parke,  Davis  isn't  having 
too  much  merchandise  returned  because 
Fielding  asked  the  106  NACON  mem¬ 
bers  and  prospective  members  present  to 
help  spread  the  word  to  local  drug  stores 
via  regional  managers  of  Parke.  Davis 
“because  it's  moving  vitamins,  lotions 
and  cough  syrup  at  an  increasing  pace." 

Hates  co-op 

To  Michael  Beverly,  advertising  man¬ 
ager  of  Skil  Corp.  co-op  advertising  is 
strictly  a  pain.  “1  hate  it,"  he  said,  “with 
its  problems  of  double  billing,  phoney 
billing  and  other  abuses,  but  like  Lis- 


terine,  1  take  it  twice  a  day.”  Thanks  to 
the  FTC  crackdown,  radio  and  tv  have 
helped  clear  up  their  co-op  malpractices 
and  “if  newspapers  which  have  been 
doing  better  in  this  regard,  do  a  similar 
cleanup  you'll  get  more  co-op,”  he  said. 

As  was  true  of  other  speakers.  Beverly 
said  one  of  the  weaknesses  in  the  com¬ 
pany's  use  of  co-op  as  a  selling  tool  is 
that  field  representatives  of  distributors 
and  wholesalers  as  well  as  the  com¬ 
pany's  own  salesmen  think  the  definition 
of  a  “pica  is  some  one  who  doesn't  pay 
his  bills.”  He  said  most  hardware  sales¬ 
men  are  order  takers  who  walk  into  a 
store  with  a  big  catalogue,  check  inven¬ 
tory  and  fill  in  merchandise.  He  urged 
newspapers  to  work  with  wholesalers 
and  warehouse  distributors  who  have  an 
allotment  of  co-op  funds  to  get  them  to 
spur  dealer  use  and  to  work  with  the 
salesmen  of  these  organizations,  to  show 
how  co-op  can  win  them  larger  orders. 

Problems  discussed 

Many  of  the  NACON  members  voiced 
their  problems  with  their  own  retail  staffs 
who  are  not  selling  their  accounts  the 
benefits  of  co-op  because  they  don't  fully 
understand  the  mechanics  themselves. 
But  Jesse  Fitch,  Houston  (Tx.)  Chroni¬ 
cle  co-op  ad  manager  has  found  a  solu¬ 
tion.  His  method,  he  told  Hl&P,  is  to  take 
each  of  the  36  person  retail  staff  out  to 
visit  one  of  the  sales  person's  accounts 
individually  and  starting  from  scratch, 
show  how  the  account  can  develop  more 
sales  via  co-op.  At  each  visit,  Fitch  shows 
how  to  fill  in  simplified  forms  which  en¬ 
ables  the  dealer  to  determine  how  much 
co-op  he  has  available  and  how  much  ad¬ 
vertising  he  can  get  for  it  as  well  as  how  to 
receive  re-imbursement. 

The  Los  Anf>eles  Times  Special 
Achievement  Award,  a  plaque  bearing 
the  double  truck  New  York  Life  Insur¬ 
ance  Company  co-op  ad  was  presented 
to  Gus  Cooper,  public  relations  vice- 
president  of  New  York  Life  by  John 
Maione,  Los  Angeles  Times  co-op  coor¬ 
dinator. 

Maione  showed  the  slide  presentation 
which  his  newspaper  developed  that  was 
used  at  a  breakfast  meeting  of  190  New 
York  Life  agents  in  the  Los  Angeles  area 
which  resulted  in  the  sale  of  an  ongoing 
S65,000  co-op  campaign  in  the  Times. 
New  York  Life  picked  up  half  the  tab  for 
the  ads  and  the  remainder  was  divided 
among  the  150  agents  each  of  whose  pic¬ 
ture,  name  and  address  appears  in  the 
series.  The  presentation  has  been  used 
by  New  York  Life  in  other  cities  where 
various  versions  of  the  ad  has  been  ap¬ 
pearing. 


In  his  talk,  Maione  demonstrated  a 
series  of  simplified  forms  he  provides 
Times  retail  staffers  to  help  the  dealer  get 
required  information,  keep  track  of  his 
co-op  and  obtain  reimbursement. 

Dick  Reardon  provides  his  20  retail 
staffers  on  the  Dayton  Newspapers  with 
a  spiral  bound  Retail  Co-op  information 
Book  including  a  contact  page  and  con¬ 
taining  current  co-op  programs. 

“When  20  salesmen  are  selling  co-op 
it’s  more  effective  obviously,  than  one 
co-op  manager  selling  it  alone, ”  said 
Reardon.  With  the  contact  page  listing, 
Reardon  can  check  to  see  that  major 
prospects  have  not  been  ignored. 

Bulletin  board  displays  revealed  the 
ingenuity  of  many  co-op  coordinators  in 
developing  additional  co-op  linage.  A 
color  spread  which  appeared  June  7  and 
14  the  Courier  Journal  and  Louisville 
Times  carried  18  advertisers  offering 
Father's  Day  related  merchandise — 
Cross  Pens.  Minolta  Cameras.  Black  & 
Decker  Tools,  etc.  Using  the  photogenic 
Busch- Bavarian  Park  as  a  backdrop  for  a 
demonstration  of  photo  products  in 
Houston.  Jesse  I'itch  brought  forth  a 
special  photo  tab  section.  He  invited  par¬ 
ticipation  by  photo  industry  reps  of 
every  make  who  ran  their  ads  in  the  sec¬ 
tion,  some  at  the  national  rate,  most  via 
dealer  co-op.  and  demonstrated  their 
products  in  the  park. 

In  a  simple  “home  made'  slide  presen¬ 
tation,  Ray  Cifranic,  co-op  ad  manager 
of  the  Cleveland  Plain  Dealer  gave  an  on 
the  scene  account  of  how  a  600  square 
foot  shoe  store  in  Cleveland,  within  three 
years  of  commencing  a  co-op  ad  program 
had  expanded  its  store  space  to  3700  sq. 
feet  and  tripled  its  advertising.  Also  from 
being  barely  able  to  order  the  minimum 
36  pairs  of  Wolverine  work  shoes  in  the 
1st  year,  the  advertiser  had  moved  into 
the  500  to  6(K)  per  year  category. 

With  Cifranic's  help.  Wolverine  and  its 
Hush  Puppy  Division  regional  sales 
people  worked  out  a  city  wide  co-op  pro¬ 
gram  that  resulted  in  a  greater  sale  of 
work  shoes  in  the  Cleveland  area  than  in 
any  other  city. 

Other  speakers  included  NAB's  Frank 
Hennessey  whose  presentation  was 
geared  to  getting  small  merchants  into 
the  co-op  ad  picture;  John  Allen,  dealer 
advertising  division.  Eastman  Kodak; 
Roger  Crawford,  advertising  manager. 
Champion  Spark  Plug  Company  as  well 
as  a  number  of  mat  service  organiza¬ 
tions. 

In  the  May-June  update  of  its  co-op 
advertising  survey  series.  Sales  &  Mar- 
ketinfi  Manaf>ement  revealed  that  of  the 
media  used,  newspapers  were  the  most 
frequently  mentioned  (93.59?)  with  radio 
next  (619?)  followed  by  catalogues 
(599?),  tv  (509?)  and  magazines  (189?). 

Mel  Pauly.  NACON  president,  co-op 
coordinator  for  the  Buffalo  Courier  Ex¬ 
press,  said  the  winter  meeting  would  be 
held  in  Phoenix,  Arizona. 
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Senate  delays  passage  of  landmark  bill 


1,581  employes  own 
Journal  Co.  stock 

The  July  lO,  1976  issue  of  editor*  pub¬ 
lisher  carried  a  story  on  the  proposed 
employe  stock  ownership  plan  at  the 
Fairbanks  (Alaska)  Daily  News-Miner 
which  reminded  a  number  of  people  of 
other  employe  stock  ownership  plans. 

The  story  noted  that  the  plan  was  de¬ 
signed  with  the  help  of  Louis  O.  Kelso,  a 
San  Francisco  attorney  and  nationally 
known  economist  who  pioneered  em¬ 
ploye  stock  plans  as  early  as  1956. 

Kelso’s  plans,  however,  were  not  the 
first  employe  ownership  plans  in  the 
country  or  in  the  newspaper  industry. 

The  Journal  Company,  a  division  of 
which  publishes  the  Milwaukee  Journal 
and  Milwaukee  Sentinel,  has  a  highly 
successful  employe  ownership  plan 
which  began  on  May  25,  1 937. 

The  employe  ownership  plan  is  for¬ 
mally  called  the  Journal  Employe  Stock 
Trust  Agreement  (JESTA).  Employes 
own  unit  of  beneficial  interest  in  the 
common  capital  stock  of  the  Journal 
Company.  Units  carry  all  voting  rights 
and  dividend  privileges  but  cannot  be 
sold  outside  of  the  employe  group. 

At  the  present  time,  l,58l  employes  of 
the  Journal  Company  and  its  subsidiaries 
own  85.49f  of  the  company  stock.  Under 
a  stock  acquisition  agreement  entered 
into  with  the  Faye  McBeath  Foundation, 
employe  ownership  will  reach  90'^  by 
I978.  (Miss  McBeath  was  the  niece  and 
heir  of  Lucius  W.  Nieman,  founder  and 
one  of  the  original  owners  of  the  Milwa¬ 
ukee  Journal. ) 

The  Journal  stockholders  equity  is  cur¬ 
rently  in  excess  of  $68,5()0,()()().  Since 
1937  employes  have  received  over  $49 
million  in  dividends. 

The  company's  plan  is  unique  in  its 
provision  for  representation  of  the  em¬ 
ploye-owners,  on  the  board  of  directors. 
In  1 943,  a  Unitholders  Council  was  estab¬ 
lished.  Six  members  of  the  24-person 
council  are  elected  each  year  to  the  board 
of  directors.  The  council  also  provides 
an  advisory  resource  to  management. 
Unitholders  in  key  management  posi¬ 
tions  are  excluded  from  election  to  the 
Unitholders  Council. 

The  Milwaukee  Journal  employe 
ownership  plan  was  devised  by  the  late 
Harry  J.  Grant,  who  succeeded  Nieman 
as  board  chairman  of  the  company. 

• 

Kansas  paper  sold 

Sale  of  the  Drumright  (Okla.)  Publish¬ 
ing  Co.  by  Mr.  and  Mrs.  Gordon  Rocket 
to  Mr.  and  Mrs.  Jim  Head,  publishers  of 
the  Southwest  Daily  Times  in  Liberal, 
Kans.,  was  announced  June  1 1.  The 
Heads  formerly  published  the  Ciishinfi 
(Okla.)  Daily  Citizen.  The  Rockets  have 
been  publishers  of  the  Dnnnright  Jour¬ 
nal. 
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Federal  legislation  calling  for  the  Na¬ 
tional  Park  Service  to  acquire  and  main¬ 
tain  St.  Paul's  Church,  in  Mount  Vernon, 
N.Y.,  as  a  monument  to  Freedom  of  the 
Press  and  the  Bill  of  Rights  (August  4) 
met  with  a  delaying  action  by  the  Senate 
Interior  Committee. 

It  was  in  the  St.  Paul's  area  that  a  royal 
election  was  held  in  1733  that  John  Peter 
Zenger  described  as  a  fraud.  Sub¬ 
sequently  sued  for  seditious  libel,  Zenger 
won  the  suit  by  establishing  truth  as  a 
defense  for  libel. 

The  action  of  the  Senate  committee 
last  week  was  to  approve  an  amendment 
to  S.J.  Res.  139  calling  for  a  one-year 
feasibility  study  to  consider  the  pros  and 
cons  of  accepting  the  property  as  a  gift 
with  the  necessity  for  restoration  and 
maintenance  by  the  National  Park  Ser¬ 
vice,  which  has  opposed  the  legislation. 
The  amendment  was  proposed  by  chair¬ 
man  J.  Bennett  Johnston  of  the  Parks 
and  Recreation  subcomittee. 

Before  action  was  taken  by  the  In¬ 
terior  Committee,  however.  Senator 
Buckley  of  New  York,  one  of  the  St. 
Paul’s  sponsors,  appeared  to  raise  the 
question  of  what  may  happen  to  St. 
Paul's  Church  in  the  meantime.  The 
Steeple  is  deteriorating  and  needs  resto¬ 
ration  badly.  Buckley  pointed  out  that, 
during  a  year  of  study,  the  winds  and 
rains  may  further  complicate  the  prob¬ 
lem. 

Senator  Johnston  then  accepted  a 


proposed  change  in  his  amendment  that 
would  provide  that,  since  St.  Paul’s  is 
already  an  historic  site,  an  appropriation 
should  be  provided  to  restore  the  church 
steeple  during  the  period  of  the  feasibil¬ 
ity  study.  It  was  expected  the  cost  of  this 
would  be  less  than  $1()0,()()0. 

A  bill  similar  to  S.J.  Res.  139,  spon¬ 
sored  by  Representative  Ottinger, 
Democrat  of  New  York,  is  pending  on 
the  House  side. 

Supporters  of  the  legislation  are  hope¬ 
ful  that,  possibly  by  the  end  of  August, 
legislation  may  be  adopted. 

“There’s  no  question,  it's  an  impor¬ 
tant  historic  site,"  Senator  Johnston 
said. 

Loan  agreement 

Field  Enterprises  Inc.  (July  29)  en¬ 
tered  into  a  $70  million  loan  agreement 
with  the  Prudential  Insurance  Company 
of  America,  $40  million  of  which  repre¬ 
sents  the  assumption  by  Field  Enter¬ 
prises  of  a  promissory  note  due  Sep¬ 
tember  30,  1992,  which  was  previously 
placed  with  a  wholly  owned  subsidiary. 
Field  Enterprises  Educational  Corpora¬ 
tion.  The  remaining  $30  million,  in  the 
form  of  promissory  notes  due  December 
15,  1996,  was  placed  directly  by  Field 
Enterprises. 

The  funds  will  be  used  to  retire  exist¬ 
ing  long-term  debt  and  for  other  corpo¬ 
rate  purposes. 


DEMOCRATIC  PRESIDENTAL  NOMINEE,  Jimmy  Carter,  meets  for  an  exclusive 
interview  with  journalistic  task  force  headed  by  William  Randolph  Hearst,  Jr., 
editor-in-chief  of  Hearst  Newspapers  (L  to  R):  Donald  I.  Rogers,  economical 
editor;  Kingsbury  Smith,  national  editor;  William  McCullam,  chief  editorial  writer, 
and  Marianne  Means,  Washington  correspondent  and  King  Features  columnist. 
In  background  observing  in  first  row  behind  the  task  force  (L  to  R)  are:  Hearst 
newspapers  executives  and  editors  Sam  Bornstein,  executive  editor  Boston 
Herald  American;  Frank  Massi  (partially  hidden  behind  Kingsbury  Smith),  vice- 
chairman  of  the  board;  Randolph  A.  Hearst,  chairman  of  the  board  and  president 
of  the  San  Francisco  Examiner;  Frank  A.  Bennack,  Jr.,  executive  vicepresident  of 
the  Hearst  Corporation,  and  John  R.  Miller,  president  and  chief  executive  officer 
of  the  Hearst  Corporation.  Also  participating  in  the  interview,  but  not  pictured 
were:  John  J.  Leary,  Albany  Times  Union  executive  editor,  and  Thomas  J.  White, 
Jr.,  executive  editor  Baltimore  News  American. 
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Pasadena  Star-News 
gets  a  new  look 

The  Pasadena  (Calif.)  Star-News  has 
been  undergoing  changes  since  March 
1976,  revising  and  repackaging  the  for¬ 
mat  and  editorial  content. 

These  changes  include  increasing  the 
paper's  story  count  with  World,  National 
and  State  News  Briefs;  Who  (people  in 
the  news);  What,  Where,  When  (local 
notice  briefs);  and  Business  News 
Briefs. 

A  Police  Blotter  column  has  been  in¬ 
itiated  on  the  local  page.  This  feature 
collects  all  the  medium  and  minor  crime 
reports  (robberies,  rapes,  burglaries)  that 
do  not  warrant  separate  news  heads. 

The  page  1  index  is  expanded  to  pro¬ 
mote  strong  features  on  inside  pages. 
The  standing  logo  on  page  1  of  the  Sun¬ 
day  Comics  has  been  enlivened.  Sun¬ 
day's  news  page  3  now  includes  an  index 
to  the  week's  forthcoming  features,  par¬ 
ticularly  those  that  run  only  on  a  certain 
day  or  days. 

All  logos  and  standing  heads  of  sec¬ 
tions,  special  pages  and  columns  are  re¬ 
styled  to  provide  a  visual  unity  through- 

K-R  grant  to  support 
awards  program 

The  William  Allen  White  Foundation 
at  the  University  of  Kansas  School  of 
Journalism  has  received  a  $5,000  grant 
from  the  Knight  Foundation  to  help  with 
support  of  an  editorial  excellence  awards 
program. 

The  program,  now  in  its  fifth  year,  is 
sponsored  annually  by  the  William  Allen 
White  Foundation  for  members  of  the 
inland  Daily  Press  Association. 

The  grant  from  the  Knight  Foundation 
will  cover  expenses  of  judging,  prizes, 
reproduction  of  winning  entries  and 
other  costs  involved  in  the  program  for 
“several  years,"  according  to  Del 
Brinkman,  dean  of  the  journalism  school 
and  director  of  the  William  Allen  White 
Foundation. 

Unlike  other  foundations,  the  William 
Allen  White  Foundation  is  “an  activities 
organization,  not  a  philanthropic  organi¬ 
zation,"  Brinkman  said.  “Its  activities 
are  supported  by  sustaining  member¬ 
ships  of  its  trustees  and  by  contributions 
from  other  groups,  such  as  the  Knight 
Foundation,  the  Gannett  Foundation  and 
the  Newspaper  Fund,  Inc.” 

Among  its  activities  are  a  Kansas 
News  Enterprise  Award  Program  and  a 
national  award  for  journalistic  merit,  in 
addition  to  the  Editorial  Excellence 
Awards  Program. 

Criteria  for  citation  in  the  Editorial 
Excellence  Awards  Program  are  those 
characteristics  thought  to  best  exemplify 
the  standards  of  the  late  William  Allen 
White:  clarity  of  thought;  pungency  of 
phrase;  understanding  of  a  need  or  ex- 
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out  the  paper,  with  the  exception  of  the 
People  pages  which  use  a  head  font 
appropriate  to  a  women's  section. 

Action  Line  and  the  crossword  puzzle 
are  in  larger  type  for  easier  reading.  The 
daily  tv  logs  are  expanded  to  include 
more  details  about  special  programs  and 
talk  show  guests. 

The  entertainment  pages  are  totally 
revised  to  appeal  to  the  1 8  to  35  age 
group.  Under  the  title  Southland  Scene, 
complete  listings  now  go  beyond  the 
local  area  to  cover  leisure  events 
throughout  Southern  California. 

Added  features  of  the  entertainment 
pages  include  Glad  You  Asked  by  Mari¬ 
lyn  and  Hy  Gardner,  Mini-Movie  Re¬ 
views,  Mini-Record  Reviews,  and  col¬ 
umns  on  citizen  band  radios,  hiking  and 
biking,  car  care  and  backgammon. 
Cleveland  Amory's  gossip  column  and 
Celebrity  Cookbook  now  supplement  the 
People  section. 

Added  emphasis  has  been  placed  on 
relating  the  news  to  people  and  their 
problems.  A  fixed  policy  of  using  a  good 
human  interest  story  on  page  one  daily 
has  been  instituted. 


pectation  in  specific  terms  for  concrete 
action;  and  appreciation  of  man's  limita¬ 
tions,  his  capability  for  folly  and  his  po¬ 
tential  for  glory. 

The  top  citation  in  the  1976  contest 
was  won  by  the  Detroit  Free  Press,  the 
largest  circulation  daily  newspaper  in  the 
Knight-Ridder  group,  for  a  series  of 
editorials  that  helped  protect  a  Michigan 
state  forest  from  oil  drilling. 

• 

J-students  cover 
for  Okla.  papers 

Daily  and  weekly  Oklahoma  newspa¬ 
pers  will  have  special  coverage  of  the 
political  conventions  supplied  by  twelve 
senior  journalism  students  of  the  Univer¬ 
sity  of  Oklahoma  and  two  from  Okla¬ 
homa  State  University. 

For  daily  papers,  the  students,  in 
groups  of  six,  filed  stories  twice  daily  to 
the  Oklahoma  City  office  of  the  As¬ 
sociated  Press  and  UPl;  weekly  papers 
received  dispatches  through  the  Ok¬ 
lahoma  Press  Association.  Financing  of 
the  work  was  largely  by  grants  from  the 
Oklahoma  Newspaper  Foundation  and 
the  Oklahoma  Gridiron  Foundation. 
Each  student  covering  the  New  York 
City  convention  was  told  to  expect  to 
pay  $100  to  $150  of  his  or  her  own  ex¬ 
penses. 

The  project,  arranged  jointly  by  the 
Oklahoma  Press  Association  and  the 
University  of  Oklahoma,  was  directed  by 
Ralph  Sewell,  former  Oklahoma  City 
Times  and  Daily  Oklahoman  editor,  who 
now  is  a  visiting  professor  at  the  Univer¬ 
sity  of  Oklahoma. 


8  more  pressmen 
are  indicted 

Eight  more  Washington  Post 
pressmen  were  indicted  (July  21)  on 
charges  of  destruction  of  property  and 
rioting  at  the  start  of  their  strike  last  Oc¬ 
tober  1. 

One  of  the  eight  also  was  indicted  on 
charges  of  grand  larceny  and  receiving 
stolen  property. 

The  indictments,  returned  in  Superior 
Court  in  Washington,  bring  to  15  involv¬ 
ing  members  of  local  6  of  the  newspaper 
and  graphics  communications  union. 
This  week's  indictments  were  an¬ 
nounced  by  Attorney  General  Edward 
H.  Levi. 

Those  indicted  for  property  destruc¬ 
tion  and  rioting  were:  Jack  D.  Mc¬ 
Intosh,  Reston,  Va.;  Dennis  Hughes, 
Alexander,  Va.;  Joseph  E.  Mozingo, 
Washington;  John  B.  Zarbough,  Silver 
Spring,  Md.;  Joseph  J.  Schumacher, 
Seabrook,  Md.;  John  H.  Raffo,  Riva, 
Md.;  James  L.  Palmer,  Washington;  and 
Lucius  J.  Smith,  Washington. 

Smith  was  also  indicted  on  charges  of 
stealing  a  folding  device  and  of  receiving 
such  stolen  property,  knowing  it  was  sto¬ 
len. 

• 

Colorado  editor  wins 
first  Cervi  award 

A  northern  Colorado  editor  was 
named  as  the  first  recipient  of  a  national 
award  honoring  the  late  Eugene  Cervi, 
founder  of  Cervi’s  Rocky  Mountain 
Journal. 

Blair  Macy,  editor  and  co-publisher  of 
the  Keene  Valley  Sun  in  Kennesburg, 
Colo.,  received  the  honor  from  the 
International  Society  of  Weekly  News¬ 
paper  Editors  during  the  society's  annual 
summer  meeting  at  Northern  Illinois 
University. 

Macy  was  honored  for  his  24-year 
career  as  a  weekly  editor,  first  on  the 
Windsor  (Colo.)  Beacon,  and  for  the  last 
two  years  on  the  Keene  Valley  Sun.  The 
citation  praised  Macy's  “personal  integ¬ 
rity,  quiet  courage  and  professional 
craftsmanship,”  specifically  citing  his 
campaign  for  orderly,  planned  growth 
after  a  large  Kodak  plant  was  located 
near  Windsor. 

“His  handsome  and  lively  editorial 
page  delights  and  angers  readers  with 
thought-provoking  insights  into  politics 
and  people — always  expressed  in  the 
first  person,”  the  citation  stated. 

Rep  named 

Robert  Hitchings  &  Co.  Inc.  has  been 
appointed  Philadelphia  regional  advertis¬ 
ing  representatives  for  the  Delaware 
County  (Pa.)  Daily  Times. 
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NEWArrowlith  Inks 

Are  the  Finest  Inks 
\buVe  Ever  Used! 


New  Arrowlith  inks,  formulated  exclusively  for 
web-offset  newsprint,  eliminate  your  toughest 
printing  problems!  Arrowlith  Black  and  colors 
print  clean,  dense  and  sharp.  They  produce 
optimum  blackness  using  only  a  minimum 
amount  of  fountain  solution.  You’ll  find 
ink  build-up  on  former  boards  and  pipe 
rollers  is  so  minimal  it  is  usually  elim¬ 
inated.  Arrowlith’s  excellent  trans¬ 


fer  qualities  keeps  lint  build-up  on  the  blanket 
to  a  minimum.  Improved  lithographic  qualities 
give  you  superior  reproduction.  Plus,  its  extra 
rub  resistance  will  make  your  readers  happy, 
too!  Arrowlith  inks  are  available  for  both 
high  speed  and  slower  speed  presses.  If 
you  want  the  finest  in  quality  inks,  fast 
delivery  and  personal  service,  give 
your  local  Flint  Ink  man  a  call  today! 


AEJ 

{Continued  from  page  II) 

is  very  much  a  two-way  street.  Editorial 
excellence  contributes  to  profit  ...  I 
believe  there  needs  to  be  an  even  greater 
recognition  of  the  interrelationship  by 
many  of  our  nations'  media  and  in  jour¬ 
nalism  education." 

Udell  concluded:  "Let  us  not  lose 
sight  of  the  fact  that  the  free  press  of  the 
United  States  rests  primarily  on  two 
foundations: 

“The  First  Amendment — that  is,  the 
right  to  report  news. 

“And.  economic  security — the  means 
to  report  the  news. 

"While  freedom  of  the  press  is  the 
staff  of  life  of  democracy  ,  economic 
prosperity  is  the  lifeblood  of  the  press. 
The  future  of  our  cherished  editorial 
freedoms  and  democracy  demands  that 
the  press  be  profitable." 

Increasing  public  ownership  of  U.S. 
daily  newspapers  was  cited  by  Whitney 
R.  Shaw.  University  of  North  Carolina, 
in  discussing  "Revenue,  Costs  and  Net 
Income  of  13  Publicly  Owned  News¬ 
paper  Companies.  1971-1974." 

In  l%9.  16  publicly-owned  companies 
controlled  14.5  per  cent  of  daily  U.S. 
newspaper  circulation.  By  1974.  21  pub¬ 
lic  companies  accounted  for  25  per  cent 
of  daily  circulation. 

The  13  companies  in  the  Shaw  study 
increased  revenue  by  42  per  cent  be¬ 
tween  1971  and  1974.  with  circulation  re¬ 
venue  growing  more  slowly  than  adver¬ 
tising  revenue. 

During  the  same  period  there  was 
much  cost-cutting.  "The  Wall  Street 
Journal  cut  its  page  width  9  per  cent  in 
1974  and  saved  S2  million  in  newsprint 
costs."  Shaw  said.  Use  of  new  technol¬ 
ogy  by  Gannett  brought  composing-room 
costs  below  newsroom  costs  in  1974  for 
the  first  time  in  the  company's  history. 

So  far  as  net  income  is  concerned,  the 
13  companies  had  $15S  million  in  1971 .  In 
1974  it  was  S235  million. 

“Trends  in  the  Newspaper  Budget"  of 
newspapers  generally  from  1947  to  1974. 
were  reported  on  by  Kathryn  Simon  and 
Robert  L.  Bishop.  University  of  Michi¬ 
gan.  "Earnings  of  15  per  cent  after  taxes 
are  not  now  uncommon."  they  said, 
“though  large  metropolitan  newspapers 
and  newspapers  with  less  than  25.000 
circulation  are  much  less  profitable." 

They  went  on:  "The  chief  change  in 
revenues  over  the  past  27  years  has  been 
in  advertising.  In  1947.  advertising  typi¬ 
cally  accounted  for  lA  of  total  revenues, 
and  national  ads  made  up  more  than  12 
per  cent  of  the  total.  Local  and  classified 
ads  now  have  grown  to  nearly  70  per  cent 
of  total  revenue,  while  national  ads  have 
declined  to  less  than  4  per  cent.  Sub¬ 
scriber  revenues  have  dropped  from 
around  lA  of  total  revenue  to  around  'A. 
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“The  most  startling  increase  has  been 
in  administrative  and  general  expense. 
Our  composite  newspaper  spent  1 1  per 
cent  of  all  expenses  for  this  category  in 
1947,  but  27  per  cent  in  1974." 

In  a  workshop  report  on  circulation. 
Gerald  L.  Grotta  and  Michael  Lee 
Taylor,  University  of  Oklahoma,  specu¬ 
lated  that  newspapers  appear  to  be  ap¬ 
proaching  the  point  where  subscription 
cancellations  aren’t  really  due  to  in¬ 
creased  subscription  costs  but  due  to  the 
fact  a  newspaper  “has  long  since  lost  its 
relevance  to  some  readers.  If  this  is  true, 
we  will  need  to  greatly  expand  our  ef¬ 
forts  to  define  the  relevant  role  of  the 
newspaper  in  our  fast-changing,  complex 
society." 

Lee  B.  Becker,  Randy  Beam,  and 
John  Russial.  Syracuse  University,  re¬ 
ported  on  determinants  of  press  perfor¬ 
mance  of  109  New  England  newspapers 
in  1973.  One  conclusion:  “The  findings 
seem  to  suggest  revenue  available  is  not 
a  predictor  of  performance,  nor  is  pro¬ 
fitability.  In  other  words,  it  isn't  how 
much  money  the  newspapers  have  to 
work  with,  but  what  they  decide  to  use 
the  money  for.  that  counts.  Wise  invest¬ 
ment  leads  to  good  editorial  products." 

Deficiencies  of  the  Newspaper  Preser¬ 
vation  Act  of  1970  were  pointed  out  by 
Ruth  Walden.  University  of  Wisconsin. 
The  act  legalized  new  arrangements  for 
price  fixing,  profit  pooling,  and  market 
allocation  agreements  between  two 
newspapers  in  a  community,  provided 
one  is  a  ‘Failing  Newspaper.' 

It  is  clear,  Ms.  Walden  pointed  out, 
“that  Congress  viewed  the  continued  fi¬ 
nancial  health  of  newspapers  as  essential 
to  the  well  being  of  communities  and  was 
directing  the  courts  to  adopt  a  more  le¬ 
nient  standard  when  considering  com¬ 
mercial  mergers.  While  the  Justice  De¬ 
partment  has  adopted  regulations  for 
administering  the  act.  no  guidelines  as  to 
the  meaning  of  newspaper  failure  have 
been  developed.  Furthermore,  the  courts 
have  not  yet  addressed  the  question  of 
criteria  for  determining  newspaper  fi¬ 
nancial  failure." 

Paul  Swensson.  with  background  as 
both  editor  and  educator,  made  the 
Fourth  Annual  Honors  Lecture  in  the 
Secondary  Education  Division  of  the 
AEJ,  discussing  "What  an  Editor  Ex¬ 
pects  of  a  Young  Journalist." 

“Three  o.ut  of  four  interviews  and  nine 
of  every  ten  letters  of  application  fail  be¬ 
cause  the  applicant  merely  wants  a  Job." 
Swensson  said.  “If  the  applicant  is 
sharp,  he  or  she  w  ill  have  brought  to  the 
editor  a  news  or  feature  story  or  at  least  a 
tip  on  a  good  university  story."  He  went 
on  to  say  that  each  student's  background 
has  provided  some  expertise  that  should 
suggest  to  him  a  tryout  in  an  area  where 
he  is  most  likely  to  be  successful. 

Features  at  the  convention  included 
the  Gannett  van,  exhibiting  hardware  of 
the  new  technology  and  showing  of  the 
current  film,  “All  the  President's  Men." 


Donrey  Media  funds 
circulation  course 

The  University  of  Missouri  School  of 
Journalism  will  offer  a  course  on  news¬ 
paper  marketing  and  management  this 
fall.  Dean  Roy  M.  Fisher  announced. 
The  course  will  be  available  to  under¬ 
graduate  and  graduate  students  who  wish 
to  concentrate  in  the  business  side  of 
newspaper  work. 

"The  most  critical  single  problem  fac¬ 
ing  the  newspaper  industry  today  is  to 
find  a  more  effective  means  of  marketing 
and  distributing  the  daily  newspaper," 
Fisher  said.  "The  daily  newspaper  is  still 
a  very  low  cost  item  to  the  consumer. 
Yet  it  must  be  delivered  within  a  few 
hours  of  manufacture  to  the  individual 
doorstep  of  the  reader. 

"No  other  marketing  industry  faces  a 
comparable  challenge." 

Fisher  said  the  purpose  of  the  market¬ 
ing  and  management  course  will  be  to 
provide  detailed  study  of  past  and  pres¬ 
ent  methods  of  circulation,  analysis  of 
specific  marketing  problems,  and  the  ap¬ 
plication  of  scientific  management  prin¬ 
ciples  toward  their  solution.  .Students 
will  be  selected  for  the  course  on  the 
basis  of  their  demonstrated  commitment 
to  the  management  aspects  of  journal¬ 
ism. 

The  new  program  is  being  funded 
through  a  SIO.CKK)  continuing  grant  by  the 
Donrey  Media  Group  which  consists  of 
broadcast  stations  and  newspapers  in  the 
middle  and  western  states.  Donald  Reyn¬ 
olds,  Donrey  founder  and  chief  execu¬ 
tive  officer,  is  a  1927  graduate  of  the 
School. 

The  course  will  be  taught  by  associate 
professors  William  Bray  and  J.  Robert 
Humphreys,  both  former  publishers. 
Through  the  Donrey  grant,  specialized 
fellowships  will  be  offered  to  students 
and  visiting  lecturers  will  be  brought  to 
the  campus. 

The  course  will  provide  students  with 
practical  experience  in  subscription  sale 
techniques,  dealer  sales,  mail  room 
operations,  regional  route  supervision, 
and  a  half  doz.en  related  areas  in  news¬ 
paper  marketing  programs. 

• 

j-school  group 
elects  president 

Billy  1.  Ross.  Texas  Tech  University, 
was  elected  president  of  the  American 
Society  of  Journalism  School  Admin¬ 
istrators.  and  William  J.  Roepke.  Univer¬ 
sity  of  Wyoming,  was  named  editor  of 
Journalism  Educator,  the  ASJSA  maga¬ 
zine,  at  the  group's  annual  meeting  at  the 
University  of  Maryland,  which  met  in 
conjunction  with  the  Association  for  Ed¬ 
ucation  in  Journalism.  Dow  Jones  and 
Co.  was  cited  by  ASJSA  for  its  support 
of  journalism  education.  DJ  supports  the 
Newspaper  Fund. 
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Circulation — Action  area 

By  Otto  A.  Silha 

In  the  last  three  years,  circulation  of  U.S.  daily  news-  ; 
papers  has  dropped  2'/i  million  at  the  same  time  that  U.S. 
households  have  increased  by  3  million. 

Major  chain  retail  advertisers  have  been  concerned.  One 
of  them  recently  said,  “Your  circulation  is  declining,  espe-  " 
cially  in  the  major  urban  markets;  your  rates  are  increasing; 
how  can  we  fail  to  look  elsewhere?" 

For  the  first  time  in  my  newspaper  experience,  serious  | 
questions  are  being  raised  about  the  newspaper  product.  | 

I  feel  strongly  that  we  must  develop  the  daily  newspaper  | 
as  a  more  useful  product  of  even  higher  utility.  | 

I  think  in  many  ways,  that  the  Wall  Street  Journal  has  the  | 
highest  utility  value,  real  or  perceived,  of  any  newspaper  in  | 
the  world.  The  circulation  success  of  the  Journal  in  recent 
years  reflects  that  evaluation.  We  must  all  strive  toward  that 
kind  of  acceptance,  and  the  renewal  rates  that  go  with  it. 

This  will  not  happen  without  a  monumental  effort.  I  think 
there  are  two  principal  elements  of  the  problem.  First,  I 
believe  the  content  of  newspapers  will  have  to  undergo  seri¬ 
ous  re-appraisal. 

But,  second,  I  think  we’re  going  to  have  to  demonstrate, 
promote  and  sell  the  usefulness  of  the  daily  newspaper.  We 
have  failed  miserably  in  this,  in  my  opinion. 

Fd  like  to  outline  some  of  the  questions  that  may  point  the  | 
way  to  future  action  by  newspapers  on  this  front.  | 

1 .  What  changes  should  be  made  in  our  news  and  editorial  % 
content,  and  our  packaging  of  that  content,  in  order  to  meet  | 
new  subscriber  needs  for  a  daily  newspaper  product?  | 

2.  Why  have  we  surrendered  the  supermarket  circulation  I 
franchise  to  magazines?  My  scouts  tell  me  that  more  I 
magazines  are  now  sold  in  supermarkets  than  at  newsstands.  I 
In  fact,  one  magazine  publisher  tells  me  that  many  news-  | 
stands  are  going  out  of  business  because  of  this  shift  to  the  | 
supermarkets.  And  the  new  best  sellers  are  not  just  People  I 
magazine,  but  such  weekly  newspapers  as  National  En-  | 

:  quirer.  National  Star,  and  Midnight.  I  realize  all  the  compli-  | 
i  cations  of  retail  display  allowances,  but  newspapers  must 
I  regain  their  point-of-sale  power  because  that  may  be  a  fruit¬ 
ful  and  profitable  distribution  outlet  for  newspapers.  As  a 
I  matter  of  fact,  if  we  do  our  job  as  well  as  we  should,  super- 
I  market  customers  will  demand  that  daily  newspapers  be 
I  available  at  the  checkout  counter. 

I  3.  Should  newspapers  join  with  magazines,  book  pub- 
I  lishers,  advertising  agencies,  and  others  in  a  National  Print 
g  Institute  to  study  an  apparent  decline  in  interest  in  reaclinf>  as 
^  a  means  of  communicating?  This  would  be  a  project  with  a 
I  broad  mission  to  come  up  with  recommendations  for  action 
I  over  a  long-range,  10  to  20-year  period. 

\  4.  Should  the  Newspaper  Advertising  Bureau  become  the  I 

I  Newspaper  Marketing  Bureau,  concerning  itself  with  re- 
I  search,  training,  promotion  and  communication?  One  pub-| 
I  lisher  wrote  to  me  this  month,  pointing  out  the  technical  and 
\  scientific  resources  the  newspaper  business  has  successfully 
I  applied  to  our  technological  problems  in  the  AN  PA  Research 
Institute.  And  he  said  that  the  Newspaper  Advertising 
Bureau  has  demonstrated  how  highly  qualified  sales  and 
marketing  professionals  can  hold  and  improve  newspaper's 
share  of  the  advertising  revenue  pie.  But,  he  says,  in  the  area 
of  our  greatest  vulnerability — marketing  and  circulation — wf 
have  mounted  no  corresponding  concerted  effort.  He  nomi¬ 
nated  NAB  as  the  most  qualified  organization  for  a  jet- 
assisted  attack  on  the  problem. 

(Excerpts  from  the  keynote  address  by  Otto  A.  Silha,  presi¬ 
dent  of  Minneapolis  Star  and  Tribune  Co.,  at  the  International  I 
Circulation  Managers  Association  annual  meeting,  July  26, 1 
1976.)  I 


With  the  Harris 
DiLithcf  System, 
you  can  get 
improved  print 
quality  and 
economy  with  your 
present  letterpress 
equipment* 


Reduceci  plate  and  ink  costs.  High 
quality  black  and  four  color  process 
reproduction. 


These  are  some  of  the  reasons  pa¬ 
pers  like  the  Des  Moines,  Iowa  Register 
and  Tribune  have  adapted  their  letter- 
press  units  to  the  Harris  DiLitho  System. 

Conversion  to  direct  lithography  is 
simple.  Installation  time  is  a  matter  of 
hours,  and  can  be  handled  by  in-plant 
personnel. 

Then  the  savings  start.  In  plate  costs 
which  can  drop  to  1  /5  th  the  cost  of  shal¬ 
low  relief  plates.  In  plate  processing 
time.  And  in  better  mileage  with  the  use 
of  letterpress  inks.  All  this,  plus  print 
quality  which  approaches  that  of  offset. 

Key  to  the  success  of  the  proven 
Harris  DiLitho  System  is  a  patented 
brush  dampener  which  introduces  wa- 
terthroughthe  inkform  rolls  to  athin 
lithographic  plate.  With  the  brush 
dampener,  there  is  no  ink  or  lint  feed¬ 
back  to  contaminate  the  fountain  solu¬ 
tion.  And  the  system  is  virtually 
maintenance  free. 

To  learn  why  many  dailies  have 
already  converted  to  Harris  DiLitho, 
write  Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island,  02891. 

<^DiLitho  is  a  registered  trademark  of  ANPA/RI. 


COMMUNICATIONS  AND 
INFORMATKON  HANDLING 
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Weekly  editor  By  Anita  Dinwiddle 


Advertisers  rate  papers 

Retail  merchants  who  advertise  in  Utah 
weekly  newspapers  generally  rate  the 
weeklies  as  either  a  “moderately  effec¬ 
tive”  or  “effective”  advertising  medium 
for  them. 

Over  three-fourths  of  the  advertisers 
questioned  rated  local  news  coverage  by 
the  community  press  as  “excellent”  or 
“good.”  Advertisers  are  not  convinced, 
however,  that  readership  of  weekly 
newspapers  is  any  greater  than  reader- 
ship  of  the  daily  newspaper  as  has  been 
claimed  by  community  press  researchers. 
The  survey  also  shows  that  weekly  news¬ 
papers  do  not  provide  advertisers  with  all 
the  services  they  would  like  to  have  from 
the  advertising  department. 

Managers  of  46  locally-owned  retail 
outlets  were  asked  for  their  impressions 
of  the  weekly  press  as  an  advertising 
medium,  as  a  news  medium  and  on  the 
service  performed  for  them  by  the  adver¬ 
tising  departments  of  the  weekly  news¬ 
papers. 

Sixteen  Utah  towns  were  included  in 
the  survey,  including  both  rural  and  sub¬ 
urban  areas  and  towns  served  by  news¬ 
papers  of  both  large  (over  3.000)  and 
small  circulation. 

Sixteen  of  the  46  advertisers  rated  the 
weekly  newspaper  as  a  “moderately  ef¬ 
fective”  advertising  medium.  Twelve 
said  the  weekly  newspaper  is  “effective” 
for  advertisers.  The  small  town  mer¬ 
chants  were  more  convinced  of  the  value 
of  the  community  press  as  an  advertising 
medium.  Suburban  advertisers,  on  the 
other  hand,  were  most  critical,  with  a 
majority  rating  the  medium  as  “moder¬ 
ately  effective.” 

The  weekly  newspaper  scored  better 
on  its  coverage  of  local  news.  Overall,  the 
advertisers  found  news  content  “excel¬ 
lent”  or  “good.”  Small  town  advertisers 
rated  the  news  content  slightly  higher 
than  the  large  town  advertisers. 

Small  town  advertisers  also  saw  the 
weekly  press  as  more  supportive  of  local 
business  than  did  large  town  advertisers. 
The  community  press  rated  high  on  this 
score  with  24  of  the  46  advertisers  saying 
that  the  community  press  is  “very  sup¬ 
portive”  of  local  business.  Seventeen  of 
the  small  town  advertisers  called  the 
community  newspaper  very  supportive  of 
local  business. 

Although  the  weekly  press  rates  high 
on  its  coverage  of  IcKal  news  and  support 
of  the  business  community,  it  is  not  seen 
as  exceptionally  influential  in  local 
government.  Eighteen  of  the  advertisers 
said  the  newspaper  is  only  “fairly  influen- 

Dinwiddie  is  a  graduate  student  at  the 
University  of  Utah  in  Salt  Uake  City. 
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tial”  in  the  affairs  of  local  government. 
Again,  small  town  advertisers  rated  the 
newspaper  as  “very  influential”  more 
often  than  large  town  advertisers.  Subur¬ 
ban  advertisers  gave  the  lowest  ratings 
with  the  majority  rating  the  newspaper  as 
only  “slightly  influential.” 

The  survey  questions  the  theory  that 
the  weekly  press  has  a  greater  readership 
than  the  daily  newspaper,  at  least  from 
the  point  of  view  of  advertisers.  More 
advertisers  felt  the  weekly  newspaper  is 
read  “about  the  same"  as  the  daily  or 
“less  than”  the  daily.  Only  13  of  the  46 
felt  that  readership  is  “heavier"  than 
daily  readership.  Even  the  small  town 
advertisers  agreed  generally  on  this  point 
with  a  majority  saying  that  readership  is 
about  the  same  as  the  daily. 

Small  town  advertisers  were  also  more 
complimentary  about  the  overall  appear¬ 
ance  of  the  weekly  newspaper  with  12 
rating  it  excellent.  In  general  the  appear¬ 
ance  was  seen  as  either  “gcx>d”  or  “ex¬ 
cellent"  by  the  46  advertisers. 

The  area  in  which  large  town  news¬ 
papers  bettered  the  small  town  news¬ 
papers  was  in  service  to  advertisers. 
Overall,  advertisers  found  the  advertis¬ 
ing  rates  “about  right”  and  said  the  ad¬ 
vertising  salesman  visits  on  a  regular 
basis.  The  advertising  salesman  is  rated 
as  “knowledgeable”  by  a  majority  of 
those  surveyed,  but  large  town  advertis¬ 
ers  generally  gave  him  higher  ratings  on 
specific  services  such  as  long  term 
budgeting  assistance  and  layout  and  de¬ 
sign  advice.  Thirteen  advertisers  in  the 
small  town  group  reported  that  they 
never  receive  help  in  long  term  budgeting 
while  most  large  town  advertisers  “usu¬ 
ally”  receive  such  help. 

The  ad  man  rated  slightly  higher  in 
layout  and  design  with  most  saying  they 
usually  receive  help  in  this  area.  Subur¬ 
ban  advertisers  seem  to  receive  the  most 
consistent  help  in  layout  and  design. 

The  large  town  advertisers  also  tend  to 
receive  more  merchandising  aids  from 
the  weekly  press  in  the  way  of  tear 
sheets  for  display,  sale  posters  and  “as 
advertised  in”  cards.  Small  town  adver¬ 
tisers  often  said  that  this  type  of  aid  is 
never  received  while  all  of  the  suburban 
advertisers  said  merchandising  aid  is  re¬ 
ceived  at  least  some  of  the  time. 

Advertisers  would  like  to  receive  more 
help  from  the  ad  salesman  in  planning 
special  campaigns  and  providing  mer¬ 
chandising  aids.  Fifteen  advertisers  ex¬ 
pressed  an  interest  in  special  campaigns; 
14  want  more  merchandising  aids.  Other 
suggestions  for  improvement  named 
often  by  advertisers  were  long  range 
planning  and  help  with  ad  layout. 


Briefs 


As  director  of  a  media  information 
center  set  up  in  Cabot,  Ark.  when  a  tor¬ 
nado  struck  Monday.  March  29,  Cabot 
Star  Herald  publisher  Cone  Magie  had 
first-hand  access  to  information  on  disas¬ 
ter  relief  that  enabled  him  to  put  out  a 
16-page  disaster  edition  the  next  day.  Al¬ 
though  the  Star  Herald  is  usually  pub¬ 
lished  on  Wednesday,  Magie  and  his  wife 
Betty,  co-publisher,  decided  to  move  the 
schedule  up  one  day  to  give  their  readers 
the  tornado  news  as  quickly  as  possible. 

This  edition,  which  had  a  press  run  of 
9.000  (the  Star  Herald's  normal  circula¬ 
tion  is  3.200)  was  joined  by  a  special 
“Tornado  Update  Edition”  April  2.  With 
a  press  run  of  7.(KX)  the  second  edition 
contained  updated  disaster  news  as  well 
as  messages  of  local  businesses  to  area 
residents. 

*  ♦  * 

The  Valley  View  (Pa.)  Citizen- 
Standard  and  the  Pennsylvania  National 
Bank.  Valley  View'  branch,  recently 
awarded  $120  in  prizes  to  six  students  in 
the  elementary,  middle  school  and  senior 
divisions  for  their  winning  essays  in  a 
Bicentennial  essay  contest. 

Among  the  most  amusing  entries  was 
one  from  a  fifth  grader,  who  wrote, 
“Think  what  it  would  be  like  not  to  be 
free.  We  might  be  in  England  and  have  to 
take  orders  from  a  queen.” 

♦  ♦  * 

(Evidently  unable  to  muster  much  pub¬ 
licity,)  U.S.  Senate  candidate  Jim 
Elsman,  a  Birmingham,  Mich,  lawyer 
and  Democrat,  wrote  250  Michigan 
weeklies  with  a  deal  to  buy  a  classified 
ad  offering  a  nickel  for  each  signature 
collected  on  his  nominating  petitions  if 
the  papers  would  print  a  news  release  on 
his  campaign.  Pdsman  said  later  he'd  got¬ 
ten  about  300  responses  to  the  ad  but 
added  he's  not  counting  how  many  pa-' 
pers  also  printed  the  news  release.  The 
East  Lansinfi  Town  Crier  refused  to  print 
either  and  ran  an  editorial  criticizing  his 
approach  instead. 

*  ♦  ♦ 

The  legislative  committee  of  the  New 
York  Press  Association  has  blocked  a 
bill  under  consideration  by  the  state 
legislature  which  would  have  amended 
the  General  Construction  Law  definition 
of  a  newspaper  by  eliminating  the  provi¬ 
sion  for  paid  circulation.  The  bill  would 
have  enabled  shoppers  to  carry  legal 
notices. 

*  *  * 

Michael  Tagliaferro,  president  of  Na¬ 
tional  Pennysavers,  Elmsford,  N.Y.,  has 
established  The  American,  a  43,500  con¬ 
trolled  circulation  weekly  published  each 
Sunday  and  serving  northern  Westches¬ 
ter  County. 
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California  Offset  Printers  purchases 
paper  from  Morris  group 


California  Offset  Printers  has  acquired 
Glendale  Newspapers  Incorporated. 

The  announcement  was  made  by  Mor¬ 
ris  Newspaper  Corporation  of  Savannah, 
Ga.,  owner  of  Glendale  Newspapers. 

Glendale  Newspapers  Incorporated 
publishes  the  Glendale  News-Press,  the 
Bnrhank  Daily  Review,  Glendale  Star, 
Foothill  Star,  Eagle  Rock  Star,  Bnrhank 
News-North  and  Bnrhank  News-West. 
California  Offset  Printers  is  located  at 


620  W.  Elk  Ave.  in  Glendale.  It  is  owned 
by  John  C.  Hedlund,  Virgil  M.  Pinkley 
and  Robert  P.  McCulloch. 

California  Offset  Printers  also  owns  an 
interest  in  Griffin  Printing  and  Lithog¬ 
raph  Co.  of  Glendale. 

Hedlund,  a  Glendale  resident,  will  be¬ 
come  president  of  Glendale  Newspapers 
Incorporated  and  Pinkley,  Glendale 
businessman,  will  become  publisher  and 
editor,  and  chief  executive  officer. 


McCulloch  is  the  chairman  and  owner 
of  RPM  Industries  of  Los  Angeles.  He 
will  serve  as  chairman  of  GNl. 

Pinkley  was  with  United  Press  Inter¬ 
national  for  19  years  and  from  1943  to 
1948  he  was  vicepresident  and  general 
manager  for  Europe,  Africa  and  the 
Middle  East.  In  1948  he  returned  to  Los 
Angeles  to  become  the  founding  editor 
and  publisher  of  the  Mirror-News. 

Pinkley  has  owned  and  directed  news¬ 
papers  in  the  Coachella  and  Imperial  val¬ 
leys  and  Western  Canada. 

He  writes  a  weekly  column  for  the 
Copley  News  Service. 


Oklahoma  weekly 
to  go  daily 

The  Edmond  Snn,  Oklahoma’s  oldest 
weekly,  will  become  the  state's  newest 
daily  newspaper  September  12,  publisher 
Ed  Livermore,  Jr.  announced. 

The  publication,  to  be  named  the  Ed¬ 
mond  Evening  Snn  with  a  weekend  edi¬ 
tion,  £,V//no/k/5///it/rtv,  will  be  distributed 
Tuesday  through  Friday  and  Sunday 
morning. 

The  first  edition  will  be  Sunday,  Sep¬ 
tember  12. 

“We  will  cover  the  news  to  a  degree 
that  is  impossible  for  out-of-city  publica¬ 
tions  attempting  to  serve  our  Edmond 
readership,"  Livermore  said. 

“Edmond  to  our  knowledge,  has  never 
been  served  by  a  local  daily  newspaper,” 
he  said,  “and  folks  here  have  had  to  rely 
on  out-of-town  newspapers  for  non-local 
news.  Our  new  afternoon  daily  will  fill 
the  void.” 

The  Evening  Sun  will  be  delivered  by 
carrier  to  local  homes  with  mail  delivery 
service  also  available.  Present  circula¬ 
tion  of  the  Snn  &  Booster  is  6,650  copies. 

Livermore  said  Edmond’s  growth  and 
support  by  local  readers  make  the  pa¬ 
per’s  conversion  possible.  “Edmond  is 
growing  very  fast  and  continuing  to  es¬ 
tablish  a  strong  identity  of  its  own  aside 
from  Oklahoma  City,”  he  said.  “We 
have  played  a  part  in  the  community’s 
development  since  1889,  and  our  conver¬ 
sion  to  daily  service  will  enable  us  to 
serve  Edmond  even  more  in  the  future.” 

The  Edmond  Sun  now  is  published 
weekly  on  Monday.  The  Edmond  Boos¬ 
ter  likewise  is  distributed  each  Thursday. 
The  Booster  will  cease  as  a  general  circu¬ 
lation  newspaper  in  this  community,  and 
the  Sun  will  abandon  its  current  Monday 
delivery  date  in  favor  of  the  other  five 
days. 

“This  five-day  schedule  is  in  keeping 
with  that  observed  by  many  medium-size 
dailies  around  the  state.”  Livermore 
said.  “For  example,  the  only  other  after¬ 
noon  paper  in  this  county  is  now  a  five- 
day  daily  yet  has  no  Sunday  edition 
under  its  own  name.”  Livermore  said  a 
sixth  day  of  publication,  Monday,  might 
be  added  at  a  later  time. 
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The  newspaper  will  continue  to  utilize 
it’s  existing  office  space  at  the  corner  of 
Second  &  Broadway.  The  recently  re¬ 
modeled  building  across  the  street  will 
only  house  the  newspaper’s  production 
plant  and  not  offices. 

Joe  Looney  will  continue  as  managing 
editor.  Jerry  Czuchna  is  the  advertising 
manager  while  Bill  Spilman  serves  as 
overall  production  manager.  Doris  Stil¬ 
lings  is  in  charge  of  composition  and 
pasteup  departments.  Jim  Ellis  is  in 
charge  of  the  circulation  system. 

The  Edmond  Publishing  Co.,  Inc.,  op¬ 
erates  The  Edmond  Evening  Sun.  Presi¬ 
dent  of  EPCo.  is  Edward  K.  Livermore 
Sr.,  Sapulpa,  Okla.;  Melba  H.  Liver¬ 
more,  Sapulpa,  vicepresident;  Edward 
K.  Livermore  Jr.,  Edmond,  secretary. 


and  Marcia  H.  Livermore,  Edmond,  tre¬ 
asurer. 

Livermore  Sr.  is  the  former  president 
of  the  National  Newspaper  Association, 
the  Oklahoma  Press  Association  and 
numerous  state  and  local  civic  groups.  In 
addition  to  the  Edmond  newspaper,  he  is 
principal  owner  of  the  Claremore  (Okla.) 
Daily  Progress  and  editor  and  publisher 
of  the  Sapidpa  (Okla.)  Daily  Herald. 

Livermore  Jr.  has  managed  the  Ed¬ 
mond  paper  since  1970.  He  formerly  was 
with  UPl,  Altns  (Okla.)  Times- 
Democrat;  Grand  Junction  (Colo.) 
Sentinel;  Longmont  (Colo.)  Times-Call: 
Pnehio  (Colo.)  Chieftain,  and  both 
Claremore  and  Sapulpa  papers. 

The  Sun  is  Oklahoma’s  oldest  actively 
published  newspaper. 


He’s  Irrepressible  and  Irreverent 
—And  the  Readers  Love  Him 

Bholas 


Sacred  cows  are  Nicholas  von  Hoff¬ 
man’s  favorite  target.  He  shows  no 
partiality  in  flaying  with  the  cutting 
edge  of  his  caustic  wit  any  bearer  of 
double  standards,  whether  conservative 
or  liberal. 

He  is  unparalleled  in  uncovering  a 
story  overlooked  by  every  other  col¬ 
umnist  and  brings  excitement 
and  readers— to  newspapers  with  his 
three-times-a-week  column. 


To  learn  if  Nicholas  von  Hoffman  is  still  available  in  your  territory, 
write  or  phone  Lewis  A.  Little,  National  Sales  Director 


Pealvi 

235  East  45  th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 
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Ad  scene 


By  Dan  Lionel 


Colonial  publishers  had  problems 


While  the  ads  in  colonial  newspapers 
were  designed  to  sell  services  or  mer¬ 
chandise.  just  as  they  are  today,  they 
also  offer  the  reader  a  rich  source  of  his¬ 
tory  and  a  fascinating  glimpse  into  the 
day  to  day  mores  of  our  forefathers. 
Furthermore,  the  problems  of  new  spaper 
publishers  weren't  too  different  then 
than  now  . 

As  early  as  1736  a  notice  in  the  Vir¬ 
ginia  Gazette,  published  in  Williamsburg 
called  upon  ".■\ll  persons  indebted  to  the 
printer  of  this  paper  whose  accounts  are 
more  than  a  year’s  standing  are  re¬ 
quested  to  make  immediate  payment.” 

The  paper  shortage  had  apparently 
caught  up  with  the  highly  successful 
printer  of  the  ,V.  F.  Advertiser  by  1785 
who  used  his  own  columns  to  offer  a 
good  price  for  “Royal  Printing  Paper." 

Complaints  about  misleading  ads  con¬ 
stituted  a  headache  for  ‘printers'  as  pub¬ 
lishers  called  themselves,  but  one  can 
judge  from  the  following  whether  the 
complaints  w  ere  justified.  This  typical  ad 
appeared  in  the  Boston  Gazette  in  De¬ 
cember.  1727: 

"To  be  sold,  an  Excellent  Medicine, 
which  cures  the  Cholick,  Dry  Belly-ack. 
Loss  of  Limbs.  Fevers  &  Agues. 
Asthmas.  Coughs  and  all  sorts  of  ob¬ 
structions.  Rheumatism.  Sickness  pf  the 
Stomach.  Surfeits  by  Immoderate  Eating 
and  Drinking.  Weakness.  Trembling  of 
the  heart,  want  of  .Appetite.  Gravel. 
Melancholy,  and  Jaundice  and  is  excel¬ 
lent  for  Gout;  which  is  now  published  at 
the  desire  of  several  Persons  of  Note 
(who  have  been  wonderfully  relieved  by 
it)  .  .  ." 

Public  criticism  of  the  press  for  carry¬ 
ing  such  ads.  in  some  cases  were  echoed 
in  the  editorial  columns  even  as  cigarette 
ads  are  condemned  today,  but  at  the 
same  time,  not  unlike  the  present,  the 
papers  continued  to  publish  the  ads.  In 
fact  James  Rivington.  publisher  of  the 
New  York  Loyal  Gazette  and  FI  ugh 
Gaine  of  the  i\e\v  York  Mercury  used 
their  columns  to  advertise  their  own 
brands  of  patent  medicines. 

And  like  tcxiay.  rising  costs  and  insuf¬ 
ficient  revenue  spelled  finis  for  occa¬ 
sional  publications.  In  his  June  10.  1728 
issue  William  Bradford  printed  the  fol¬ 
lowing; 

Notice; 

"...  having  calculated  the  charge  of 
printing  and  paper  for  the  same,  as  also 
how  much  will  arise  to  degray  that 
charge  (when  all  those  that  take  this 
Gazette  have  paid  in  what  is  due  to  the 
1st  of  May  last)  do  find  that  we  shall 
loose  Thirty  Five  Pounds  in  the  two 


years  and  a  half,  by  publishing  this 
Paper,  besides  the  trouble  and  Charge  of 
Correspondents,  collecting  the  News, 
making  up  the  Pacquets  and  conveying 
the  same  to  those  in  the  country  who 
take  them.  And  therefore,  if  some  further 
encouragement  be  not  given,  by  a  larger 
number  of  Subscribers  for  said  Gazette, 
we  must  let  it  fall  and  cease  publishing 
the  same." 

Fortunately  for  Bradford,  the  forth¬ 
right  statement  of  his  problem  brought 
relief  in  the  form  of  financial  aid  from  the 
colonial  governors  along  with  a  salary 
which  he  received  as  official  printer. 

The  political  temper  of  the  times,  sub¬ 
tly  intermixed  with  contemporary  tastes 
were  reflected  in  the  ads  at  the  height  of 
revolutionary  fervor.  Note  this  jeweler's 
ad  from  the  Feb.  1,  1776  edition  of  the 
New  York  Packet  and  The  American  Ad¬ 
vertiser: 

Charles  Oliver  Bruff 
Goldsmith  &  Jew-eler 
(At  the  Sign  of  The  Tea  Pot  &  Tankard) 

For  those  gentlemen  who  are  forming  them¬ 
selves  into  companies  in  defense  of  their 
liberties  and  others  that  are  not  provided  with 

SWORDS 

they  may  be  suited  thereby  by  applying  to 
Charles  Oliver  Bruff 

Small  swords,  silver  mounted,  cut  and  thrust 
and  cutteau  de  chafe,  mounted  with  beautiful 
green  grips  and  broad  swords  as  gentlemen 
may  fancy  either  with  the  head  of  Lord 
Chathem.  John  Wilkes,  esq;  with  shells 
pierced  and  ornamented  with  mottoes;  for 
Pitt's  head;  Magna  Charta  and  Freedom; 
Wilkes  and  Liberty;  lyon  head,  dog  heads,  bird  , 
heads,  etc.,  being  a  collection  of  the  most 
elegant  swords  ever  before  made  in  America; 
all  manufactured  by  said  Bruff. 

The  same  issue  included  a  legal  adver¬ 
tisement  from  one  Coke  family  of  Oyster 
Bay,  Long  Island,  petitioning  the  Conti¬ 
nental  Congress  to  forgive  the  head  of 
said  family  for  remarks  in  print  deroga¬ 
tory  to  the  Congress  and  the  aims  of  the 
revolutionary  forces.  Below  the  Coke  ad 
was  a  rejoinder  ad  placed  by  order  of  the 
Continental  Congress  forgiving  said  Coke 
and  restoring  him  to  his  former  status.  It 
will  remembered  that  tories  or  ‘Loyal¬ 
ists'  of  the  period  were  subject  to  harsh 
treatment  including  seizure  of  their  prop¬ 
erty. 

With  the  conclusion  of  the  fighting, 
travel  for  business  and  pleasure  began  to 
manifest  itself.  The  New  York  Daily 
Advertiser  for  May  9,  1785,  under  the 
heading:  Stage  Waggons-N.Y.  to  Albany, 
carried  this  ad: 

Owners  flatter  themselves  that  the  exertions 
they  have  made  to  repair  the  roads  and  the 
elegance  of  their  waggons  and  horses  and  the 
pains  to  establish  good  houses  for  entertain¬ 
ment  with  the  very  moderate  price  of  4  pence 
per  mile,  N.Y.  Currency,  per  passenger.  14 


pound  baggage  allowance  and  up  to  150 
pounds  at  regular  passenger  rate. 

This  ad.  as  well  as  the  jeweler’s  ad 
must  have  been  effective  as  they  were 
repeated  in  many  later  issues.  Another 
transportation  ad  headed  “The  Flying 
Machine"  featured  ‘one  day  from  Eliza¬ 
beth  Town  to  Philadelphia. 

A  canny  Philadelphia  coffee  house  pro¬ 
prietor  who  appears  to  have  understood 
the  needs  of  business  travellers  ran  this 
ad  in  the  May  15  New  York  Packet: 

PENNSYLVANIA  COFFEE  HOUSE 
offering  Beverages.  Meals,  where  gentlemen 
at  every  hour  may  be  accommodated.  All  the 
newspapers  published  in  Philadelphia,  New 
York.  Baltimore,  Richmond  and  Charleston 
and  prices  current  will  be  kept.  A  directory  will 
be  kept  in  the  coffee  room,  to  be  renewed  year¬ 
ly.  containing  an  alphabetical  list  of  the  names 
and  places  of  abode  of  the  merchants  and  prin¬ 
cipal  traders  of  the  city  of  Philadelphia. 

A  forerunner  of  today's  used  car  ads 
were  the  ads  for  horses.  And  what  better 
could  tell  the  attributes  of  a  good  buy  in 
horse  flesh  than  this  ad,  topped  by  a 
charming  1  column  engraving  of  a  horse: 

Young  Yorick 

son  of  old  Yorick,  the  noted  Epping  Flying 
Mare  who  won  a  bet  of  150  guineas  on  trotting 
15  miles  within  the  hour  .  .  . 

One  of  the  most  revealing  ads  of  the 
period  which  appeared  in  the  ‘Packet’ 
and  one  of  the  largest,  over  a  half  column, 
is  a  book  ad  reflecting  the  broad  range  of 
interests  of  the  young  country  in  much 
needed  medical  information,  navigation, 
science  and  fine  literature: 

Just  Imported  From  Great  Britain 
Cullens  ‘Practice  of  Physic’.  4  volumes.  Swel- 
lies  ‘Mid\^fery.’  3  volumes.  Bell  on  ‘Ulcers’ 
plus  others  on  medicine,  science  and  naviga¬ 
tion.  Also,  Johnson’s  ‘Shakespeare’  in  10 
volumes,  Addision  &  Steele,  Sterne’s  ‘Senti¬ 
mental  Journey,’  works  of  Pope,  Ovid,  Lord 
Chesterfield,  etc. 

One  title  that  was  widely  advertised  in 
many  newspapers  of  the  revolutionary 
period  was  the  original  and  revised  ver¬ 
sions  of  Tom  Paine’s  “Common  Sense” 
which,  as  might  be  expected  of  news¬ 
paper  advertising,  then  as  now.  resulted 
in  the  sale  of  ‘hundreds  of  thousands  of 
copies’  and  played  an  important  role  in 
focusing  public  opinion  on  the  tenets  of 
freedom. 

• 

Art  service  to  sell 
circulation  offered 

A  new  publication,  providing  original 
art  for  circulation  promotion  materials, 
will  be  published  quarterly. 

It  features  art  and  copy  for  complete 
campaigns  with  all  components  coordi¬ 
nated  graphically  for  best  impact.  Each 
volume  will  consist  of  art  for  rack  cards, 
in-paper  ads,  door  hangers  and  other 
materials.  Radio  scripts  will  also  be  in¬ 
cluded. 

The  fall-1976  volume  of  the  new 
publication  is  available  now.  For  sub¬ 
scription  information  write  Circulation 
Promotion  Art,  P.O.  Box  6526,  Mobile, 
Alabama  36606. 
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Expect  to  wait 
a  long  time  for 
gov’t  information 

Long  delays  in  responding  to  press  re¬ 
quests  for  agency  information  may  not 
be  due  to  administrative  burdens  of  the 
Freedom  of  Information  Act  but  simply 
to  the  fact  “government  files  are  a 
mess,”  Deputy  Assistant  Attorney  Gen¬ 
eral  Mary  C.  Lawton  told  a  National 
Press  Club  seminar  recently. 

“I’ve  worked  for  the  Justice  Depart¬ 
ment  13  years,”  she  said,  “and  I've 
never  been  able  to  find  anything.” 

Ms.  Lawton  was  one  of  five  govern¬ 
ment  and  media  figures  assembled  by  the 
NPC  Professional  Relations  Committee 
to  give  Washington  reporters  and  a  few 
government  FOI  officials  a  report  on 
how  weJI  the  FOI  Act  is  working  along 
with  some  tips  on  how  to  use  it.  The 
others  were  Tim  Ingraham,  staff  director 
of  the  House  Government  Information 
Subcommittee;  Art  Kranish,  publisher 
of  Science  Trends',  Jack  Landau,  New- 
house  Newspapers  and  on  the  steer¬ 
ing  committee  of  the  Reporters  Commit¬ 
tee  for  Freedom  of  the  Press;  and 
Richard  M.  Schmidt,  counsel  of  the 
American  Society  of  Newspaper 
Editors,  who  served  as  moderator. 

Other  factors  in  agency  delays  in  re¬ 
leasing  information  cited  included  the 
back-breaking  burden  of  the  number  of 
requests  for  information  being  received, 
l^indau  pointed  out  that  the  Department 
of  Defense  alone  received  44,000  re¬ 
quests  last  year,  with  the  Justice  and 
State  Departments  receiving  even  more. 

Both  Ms.  Lawton  and  Ingraham  cited 
another  difficulty  that  has  constantly 
faced  the  press  in  getting  facts  under  the 
FOI  Act.  The  Act  provides  nine  exemp¬ 
tions  to  allow  withholding  of  information 
when  absolutely  necessary.  Too  many 
agencies  have  regarded  these  exemp¬ 
tions  as  mandatory,  not  permissive,  it 
was  pointed  out. 

Ms.  Lawton  pointed  out,  however, 
that  the  Justice  Department's  Office  of 
Legal  Counsel  has  repeatedly  told  agen¬ 
cies  that,  in  assessing  a  request  for  in¬ 
formation,  they  should  not  look  for  an 
exemption  but  should  consider  an  ans¬ 
wer  to  the  question  “What  harm  will  it 
do  to  release  the  information?”  In  one 
case,  she  said,  an  agency  had  reached  for 
an  exemption  to  justify  refusing  to  re¬ 
lease  an  annual  report. 

Kranish,  certainly  one  of  the  most  ex¬ 
perienced  journalists  in  using  the  FOI 
Act,  described  some  of  his  experiences  in 
making  101  of  the  146  requests  for  infor¬ 
mation  received  last  year  by  the  National 
Science  Foundation.  (One  fifth  of  his  re¬ 
quests  were  denied,  moderator  Schmidt 
pointed  out.) 
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“I  obtained  one  annual  report,”  he 
said,  “that  had  an  asterisk  footnote  say¬ 
ing  part  of  the  report  should  not  be  made 
public.” 

Kranish  declared  it’s  his  view  that  the 
FOI  Act  has  replaced  the  old-time  public 
information  officer,  who  tipped  reporters 
on  what  was  about  to  come  up.  “Now 
we  write  letters,”  he  said.  Preparation 
for  this,  he  said,  should  include  making 
yourself  familiar  with  the  latest  FOI  reg¬ 
ulations  of  an  agency,  also  its  internal 
regulations  for  employees,  and  also  the 
Attorney  General’s  instructions  on  free¬ 
dom  of  information. 

“When  you  write  for  information,  ask 
for  access,”  Kranish  said.  "This  saves 
search  charges.  Since  adoption  of  the 
FOI  Act,  I  have  been  told  screening  fees 
to  find  what  I  wanted  might  have  cost 
anywhere  from  $4  to  $20,580.  Instead, 
with  access,  you  ferret  out  the  facts  for 
yourself.” 

Kranish  also  pointed  out  another  way 
of  getting  desired  information.  “Watch 
the  Federal  Ref>ister  for  notice  of  meet¬ 
ings  of  Federal  Advisory  Committees. 
Often,  if  you  attend,  you  can  get  good 
stories  you’d  otherwise  miss,  not  to  men¬ 
tion  facts  you’d  otherwide  have  to  get 
through  the  FOI  procedures.” 

Ingraham  said  two  research  tools  that 


U.S.  sues  bar  group 
to  lift  ban  on  ads 

The  Justice  Department  has  filed  an 
antitrust  suit  in  U.S.  District  Court 
against  the  American  Bar  Association 
seeking  to  have  its  ban  on  advertising  by 
lawyers  declared  illegal. 

The  Justice  Department  has  been 
warning  the  ABA  for  several  months  that 
it  must  modify  its  ethics  code,  which 
prohibits  price  advertising,  in  order  to 
avoid  antitrust  challenge. 

Modifications  recommended  by  a 
committee  within  the  bar  association 
were  recently  turned  down  by  its  Board 
of  Governors. 

Acting  Assistant  Attorney  General 
Bruce  B.  Wilson,  in  charge  of  the  Anti- 
Trust  Division,  said  the  prohibitions  on 
advertising  by  lawyers  contained  in  the 
AB  A’s  Code  of  Professional  Responsibil¬ 
ity  have  the  effect  of  restraining  price 
competition  in  providing  legal  services 
and  deprive  consumers  of  the  opportun¬ 
ity  to  obtain  information  about  the  cost 
and  availability  of  legal  services. 

In  addition,  the  complaints  said, 
lawyers  have  been  prevented  from  mak¬ 
ing  legal  services  readily  and  fully  avail¬ 
able — for  example,  through  the  de¬ 
velopment  and  advertising  of  legal  clinics 
and  pre-paid  legal  service  plans. 

The  complaint  asks  that  the  ABA’s 
prohibitions  on  advertising  be  declared 
illegal,  and  that  the  ABA  be  required  to 
cancel  those  provisions  of  its  code  of 


often  are  overlooked  are  data  bids  re¬ 
ported  in  the  Federal  Register  and  the 
agency  indexes  required  by  the  FOI  Act 
Amendments  of  1974. 

Landau  told  the  audience  of  about  a 
hundred  that,  though  the  FOI  Act  is  easy 
to  use,  its  value  is  threatened  by  the  Pri¬ 
vacy  Act.  He  cited  case  after  case  in 
which  legitimate  information  sought  by 
the  press  was  refused  on  grounds  it 
would  be  an  invasion  of  privacy. 

These  included  an  attempt  to  get  a  list 
of  suits  filed  against  the  Secret  Service, 
the  name  of  a  prisoner  jailed  in 
Huntsville,  Ala.,  and  the  biography  of  an 
appointee  in  the  State  Department. 

“As  a  matter  of  fact,”  Landau  said, 
“I’ve  been  told  the  State  Department  has 
ceased  publishing  its  “Who’s  Who  of 
Foreign  Service  Officers”  on  grounds 
the  biographies  might  constitute  an  inva¬ 
sion  of  privacy.” 

The  NPC  Professional  Relations 
Committee  recently  has  sponsored  four 
workshops  wherein  veteran  journalists 
talked  to  young  reporters  on  how  to 
cover  the  White  House,  the  Capitol,  reg¬ 
ulatory  agencies,  and  energy/environ¬ 
ment.  Another  seminar  is  planned  soon 
on  “How  To  Cover  National  Political 
Conventions.” 


Professional  Responsibility,  and  other 
rules,  which  are  designed  to  suppress  or 
restrict  advertising  by  lawyers. 

Meanwhile,  the  Washington  Natural 
Gas  Company  has  asked  the  Washington 
Utilities  and  Transportation  Commission 
for  a  relaxation  of  the  later’s  rate  order 
prohibiting  any  promotional  advertising. 

Calling  for  a  change  in  the  advertising 
regulations  have  been  Allied  Daily 
Newspapers,  the  Washington  News¬ 
paper  Publishers  Association  and  the 
Washington  State  Association  of  Broad¬ 
casters. 

The  Commission  directed  Washington 
Natural  Gas  in  March  of  last  year  to  ref¬ 
rain  from  promotional  advertising  and  al¬ 
lowed  it  only  $100,000  a  year  for  all  ad 
expenditures.  Any  other  advertising,  the 
Commission  said,  would  have  to  come 
from  stockholder  profits. 

The  three  media  associations  are  argu¬ 
ing  that  the  Commission  should  let  the 
utilities  say  what  they  wish,  unless  the 
information  is  false  or  deceptive  and  let 
public  opinion  be  the  brake  on  promo¬ 
tional  advertising. 


CB  radio  section 

The  Washington  Post  will  publish  a 
special  pullout  tabloid  section  on  CB 
radios  in  its  August  15  Sunday  edition. 
The  section  will  feature  stories  on  the 
uses  and  benefits  of  CB  radios  and  the 
do’s  and  don’ts  when  on  the  air. 
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Tenn.  weeklies  require 
candidates  to  buy  ads 


A  survey  conducted  by  the  Nashville 
(Tenn.)  Banner  has  disclosed  that  a 
number  of  Tennessee  weeklies  will  not 
announce  politicians'  candidacies  unless 
the  candidates  pay  for  the  story. 

13  of  22  papers  surveyed  by  staff  wri¬ 
ter  John  Brittingham  follow  this  policy, 
in  some  cases  charging  SIO  to  S35  for  a 
front  page  story,  in  others  requiring  the 
candidate  to  pay  for  an  ad  before  the 
announcement  is  run. 

According  to  the  Banner,  this  practice 
is  legal  under  the  terms  of  the  Federal 
Election  Campaign  Act  of  1971,  as  long 
as  the  politician  is  not  charged  a  higher 
rate  than  other  advertisers.  Only  when 
paid  political  ads  are  not  labeled  as  such 
is  it  illegal,  a  situation  the  Banner  claims 
occurs  frequently. 

One  of  the  policy's  strongest  defen¬ 
ders  is  James  White,  publisher  of  the 
McMinnville  Southern  Standard  and 
Smithville  Review.  The  Banner  said  he 
tells  candidates  who  bring  in  their  an¬ 
nouncements  “that  it  will  cost  them  S35 
to  get  into  the  paper."  for  a  listing  in  a 
back  section  reserved  for  candidates, 
and.  usually,  a  front  page  story. 

White  sets  this  rate  because  he  doesn't 
consider  political  announcements  news. 
And  he  believes  that  by  charging  each 
candidate  the  same  rate  for  the  same 
amount  of  space,  his  policy  is  fair,  fairer 
than  the  policy  of  the  dailies. 

“The  guy  that  has  the  most  savvy  pub¬ 
lic  relations  is  the  one  who  gets  the  most 
publicity  out  of  the  dailies."  he  said. 

Finally.  White  thinks  his  policy  elimi¬ 
nates  those  who  are  not  serious  candi¬ 
dates.  “Frequently  you'll  have  a  candi¬ 
date  who  will  say  they  are  running  when 
all  they  want  to  do  is  send  up  a  trial 
balloon  and  see  if  it  will  catch. 

“We  feel  unless  they  announce  with  us 
they  are  not  serious  candidates.  We 


know  they're  a  candidate  when  they  pay 
that." 

In  the  Banner  story,  many  publishers 
mentioned  limited  news  space  as  the 
reason  for  their  paid-announcement  pol¬ 
icy.  For  example,  Bobby  Anderson,  pub¬ 
lisher  of  the  Sparta  E.xpositor,  charges 
candidates  for  an  unedited  front  page 
story.  “If  you  allow'  every  Tom,  Dick 
and  Harry  to  get  a  free  announcement, 
they'd  get  long-winded  and  you  couldn't 
edit  it  to  please  them." 

Others  said  they  have  adopted  the 
practice  to  increase  revenue.  Bob 
Simpson,  editor  of  the  Jasper  Journal, 
explained,  “There  are  40  to  50  candi¬ 
dates  in  the  various  primary  elections. 
It's  done  strictly  for  revenue.  There's  no 
doubt  in  my  mind  about  that." 

And  Mell  Bryson,  editor  of  theCun/io/i 
Courier,  charges  for  political  announce¬ 
ments  because  he  finds  them  no  dilTerent 
from  any  other  advertisement.  “That's 
advertising  to  us.  They  get  the  same  rate 
as  everyone  else." 

Several  observers  of  the  newspaper 
industry,  also  surveyed,  were  not  par¬ 
ticularly  critical  of  the  paid- 
announcement  policy. 

Ted  Serrill.  executive  vice  president  of 
the  National  Newspaper  Association, 
whose  membership  is  predominantly 
weeklies,  said.  “1  can  see  where  week¬ 
lies  would  be  flooded  with  this  kind  of 
thing  in  an  election  year.  It's  not  unethi¬ 
cal  to  charge  people  for  announcements 
that  they  want  to  get  in  the  paper." 

Jerry  Friedheim,  manager  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  said  no  ethical  issues  would  be 
raised  if  candidates  were  all  charged  the 
same  rate  for  the  same  service.  “If  it's  a 
policy  that  everyone  understands,  then 
the  editor  is  entitled  to  follow  it.  It  might 
suit  the  kind  of  publication  he  is  trying  to 


put  out.  1  wouldn't  quibble  with  a  guy 
making  that  kind  of  policy." 

But  others  attacked  the  practice,  in¬ 
cluding  Ed  Ray.  president  of  the  Tennes¬ 
see  Press  Association  and  associate 
editor  of  the  Memphis  Press-Scimitar. 
"The  announcement  of  someone  running 
for  office  is  news,"  he  said.  “People 
charging  for  straight  political  news  is  all 
wrong.  I  didn't  know  any  such  thing 
existed  in  the  state." 

And  Russ  Melvin,  publisher  of  the 
Gallatin  Times,  which  does  not  charge 
any  fee  to  politicians,  said  it  was 
“blackmail"  to  charge  for  announce¬ 
ments.  “That's  a  news  story  and  it  de¬ 
serves  publicity.  I  don’t  charge  for  them, 
and  1  can  say  what  I  like.  I’d  rather  have 
the  goodwill  than  $2(X)." 


Brazilian  news  agency 
to  transmit  AP  news 

The  Associated  Press  and  Agencia  JB 
(AJB)  of  Rio  de  Janeiro,  signed  an  ag¬ 
reement  under  which  the  Brazilian  news 
agency  will  distribute  AP’s  news  and 
photo  services  in  Brazil. 

AJB  is  a  member  of  the  Jornal  do 
Brasil  Group  of  companies.  Jornal  do 
Brasil  is  one  of  the  leading  newspapers  in 
Latin  America.  AJB  serves  Brazilian 
newspapers  and  broadcasters  through  a 
nationwide  network  of  leased  telecom¬ 
munications  channel^. 

Wes  Gallagher,  president  and  general 
manager  of  AP.  signed  the  agreement  on 
behalf  of  the  U.S.  news  cooperative. 
Lywal  Salles  and  Ewaldo  Monteiro  de 
Castro,  both  directors,  signed  on  behalf 
of  AJB.  Manoel  F.  do  Nascimento  Brito, 
executive  vicepresident  of  Jornal  do 
Brasil,  also  attended  the  ceremony  at  the 
AP's  headquarters  in  New  York. 

The  AP  will  continue  to  maintain  an 
independent  newsgathering  staff  in 
Brazil  under  the  direction  of  Fldgar  Mil¬ 
ler.  who  has  spent  nine  years  in  Brazil, 
and  has  been  responsible  for  supervision 
of  AP's  offices  in  Rio  de  Janeiro,  Brasilia 
and  Sao  Paulo. 

Concurrently  with  the  signing  of  the 
agreement  with  AJB,  Gallagher  an¬ 
nounced  the  appointment  of  Richard 
Foster  as  correspondent  in  Brasilia,  re¬ 
placing  William  l.ong,  who  is  being 
transferred  to  Santiago. 

With  the  signing  of  the  agreement. 
AJB  became  Brazil’s  first  fully- 
integrated  news  agency  providing 
domestic  and  international  news  and 
photo  coverage  to  its  97  subscribers  in  25 
cities.  Until  now  AJB  has  concentrated 
on  producing  a  national  news  and  photo 
service. 

AJB  will  distribute  AP’s  news  service 
in  Portuguese  and  Spanish  to  all  Brazi¬ 
lian  newspapers  and  broadcasters  wish¬ 
ing  to  become  subscribers. 
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Marketing  Liquor? 


Should  be  part  of  your  strategy. 
Ask  us.  You'll  be  glad  you  did. 

(Cric  (CiincS'Nct»0 


Morning  Evening  Sunday 

TIMES  PUBLISHING  CO  12th  &  Sossalras  Sts  ,  Erie,  Po  ,  16501 
Represented  by  Story  &  Kelly  Smith,  Inc 
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Hearst  adds  morning 
edition  in  Baitimore 

The  afternoon  Baltimore  News  Ameri¬ 
can  has  switched  its  Saturday  edition  to 
a  morning  paper  and  has  added  a  new 
weekday  morning  edition  aimed  at  com¬ 
muters. 

The  move,  promoted  heavily  with 
commercials,  puts  the  Hearst-owned 
daily  in  competition  with  the  Baltimore 
Sunpapers,  which  publish  separate 
morning  and  evening  newspapers  six 
days  a  week. 

The  commuter  edition  which  comes 
off  the  presses  at  6  a.m.  has  a  different 
type  style  on  its  front  page  and  a  one- 
column  summary  of  the  day’s  top  news 
stories.  About  22,000  copies  a  day  are 
printed  for  street  sales  to  commuters. 

Both  moves  are  designed  to  boost  cir¬ 
culation,  which  declined  by  about  21,000 
on  weekdays  in  the  six  months  ending 
March  21,  according  to  figures  filed  with 
the  Audit  Bureau  of  Circulations.  The 
News-American  hopes  to  increase 
Saturday  sales,  which  according  to  pub¬ 
lisher  Mark  Collins  have  been  31,000 
below  its  weekday  sales. 

St.  Louis  P-D  has 
new  section  for  women 

The  Sr.  Louis  Post-  Dispatch  intro¬ 
duced  a  new  ROP  section  called  JAM¬ 
BOREE  on  August  4.  The  section  is 
targeted  primarily  to  women.  Fashion, 
home  furnishings,  how-to-make-it  fea¬ 
tures;  plus  food  features,  recipes  and 
coupons.  A  GIVEAWAY  JAMBOREE 
readership  feature  is  included  weekly 
with  $1,000  in  prizes. 

JAMBOREE  will  give  Post-Dispatch 
advertisers  virtually  100'“^  of  the  effec¬ 
tive  buying  households  in  the  St.  Louis 
primary  market.  The  section  will  be  in¬ 
cluded  in  every  edition  of  the  Wednes¬ 
day  Post-Dispatch. 

In  addition.  250,(X)0  copies  of  JAM¬ 
BOREE  will  be  overprinted  and  distri¬ 
buted  free  to  non-subscribers'  homes  by 
regular  Post-Dispatch  carriers. 

The  section  will  be  wrapped  in  bright 
yellow  wax-wrappers  with  JAMBOREE 
printed  in  red. 

Unionization  move 

The  United  Electrical.  Radio  and 
Machine  Workers  Union  notified  man¬ 
agement  of  the  Barre-Montpelier  (Vt.) 
Times  Argus  that  a  majority  of  the 
employes  designated  the  union  as  their 
bargaining  agent.  The  workers  include 
editorial  staffers  but  not  pressroom 
workers,  who  earlier  rejected  an  organ¬ 
izational  campaign  by  the  Graphic  Arts 
Union.  The  UE  is  a  national  indepen¬ 
dent  union. 
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City  editor  Paul  Haskins  of  the  Kan¬ 
sas  City  Times  and  Beatrice  Marks, 
vicepresident/public  relations  of  Bots- 
ford  Ketchum  Inc.,  San  Francisco,  par¬ 
ticipated  in  a  communications  work¬ 
shop,  "Nutrition  in  The  News,"  spon¬ 
sored  by  The  Potato  Board  in  Kansas 
City. 


Editor  buys  weekly 

Burlington  (Vt.)  Free  Press  editor 
Gordon  Mills  has  acquired  the  weekly 
Addison  (Vt.)  Independent  in  Middle- 
bury  for  undisclosed  price  from  Col. 
William  Slator,  who  operated  the  paper 
since  1946  with  his  wife,  Celine,  who 
died  last  month.  The  Mills  assume  con¬ 
trol  on  August  31,  the  date  of  his 
resignation  from  the  Free  Press  where 
he  has  been  editor  since  1960. 


Alternate  delivery 
head  named  by  Time 

Raymond  J.  Mitchell  has  been  named 
director  of  Alternative  Distribution  for 
Time  Inc.,  Arthur  W.  Keylor,  group  vice- 
president  for  magazines,  announced. 

Mitchell,  a  veteran  newspaper  execu¬ 
tive,  takes  charge  of  the  company’s  pro¬ 
gram  of  developing  non-postal  methods 
of  distributing  magazines,  including  the 
use  of  newspaper  carriers  and  private  de¬ 
livery  companies.  He  succeeds  Lawr¬ 
ence  M.  Crutcher  who  recently  became 
the  company’s  corporate  circulation  di¬ 
rector  for  magazines. 

In  addition  to  alternative  distribution, 
Mitchell  will  be  involved  in  Time  Inc.’s 
postal  affairs,  with  particular  responsibil¬ 
ity  for  matters  before  the  U.S.  Postal 
Rate  Commission.  He  will  be  based  in 
New  York,  coordinating  his  efforts  with 
Time  Inc.’s  government  affairs  office  in 
Washington,  D.C. 

A  native  of  Jersey  City,  N.J.,  Mitchell, 
47,  most  recently  was  executive  vice- 
president  of  the  Record  in  Hackensack, 
N.J.  From  1969  through  1974  he  was 
employed  by  Pioneer  Press  Inc.,  Time 
newspaper  group  in  suburban  Chicago, 
rising  from  business  manager  to  presi¬ 
dent  of  the  company.  Earlier  in  his 
career  he  was  the  Record’s  business 
manager.  He  also  was  employed  by  Dow 
Jones  &  Company  for  twelve  years. 


What  Strengths  Should  A  Communications 
Company  Have  To  Get  Your  Attention? 

Innovativeness?  Advanced  technology?  Diversity? 

Marketing  strength?  Growth  potential?  Achievement? 

Profitability? 

Booth  Newspapers  combines  them  all.  A  compact, 
tightly-run,  highly  successful  organization  with  a  proven 
record. 

From  1971  to  1975: 

•  Earnings  per  share  rose  72  percent 

•  Operating  revenues  rose  33  percent 

•  Return  on  stockholders'  equity  rose  42  percent 

•  Net  income  was  up  72  percent 
But  that's  just  the  beginning.  On  April  30  of  this  year  the 

stock  was  split  three-for-two  and  the  dividend  was 
increased  to  a  quarterly  rate  of  25  cents  on  the  new  shares 
for  an  increase  of  88  percent  over  the  past  5y2  years.  For 
the  first  six  months  of  1 976  earnings  per  share  were  31 
percent  higher  than  a  year  ago. 

Booth  Newspapers  currently  publishes  eight  daily  and 
Sunday  newspapers  in  Michigan,  ten  suburban  weekly 
newspapers  in  Ohio,  a  shopping  guide  in  Florida  and 
PARADE  Magazine,  which  appears  in  1 13  Sunday 
newspapers  with  a  circulation  of  1 91/2  million. 

To  learn  more  about  us,  fill  out  and  mail  the  coupon. 

Booth  Newspapers,  Inc. 


Mail  to: Booth  Newspapers,  Inc.,  c/o  Richard  P.  Griffin,  VP 

3959  Research  Park  Drive,  Ann  Arbor,  Michigan  48104 

Please  send  me  a  copy  of  your  Annual  Report  and  Second  Quarter  Report. 

NAME  TITLE 


ADDRESS 


CITY  STATE  ZIP 
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Ray  Timson,  18-year  veteran  with  the 
Toronto  Star — appointed  managing 
editor  of  the  newspaper.  He  succeeds 
Ted  Bolwell,  who  resigned.  Timson 
began  his  career  with  the  Peterborough 
Examiner  and  also  worked  as  a  reporter 
for  Canadian  Press,  UPl,  Vancouver  Sun 
and  London  Free  Press  before  joining 
the  Star. 

Tom  Curzon.  city  editor,  has  been  ap¬ 
pointed  deputy  managing  editor. 

^  ^ 

John  J.  Gaillard — named  assistant  to 
the  publisher  of  the  Florida  Publishing 
Company.  Gaillard  has  been  a  Jackson¬ 
ville  attorney  since  receiving  his  law  de¬ 
gree  from  the  University  of  Florida. 

:)c  9|c  ^ 

Gary  F.  Sherlock — appointed  adver¬ 
tising  director  of  the  Idaho  Statesman, 
Boise.  He  succeeds  Sterling  J.  Hegg, 
who  is  taking  early  retirement.  Sherlock 
joined  the  Statesman  in  1968  after  gradua¬ 
tion  from  the  University  of  Idaho  with  a 
marketing  degree.  He  became  retail  ad 
manager  in  1972. 

*  *  * 

Richard  R.  Marshall — named  editor 
of  the  Milwaukee  Sentinel's  At  Home 
Section.  Marshall  was  managing  editor  of 
the  Red  Wing  (Minn.)  Republican  Eagle 
before  joining  the  Sentinel  staff. 

*  ★  * 

The  Virginia  Gazette  in  Williamsburg 
has  promoted  Harry  Warr  to  composi¬ 
tion  foreman;  Wayne  C.  Mitchell  to 
printing  foreman,  and  EdOeeley  to  editor 
of  the  paper's  tourist  supplement.  The 
Publick  Observer. 

*  *  * 

Four  advertising  department  execu¬ 
tives  of  Observer  &  Eccentric  Newspa¬ 
pers,  Michigan,  given  acting  management 
roles  earlier  in  a  departmental  reorganiza- 


BOSTON-WORCESTER 


Although  an  integral  part  of  the  nation  s 
6th  largest  market.  Boston  Worcester. 
Worcester  is  a  completely  separate 
newspaper  market 

The  Worcester  Telegram  and  The  Eve¬ 
ning  Gazette  covers  70%  of  the  200.000 
households  in  Worcester  County,  every 
day 

3  3  billion  dollars  in  EBI  1  8  billion  dol¬ 
lars  in  retail  sales 


SCHEDULE  WORCESTER  NOW 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  over  150.0IX);  Sunday  over  105  .(HX) 
Represented  by  CWO  &  0 
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Sibyl  W.  Ruffalo  has  joined  Gordon 
Wahls  Company,  Media,  Pennsyl¬ 
vania,  as  an  executive  search  consul¬ 
tant.  Ms.  Ruffalo,  who  previously 
served  the  Miami  Herald  as  employ¬ 
ment  manager,  will  specialize  in 
editorial  and  personnel  requirements 
in  the  newspaper  field.  She  has  a  mas¬ 
ters  from  the  University  of  Miami  and  a 
Bachelor  of  Arts  from  the  University  of 
Pittsburgh. 

lion  have  been  given  permanent  appoint¬ 
ment  status.  They  are:  Arthur  H. 
Langer — to  advertising  sales  manager; 
Garry  Heath — to  classified  advertising 
manager;  John  Bohas — to  Oakland 
County  retail  advertising  supervisor,  and 
Robert  Delany — Wayne  County  retail 
advertising  supervisor. 

Langer  has  been  with  the  company  8 
years  and  the  others  with  the  12-paper  O 
&  E  chain  for  several  years. 

♦  *  * 

Linda  Megathlin — named  managing 
editor  of  the  Southbridge  (Mass.)  Even¬ 
ing  News.  She  worked  at  the  News  be¬ 
tween  August  1973  and  May  1975  as  wo¬ 
men's  editor  and  then  news  editor  and  for 
the  past  year  has  reported  for  the  New 
London  (Conn.)  Day.  She  is  a  1973 
graduate  of  Smith  College,  where  she  was 
editor  cff  the  student  weekly.  Megathlin 
replaces  J.  Stephen  Volpini,  who  moved 
to  assistant  managing  editor  of  the  Nor¬ 
wich  (Conn.)  Bulletin. 

♦  ♦  * 

Tom  Halstead — named  classified  ad¬ 
vertising  manager  of  the  Ypsilanti  (Mich.) 
Press.  He  moved  from  classified  manager 
of  the  Midland  (Mich.)  News,  and  re¬ 
places  John  Limsky — resigned.  Eileen 
Withey — promoted  to  office  manager/ 
accounting  department  of  the  Press. 

*  ♦  * 

Richard  McCormack — named  advertis¬ 
ing  director  for  the  ten  paper  Leshner 
Newspaper  Group  headquartered  in 
Walnut  Creek,  California.  McCormack 
was  previously  with  the  Knight-Ridder 
and  Harte-Hanks  Newspaper  chains. 


Newspeople 

AN  INQUISITIVE  CANADIAN  PRESS 
REPORTER,  Rosemary  Speirs,  once 
asked  Lord  Thomson,  who  was  an 
honorary  colonel  of  the  Toronto  Scot¬ 
tish  Regiment,  whether  he  violated 
Scottish  tradition  by  wearing  under¬ 
wear  beneath  his  kilt  during  ceremo¬ 
nial  occasions. 

Answered  the  late  press  baron,  who 
often  came  up  with  some  great  one- 
liners,  “You’re  damn  right  I  do.  I  don’t 
take  any  chances.” 

And  then  there  was  the  solemn  Scot 
who  asked  during  dinner  what  Thom¬ 
son  planned  to  do  with  his  newly  ac¬ 
quired  Edinburgh  Scotsman.  “I  am 
considering,”  said  Thomson  of  the  dull 
and  financially  embarrassed  news¬ 
paper,  “putting  in  a  full  page  of  comic 
strips.”  Years  later,  he  still  recalled 
the  stricken  look  of  the  Edinburgher. 

★  *  ★ 

NEARLY  270  HARD-TO-PLACE 
CHILDREN  have  found  homes  through 
the  efforts  of  RUTH  CARLTON,  Ac¬ 
cent  metro  editor  of  the  Detroit  News 
who  retired  August  2.  She  has  often 
been  called  Michigan’s  pioneer  of 
adoption  in  the  mass  media  as  a  result 
of  her  continuing  “A  Child  Is  Waiting” 
series  in  the  Sunday  News. 

In  tributes  to  Miss  Carlton,  one 
adoption  supervisor  declared:  “She 
sits  over  us  at  committee  meetings 
like  a  hurricane  to  make  sure  every¬ 
thing  possible  is  being  done  for  the 
children.” 

Miss  Carlton,  who  has  been  with  the 
News  26  years,  will  continue  writing 
the  weekly  column  and  also  work  as  a 
field  consultant  for  the  North  Ameri¬ 
can  Center  on  Adoption  in  New  York, 
which  directs  efforts  toward  placing 
the  hard-to-adopt  child. 

★  ★  ★ 

IT  WOULD  BE  QUITE  UNDER¬ 
STANDABLE  should  photographer 
WILLIAM  LA  FORCE  decline  any  gar¬ 
bage  assignments  for  a  time. 

The  other  day  La  Force,  who  is  with 
the  New  Jersey  edition  of  the  New  York 
Daily  News,  was  in  a  helicopter  off  the 
coast  assigned  to  take  pictures  of  gar¬ 
bage  floating  in  the  Atlantic  Ocean. 
Suddenly  the  engine  began  to  vibrate. 
Pilot  Dan  Miele  brought  the  aircraft 
down  with  almost  no  forward  speed. 
Reported  La  Force,  “The  thing  that 
saved  our  lives  was  that  the  doors  were 
removed  for  a  photo  flight.  We  were 
able  to  swim  out  of  the  submerged 
helicopter,  which  was  on  its  way 
down.” 

A  passing  boat  fished  pilot  and 
photographer  (both  were  wearing  flo¬ 
tation  vests)  out  of  the  water  and  took 
them  to  a  Coast  Guard  ship  for  trans¬ 
fer  to  hospital. 
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in  the  news 


“A  BACHELOR  MIGHT  HAVE  A 
TOUGH  TIME  as  head  of  Virginia  Press 
Association,”  writes  Hierome  L.  Opie 
Jr.,  president  and  general  manager  of 
the  Staunton  Leader. 

He  reports  that  driving  back  from 
the  Williamsburg  meeting  where  he 
became  VPA  president,  he  and  his 
wife  Nell  were  discussing  what  some 
of  the  coming  calendar  events  would 
be.  He  was  trying  to  decide  what  would 
go  into  the  August  issue  of  Virginia’s 
Press  as  the  ‘‘President’s  Letter.” 
Meantime  Nell  was  way  ahead.  Her 
concern  was  the  April  board  meeting, 
customarily  held  in  the  president’s 
hometown.  With  an  efficient  eye  to  the 
future  she  realized  that  if  a  caterer 
would  be  needed  for  the  meeting,  he 
would  have  to  be  reserved  months 
ahead.  After  all.  Garden  Week  comes 
in  April  too. 

★  ★  ★ 

Climaxing  a  three-part  series  on 
local  burglaries  over  the  past  five 
years,  the  Enfield  (Conn.)  Press  dis¬ 
closed  that  the  newspaper  itself  had 
been  robbed  four  times  in  as  many 
years.  ‘‘To  be  awakened  at  three  or 
four  in  the  morning  by  the  police  tell¬ 
ing  you  your  building  has  been  bur¬ 
glarized  isn’t  the  best  way  to  start  a 
day,”  commented  Dexter  S.  Burnham, 
general  manager/managing  editor. 

— by  Lenora  Williamson 


Appointments  of  Wii.i.iam  N.  Ci.ark  as 
director  of  communications  of  the 
Chicago  Tribune  Company  and  John  R. 
Goi.dbrick  to  succeed  him  as  corporate 
secretary  are  announced.  Goldbrick  will 
continue  as  assistant  to  the  president. 
Clark  joined  the  Chicago  Tribune  in  1941 
and  later  was  financial  editor  before  mov¬ 
ing  to  the  offices  of  the  parent  company. 

*  *  * 

L.  Cary  Unkf.i.bach,  New  Britain 
(Conn.)  bureau  reporter.  Hartford 
Courant — resigned  to  begin  law  school 
studies  in  September. 

♦  *  ♦ 

Francis  M.  Tivnan,  former  political  re¬ 
porter  of  the  Boston  Herald — to  public 
affairs  department,  Massachusetts  Pet¬ 
roleum  Council,  Boston.  More  recently, 
he  was  communications  director  for  Bos¬ 
ton  Mayor  Kevin  H.  White. 

♦  ♦  ♦ 

Philip  K.  Hanna — appointed  circula¬ 
tion  director  for  Cape  Publications,  Inc., 
Cocoa,  Florida.,  publisher  of  Cocoa  To¬ 
day,  Titusville  Star-Advocate  and  Mel- 
hoarne  Times.  He  went  to  Florida  from 
another  Gannett  newspaper,  the  Ithaca 
(N.Y.)  Journal  and  replaces  Dean  Hold¬ 
er,  who  is  resigning  to  join  a  circulation 
sales  organization. 
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H.  Doyle  Harvill,  general  executive 
with  Media  General  Inc.,  Richmond, 
Virginia  and  managing  editor  of  the 
Tampa  (Fla.)  Times  until  his  Richmond 
assignment  18  months  ago — named 
executive  editor  of  the  Greenville  (S.C.) 
News-Piedmont.  He  has  been  working 
the  last  18  months  to  develop  electronic 
systems  for  automating  production  proc¬ 
esses  of  Media  General  newspapers,  in¬ 
cluding  classified,  production,  news  and 
editing. 

*  *  ♦ 

Randy  Peele,  former  Greenville  (S.C.) 
News  and  Anderson  (S.C.)  Daily  Mail 
sports  writer — named  assistant  public 
service  information  director  at  Clemson 
(S.C.)  University. 

♦  ♦  * 

James  B.  Banks,  former  consultant  to 
the  High  Point  (N.C.)  Enterprise — 
marketing  and  research  manager  of  the 
Greenville  (S.C.)  News  and  Piedmont. 

♦  ♦  ♦ 

Gary  Ostrom — named  promotion  and 
employment  manager  of  the  Muskegon 
(Mich.)  Chronicle.  Ostrom  was  formerly 
circulation  marketing  manager  of  the 
Philadelphia  Inquirer  and  Daily  News. 

:|c  9|C  9|C 

Robert  Deitz,  public  relations  director 
of  the  Courier-Journal  and  Louisville 
Times  Co.  and  a  former  editorial  writer 
and  political  reporter  for  the  Courier- 
Journal, — named  business  editor  of  the 
Dallas  Times  Herald.  Deitz  began  as  a 
police  reporter  for  the  Lexington  (Ky.) 
Herald  in  1962,  and  also  was  a  staff 
writer  for  The  National  Observer.  He 
was  a  Nieman  Fellow  in  Journalism  at 
Harvard  University,  1971-1972. 

♦  *  * 

Donald  H.  Menser — previously  re¬ 
sponsible  for  local  advertising  named 
advertising  director  of  the  Peoria  (Ill.) 
Journal  Star. 

Robert  D.  Rittler,  formerly  general 
advertising  manager — named  retail  ad¬ 
vertising  manager  with  expanded  re¬ 
sponsibility  for  local  display  advertising. 

Brooke  Baker — named  national  adver¬ 
tising  manager  from  national  advertising 
sales  manager. 

Lee  Cheneler,  classified  advertising 
sales  manager — to  classified  advertising 
manager. 

♦  *  * 

Robert  E.  Kalmus,  display  advertising 
salesman  for  the  Kansas  City  Star — 
named  retail  advertising  co-ordinator. 

*  *  ♦ 

John  Klein,  recent  Oklahoma  State 
University  graduate — named  news  editor 
of  the  Watonga  (Okld.)  Republican. 

*  *  * 

James  A.  Duncan,  a  former  reporter  for 
the  Conway  (Ark.)  Democrat — to  the 
staff  of  the  University  of  Oregon  News 
bureau. 

♦  *  * 

Sandra  L.  Brooks — named  public  ser¬ 
vice  manager  for  Gannett  Rochester 
Newspapers. 
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John  Pinkerman,  retired  editor  and 
vice  president  of  Copley  News 
Service — formed  News  Associates,  an 
organization  devoted  to  national  and 
world  affairs  aspects  of  the  news  busi¬ 
ness.  Pinkerman  continues  to  write  “A 
Changing  World”  column  for  Copley 
News  Service  from  his  new  base  in  the 
mountain  village  of  Idyllwild,  California. 
*  *  * 

Jerry  Gogol — to  the  New  York  office 
of  Dow  Jones  International  Marketing 
Services  as  manager  of  special  projects, 
a  new  position. 

Before  joining  Dow  Jones,  Gogol  cov¬ 
ered  Africa  and  Latin  America  as  inter¬ 
national  sales  representative  of  the  New 
York  Times. 

Louis  V.  Blay,  city  editor  at  the 
Steubenville  (Ohio)  Herald-Star,  a 
Thomson-Brush-Moore  newspaper,  re¬ 
tired  after  42  consecutive  years  of  ser¬ 
vice.  He  has  been  city  editor  for  the  last 
30  years. 

(Continued  on  page  35) 


Allen  H.  Swartzell  has  been  ap¬ 
pointed  general  manager  of  the  Col¬ 
orado  Springs  Sun.  Swartzell  moves  to 
Colorado  Springs  from  the  American 
Press  Institute  at  Reston,  Va.,  where 
he  was  an  associate  director.  His 
newspaper  career  began  as  reporter- 
photographer  for  the  Elkhart  (Ind.) 
Truth.  He  was  with  the  Bloomington 
(Ind.)  Herald  Telephone  and  from 
1966  to  1975  with  the  Boston  Herald 
American  as  business  manager  and 
subsequently  general  manager. 


A  Publisher  Comments  On  The  Harris  2500 


"There  is  no  such 

thing  as  overtime 

anymore.The 

benefits  can  be 

■ 


seen  in  every 
department."- 


As  an  independent  newspaper,  the 
75,000  combined  circulation  Wilkes-Barre 
Times  Leader-Evening  News-Record  has 
to  be  concerned  with  productivity 
improvement. 

Following  two  strikes  and  a  crippling 
flood  four  years  ago,  the  newspaper  in¬ 
stalled  Harris  2500  copy  processing  sys¬ 
tems  linked  to  Harris  2200  video  layout 
systems  and  Fototronic  typesetters.  Not 
only  has  overtime  been  reduced  to  zero, 
but  a  host  of  other  benefits  have  been 
achieved,  according  to  DeWitt  Smith,  vice 
president  and  associate  publisher  of  the 
Wilkes-Barre  papers. 

In  the  newsroom  reporters  and  editors 
produce  better  copy  and  get  more  of  it  into 
late  editions.  Directories  store  copy  for 
quick  recall,  resulting  in  better  editorial 
balance.  Over  200  special  formats  —  for 
routine  copy  such  as  headers,  datelines, 
and  even  race  results  tables  —  enable 
deskmen  to  control  copy  with  as  few  as 
two  or  three  keystrokes. 

In  its  display  advertising,  the  Wilkes- 
Barre  daily  has  sped  up  production  sub¬ 
stantially,  according  to  Tom  Norton, 
composing  room  foreman.  Grocery  ads 
that  used  to  take  six  hours  and  four  or  five 
passes  through  the  system  are  now  pro¬ 
duced  in  less  than  90  minutes  with  a  single 


DeWitt  Smith 
Vice  President 
Wilkes-Barre  Times  Leader- 
Evening  News-Record 


pass.  Errors  are  fewer,  advertisers'  changes 
made  faster,  and  deadlines  close  later. 

Harris  is  the  most 
experienced  supplier 
of  newspaper  input  systems. 

With  Harris  equipment  and  know-how, 
your  newspaper  —  like  dozens  around  the 
world  —  can  begin  very  quickly  to  enjoy 
similar  productivity  and  quality  im¬ 
provements. 

The  Harris  2500  series  is  a  compatible 
family  of  controllers,  terminals,  periph¬ 
eral  equipment,  and  software  that  can  be 
fitted  to  the  exact  editorial,  classified  and 
display  copy  processing  requirements  of 
your  newspaper.  Supporting  this  central 
system  are  unique  Harris  2200  video  lay¬ 
out  systems  and  our  well-known  line  of 
Fototronic  typesetters. 

Add  to  this  equipment  capability  the 
in-depth  Harris  support  program  —  which 
guarantees  good  performance  by  our 
equipment  and  your  personnel  —  and 
you'll  understand  why  Harris  is  the 
newspaper  industry's  most  experienced 
supplier  of  input  systems. 

Harris;  when  cutting  overtime  to 
zero  is  only  one  of  many  benefits  you  want 
to  achieve  with  pre-press  automation. 
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May  linage 

TIm  followiiii)  liiMgt  tabulations  hava  boon  compilad  by  Madia  Rocords, 
Inc.,  for  tho  oiclushro  pubbcation  of  Editor  t  Pubbshor.  Tboy  may  not  bo 
roprintad  or  pubbshod  in  any  form  without  tho  oipbcit  pormission  from 
M^o  Rocords,  Inc.  NOTE:  N^spopors  morbod  with  codo  bolow  includo 
odvortising  in  Porodo  or  Fomily  WooUv,  opproiimato  linogo  os  follows: 


•Porodo— 64,997  tF«mily  Wookly— 58,977 

1974  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
ABERDEEN,  S.D. 

Rotorican  Nows-o  .  432809  16,360 

fAntoricon  Nows-S  .  335,295  17,068 

Grand  Totol  .  948,104  33,448 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

AKRON,  OHIO 

Boocon  Journol-o  .  2,703841  144,992  2,814874  134,946 

'Boocon  Journol-S  .  1,404,574  74844  1,075,448  58,424 

Grand  Totol  .  4,108,137  241834  3890,042  193,592 

NOTE:  Boocon  Jouraol-o  ond  5  chongod  from  oight  to  six-column  offoctivo 
Juno  2,  1975. 

ATLANTA,  GA. 

Constitution-m  .  3,373,827  33,344  3,399,415 

Journol-o  .  3847,112  240,508  3,434,297  177853 

Journal  &  Constitutioo-5  .  TJWjTW  68,444  1,705,750  _ 

Grand  Totol  .  9,041,701  342,314  8,539,442  177,453 

BALTIMORE,  MD. 

*Nows  Amoricon-5  809,978  121,719  473,525  40,855 

Nows  Amorkon-o  .  1,238,898  57,292  1,344,094  81852 

Sun-m  .  1,484,031  21,400  1  849,717  9,120 

Sun-0  .  2,104,330  72,048  2,142,121  53840 

Sun-S  .  2,342,852  21,248  1  804,503  21,720 

Grand  Totol  .  8,182,089  293,907  7815,942  224,287 

BATON  ROUGE,  LA. 

Advocoto  (Son  Noto)  .  . .  2,888839  3,004,985 

•Advocoto-S  .  1,194,779  812835 

Grand  Totol  .  4,085,018  3,817,020 


NOTE:  Advocoto-m  ond  Stoto  timos-o  told  in  combinotion;  bnogo  of  ono 
odition,  Advocoto-m  is  shown. 

NOTE:  Advocoto-m,  Stoto  Timos-o  ond  Advocoto-S  chongod  from  oight  to 
six-colunm  Sopt.  1,  1975. 

BERGEN  COUNTY,  N.J. 


Rocord-o  .  2,135823  320,485  2873,757  297,689 

tRocord-S  .  1,322,698  394,204  884,457  211,444 

Grand  Totol  .  3,458,221  714,889  3,140,414  509,153 

NOTE:  Rocord-o  pubbshod  5  doys  o  woob  only. 

BINGHAMTON,  N.V. 

Prost-o  .  1,991,444  1,947,751 

•Pross-S  .  790,444  482,851 

Grand  Total  .  2,782,090  2,450,402 

NOTE:  Evoning  and  Sundoy  chongod  from  oight  to  nino-column  Mar.  29, 
1974. 

BOCA  RATON,  FLA. 

Nows-o  .  598845 

Nows-5  .  341,294 

Grand  Totol  .  939839 

NOTE:  Nows-o  pubbshod  5  doys  o  wooh  only. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

BOSTON,  AAASS. 

HoroU  Amorkon-m  1,154,017  49,448  1872,934 

Horold  Advortisor-S  ....  841,705  473,257  722,428  325841 

Globo-o  .  1,778,989  38,920  1  824085 

Globo-m  .  2,280,077  48,488  2890,033 

*Globo-S  .  2,319,082  374,040  1,549,275  333,308 

Grand  Totol  8,375,870  1,024,3n  7,478,957  458,849 

NOTE:  Globo-o  pubbshod  5  days  o  woob  only. 

BOULDER,  COLO. 

Comoro-o  1,594,390  52,174 

Comoro-S  .  512,334  9,406 

Grand  Totol  .  2,108,724  41884 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

BRADENTON,  FLA. 

Horold-o  1,027,043 

tHorold-S  .  537,757 

Grand  Totol  .  1,544,800 

NOTE  Not  moosurod  by  Modio  Rocords  in  Moy  1975. 

BUFFALO,  N.Y. 

Courior  Eipross-m  858,745  28,226  885,380  7873 

‘Courior  Eiprott-5  1,242,357  53,712  998,947  13,148 

Nows-o  .  2,954,129  127,414  3,108,490  144,304 

Grand  Totol  .  5,077,251  209,354  4,992,837  144,745 

CAMDEN,  NJ. 

Courior  Post-o  2,548,077  173,199  2,595831  143,348 

NOTE:  Courior  Post-o  chongod  from  oight  to  six  column  Doc.  1,  1975. 
CHARLOTTE,  N.C. 

Nows-o  1,899,998  67,334 

Obtorvor-m  .  2,149,244  159,447 

■Obsorvor-S  .  1,101,632  90,240 

Grond  Totol  5,150894  317,023 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

CHICAGO,  ILL. 

Tribuno-m  3,785,693  2,473,087  3,768809  2,129,184 

Tribuno-S  .  2,374,142  981,422  1,751,721  743,177 

Nows-o  .  1,742,787  559,844  1,815,240  378,944 

Sun  Timot-m  .  2,943,045  353,044  3,008,994  307,477 

•Sun  Timos-S  .  1,283,995  741,328  934,041  555854 

Grand  Totol  12,169,682  5,108,94911,278845  4,114,838 

NOTE:  Tribuno-m  and  5  chongod  from  oight  to  nino-column  July  1, 1975. 
CINCINNATI,  OHIO 

Enguiror-m  3,059,082  3,035,841 

tnguiror-S  2,032,789  19828  1839847 

Post-0  2,478,415  41,148  2,448,230  48,494 

Grond  Total  .  7870,284  40,494  7,023,738  48,494 


NOTE:  Post-o  offoctivo  Juno  2,  1975  ond  Enguiror-m  and  S  offoctivo  Juno 
3,  1975,  chongod  from  oight  to  nino-column. 
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1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND,  OHIO 

PInin  Doobr-m  .  3,225,453  228,530  3,088,414  274894 

PInin  Doolor-S  .  2,017,939  28,920  1,481,782  45,222 

Pross-o  .  2,112846  784804  2,401,162  378,456 

Grond  Totol  .  7,384,258  1,041,954  4,971,358  700,776 

Noto:  Elloctivo  Sopt.  1,  1975,  Ploin  Doolor-m  ond  5  chongod  from  oight  to 
nino-column.  Pross-o  chongod  from  oight  to  nino-column. 

COLUMBUS,  GA. 

Enguiror  (Sou  Noto)  ....  1,247,284  99,437  1,238,344  69,231 

•Lodoor  Enouiror-S  ....  454,349  9890  389,732  10840 

Grond  Totol  .  1,921,655  109,127  1,428,098  79,771 

NOTE:  Enguiror-m  ond  Lodgor-o  sold  in  combinolion;  linogo  of  ono  odition, 
Enguiror-m  is  shown. 

COLUMBUS,  OHIO 

Dispotchta  .  3,132,679  94,779  3,105,814  110,931 

Dispotch-S  .  2,142870  1  896,283 

Citizon  Journol-m  .  18978^  _  1,115834  _ 

Grond  Totol  .  6872,919  94,779  5817,331  110,931 

NOTE:  Dispotch-o  and  Citizon  Journol-m  chongod  from  oight  to  nino- 
column  Jon.  13,  1974. 

DALLAS,  TEJCAS 

Nows-m  .  3,906,912  249,125  4,017,929  163,192 

Nows-S  .  1,788,719  177,704  1,339,073  44,734 

Timos  HoroU-o  .  3825,114  181,784  3,398828  135,747 

•Timos  Horold-S  .  1,842,954  174,763  1  889894  74,934 

Grond  Total  .  11,143,703  785,37810,045,424  442,431 

NOTE:  Nows-m  ond  5  chongod  from  oight  to  nino-column  Doc.  29,  1975. 
Timos  Horald-o  and  5  chongod  from  oight  to  nino-column  Doc.  29, 1975. 

DAYTON,  OHIO 

Journol  Horold-m  .  2847,202  99,555  2,381,893  120,004 

Nows-o  .  2,479,953  109,164  2,497,537  139,979 

*Nows-S  .  1,045,744  759,452  _ 

Grond  Totol  .  5,872,919  208,719  5,638882  259,983 

NOTE:  Journol  HoraU-m  ond  Nows-o  ond  5  chongod  from  oight  to  nino- 
column  Oct.  4,  1975. 


DENVER,  COLO. 

Rocby  Mt  Nows-m  .  3,447,409  3891823 

•Rocby  Mt.  Nows-S  ....  1,032,842  490,275 

Postta  .  3,258,211  159,341  3,455,507  139.960 

Post  s  .  2,115821  _  1842,915  _ 

Grond  Totol  .  10,054803  159,341  9800820  139,940 

NOTE:  Post-o  ond  5  chongod  from  oight  to  nino-column  Oct.  4,  1975. 

DETROIT,  MICH. 

Froo  Pross-m  .  2850,040  181805  1,953,715  197,778 

•Froo  Pross-S  .  841,048  292,003  432,095  250,144 

Nows-o  .  3,310883  584,401  2,800,234  552,374 

Nows-S  .  1,749,454  342872  1,284,499  249872 

Grond  Total  .  8,191,147  1,402881  4872,743  1,249890 

NOTE:  Nows-o  ond  5  chongod  from  oight  to  nino-column  Doc.  29,  1975. 

DULUTH,  MINN. 

HoroM-o  .  941882 

Nows  Tribuno-m  .  1,082,210 

Nows  Tribuno-S  .  799875  14,052 

Grond  Total  .  2843,447  14,052 


NOTE:  Horold-o  pubbshod  5  days  o  woob  only. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE:  Nows  Tribuno-m  and  5  and  Horold-o  chongod  from  oight  to  six- 
column  May  5,  1975. 


ERIE,  PA. 

Timos  (Soo  Noto)  .  1831,334  1  859,988 

•r.mot  Nows-S  .  874,945  449,639 

Grond  Total  .  2,404,301  2,329,427 

NOTE:  Tinws-o  and  Nows-m  sold  in  combination.  Linogo  of  ono  odition, 
Timos-o  is  shown. 

FORT  LAUDERDALE,  FLA. 

Nows-o  .  3,453,118  193844  3,440,121  223,494 

•Nows-S  .  1,725,989  1,329894 

Nows-sot  .  1,207812  _  1,009,149  _ 

Grond  Totol  .  4,384,419  193,844  5,998844  223,494 

NOTE:  Nows-o  pubbshod  5  doys  of  woob  otrly. 

NOTE:  Nows-o,  S  ond  sot  chongod  from  oight  to  six-column  May  12, 1975. 
GARY,  IND. 

Post  Tribuno-o  .  1,472821  270,145 

tPost  Tribuno-S  .  874,061  9,690 

Grond  Totol  .  2848,402  279835 


NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE:  Post  Tribuno  it  on  ostobbshod  nino  column  nowspopor  ond  is 
moosurod  accordingly. 


GRAND  FORKS,  N.D. 

HoroM-o  .  843,904  8,832 

tHoroM-S  .  487,402  28812 

Grond  Total  .  1,351808  37,444 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

HARTFORD,  CONN. 

Couront-m  .  2,929,707  3,119,144 

•Couront-S  .  1821,911  532,949  1,192,855  275816 

rtmos-o  .  780,221  40,215  1,111,410  5887 

tTimos-S  .  373,643  3,810  259,438  113,294 

Grand  Totol  .  5,405,482  574,974  5,483,249  394,199 

HONOLULU,  HAWAII 

Advortisor-M  .  2,915,034  2,995,918 

Star  Bullotin-o  .  2,850859  2,954833 

Star  Bullotin 

8  Advortisor-S  .  1,385,755  1,101,941 

Grand  Totol  .  7,051,348  7,054,392 

NOTE:  Advortisor-m,  Star  Bullotin-o  and  Star  Bullotin  ond  Advortisor-S 
chongod  from  oight  to  nino  column  Moy  3,  1974. 

HOUSTON,  TEXAS 

Chroniclo-o  .  4,210,454  543,477  4,347,379  351828 

ChronkM-S  .  2823,015  237,008  1,718,983  144,497 

Post-m  .  3,914,893  389,159  3,845,715  335,444 

•Post-s  .  1,747814  249,551  1,227,143  180,031 

Grond  Total  .  12,394,078  1,459,39511,179,220  1,013,702 


NOTE  ChronkM-o  ond  S  ond  Post-m  and  S  chongod  from  oight  to  nino- 
column  July  1,  1975. 


LEXINGTON,  KY. 

Horold  (Soo  Noto)  .  1,749804  1821,043 

•HoroM  Loodor-S  .  1,014,164  734,841 

Grond  Totol  .  2,783,492  2857,884 

NOTE:  Horold-m  ond  Loodor-o  soM  in  combinotion;  bnogo  of  ono  odition. 
HoroM-m  is  shown. 


LITTLE  ROCKp  ARK. 
Arhansos  Gozotto-m  ....  1,611,423 

*Aiian$os  Gozotto-S  .  . .  834,176 

Arkonsos  Domocrot-o  .  .  .  715,734  1  2,000 

tArkansos  Domocrot-S  .  .  424,039  12,000 

Grond  Total  3,603,392  24,000 


1.629,330 

396,953 

696,643 

371420 

3,294,448 


Ad  Revenue  Trends 
May  1976 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1976 

1975 

Dollar  v"’ 

hange 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(JOO) 

Omitted 

Retail 

May  . 

.$  -258,148$ 

205,273 

+  52,875 

+  2L.8 

First  Five  Months 

1,112,526 

919,718 

+  192,808 

+  21.0 

Department  Stores 
(Included  in  Retail) 

Mav  . 

65,694 

54,150 

+  11,544 

+  21.3 

First  Five  Months 

280,662 

‘242,220 

+  38,442 

+  15.9 

General 

May  . 

65,966 

52,039 

+  13,927 

+  26.8 

First  Five  Months 

293,634 

232,999 

+  60,635 

+  26.0 

.Automotive 

May  . 

10,331 

9,492 

+  839 

-1  8.8 

First  Five  Months 

49,280 

40,301 

+  8,979 

+  ‘22.3 

Financial 

May  . 

10,.387 

9,539 

+  848 

+  8.9 

First  Five  Months 

61,222 

54,634 

+  6,588 

+  12.1 

Classified 

May  . 

..  118,639 

86,902 

+  31,7.37 

+  .36.5 

First  Five  Months 

515,032 

401,971 

+  113,061 

f28.1 

Total  Advertising 

May  . 

. .  463,471 

363,245 

+  100,226 

+  27.6 

First  Five  Months 

2,031,694 

1,649,623 

+  .382,071 

+  23.2 

EDITOR  &  PUBLISHER  for  August  14.  1976 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


LONG  BIACH,  CAIIF. 

(5m  Not*) . .  2,116,256  685,653 

*lnd«p«ndMt  Press 

T*l«gram-S  .  815,418  20^16 

Gro«d  Tetol  .  2,93U74  705,669 

NOTt:  lnd«pMd«nt-m  ond  Press  Ttitgramre  sold  in  combinotion;  linogo  of 
ono  odilion,  Indopondont-m  is  shown. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 


LONG  ISLAND,  N.Y. 

Nowsdoy-o  .  2,617407  722^97  2,716,428  791,109 

Nowsdoy-5  .  1J)48,152  416,424  682,833  285,706 

Grand  Total  .  3,665,659  1,138431  3,399,261  1,076,815 

LOS  ANGELES,  CALIF. 

rimos-m  .  4,719,225  2,145,733  4,803,234  1,954,412 

Timos-S  .  2,717,042  1,023,038  2,027,263  1,005,694 

Horald  Euniinorre  .  720,275  820,615 

Horold  Eiominor-5  .  270480  216,952 

Grand  Total  .  8,427,422  3,168,771  7468,064  2,960,106 

NOTE:  Los  Angolos  Timos  dM  to  chongos  in  tho  moosuring  practico,  tho 
1976  vs  1975  Port  Run/Zono  Linogo  is  not  comporoblo  oHoctivo  Moy. 
MACON,  GA. 

Tolograph  (Soo  Koto)  . . .  1,190,747  1,145437  3  441 

•Tologroph  &  Nows-5  . .  666,078  417,735  4,485 

Grand  Totol  .  1,856435  1  463,363  7,836 

NOTE:  ToUgraph-m  ond  Nows-o  sold  in  combinotion;  linogo  of  ono  odition, 

Tologroph-m  is  shown  in  1976.  For  lost  yoor,  Nowsre  figuros  oro  shown. 


PAANCHESTER,  N,H. 

Union  Loodor-d  .  1,358,600  1,450,316 

fNow  Hompshire  Nows-S  703,971  533,049 

Grand  Total  .  3,061,571  1,982,365 

MIAMI,  FLA. 

Horold-m  .  3,981,165  439,336  4,305,343  170,873 

Horald-5  .  3,337,733  344,348  1,791,736  90,134 

Nows-o  .  1,837,017  50,400  1,873,343  50,380 

Grand  Totol  .  8,145,914  733484  7,969,333  311,386 

NOTE:  Horald-m  ond  5  ond  Nows-o  chongod  from  night  to  sii-column  Mar. 
3,  1975. 

MILWAUKEE,  WISC. 

Sontinol-m  .  1,682,611  1,644,896  9,775 

Joomol-o  .  3,358,462  298,334  3,369,928  272,951 

Joomal-5  .  2,359,239  293,455  1,749,444  195,375 

Grand  Totol  .  7,400,312  591,789  6,764,268  478,101 

MINNEAPOLi5,MINN. 

Trihuno-m  .  1,924,210  75,346 

Tribono-S  .  2,063,515  449470 

Stor-o  .  2,500,011  608,976 

Grand  Totol  .  6,487,736  1,133492 

NOTE:  Tribuno-m  ond  5  and  Star-o  chongod  from  night  to  six-column 
during  1975. 


NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NASHVILU,  TENN. 


8onnor-o  .  2,384,187  67,056  2,351,171  75,088 

Tonnossoon-m  .  2,432,408  41,440  2,415,948  75,008 

*Tonnossoon-5  .  1,234,891  113,652  902,565  81,848 

Grand  Totol  .  6,051,486  222,148  5,669,684  231,944 

NEW  YORK,  N.Y. 

Timos-m  .  2,677,794  2,917,070 

Timos-5  3,178,833  823,023  2,637,930  453451 

Nows-m  .  1,306,924  1,142,360  1  440,298  968,712 

Nows-S  .  1,057,317  1,627,839  926,589  1,223,194 

Post-o  .  919,866  1,090,832 

Grand  Total  .  9,140,734  3493,222  9,122,719  2445,757 

NEWARK,  NJ. 

Star  Lodgor-m  .  2,667,491  127,475  2,701,457  71485 

•Star  Lodgor-S  .  2,252,089  1445,351  56,016 

Grand  Totol  .  4,919,580  127,475  4,346,808  127,901 


NILES,  MICH. 

Stor-o  .  485416 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

ORLANDO,  FLA. 

Sontinol  Stor-d  .  2,614,392  790,947  2,987,652  428,522 

•Sontinol  Stor-S  .  1,276,394  191,777  1,024,434  124,671 

Grand  Total  .  3,890,786  982,724  4,012,086  553,193 

PASADENA,  CALIF. 

Stor-Nows-d  .  1,081,442  133,107 

•Slor-Nows-S  .  386,064  32,232 

Grand  Totol  .  1,467,506  165,339 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PASSAIC,  N.J. 

Horold  Nows-o  .  1,485,190  343400 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PATERSON,  NJ. 

Nows-d  .  1,184,090  19,008 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PEORIA,  ILL. 

Journol  Stor-d  .  2,049498  49,608 

•iournol  5tar-5  .  836,870  60,096 

Grand  Totol  .  2,886,268  109,704 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PHILADELPHIA,  PA. 

8ullolin-o  .  1457,964  722,939  2,074,160  652,081 

•8ullolin-S  .  911437  526,046  745,214  460,751 

Inguirar-m  .  1,802,440  167,103  1,703,735  162,808 

Inquiror-S  .  2,050,441  696,613  1,471472  440,066 

Nows-o  .  1,042,286  44,640  1,059,788  67420 

Grand  Total  .  7,664,668  2.157441  7,054,769  1,783,226 

NOTE:  Bullotin-o  and  5  chongod  from  night  to  six-column  Moy  19,  1975; 
Inguirar-m  and  5  chongod  from  night  to  six-column  May  19,  1975; 


Nows-o  chongod  from  six  to  hvo-column  Moy  19,  1975.  Tho  doto  in  this 
raport  covoring  tho  Nows-o  roflocts  tho  convortad  linogo  to  six-column 
formot. 

PITTSBURGH,  PA. 


Post  Goxolto-m  .  945,165  1,006,585  9,775 

Pross-o  .  2486,414  77447  1,970,775  87,716 

•Press-S  .  2,194,375  _  1,540,421  _ 

Grand  Total  .  5,225,954  77,547  4417,781  97,491 


NOTE:  Post  Goxotto-m  ond  Pross-o  ond  5  chongod  from  night  to  nino- 
column  Sopt.  1,  1975. 


PROVIDEPKE,  R.l. 


Bultatin-o  .  1464,726  275,921  1,957,880  156448 

Journol-m  .  1445,628  9,120  1  489,009  8,928 

Journol-S  .  1,632448  66,400  1,211460  _ 

Grand  Totol  .  5442,902  351,441  4,758,149  165,176 


NOTE:  Bullotin-o  ond  ioumol-m  hovo  o  combinod  Soturdoy  Edition.  Linogo 
is  only  shown  for  tho  Bullotin-o. 

ROCHESTER,  N.Y. 

Domocrat  4  Chroniclo-m  1,964429  235,008  2,091,962  128,695 

Domocrat  I  Chranklo-S  .  1443,641  78,976  1,087,253  27,327 

Timos  Union-o  .  2,004,478  239,808  2,179,182  71,920 

Grand  Totol  .  5,312,948  553,792  5458>7  i27,*42 

NOTE:  Domocrat  &  Chronklo-m  and  5  and  Timos  Union-o  chongod  from 
night  to  nino-column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Boo-o  .  3,067,649  117,031  2,868,163  288,107 

*Boo-S  .  1,209,461  55,008  782,925  33468 

Unkn-m  .  1,911,405  184,784  1  485,155  156440 

tUnion-S  .  387,241  286,950  5,528 

Grand  Total  .  6475,756  356,823  5,623,193  483,243 

NOTE:  Bm-o  ond  5  and  Union-m  and  5  chongod  from  oight  to  nino-column 
Sopt.  1,  1975. 

ST.  LOUIS,  MO. 

Globo  Oomocrol-m  .  1,270,228  153,123 

Globo  Domocrat-Wkond  . .  784,023  24,794 

Post-Dispolch-o  .  1,999,873  81,785 

•Post  Oispotch-S  .  2,139,246  44,974 

Grand  Totol  .  6,193,370  304,676 

NOTE:  Globo  Domocrot-m  publishod  5  days  o  vrook  only. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE;  Post  Dispotch  and  Globo  Domocrat  chongod  from  oight  to  nino- 
column  Apr.  5,  1976. 

ST.  PAUL  MINN. 

Pknoor  Pross-m  .  1,453,796 

•Pionoor  Prass-S  .  1408,758 

Dispotch-o  .  2,190,001  298,648 

Grand  Total  .  5.152455  298,648 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE:  PknMr  Pross  ond  Dispatch  chongod  from  oight  to  six-column  Apr.  1 
1976. 

ST.  PEHRSBURG,  FLA. 


Indopondont-o  .  2,212,909  65,456  2,340,816  35,984 

Timos-m  .  2,821,167  898,284  3,155,210  812,045 

•Timos-S  .  1,456411  298,323  1,105,878  260,709 

Grand  Totol  .  6,490,087  1,262,063  6,601,904  1,108,738 

SAN  ANTONIO,  TEXAS 

Express-m  .  1,875,499  140,328  2,126,768 

fExpross-Nows-S  .  1,146,668  51,168  929430 

Express-Nows-sot .  535,657  481,771 

Nows-o  .  1,754,733  122,616  1,944,212 

Lighl-o  .  2,200,490  7.306,962 

•Ughl-S  .  1,357,400  1,111,654 

Light-sol .  382,773  _ 378,556 

Grand  Total  .  9,253,220  314,112  9,479,453 

NOTE:  Express-m,  Nows-o  and  Light-o  publishod  5  doys  o  wook  only. 
SAN  DIEGO,  CALIF. 

Unkn-m  .  3,040403  57,072  2,901,684 

•Unkn-S  .  1,469,253  1,094,363 

Tribuno-o  .  3,330,629  59,376  3,250,148 

Grand  Total  .  7,840,385  116,448  7,246,195 

SAN  FRANCISCO,  CALIF. 

Chroniclo-m  .  1,925,017  249,024  2,094,636 

Exominor-o  .  1,924,003  249,024  2,072448 

Exominor  &  Chronklo-S  .  1,254,678  _ 973,109 

Grand  Total  .  5,103,698  498,048  5,140493 

SAN  JOSE,  CALIF. 

Morcury-m  .  4,425,385  160,772  4,240,255  195,918 

Nows-o  .  3,475472  160,742  4,029,799  195,918 

*Morcury-Nows-5  .  1,632,581  _  1,241427  _ 

Grand  Totol  .  9,533,538  321414  9411.881  391,836 

NOTE:  Morcury-m  and  Nows-o  has  o  comhinod  Soturdoy  oditkn;  linogo  is 
only  shoum  for  tho  Morcury-m. 

SHREVEPORT,  LA. 

Joumol-o  .  1448,718  1,643,823 

Timos-m  .  2,251,514  2,451,374 

Timos-S  .  1435,063  813,148 

Grand  Totol  .  4,835,295  4,908,345 

SYRACUSE,  N.Y. 

Horold  Journol-o  .  1,887,474  12,922  2,126,840  7421 

•HoroM  Amoricon-5  ....  1,100,765  15,456  772,945  12,839 

Post  Stondord-m  .  1,132,586  12,743  1,169,384  15,120 

Grand  Total  .  4.120,825  41,121  4,069,169  35,480 

TALLAHASSEE,  FLA. 

Domocral-o  .  1,613,151  9,775  1,451,051  10,455 

•Domocral-S  .  620,305  _ 517,212  _ 

Grond  Total  .  2,233,456  9,775  1,968,263  10,455 

TAMPA,  FLA. 

Tribuno-m  .  2,987,973  350,072  3,196,687  319,972 

Tribuno-S  .  1,389,753  41,280  1,106,679 

Timos-o  .  2,051,970  _  2,108,619  _ 

Grand  Total  .  6,429,696  391,352  6,411,985  319,972 

NOTE;  Tribuno-m  and  5  and  Timos-o  chongod  from  oight  to  nmo-column 
Oct.  27,  1975. 

TRENTON,  NJ. 

Timos-o  .  1,689478  1,799  1494,116 

tTimos  Advortisor-S  ....  1,150,953  9,775  924,583  9,760 

Trontonkn-m  .  1,264,328  1,264,938 

Trontonkn-S  .  211,902  _  _  _ 

Grand  Totol  .  4,316,761  11474  3,583,637  9,760 


NOTE:  Timos-o  pubRshod  5  days  o  wMk  only.  Effoctivo  Sopt.  13,  1975, 
Mbiishod  6  doys  o  nreok. 

NOTE:  Timos-o  and  Timos  Advortisor-5  chongod  from  nino  to  six-column 
Sopt.  10,  1974. 

NOTE:  Trontankn  Sunday  first  publication  Nov.  9,  1975. 

WASHINGTON,  D.C. 


Post-m  .  4476,880  340,232  5,007,264  82,704 

•Posl-S  .  2,311,086  459,124  1,824,548  218,792 

Star-0  .  2,351,190  459,893  2,220,904  106,872 

fStor-S  .  846488  234,555  661,290  159435 

Grand  Totol  .  10,085,744  1,493404  9,714,006  567,703 


WEST  PALM  BEACH,  FLA. 


Post-m  .  2,625,713  69,855  2412451  54,957 

rimos-o  .  2,235,498  69490  2,128,625  54495 

•Post  Timos-S  .  1,251,202  860,490 

Grond  Total  .  6,112,413  139,545  5,501,666  109452 


NOTE:  Post-m  ond  Timos-o  hovo  o  combkod  Saturday  oditkn;  linogo  is 
only  shoum  in  tho  Post-m. 

NOTE:  Post-m,  Timos-o  and  Post  Tkws-S  chongod  from  oight  to  six-column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 

Roportor  Dispotch-o  ....  1,669,697  228,949  1,655,051  135486 

WICHITA,  KJLNS. 

Eoglo-m  .  2,297,401  177,259 

BMCon-o  .  832,810  108,192 

•Eoglo  Boocon-S  .  824,147  69,728 

Grand  Total  .  3,954,358  355,179 

NOTE:  Eoglo-m  and  BMCon-o  has  o  combinod  Soturdoy  orfitkn;  linogo  is 
only  shown  for  tho  Eoglo-m. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE:  Eoglo,  Boocon  ond  Eoglo  Boocon  chongod  from  oight  to  six-column 
Apr.  1,  1976. 


MAY  I976/197S 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


ALBANY  NoY 

Timos-Unkn-m  .  1,708,722  ’  1,692,488 

Knickorbockor  Nows-o  .  .  1,234,546  1,255,201 

Timos-Unkn-S  .  967,900  740445 

Grand  Total  .  3,911,168  3,688,234 

BANGOR,  MAINE 

Nows-m  .  1,381457  1,395402 

BURLINGTON,  VT. 

Freo  Pross-m  .  1,880,462  1  432,704 

CHILLICOTHE,  OHIO 

Goiotto-o  .  1,048,614  1,075436 

NOTE:  Includos  insorts:  231, 1M  linos  in  1976;  149,296  linos  in  1975. 
COLUMBUS,  NEB. 

Tologram-o  .  696,822  700,154 

NOTE:  Includos  insorts— 33,264  linos  in  1976;  23448  in  1975. 

DAVENPORT,  IOWA 

Quod-City  Timos-otm  . . .  2,892,232  2,974,216 

Quod-CHy  Timos-S  .  853450  674,240 

Grond  Total  .  3,745,882  3,648,456 

DES  PAOINES,  IOWA 

Rogistor-m  .  755,154  210,551  744,077 

Tribuno-o  .  1,218,451  1,148,292 

Rogislor-S  .  855,721  127,380  587,043  109,770 

Grand  Total  .  2,829428  337,931  2401,432  109,770 

NOTE:  Rogistor  and  Tribuno  chongod  from  8  to  6  columns  Jon.  4,  1976; 
Both  1975  ond  1976  figuros  shown  obovo  oro  on  6-column  bosk. 
EDMONTON,  ALTA. 

Journol-o  .  4,824,666  4,294449 

FORT  COLLINS,  COLO. 

Cokradoon-oS  .  1458,844  1,363476 

NOTE:  Includos  insorts — 161,336  Knos  in  1976;  60,200  linos  in  1975. 
FORT  WAYNE,  IND. 

Journol-Goiotto-m  .  1474,806  1,550,038 

Nows-Sontinol-o  .  2,121,028  14,784  2,060,100 

Journol-Goiotto-S  .  832,230  537,796 

Grand  Total  .  4,628,064  14,784  4,147,934 

FORT  WORTH,  TEX. 

5lor-Tologram-m  .  2,244,018  2,204,776 

5lor-Tokgram-o  .  2,452444  2,779,294 

5tar-Tologram-5  .  1,446,172  1,010,380 

Grand  Total  .  6,142,234  5,994,450 

FREAAONT,  NEB. 

Tribuno-o  .  852452  747,166 

NOTE:  Includos  insorts — 154,112  knos  in  1976;  82,012  linos  in  1975. 
GARY,  IND. 

Tribuno-o5  .  2473,900  267400  2,405,800  232,800 

NOTE:  Doos  not  inckido  Porodo  or  Fomily  Wookly. 

GREENVILLE,  S.C. 

Nows-mS  .  2,486,162  2409,066 

Rodmont-o  .  1,496,614  1,788,458 

Grand  Total  .  3,982,778  4,297,524 

INDIANAPOLIS,  IND. 

Stor  m  .  3,095,352  3,015,001 

Nows-o  .  2,315,498  2,432400 

Stor-S  .  1,797,172  1,273,681 

Grand  Total  .  7,208,022  6,720,982 

IOWA  CITY,  IOWA 

Press-Citiion-o  .  1,062,404  922,642 

NOTE:  Includos  insorts— 152420  tnos  in  1976;  128420  linos  m  1975. 
KANSAS  CITY,  AAO. 

Timos-m  .  2,259499  2,127456 

Star-0  .  1,028,369  117451  914,069  260407 

Slor-S  .  1433482  1,103,696 

Grond  Total  .  4,821,350  117,851  4,145,321  260407 

KITCHENER-WATERLOO,  OPn. 

Rocord-o  .  2,890453  2,786,596 

LETHBRIDGE,  ALTA. 

Horold-o  .  1,446,475  1,240423 

LINCOLN,  NEB. 

Journol-Star-dBiS  .  2,161,096  1,943,970 

NOre:  Includos  insorts— 211476  linos  in  1976;  116,872  linos  in  1975. 
LOUISVILLE,  KY. 

Courkr-Journol-m  .  2,434,613  2423,387 

Timos-o  .  2,495,011  2,603457 

Courkr  Journol  4  Timos-S  1,665,287  1,306,721 

Grand  Total  .  6,594,911  6,433,665 


NOTE:  ROP  Disploy  linogo  pubiishad  on  6-column  bosk,  but  convortad  to 
8-column  bosis  obovo.  Clossifiod  publishod  and  raportod  obovo  on 
10-column  bosis. 

(Continued  on  page  34) 
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ANPA  names  members  of  new  committee 


Membership  of  a  new  Professional  Re¬ 
lations  Committee  of  the  American 
Newspaper  Publishers  Association 
(ANPA)  was  announced  by  ANPA 
chairman  Joe  D.  Smith  Jr.,  publisher  of 
the  Alexandria  (La.)  Daily  Town  Talk. 

Committee  chairman  is  Richard  C. 
Steele,  president  and  publisher  of  the 
Worchester  (Mass.)  Telegram  and 
Gazette,  and  member  of  the  ANPA 
board  of  directors.  K.  Prescott  Low, 
publisher  of  the  Quincy  (Mass.)  Patriot 
Ledger,  is  vicechairman. 

The  committee's  responsibilities  will 
be  to  cultivate  and  develop  close  coordi¬ 
nation  among  newspaper  associations, 
and  other  organizations  involved  in  the 
newspaper  business,  with  the  goal  of 
eliminating  program  duplication  and 


strengthening  common  objectives.  The 
committee  will  examine  ways  by  which  a 
closer  working  relationship  among 
newspaper  organizations  can  provide 
better  services  for  newspapers,  and  will 
make  appropriate  recommendations  to 
the  ANPA  Board. 

The  committee  will  also  plan  and  di¬ 
rect  the  National  Conference  for  News¬ 
paper  Associations,  a  conference  of 
elected  and  executive  heads  of  national 
newspaper  and  other  media-oriented  or¬ 
ganizations  convened  in  previous  years 
by  the  ANPA  Public  Affairs  Committee. 

Members  of  the  committee  are: 

•  James  N.  Allison  Jr.,  publisher.  Midland  (Tex.) 
Reparter-Telefiram, 

•  Hox^ard  J.  Brovin,  publisher.  Kenosha  (Wis.)  iVenj. 

•  Richard  G.  Capen  Jr,,  senior  vicepresident  for  opera¬ 
tions.  Copley  Newspapers.  La  Jolla,  Calif. 

•  Gordon  Hanna,  general  editorial  manager,  Scripps- 


Howard  Newspapers.  New  York  City. 

•  Harry  R.  Horviiz.  publisher,  Horvitz  Newspapers,  Val¬ 
ley  View.  Ohio. 

•  Richard  J.  V.  Johnson,  president.  Houston  Chronicle. 

•  Rosemarie  Maio.  promotion/research  manager, 
Passaic-CUfton  Het  <iU'-News. 

•  W.  Barry  McC  rthy.  corporate  communications  direc¬ 
tor,  the  New  York  limes  Co.,  New  York  City. 

•  Philip  Merrill,  president  and  publisher,  Capital-Gazette 
Newspapers.  Annapolis.  Md. 

•  William  R.  Shover,  director  of  community  and  corporate 
services,  Arizona  Republic  and  Phoenix  Gazette. 

•  Lewis  D.  W'hitehead.  president  and  publisher.  Brandon 
(Manitoba.  Canada)  Sun. 


Grice  joins  group 

Julius  G.  Grice  Jr.,  previously  general 
manager.  Pensacola  (Fla.)  News- 
Journal,  has  been  named  administrative 
assistant  to  Tom  Ricketson,  president 
and  chief  operating  officer  of  Jefferson 
Pilot  Publications.  Grice,  54,  will  work 
out  of  Clearwater,  Fla.  where  his  duties 
will  be  corporate  in  nature. 


Linage — tCont'd  from  page  33) 


1976  197S 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  197S 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


(MADISON,  WIS. 

Capitol  rmt.,  .  2J64,962  2,235,135 

Wis.  5lota  JaanMlHn  ...  2,367,106  2,324,504 

Wis.  5*ot.  Ja«nial-5  . .  917,100  695,674 

GiaiiA  Total  .  5,549,176  5,255,313 

NOTE:  6.<eluflMi  popoi  kovo  boon  coiwortod  to  SKolvmn  (iguros. 
IWIAAPHIS,  TENN. 

Cammorciel  Appool-n.  .  .  2,597.840  2A29,284 

Pioss-5cioiitar.o  .  1,801,184  119322  1,692362  90,804 

Csnioiorciol  Appool-S  . . .  1,411,774  _  1334,026  _ 

Gniod  Total  .  5,810,790  119,322  5  355,672  90,804 


OTTAWA,  ONT. 

UOroit.0  .  2,409,869  2340323 

PASADfNA,  CALIF. 

5lar-Nows-oio5  .  1,268,400  270,200  1,192,800  260,400 

NOTE:  Doos  not  incluAo  Porodo  Knogo. 

PHOfNIX,  ARIZ. 

Ropiiblic-m  .  4335,654  4,109,678 

Goiotto.a  .  3362,852  3,946,443 

Ropobte-S  .  1,809,976  1,467,210 

Grand  Total  .  9,708,482  9  323331 


R«cord-m  . 

MERIDfNo  CONN. 

...  1,039,388 

1,079354 

io«mol-t  . 

...  1315,238 

1324370 

Grend  Totol  . 

...  2,054326 

2,104,424 

WorU-m  . 

MONROE,  LA. 

1,3754)36 

1,413,394 

Nows-Stor-0  . 

.  .  1,190326 

1,259,442 

World-5  . 

. . .  572,160 

423,489 

(^ond  Total  . 

3,137322 

3396.325 

(Mzotto-m  . 

MONTREAL,  QUE. 

...  1,470,009 

1367,715 

Stor-o  . 

...  3,476,012 

3,197332 

Lo  Dovoir-m  . 

. . .  451,236 

492,156 

lo  Dimoncbo-Motm-y 

. . .  534,546 

400,787 

NOTE:  Lo  Dimonebo-Motin  includos  'Torspoctivo"  ond  insorts:  51,681  boos 
in  1976;  93,090  tnos  in  1975. 


NASHUA,  N.H. 


Tologropk-o  .  .  . . 

.  1,270,749 

NEWPORT  NEWS,  VA. 

1304,373 

Pro$$-m  . 

.  2,295372 

2,430,778 

Ttmos-Horold-o  .  . 

.  1,987,174 

2,076,284 

Prost-S  . 

.  1346,002 

979338 

Grond  Totol 

.  5,628,448 

5,486,600 

NORFOLK,  VA. 

• 

Virgion-Pilot-m 

.  2389305 

2,775,173 

Lodgor-Stor-o  .  .  . 

.  2392,210 

2,390,737 

Virginio-Pilot-S 

1,986,782 

1352,649 

(nofid  Totol  . 

.  7.468,497 

NORTH  RAY  ONT. 

6318359 

Profs-HoroU-m 

PORTLAND,  MAINE 

.  1,238328 

1,197,948 

Eifross-o  . 

.  1,217,716 

1,159327 

Toiogrom-S  . 

.  678322 

546,077 

(Wend  Totol  . . 

.  3.134,866 

2,903352 

NOTE:  Sunday  inclvdoi  Porodo. 

Orogonion-m-S  . . . 

PORTLAND,  ORE. 

.  5321.604 

4,426342 

Orogon  Joumol-o  . 

.  1365.180 

1,317322 

Grond  Totol  . . 

.  6,286,784 

5,743,864 

Joumol-OyS  . 

POUGHKEEPSIE,  N.Y. 

.  2,435370 

2347,002 

NOTE:  Includos  intotts  577,920  boot  in  1976;  356,384  bnos  in  1975. 


READING,  PA. 


rimos-m/Eoglo-0 

.  1383338 

1365,283 

Eaglo-S  . 

.  747,412 

631,446 

Grond  Totol 

.  2331,250 

2,196,729 

REF40,  NEV. 

(Mxotto  t  Joumol-m^&S  3478,330 

3332.906 

NOTE:  Includos  insorts — 609424  linos  in  1976;  654,976  linos 

RICHMOND,  VA. 

Timos-Dispotch-m 

.  1,942,105 

1,997,158 

Nows-Loodor-o  . 

.  1370,161 

1385.410 

Timos-Dispetch-S 

.  1369,642 

1,165,251 

Grond  Totol 

.  5,381,908 

5347,819 

NOTE:  Port-run  ond  comics  not  includod. 

ST. 

CLOUD  A  LITTLE  FALLS, 

MINN. 

Timot  t  TranKript.0  ...  1,794,954  2  376,298 

NOTE:  Includos  insorts — 380,464  bnos  in  286,720  linos  in  1975. 


Nuggcl.0  .  1,144,494  1,138390 

NORTH  PLATTE,  NEB. 

Tologram.o  sol  Hn  932321  803323 

NOTE  Includos  Fomily  WoaUy  72.264  bnos  in  1976;  77,980  bnos  in  1975. 
OAKLAND,  CALIF. 

Tribuno.t  2,266,350  211,356  2314,010 

Tril)uno-5  1  308,155  _ 835,638 

Grand  Total  .  3.274305  211356  3349,648 


NOTE:  5ondoy  includos  Porodo  ond  Conks:  68312  bnos  in  1976;  46312 


SALINAS,  CALIF. 

Cob<ornio.o  .  2,002,448  1,961,414 

NOTE:  Includos  insorts— 479,192  bnos  in  1976;  375348  bnos  in  1975. 
SAF4TA  BARBARA,  CALIF. 

Nonrs-Pross-o3  .  2,434,908  2,108,638 

NOTE:  Porodo  bnogo  not  includod. 

SCOTTS  BLUFF,  NEB. 

5tor-Horald-m5  .  951319  77375 

NOTE  Fomily  WooUy  includod— 47,933  bnos  in  1976;  77,275  linos  in  1975. 


bnos  in  1975 

OGDEN,  UTAH 

5tandord  Eiominor.0  ...  1,592,400  1,696,866 

Standard  Eiominor  S  632336  475,078 

Grand  Total  .  2,224,936  2,171,944 

N01E:  Sundoy  includos  Fomily  WooUy:  56340  bnos  in  1976;  44,912  bnos  in 
1975 


SEATTLE,  WASH. 


Pott-lntolbgoncor.m  -  1,M1,913  1,467,548 

Post-lnlolbgancor-5  _  513,014  351368 

Grand  Total  .  2,094,927  1,819,416 

lirMttaS  .  3,976,686  3303,458 


NOTE:  Timos  cbongod  from  8  to  6  columns  in  Jon  1976.  All  Post  bnogo 
figuros  sboum  about  bauo  boon  convortod  to  6  column  basis. 


OKLAHOMA  CITY,  OKLA. 


OUobomon-m  .  2357,943  481,396  2341318  529,120 

Timosta  .  1379377  383,538  1,768,406  436,972 

OUobomon-S  .  1306,210  941,779 

Grand  Totol  .  5.245.830  864,934  4,751303  966,092 

OMAHA,  NEB. 

WorU-HoroU-m,o,5  3,622348  3,331,146 

ORANGE  COUFdTT,  CALIF. 

Santa  Ano  RogisItr-m  4,039340  3330,218 

Santa  Ano  Rogistar.0  ...  4,039,840  3,830,218 

Santo  Ano  Rogistar-5  ...  1345,665  1,1123W 

Grand  Totol  .  5385305  4,942310 


NOTE:  All  Day  Nourspopor,  m3o  told  in  combination;  Porodo  linogo  it 
Includod  about. 


SIOUX  FALLS,  S.D. 

Argut-Loodtr.o,S  .  2,207304  1,831,242 

NOTE:  Includos  insorts— 457,968  bnos  in  1976;  285324  bnos  in  1975. 


SOUTH  BAY  (TORRANCE), 

CALIF. 

South  Boy  Erooxo-o  . 

...  3,293,766 

2,990,428 

SPOKANE,  WASH. 

Spoliosmon-Roviow-m 

...  1373,775 

1,528353 

Qironiclo-o  . 

....  1,602,930 

1327,325 

Spolm  smo  n-Roviow  •  S 

. . .  936,530 

686,035 

Grond  Totol  . . . . , 

. ...  4,113,235 

3.842.213 

NOTE:  Sundoy  ond  (Wond  Total  includos  Porodo  linogo. 

STOCKTON,  CALIF. 

Rocordra.S  .  2,379,622  2,134378 

NOTE:  Incktdot  intortt — 577,920  bnos  in  1976;  317356  linos  in  1975. 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

TACOAAA,  WASH. 

Naurs  Tribunora  ond 


Tribuno  t  Lodgor-S 

..  3,148,432 

TOLEDO,  OHIO 

2,476,516 

Timos-m  Coosod  Publication  July  18,  1975 

8lodo-o  . 

..  2348,384 

2349,143 

Blodo-5  . 

..  1,252,411 

955,554 

Grond  Totol  . 

...  3,600,795 

TOPEKA,  KANS. 

3,304,697 

Doily  CopHol-m  .... 

..  1,716,757 

1,788,010 

Stoto  Joumol-o  .... 

..  1,369326 

1,489,271 

Copitol-Joumol-S  . . . 

. .  626,304 

452,172 

(Wond  Totol  . 

. ..  3,712387 

TORONTO,  OFdT. 

3,729,453 

Stor-o  . 

. ..  4,907,089 

5,155,070 

Sun-mS  . 

...  1,349391 

TUCSON,  ARIZ. 

847,800 

5lor-m  . 

...  3335302 

2398.798 

Ctixon-0  . 

...  2,868369 

2,904,129 

Stor-S  . 

. ..  1,056,129 

777,746 

(Wond  Totol  . 

...  6.960300 

6,580,673 

NOTE:  Sundoy  includos  'Torado"  linogo. 

TULSAp  OKLA. 

WorU-m  . 

...  1,848,392 

1,935,708 

Tribuno-0  . 

. ..  1,819,725 

1,907,048 

WorU-S  . 

. . .  825,519 

654,388 

Grond  Total  . 

.  .  4,493,636 

4,497,144 

NOTE:  Figuros  oil  bosod  on  6  column  (9  column  clotsHiod).  1975  iiguros 
conuortod  to  soma. 


VANCOUVER,  B.C. 

Sun-0  .  4,748331  4,696,032 

NOTE:  Includos  Woobond  Mogoiino.  All  figuros  on  6-column  formot. 
VISALIA,  CALIF. 

Timot-Dollo-o  .  1,685366  1,620,164 

NOTE:  Includos  insorts — 505300  bnos  in  1976;  450,296  linos  in  1975. 
WAUKEGAN,  ILL. 

Nouus-Sun-o  .  1,989,120  1,962,450 

WILKES-BARRE,  PA. 

Timos-Loodor-Nows- 

Rocord-AII  Day  .  1312,085  1,663,854 

Indopondont-S  .  674,598  658388 

Grand  Total  .  2,186,683  2,322,742 

NOTE:  Indopondont-S  includos  Porodo:  67377  bnos  in  1976;  37,383  linos  in 
1975.  Moosurod  by  Aduortising  Chocking  Buroou,  Inc. 


WILMINGTON,  DEL. 

Nowv  Journal 

(mto-mon.  to  (ri.)  . . .  2,100.679  2,192,169 

Naurs  Journol-S  .  316,893 

Grand  Total  .  2,417,569  2,192,169 

WILMINGTON,  N.C. 

Stor-Nosus-AII  Doy  .  1,163,414  1,179,444 

5tor-Nouus-5  .  364,462  376,908 

Grand  Total  .  1,527376  1  356352 

WINDSOR,  ONT. 

Slor-o  .  2,554,745  2333,364 

WINNIPEG,  PAAN. 

Tribuno-o  .  2,993,375  1,966,895 

Froo  Pross-o  .  3,633,469  3,476,384 

WINSTON-SALEM,  N.C. 

Journol-m  .  1322316  1,652,714 

Twin  City  Sontinol-o  ....  1397,820  1,417,234 

Journol-Sonlinol-S  .  840,798  595,154 

Grand  Total  .  4,260,634  3,665,102 

NOTE:  Port-run  ond  comics  not  includod. 

WORCESnR,  (MASS. 

Tologram-m  .  1,103,269  1,172,147 

Goiotto-o  .  1,156335  1,155,784 

Tologram-5  .  1,166,592  912.989 

Grand  Total  .  3.426396  3,240,920 
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Newspeople  in  the  news 

{Continued  from  pa}>e  29) 


Barney  Jones,  who  has  operated  a 
consulting  firm  in  circulation  and  clas¬ 
sified  selling  services — appointed  clas¬ 
sified  advertising  manager  for  the  Cleve¬ 
land  Press  and  Victor  Chinch ar — 
appointed  manager  of  outside  classified 
sales.  Chinchar,  a  28-year  Press  veteran, 
will  retain  his  post  as  assistant  classified 
advertising  manager. 

*  *  * 

John  M.  Ross — appointed  manager  of 
help  wanted  advertising  for  the  Philadel¬ 
phia  Inquirer.  Ross  has  14  years  experi¬ 
ence  working  with  retail  and  classified 
advertisers,  recently  with  training  adver¬ 
tising  and  employment  agencies  person¬ 
nel  in  transition  to  scanner-ready  copy. 

*  *  * 

Robert  L.  Tucker — to  assistant  pro¬ 
duction  manager  at  the  Detroit  News. 
Tucker  joins  the  News  from  Dow  Jones 
Inc.  of  Silver  Springs,  Md.,  where  he 
was  assistant  production  manager. 

♦  *  * 

Robert  E.  Trainor — appointed  adver¬ 
tising  director  of  Baltimore  Sunpapers. 
He  joined  the  advertising  sales  staff  in 
1952  and  became  national  advertising 
manager  in  1967. 

Leonard  M.  Jo/.ui.in — named  to  re¬ 
place  Trainor  as  national  advertising 
manager.  He  joined  the  classified  adver¬ 
tising  staff  in  1953  and  worked  in  resort 
and  travel  and  recently  as  an  account 
supervisor  in  the  national  department. 

sk  ^ 

Eric  Merritt,  city  circulation  manager 
for  the  San  Jose  (Calif.)  News,  named 
assistant  circulation  director  for  the 
News  and  its  early-morning  counterpart, 
the  San  Jose  Mercury. 

El. lOT  White — to  head  the  city  Mercury 
home  delivery  department;  Gary 
Bryan — to  Mercury  home  delivery 
supervisor. 

Bruce  Stakford — named  credit  man¬ 
ager  of  the  two  newspaper. 

*  *  * 

Caris  Carr,  newcomer  to  journalism — 
named  managing  editor,  harniint’ton 
Valley  Herald,  Simsbury,  Conn.,  suc¬ 
ceeding  Rosa  Metesky,  resigned. 

*  *  * 

E.  BARTi.Err  Barnes,  publisher.  Bristol 
(Conn.)  Press — reappointed  by  Mayor 
Henry  J.  Wojtusik  to  another  five-year 
term  on  the  Bristol  Industrial  Develop¬ 
ment  Commission. 

*  *  * 

Charles  T.  Coyle — ^^joins  the  New 
York  Times  as  group  manager  of  financial 
and  corporate  advertising.  Coyle  has 
been  group  marketing  director  of  Florist 
Transworld  Delivery  in  Detroit.  Before 
that,  he  was  director  of  corporate  adver¬ 
tising  for  the  RCA  Corporation  in  New 
York. 


Richard  R.  Marshall — named  editor 
of  the  Milwaukee  Sentinel's  At  Home 
section.  Marshall  was  managing  editor  of 
the  Red  Wintt  (Minn.)  Republican  Eagle 
before  joining  the  Sentinel  staff. 

*  *  * 

Dr.  Norris  G.  Davis,  chairman  of 
the  University  of  Texas  Department  of 
Journalism  since  1965 — to  associate  dean 
of  the  School  of  Communication.  Davis 
replaces  Dr.  A.  Richard  Elam,  Jr.,  who 
has  been  on  leave  teaching  at  the  Uni¬ 
versity  of  Hawaii  and  returns  to  the  Au¬ 
stin  faculty  this  Fall  to  teach  full  time  in 
the  journalism  department. 

Assuming  the  acting  chairmanship  of 
the  journalism  department  is  Sidney 
Griffin  Singer,  associate  professor. 

*  *  * 

Michael  K.  Hertz,  Salem  (Ore.) 
Statesman  Journal  personnel 
manager — to  business  manager,  continu¬ 
ing  to  supervise  the  personnel  depart¬ 
ment. 

*  *  * 

John  E.  Mitchell,  associate  publisher 
of  the  Erankfort  (Ind.)  Times — elected 
president  of  the  Hoosier  State  Press  As¬ 
sociation.  Mitchell  succeeds  Don  R. 
Bucknam,  general  manager  of  the  Angola 
Herald  and  Steuben  Republican. 

Other  officers  elected  at  the  recent  di¬ 
rector's  meeting  are:  James  Bannon,  pub¬ 
lisher  of  weekly  newspapers  in  5  Indiana 
towns,  vicepresident;  Gene  McCann, 
co-publisher  of  several  weeklies,  secre¬ 
tary;  and  Eugene  S.  Pulliam,  publisher 
of  the  Indianapolis  Star  and  News,  trea- 
, surer. 

*  *  * 

Larry  Young — named  Philadelphia 
manager  of  Hearst  Advertising  Service 
Inc. 

Vernon  Goff — to  the  Philadelphia  of¬ 
fice  from  Branham  Newspaper  Sales  in 
N.Y. 

Henry  Bradley,  former  Philadelphia 
manager  of  Hearst  Advertising 
Service — joined  Over-The-Counter  Sec¬ 
urities  Fund  Incorporated,  Oreland,  Pa., 
as  a  registered  representative. 

*  *  * 

Georg  Budenbender  moved  to  control¬ 
ler  of  Parade  Magazine.  Budenbender, 
who  joined  Parade  as  accounting  man¬ 
ager  last  February,  was  employed  by 
Standard  Motor  Products  as  assistant  di¬ 
rector  of  finance  and  administration  for 
five  years. 

*  *  * 

Joe  De  Salvo — to  sports  editor  of  the 
Port  Pierce  (Fla.)  News  Tribune  from  as¬ 
sistant  sports  editor  of  the  Stuart  (Fla.) 
News. 

*  *  * 

David  Greiling — to  regional  editor  of 
the  Rockford  (III.)  .Morning  Star  and 
Register-Republic  newspapers.  He  was  a 
Star  reporter. 


The  Long  Beach  (Calif.)  Independent, 
Press-Telegram  has  promoted  Indepen¬ 
dent  city  editor  Terry  Sattoria  to  Sun¬ 
day  editor  and  Larry  Lynch,  Press- 
Telegram  assistant  city  editor,  to  Inde¬ 
pendent  city  editor.  John  Strobel, 
Press-Telegram  copy  desk  slot  man,  also 
will  be  Sunday  news  editor. 

Photographer  Robert  Ginn — returned 
to  the  Long  Beach  staff  from  the  Wichita 
(Kan.)  Eagle  and  Beacon  after  retire¬ 
ment  of  photographer  Joe  Risinger. 

*  *  * 

Charles  Ward,  former  managing 
editor  of  Durant  (Okla.)  Daily  Demo¬ 
crat,  and  more  recently  administrative 
assistant  to  U.S.  Representative,  Carl 
Albert — announced  candidacy  for  U.S. 
Representative. 

*  *  * 

Carl  R.  Fortson — named  systems  di¬ 
rector  for  Gannett  Co.,  Inc.  Fortson  has 
been  director  of  technological  develop¬ 
ment  for  Morris  Communications  Corp., 
a  newspaper  group  headquartered  in  Au¬ 
gusta,  Ga.  He  began  his  career  with  the 
Athens,  Ga.,  newspapers  as  an  elec¬ 
tronics  technician  and  served  in  the  U.S. 
Navy  for  four  years  as  an  aviation  elec¬ 
tronics  technician. 

*  sk  * 

Frank  Degnan,  production  systems 
manager,  named  circulation  director  of 
the  Virginian-Pilot  and  Ledger-Star 
newspapers.  Degnan  succeeds  Bob  Ben¬ 
son,  recently  named  president  and  gen¬ 
eral  manager  of  the  Times-World  Corp., 
Roanoke,  Va.  All  four  newspapers  are 
owned  by  Landmark  Communications, 
Inc.,  Norfolk. 

Alan  Galumbeck,  currently  operations 
research  manager,  succeeds  Degnan  and 
will  report  to  Arnold  McDonald,  pro¬ 
duction  director. 

*  *  * 

LaRue  W.  Gilleland,  professor  of 
journalism  at  the  University  of 
Nevada-Reno  and  editor  of  Journalism 
Educator  magazine — appointed  chair¬ 
man  of  the  UNR  Department  of  Jour¬ 
nalism.  Before  entering  teaching,  Gille¬ 
land  was  a  government  reporter  for  the 
Honolulu  Advertiser;  reporter,  copy 
editor  and  religion  editor  for  the  Mem¬ 
phis  Commercial  Appeal,  and  in  the 
advertising-dispatch  department  of  the 
Los  Angeles  Times. 

*  *  * 

Lloyd  R.  Kranz,  advertising  manager 
of  the  Burlington  (Vt.)  Free  Press — 
named  advertising  director.  Kranz,  in 
the  advertising  department  since  1965, 
formerly  was  in  advertising  with  the  Wil¬ 
liamsport  (Pa.)  Sun-Gazette. 

*  *  * 

Gerald  A.  Renner,  specialist  in  inter¬ 
religious  communications — named  as¬ 
sociate  editor  of  Religious  News  Service. 
Renner  has  been  on  the  staff  of  the  Na¬ 
tional  Conference  of  Christians  and  Jews 
since  1967,  after  16  years  in  news  and 
public  information  work. 
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Book  reviews 


Tv’s  effect  on  voters 

“Television's  only  effect  on  the 
American  voter  is  to  cheapen  his  concep¬ 
tion  of  the  campaign  process  and  to  stuff 
his  head  full  of  nonsense  and  trivia.”  two 
Syracuse  University  political  scientists 
have  concluded  in  a  major  study  of  tele¬ 
vision's  role  in  the  1972  presidential 
campaign. 

In  their  book.  ‘’The  Unseeing  Eye: 
The  Myth  of  Television  Power  in  Na¬ 
tional  Elections."  Thomas  E.  Patterson 
and  Robert  D.  McClure  said.  “Primarily 
because  network  campaign  news  con¬ 
tains  so  little  meaningful  information,  it 
fails  to  have  any  meaningful  effect  on  the 
viewers'  feelings  about  the  candidates 
and  knowledge  of  the  issues."  Their 
book  will  be  published  later  this  month 
by  G.  P.  Putnam's  Sons. 

To  their  surprise,  the  authors  found 
that  the  candidates'  own  television 
commercials  proved  to  be  an  important 
means  of  improving  the  voters'  informa¬ 
tion  of  w  here  candidates  stand  on  issues. 

They  said:  "Although  commercials  are 
surely  full  of  their  own  non¬ 
sense  .  .  .  presidential  candidates  do 
make  heavy  use  of  hard  issue  informa¬ 
tion  in  their  advertising  appeals.  In  fact, 
presidential  ads  contain  substantially 
more  issue  content  than  network  news¬ 
casts.  This  information  is  particularly 
valuable  to  people  who  pay  little  atten¬ 
tion  to  the  newspaper.  Advertising 
serves  to  make  these  poorly  informed 
people  substantially  more  knowledge¬ 
able.  To  put  it  bluntly,  spot  political 
commercials  educate  rather  than  hood¬ 
wink  the  voters." 

Patterson  and  McClure,  both  associate 
professors  of  political  science  at  SU's 
Maxwell  School  of  Citizenship  and  Pub¬ 
lic  .Affairs,  based  their  findings  on  a  1972 
study  of  voters  in  the  Syracuse  area  and 
a  careful  monitoring  of  newscasts  and 
political  advertising.  Their  study  was 
made  possible  by  a  research  grant  from 
the  National  Science  Foundation. 

The  authors  conducted  more  than 
2.000  voter  interviews  in  the  early,  mid¬ 
dle  and  final  stages  of  the  campaign  to 
study  the  effect  tv  network  news  pro¬ 
grams  and  political  advertising  had  on 
voters'  perceptions  of  the  candidates  and 
their  stands  on  the  issues.  They  found 
that  “instead  of  serious  matters.  ABC. 
CBS  and  NBC  devote  most  of  their  elec¬ 
tion  coverage  to  the  trivia  of  political 
campaigning  that  make  for  flashy  pic¬ 
tures.  Consequently,  steady  viewers  of 
the  nightly  network  newscasts  learn  al¬ 
most  nothing  of  importance  about  a  pres¬ 
idential  election.” 

Patterson  and  McClure  believe  televi¬ 
sion  has  failed  in  its  promise  to  raise  the 
quality  of  campaign  debate.  They  said: 
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“The  networks  broadcast  the  gap  and 
the  candidates  agree  to  provide  it  be¬ 
cause  both  believe  the  myths  about  the 
power  of  television  and  because  both 
have  a  false  conception  of  the  capacities 
and  expectation  of  the  American  vot¬ 
er.  ..  .  The  result  is  that  the  electorate 
is  deprived  of  vital  information:  the  net¬ 
works  fail  to  live  up  to  the  standards  of 
responsible  journalism:  and  the  candi¬ 
dates  .  .  .  cheat  themselves  by  acting 
in  a  manner  unlikely  to  persuade  even 
the  most  uninformed  and  uninterested 
voter.” 

The  authors  recommend  that  “the 
networks  .  .  .  substitute  more  news 
stories  on  the  candidates'  qualifications 
and  issue  positions  for  news  reports 
based  on  campaign  hoopla.”  They  said: 
“At  the  least,  networks  could  alter  the 
portion  of  their  newscasts  that  every 
fourth  year  is  granted  to  coverage  of  the 
presidential  campaign.  These  national 
elections  are  special  opportunities  for 
network  television  news.” 

Patterson  is  now  working  on  a  large 
study  of  mass  media  influence  in  the  1976 
presidential  campaign.  With  a  S400.000 
grant  from  the  Markle  Foundation,  he 
has  assembled  a  team  of  political  scien¬ 
tists  to  study  the  effects  of  newspapers, 
news  magazines  and  the  broadcast  media 
in  two  representative  media  markets. 
McClure,  one  of  the  political  scientists 
working  on  the  current  study,  is  also  in 
the  process  of  writing  a  book  on  the 
American  voter  in  presidential  elections. 


*  *  * 

One  present  and  two  former  news¬ 
papermen  are  co-authors  of  the  fifth  edi¬ 
tion  of  the  best  selling  text. 
“Introduction  to  Mass  Communica¬ 
tions.”  published  this  month  by  Harper 
&  Row.  Inc.  They  are  Phillip  H.  Ault. 
Warren  K.  Agee  and  Edwin  Emery. 

Ault,  associate  editor  of  the  South 
Bend  (Ind.)  Tribune,  worked  as  a  repor¬ 
ter  and  editor  for  United  Press  in  New 
York.  Iceland.  North  Africa  and  Lon¬ 
don.  and  has  worked  for  newspapers  in 
California. 

Agee,  a  University  of  Georgia  profes¬ 
sor.  was  a  reporter  for  the  Tort  Worth 
(Tex.)  Star-Telef>rcim  for  II  years.  He 
has  headed  journalism  programs  at  TCU. 
Kansas,  West  Virginia  and  Georgia  and 
is  former  executive  officer  of  the  Society 
of  Professional  Journalists.  Sigma  Delta 
Chi. 

Emery  is  a  University  of  Minnesota 
professor.  He  worked  for  the  San  Tran- 
eisco  Examiner,  was  UP  bureau  chief  in 
San  Francisco,  and  is  author  of  a  history 
of  the  American  Newspaper  Publishers 


Association,  among  other  books. 

The  text  has  been  published  in 
Spanish.  Portuguese.  Korean.  Indian 
and  Taiwanese  editions,  and  a  French 
translation  is  pending.  The  latest  edition 
highlights  such  mass  media  problem 
areas  as  the  “credibility  duel”  between 
the  Nixon  administration  and  the  press, 
revolutionary  new  printing  and  news¬ 
gathering  methods,  media  treatment  of 
violence  and  sex.  and  increasing  efforts 
by  minority  and  consumer  groups  to  gain 
greater  access  to  the  media. 

Craig  to  join  paper 
as  publisher  aide 

John  G.  Craig,  former  executive  editor 
and  vicepresident  of  the  News-Journal 
Co.  in  Wilmington.  Delaware,  will  join 
the  Pittsburgh  Post-Gazette  on  Sep¬ 
tember  1  as  assistant  to  the  publisher. 
William  Block. 

Following  his  resignation  from  the 
Wilmington  newspapers  in  1975.  Craig 
became  a  partner  in  Arts  Development 
Advisors,  a  service  firm  specializing  in 
community  organization,  fund  raising 
and  public  relations.  He  also  was  a  con¬ 
sultant  to  the  National  Council  to  Con¬ 
trol  Handguns,  a  Washington-based  citi¬ 
zen's  lobby  for  federal  law-  to  control 
handguns. 

• 

Lyon  named  president 
of  Scaife  daily  in  Pa. 

James  S.  Lyon,  who  retired  December 
31  as  an  executive  of  the  Washington 
(Pa.)  Observer  Reporter  after  50  years 
with  that  paper,  has  been  elected  presi¬ 
dent  of  the  Greensburg  (Pa.)  Tribune- 
Review  Publishing  Co. 

George  A.  Beidler.  county  editor,  was 
promoted  to  managing  editor  of  the 
Tribune-Review,  an  all  day  and  Sunday 
newspaper,  published  by  Richard  M. 
Scaife. 

Lyon  has  been  serving  as  a  consultant 
to  management  since  January  1. 


David  George,  63 

David  R.  George.  63.  former  director 
of  public  relations  for  Newsday,  died 
August  3.  He  retired  from  the  newspaper 
in  July.  1975.  George,  former  reporter, 
rewrite  man  and  editor,  joined  Newsday 
in  1960  as  promotion  manager.  Prior  to 
that.  George  had  served  as  public  rela¬ 
tions  and  advertising  manager  for  Gen. 
William  H.  Draper  Jr.,  who  had  become 
chairman  of  the  board  of  the  Mexican 
Light  and  Power  Co.  When  Draper  re¬ 
tired  in  1959.  he  remained  as  executive 
assistant  to  his  successor,  Gen.  Maxwell 
D.  Taylor. 

EDITOR  &  PUBLISHER  for  August  14,  1976 


Equipment 


By  Earl  W.  Wilken 


Part  Two 


An  overview  of  ANPA/RI  conference 


In  the  July  10  issue  of  editor  &  pub¬ 
lisher,  part  one,  overview  of  the 
ANPA/RI  Las  Vegas  Conference, 
examined  portions  of  the  information 
transferred  during  the  formal  morning 
sessions.  Part  two  of  the  overview  will 
review  some  of  the  information  trans¬ 
ferred  by  a  number  of  exhibitors  at  the 
48th  annual  conference. 

At  this  point,  in  the  drive  to  achieve  a 
“Total  Systems  Approach,”  newspaper 
executives  are  devoting  considerable  at¬ 
tention  to  the  plate  and  press  area  of  the 
production  process. 

Just  60  days  have  elapsed  since  the 
conclusion  of  the  Las  Vegas  Conference 
and  the  industry  learned  this  week  of 
new  price  increases  for  30  pound  news¬ 
print. 

Newsprint  producers  are  stating  that 
increased  costs,  e.g.,  fuel,  wood  chips, 
and  transportation  costs,  are  forcing 
them  to  raise  the  price  of  newsprint.  This 
action  portends  additional  increases  in 
1977,  thus  forcing  newspaper  executives 
to  take  stronger  measures  with  respect  to 
newsprint  waste,  plate  costs  and  printing 
(press)  systems. 

At  the  conference  the  DiLitho 
suppliers.  Dahlgren,  Goss.  Harris,  In¬ 
land  Newspaper  Machinery,  Rycoline 
Solvent  &  Chemical,  Smith  RPM,  Taft 
Contracting  and  Wood- Hoe  exhibited 
either  working  units  or  models  of  their 
systems.  Industry  executives  have  been 
testing  DiLitho  units  and  in  some  cases 
initiating  orders. 

Dry  offset  method 

Coupled  with  the  interest  in  DiLitho  is 
the  growing  interest  in  dry  offset.  The 
Bridgewater  (N.J.)  Courier-News,  a 
Gannett  newspaper,  has  been  testing  and 
now  is  converted  to  the  dry  offset  system 
using  plates  from  Dynaflex.  (Plates  from 
other  suppliers  were  used  during  test 
runs.) 

Although  dry  offset  plate  costs  are 
higher  than  wet  offset  plates,  the 
Bridgewater  paper  found  the  savings  in 
waste  reduction,  plate  processing  chemi¬ 
cals  and  fountain  solution  have  greatly 
surpassed  by  thousands  of  dollars  the 
additional  dry  offset  plate  costs. 

The  plate  and  systems  manufacturers 
were  busy  during  the  show  answering 
inquiries  on  new  plates,  pattern  plates, 
processing  equipment  and  new  plate  sys¬ 
tems. 

EDITOR  &  PUBLISHER  for  August  14,  1976 


Executives  also  expressed  interest  in 
press  control  systems  that  suppliers 
either  have  in  test  modes  or  under  de¬ 
velopment.  One  newspaper  organization 
had  an  exhibit  to  explain  their  system. 

DuPont  representatives  discussed 
their  new  pattern  plate.  Type  40A,  with 
aluminum  backing.  Present  DuPont  pro¬ 
cessing  equipment  will  accommodate  the 
new  plate. 

New  plates 

Western  Litho  Plate  introduced  the 
Front  Page  Plate  along  with  new  DiLitho 
plate  processing  equipment. 

NAPP  (USA)  exhibited  the  Speedplate 
for  letterpress  operations,  the  Galaxy  au¬ 
tomatic  processor  and  a  new  con¬ 
veyorized  oven,  called  the  Comet. 

City  Lithoplate,  the  Brooklyn,  N.Y. 
plate  firm,  took  the  occasion  to  an¬ 
nounce  that  the  Sumner  Williams  Com¬ 
pany  of  Boston  (another  plate  supplier) 
had  been  acquired  a  few  days  before  the 
conference  opened. 

Richardson  Graphics  Company  of 
Mass.,  and  Illinois  announced  during  the 
conference  that  a  non-exclusive  licensing 
agreement  had  been  signed  giving 
Richardson  the  rights  to  make,  use  and 
sell  Fromson’s  (Rockville,  Conn.) 
patented  anodized  aluminium  litho¬ 
graphic  printing  plates. 

Dow  Jones  &  Company,  the  news¬ 
paper  organization  ref^erred  to  above, 
presented  information  on  a  remote  con¬ 
trol  press  console  that  is  in  operation  at 
their  Orlando,  Florida  printing  facility. 
The  single  console  which  controls  two 
press  units  was  said  to  cost  between  $25 
and  $30,000  and  in  a  pre-set  mode  per¬ 
mits  start-ups  with  a  loss  of  less  than  100 
copies.  (E&P  will  carry  a  story  on  this 
remote  press  console  design  at  a  later 
date.) 

New  plate  systems 

Two  suppliers,  Chemco  and  Azoplate, 
presented  new  plate  making  systems  that 
eliminate  film,  negative  processing, 
stripping,  opaquing  and  plate  burning. 

Chemco’s  entry,  called  the  News- 
Plater,  produces  two  plates  per  minute- 
directly  from  paste-up.  The  plate  imaging 
process  is  accomplished  by  the  elec¬ 
trophotographic  method.  Azoplate’s 
electrostatic  system  is  called  Elfomatic. 

Chemco  is  also  offering  a  model, 
News-Plater  II,  designed  with  an  image 


reversing  system  to  produce  wrong  read¬ 
ing  plates  for  presses  equipped  to  print 
using  the  DiLitho  method. 

Beach  Manufacturing  introduced  a 
new  plate  processing  system  called 
AutoPlate  for  offset  and/or  DiLitho.  The 
first  plate  takes  45  seconds  to  process 
and  then  the  system  produces  two  plates 
per  minute.  The  unit  can  handle  up  to  200 
plates.  Price  of  the  system  is  approx¬ 
imately  $75,000. 

A  new  cylinder  mounted  plate  lock-up 
system  was  announced  by  K&F  Manu¬ 
facturing  Company.  The  system  was  de¬ 
signed  for  DiLitho  operations. 

Graphic  Auxiliaries  of  Covina,  Calif., 
exhibited  a  line  of  computer  designed 
graphic  arts  film  processors. 

LogEtronics  introduced  the  model 
PC- 13,  a  photocomp  processor  for  RC 
paper  and  film. 

The  newspaper  systems  unit  of 
Cutler-Hammer  introduced  a  new  com¬ 
puterized  production  equipment 
monitoring  system  that  includes  a  com¬ 
puter  with  video  display  terminal  and 
printer,  mailroom  display  and  entry 
panel,  and  an  interface  to  press  and  tying 
line  signals.  The  system  has  an  optional 
display  panel  and  papers  per  hour  dis¬ 
play  unit. 

The  system  has  been  designed  to  re¬ 
duce  press  downtime,  paper  waste  as¬ 
sociated  with  web  breaks,  and  lapped 
stream  jamups. 

Kirk-Rudy  of  Kennesaw,  Ga.,  exhib¬ 
ited  high-speed  automatic  imprinting  and 
tip-on  systems. 

The  Eclectic  Company  of  Dayton, 
Ohio,  discussed  their  systems  approach 
to  solving  pollution  problems. 

Ferag  mailroom  systems  were  shown 
and  their  new  marketing  arrangement  in 
the  US  was  delineated. 

EDS/IDAB  exhibited  a  plastic  wrap- 
station  and  a  bundle  distribution  system. 

Heidelberg  Eastern,  a  well  known 
name  in  the  graphic  arts  field,  announced 
the  Klimsch  Pager  1:1  camera,  a  line  of 
densitometers  and  related  plate  making 
equipment. 

Varn  Products  Company  exhibited  a 
line  of  pressroom  products  for  web  offset 
newspapers. 

Part  three  will  review  electronic  copy 
processing  systems  and  related  sub¬ 
systems. 
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What’s  new: 
products  and  systems 

Lith-Kem-Ko  is  marketing  Super  Kem 
Grain,  a  new  line  of  wipe  on  plates  with 
long  run  capability.  The  plates  have  an 
anodized  surface  and  are  available  in  all 
sizes  up  to  and  including  47t4"  x  60‘/i". 
*  * 

Mergenthaler  Linotype  has  announced 
the  sale  of  two  high-speed  Linotron  606 
CRT  typesetters  to  Newsday  of  Long  Is¬ 
land.  The  newspaper  will  use  the  CRT 
typesetters  for  production  of  the  entire 
paper-editorial,  classified,  and  display 
advertising. 

*  *  * 

The  Sunhury  (Pa.)  Item  has  installed  a 
Composition  Systems  24/32  Newspaper 
Production  System.  The  CSI  system  in¬ 
terfaces  two  duplexed  computers-24K 
and  32K-with  six  disk-packs  providing 
up  to  25  million  bytes  of  storage  capacity 
each;  five  new  CSI- 102  VDT  terminals 
(four  in  the  newsroom,  one  in  classified; 
two  super  Alpha  OCR  scanners-one  in 
the  newsroom  and  one  in  classified);  and 
two  Pacesetter  phototypesetters. 

*  ♦  + 

ProType  of  Warwick,  N.Y.,  has  an¬ 
nounced  a  creative  tool  called  Mini  Flex 
Lens  Set.  The  unit  consists  of  two  preci¬ 
sion  ground  and  polished  4  inch  by  17 
inch  lenses,  each  in  its  own  calibrated 
base.  The  lenses.  Model  N  (negative) 
compresses  the  height  of  any  artwork  on 
the  4  inch  plane,  while  maintaining  origi¬ 
nal  size  in  the  17  inch  direction.  The 
Model  P  (positive)  lens  increases  the 
height  in  the  4  inch  plane  while  maintain¬ 
ing  lOO^r  of  original  size  in  the  17  inch 
direction. 

9|C  *  9^ 


Graphic  Systems  Group  of  Rockwell 
International  Corp.,  has  announced  that 
the  first  Goss  Community  newspaper 
press  unit  has  come  off  the  assembly  line 
at  GSG’s  recently  acquired  Reading,  Pa., 
plant.  The  unit  is  the  first  of  six  that  will 
be  delivered  to  the  Sioux  Falls  Shopping 
News. 

♦  ♦  * 

Ag-Met  Inc.,  of  Hazelton,  Pa.,  has  de¬ 
veloped  a  compact,  portable  silver  rec¬ 
lamation  unit  designed  specifically  for 
users  of  hand  tanks  and  small  automatic 
film  processors.  The  unit.  Mini  Tronic, 
measures  6  x  4  x  10  inches,  weighs  Wa 
pounds  and  costs  $199. 

*  ♦  ♦ 

Dymo  Graphic  Systems  has  sold  a 
Copy  Processing  System  (CPS  730),  in¬ 
cluding  Dymo's  new  Rev.  4  software,  to 
the  Rockford  (111.)  Morning  Star  and 
Register-Repn  blic. 

The  system  includes  14  VDT's  (model 
51)  to  be  used  in  the  newsroom,  two  in 
classified  advertising,  and  two  in  the 
composing  room. 

*  *  * 

VariTyper  division,  Addressograph- 
Multigraph  is  offering  a  6  page  brochure 
(Form  603)  which  describes  the  Comp/ 
Set  510  direct  entry  phototypesetter. 
Write  to:  VariTyper  Div.,  A-M  Corp.,  1 1 
Mt.  Pleasant  Ave.,  East  Hanover,  N.J. 
07936 

*  *  ♦ 

Harris  Composition  Systems  division 
has  sold  a  two-terminal  2200  display  ad¬ 
vertising  layout  system  to  the  New  Bed¬ 
ford  (Mass.)  Standard-Times.  The  order 
includes  expanded  memory  and  a  termi¬ 
nal  control  expansion  unit  to  allow  the 
paper  to  add  two  additional  terminals  in 
the  future. 

♦  ♦ 


Digital  Equipment  Corporation  has 
signed  contracts  with  three  newspapers 
for  TMS-11  systems  totaling  more  than 
$1.5  million.  The  computer  based  text 
management  systems  will  go  to  the  Fort 
Myers  (Fla.)  News-Press:  the  Pensacola 
(Fla.)  News-  Journal:  and  the  Eugene 
(Ore.)  Register-Guard. 

The  systems  for  the  Florida  news¬ 
papers  feature  dual  PDP-11/70  comput¬ 
ers,  while  the  system  slated  for  the 
Register-Guard  will  employ  a  single 
PDP-1 1/70  that  will  be  connected  to  one 
of  two  PDP-1 1/45  computers  currently  in 
operation  at  the  Oregon  paper. 

Two  new  terminals,  the  VT61/t  and 
VT71/t,  are  being  introduced  as  part  of 
the  TMS-1 1  system.  Under  control  of  the 
microprocessors,  the  terminals  can 
handle  varying  amounts  of  text  editing 
functions  themselves,  before  com¬ 
municating  with  the  central  computers. 

At  the  Register-Guard,  60  VT61/t  ter¬ 
minals  will  be  made  available  to  the 
classified  advertising  department  and  re¬ 
porters  for  story  composition. 

♦  ♦  ♦ 

Stobb,  Inc.,  has  announced  a  new  line 
of  automatic  bundle  handling  equipment. 
An  automatic  bundle  palletizer,  adapta¬ 
ble  to  several  styles  of  Stobb  bundlers, 
automatically  places  strapped  bundles  on 
a  standard  pallet. 

The  automatic  bundle  depalletizer,  the 
second  new  product,  automatically  re¬ 
moves  the  strapped  bundles  from  a  pallet 
and  places  them  in  line  with  the  bindery 
feeders. 

The  third  new  unit  is  an  automatic 
hopper  loader  which  removes  the  signa¬ 
tures  from  a  bundle  and  places  them  in 
the  standard  hopper. 

*  ♦  * 

Philip  A.  Hunt  Chemical  has  an¬ 
nounced  the  availability  of  processing 
chemicals  for  wipe-on  offset  plates.  The 
line  is  called  Media  Lith  and  consists  of 
diazo  sensitizer  and  base,  lacquer  de¬ 
veloper,  plate  finisher,  and  gum  solution. 

The  Associated  Press  has  awarded  a 
contract  to  Delta  Data  Systems  for  VDT’s 
to  be  used  in  the  A. P.’s  worldwide  wire 
service  network.  The  Delta  4000  termi¬ 
nals  will  be  part  of  the  A. P.’s  mini¬ 
computer  based  disk  operating  systems 
which  consist  of  computer,  terminal, 
disk  drives,  printer  and  communications 
equipment.  Each  complete  system  will 
be  installed  at  various  A.P.  offices 
throughout  the  U.S.  and  Europe.  The 
program  package  for  this  application  was 
developed  by  the  A.P. 

♦  ♦  9|C 

MGD  Information  Products  division 
has  announced  the  installation  of  a  Goss 
Metro-set/2  CRT  phototypesetter  at  the 
Sidney  (Ohio)  News.  The  unit  will  be 
used  by  the  daily  paper  and  made  avail¬ 
able  for  outside  phototypesetting  work. 

(Continued  on  page  47) 
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Before  you  buy  a  Newspaper 
Electronic  Editing  and  Wire  System 

Analyze  the  ^ 

NEJfVS 

*The  NEW  Newspaper  Editing  and  Wire  System. 

The  N.E.W.S.  is  simple,  versatile,  expandable  and  reliable  without 
the  expense  of  a  computer  or  costly  back  up  components. 

WE  MAKE  THE  NEWS! 

-M:  NEWSPAPER  ELECTRONICS  CORPORATION 

'  -j'  7948  Woman  —  Kansas  City,  Missouri  64114  —  Telephone  616/333-7967 
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Brilliantly  performing  web  offset  inks  for  news¬ 
papers:  spot  colors,  process  colors,  blacks. 


U.S.  Printing  Inks 

343  Murray  Hill  Pkwy.,  E.  Rutherford, 

N.J.;  Cincinnati,  O.;  Jacksonville,  Fla.; 

Dallas,  Tex.;  San  Francisco,  Cal. 

A  subsidiary  of  Millmaster  Onyx  Corporation 


Equipment  people 
in  the  news 

Automix  Keyboards,  Inc.,  (AKl)  has 
announced  the  appointment  of  a  spe¬ 
cially  oriented  sales  team  to  market  their 
Maxis  system.  The  team  includes: 
Richard  A.  Tower,  director  of  new  mar¬ 
ket  development;  Dean  Van  Peursem, 
product  marketing  manager;  William  L. 
Strandy,  sales  representative-Western 
sales  region;  and  Gayle  A.  Egan,  super¬ 
visor  of  sales  engineering. 

Robert  A.  Post  has  been  promoted  to 
the  position  of  national  sales  manager  for 
AKI.  Post  was  regional  sales  manager 
for  the  Central  region. 

James  E.  Petersen  has  been  promoted 
to  regional  sales  manager  for  AKl’s 
Central  sales  region.  He  was  formerly 
sales  representative  for  the  Northwest 
Central  states. 

Ronald  R.  Beman  has  been  promoted 
to  director  of  manufacturing  at  AKl.  He 
was  previously  manager  of  production. 

Ted  C,  Johnson  has  been  appointed 
sales  representative  for  the  North  West¬ 
ern  states. 

*  «  * 

Dr.  Tim  Erin  has  joined  Mead  Digital 
Systems  as  senior  scientist.  He  was  for¬ 
merly  a  senior  physicist  at  the  Multi¬ 
graphics  Development  lab  of  A-M  Cor¬ 
poration  . 


JSil^ESS 

CflTfl 

PHQCESSJUG 


Fully  integrated  with  daily 
production  processing. 

•  applications  programs 

•  compiler  &  operating 
systems 

•  data  base  management 

•  contract  programming 


SYSTEM  SOLUTIONS 


TAL-STAI\ 

COMPUTER  SYSTEMS,  INC. 

Box  T-1000.  Princeton  Junction.  N.J  08550 
Tel  609-799-1111 
A  General  Automation  Company 


Seldan  A.  Lazarow  has  been  promoted 
to  vicepresident,  marketing,  for  Dymo 
Graphic  Systems.  Lazarow  Joined  DGS 
in  October  1975  as  vicepresident,  prod¬ 
uct  management.  He  will  continue  to  be 
in  charge  of  product  management  in  ad¬ 
dition  to  being  responsible  for  all  domes¬ 
tic  sales  and  marketing  activities. 

*  ♦  ♦ 

Joel  Zucker  has  been  appointed  as¬ 
sociate  product  manager  for  Berkey 
Technical’s  graphic  arts  lighting  product 
line.  Joel  was  formerly  with  Polychrome 
Corp. 

Douglas  Marlowe  has  been  appointed 
product  specialist  for  Berkey’ s  graphic 
master  enlarger  systems  and  instrumen¬ 
tation  systems.  He  was  previously  with 
Powers  Chemco. 

+  *  * 

Thomas  J.  Harrington  has  been  ap¬ 
pointed  manager,  News-Trac  mailroom 
distribution  systems  for  Sta-Hi  division, 
of  the  Sun  Chemical  Corporation.  He  has 
been  with  the  company  for  the  past  10 
years  and  will  retain  the  position  of  man¬ 
ager,  northeastern  regional  sales. 

Richard  A.  Pitchford  has  been  named 
manager,  southern  regional  sales  and  will 
open  an  office  in  Marietta,  Ga.  Pitchford 
was  formerly  with  ECRM  as  southern 
regional  sales  manager. 

*  *  ♦ 

James  Redmond  has  joined  Baldwin- 
Gegenheimer  as  regional  manager  for 
Ohio,  Kentucky,  Indiana,  Michigan,  and 
West  Virginia.  He  has  had  extensive  ex¬ 
perience  with  Harris  Seybold  and  Turner 
Equipment. 

*  *  * 

Anthony  J.  Alfano  has  been  promoted 
to  vicepresident-fmance  for  the  Mergen- 
thaler  Group  of  the  Eltra  Corporation. 
Alfano  had  been  director  of  corporate 
budgets  for  Eltra. 

Thomas  L.  Skelly  has  been  appointed 
vicepresident,  manufacturing  for  the 
Mergenthaler  Linotype  Company.  Skelly 
was  previously  vicepresident,  manu¬ 
facturing  for  the  Computer  Machinery 
Corp.,  of  California. 

*  *  * 

Joan  Troiso  has  been  appointed  cus¬ 
tomer  service  manager  for  Lith-Kem- 

Ko’s  Lynbrook  headquarters.  Mrs. 
Troiso  will  continue  coordinating  the 
company’s  foreign  dealers  as  export 
sales  supervisor. 

3k  9(c  Ik 

Mark  Ramsaier  has  been  appointed  na¬ 
tional  field  sales  manager  for  Tal-Star 
Computer  Systems.  Ramsaier  has  di¬ 
rected  the  marketing  of  advanced  auto¬ 
mated  systems  on  both  the  domestic  and 
international  fronts. 

3k  3k  3k 

David  Sapper  has  been  promoted  to 
Input  products  manager  for  Mergen¬ 
thaler  Linotype  Company.  He  was  Input 
products  coordinator  and  helped  to  in¬ 
troduce  the  new  MVP  Editing  system. 


Dr.  Richard  E.  Gillespie  has  been  ap¬ 
pointed  vicepresident  and  chief  scientist 
of  EOCOM  Corporation.  He  has  been 
director  of  research  since  1972. 

Robert  A.  Boyens  has  joined  EOCOM 
as  vicepresident  of  marketing.  Boyens 
was  previously  director  of  marketing  for 
the  information  Products  division  of 
Rockwell  International. 

Daniel  Bawelkiewicz  has  joined 
EOCOM  in  the  newly  created  position  of 
Western  territory  manager.  He  was 
previously  with  COSAR  Corporation. 

*  *  * 

James  Kelleher  has  been  named  na¬ 
tional  service  manager  for  Berkey  Tech¬ 
nical  Company.  Kelleher  was  formerly 
New  York/New  Jersey  service  manager 
for  the  leasing  and  field  service  division 
of  Dasa  Corporation. 

♦  ♦  ♦ 

Ray  mond  E.  Sharpe  has  joined  Dymo 
Graphic  Systems  as  regional  service 
manager  for  the  Western  region.  Sharpe 
was  formerly  with  the  Southern  regional 
service  office. 

♦  5k  * 

Steven  Montanino  has  been  promoted 
to  regional  sales  manager  for  Azoplate, 
division  of  American  Hoechst  Corpora¬ 
tion.  He  was  formerly  district  manager. 

Gary  Rhinesmith  has  been  appointed 
regional  sales  manager  for  Azoplate.  He 
joined  the  company  in  1971  and  had  been 
manager  of  new  systems. 

Robert  Riley  has  been  appointed  dis¬ 
trict  manager  for  the  Northeast  district. 

Peter  Irons  who  was  a  technical  rep¬ 
resentative  for  six  years  is  now  field 
sales  manager  for  the  Northeast  district. 

Joseph  Chismar  has  been  appointed 
sales  staff  planner.  He  was  formerly  in 
the  accounting  department. 

5k  *  ♦ 

Samuel  Olchowecki  has  been  appointed 
sales  representative  for  the  Ontario  area 
in  Canada  by  Berthold  Fototype  Com¬ 
pany.  He  was  formerly  with  Web  Offset 
publications  Ltd. 

Jean  Marc  Proulx  has  been  appointed 
sales  representative  for  Quebec,  Canada 
by  Berthold  Fototype.  Proulx  was  previ¬ 
ously  with  Polychrome  Corporation. 

3k  3i(  5k 

Robert  E.  Jenkins  has  been  appointed 
vicepresident  of  Samuel  Bingham  Com¬ 
pany. 

♦  ♦  * 

Anthony  J.  Maureillo  has  been  ap¬ 
pointed  sales  manager  of  the  New  York 
branch,  printing  ink  group  of  Inmont 
Corporation.  He  was  formerly  a  New 
York  branch  ink  salesman. 

3k  3k  5k 

John  E.  Daniel  has  been  appointed  to 
the  newly  created  position  of  manager  of 
regulatory  affairs  in  the  American  Paper 
Institute’s  Environmental  Affairs  de¬ 
partment.  Since  1973  he  has  been  chief, 
environmental  law  section.  Office  of  the 
Attorney  General,  State  of  Ohio. 
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chemco 


A  faster  way  from  newsroom-to- 
mailroom  has  always  been  the  goal  of  the 
newspaper  industry. 

With  the  advent  of  computerized 
typesetting  systems,  newspapers  sought  a  faster 
way  to  convert  full-^age  composition  to  film. 
Today  more  than  100  newspapers  have  installed 
News- Pager  cameras. 

With  a  News-Pager,  once  the  copyboard 
is  loaded  and  released,  film  is  automatically 
dispensed,  cut,  exposed,  and  transported  to  the 
film  processor.  Your  operator  can  turn  out  up  to 
three  full-page  negatives  a  minute  without 
moving  from  the  copyboard  controls.  That 


matches  the  output  of  three  sheet-fed  cameras. 

The  page  negatives  produced  require 
no  striding,  cutting,  or  handling.  Thanks  to 
News-Pager^s  unique  8-lamp  circular  lighting 
system,  shadows  created  by  paste-up  lines  are 
virtually  eliminated.  Not  just  fast,  but  economical 
too.  The  News-Pager  uses  400-foot  rolls  of  film  up 
to  24"  wide.  Because  of  Chemco's  proven  film 
dispensing  and  transport  system,  film  waste  is 
practically  eliminated. 

The  News-Pager  is  available  in  two 
models.  News-Pager  I,  an  in-line  camera  for 
producing  negatives  for  offset,  and  News-Pager 
II,  a  right-angle  camera  for  letter-press  and 
Di-Litho  work. 

For  more  information  on 
Chemco's  News-Pager,  contact  Chemco 
Photoproducts  Conmany,  Division  of  Powers 
Chemco  Inc.,  Glen  Cove, 

New  York  11542. 

I  ED-81476 


Computer  firms  heat  up 
for  new  Tribune  system 


ads  and  insertions. 

Credit  check — the  ability  to  give  the  ad 
taker  immediate  notice  if  an  ad  exceeds 
the  credit  limit  for  its  classification  or  if 
the  individual  customer  is  a  bad  credit 
case. 


Computer  firms  totaling  43  will  be 
busy  at  the  drawing  boards  the  balance 
of  the  summer  and  into  the  fall  preparing 
proposals  for  the  Chicago  Tribune’s 
second-generation  front  end  editorial  and 
classified  video  terminal  system. 

According  to  Joseph  Barletta,  director 
of  operations  for  the  newspaper,  the  sys¬ 
tem  will  be  the  first  to  be  developed  for 
the  newspaper  industry. 

The  system  sought  by  the  Tribune  will 
include  199  terminals  in  the  editorial  de¬ 
partment  and  137  in  the  classified  divi¬ 
sion.  making  it  one  of  the  larger  Ameri¬ 
can  newspaper  pre-production  systems. 

As  for  scope,  the  new  system  will  fea¬ 
ture  a  combination  of  software  or  pro¬ 
grammed  capabilities  that  will  make  it 
unique  in  the  publishing  field.  Because 
this  system  is  so  unusual,  cost  cannot  yet 
be  estimated,  Barletta  said. 

Specifications  meeting 

Representatives  of  18  computer  com¬ 
panies  responded  to  the  Tribune's  direct 
contacts  and  met  at  the  newspaper's 
Chicago  offices  on  July  9  for  a  question 
and  answer  session  on  system  specifica¬ 
tions.  Another  25  firms  answered  a  re¬ 
cent  “Request  for  Proposal"  ad  in  Editor 
&  Publisher  and  a  computer  trade  publi¬ 
cation  and  have  been  sent  detailed 
specification  books  to  work  from. 

Deadline  for  proposals  is  September 
30.  Choice  of  the  firm  or  firms  will  be 
announced  by  the  Tribune  later  this  year. 

Goal  of  the  system  is  to  increase 
speed,  accuracy  and  professionalism  of 
Tribune  operations,  Barletta  said.  "We 
expect  this  system  to  be  our  servant — it 
will  permit  us  to  devote  our  creativity, 
energy  and  curiosity  to  the  job  of  giving 
readers  the  quality  newspaper  they  have 
come  to  expect." 

As  to  how  the  system  will  affect  man¬ 
power  in  the  classified  department,  Bar¬ 
letta  remarked;  "Our  goal  is  not  to  elimi¬ 
nate  ad  counselors,  but  to  increase  the 
efficiency  and  sales  rate  of  the  staff  we 
have  by  means  of  computer  technolo¬ 
gy” 

The  system  specifications  took  a  spe¬ 
cial  Tribune  task  force  months  to  prepare 
and  totaled  nearly  220  pages.  One  key 
factor  requested  is  that  all  terminals  be 
equipped  with  microprocessors  and  thus, 
that  each  will  be  able  to  serve  as  an  inde¬ 
pendent  “intelligent"  terminal.  This 
local  processing  capability  will  improve 
the  response  time  to  the  individual 
operator,  and  reduce  the  load  on  central 
processors. 

Built-in  16-bit  characters 

It  has  also  been  suggested  that  16-bit 
characters  be  built  into  the  system  so 
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that  the  operator  can  attach  special  attri¬ 
butes  to  a  letter  or  number,  such  as 
whether  it  should  be  bold  or  italic,  under¬ 
lined,  or  combined  with  a  foreign  accent 
mark. 

Specifications  emphasize  the  need  for 
“user  profiles."  which  cause  the  compu¬ 
ter  to  respect  the  different  levels  of  need, 
responsibility  and  authority  of  individual 
terminal  users.  For  example,  an  indi¬ 
vidual  user  code  would  grant  a  copy 
editor  the  power  to  send  a  story  to  com¬ 
posing,  while  a  reporter's  code  would 
not. 

Regarding  wire  service  operations. 
Tribune  specifications  make  extensive 
use  of  the  AN  PA  standard  header  and 
ask  that  if  it  be  possible  not  only  to  send 
special  stories  to  several  editors  on  an 
FYl  basis,  but  also  that  the  system  alert 
editors  of  high  urgency  stories  by  means 
of  a  flashing  light  or  bell  alarm. 

In  addition,  it  was  asked  that  the  sys¬ 
tem  be  designed  to  create  subdirectories 
of  all  stories  with  a  specific  name,  re¬ 
gardless  of  which  wire  they  clear  on,  and 
be  able  to  organize  the  various  takes, 
leads,  and  inserts  in  approximately  their 
correct  order. 

Other  proposed  features  include: 
Macro  capability — the  ability  of  the 
system  to  automatically  adjust  to  pre¬ 
programmed  routines,  such  as  tabulation 
and  picture  indents. 

Abbreviate-Spell  Out — the  ability  to 
abbreviate  or  spell  out  words  in  copy  on 
command. 

Sorting  tables  automatically 

Grade-in — the  ability  to  automatically 
sort  tables  according  to  various  criteria, 
such  as  lowest  golf  score  first,  or  highest 
bowling  score  first. 

Encryption  chips — the  ability  of  the 
system  to  “scramble"  stories  that  are 
being  improperly  or  illegally  called  up  on 
a  terminal.  This  is  especially  important 
on  terminals  to  be  placed  in  bureaus  out¬ 
side  the  Tribune  building. 

Memos — the  ability  to  transfer  a 
memo  from  one  user  to  another.  Recip¬ 
ients  would  find  the  “message"  flash¬ 
ing  on  their  terminal  screens,  and  senders 
would  be  able  to  check  on  whether  the 
message  has  been  received. 

Audit  Trail — the  ability  to  maintain  a 
record  of  a  story's  progress  through  the 
paper  and  to  identify  those  persons  who 
have  had  access  to  it. 

Classified  advertising  requirements 
call  for  most  of  the  features  sought  by 
editorial,  plus  additional  capabilities, 
some  of  which  follow; 

Interactive  pricing — the  ability  to  im¬ 
mediately  compute  prices  for  proposed 


Monitoring  ad  work 

Monitor — the  ability  to  permit  a 
supervisor  to  monitor  the  work  of  any  ad 
taker. 

Prompting  list — the  ability  to  assist  ad 
takers  in  quickly  gathering  information 
for  standard  ads  by  means  of  a  checklist 
of  “fill-in-the-blanks"  form. 

Logos — the  ability  to  automatically  in¬ 
corporate  a  preprogrammed  logo  into  the 
body  of  an  ad. 

Blind  box — the  ability  to  automatically 
generate  a  unique  reference  number  for 
mail  blind  box  ads. 

Expiring  ads — the  ability  to  generate 
lists  of  expiring  ads  so  that  sales  person¬ 
nel  can  call  to  solicit  additional  advertis¬ 
ing. 

At  present,  all  Tribune  classified  ad¬ 
vertising  copy  is  handled  by  CompuScan 
170  optical  character  readers  and  is 
sorted  and  merged  by  computers  with 
Linotron  505  TCs.  The  editorial  depart¬ 
ment  has  a  pilot  system  of  two  Hendrix 
3400s.  These  systems  will  be  either  re¬ 
placed  or  downgraded  in  importance  by 
the  second-generation  system. 

The  massive  new  computerization 
project  will  be  coordinated  by  William  C. 
Wieck,  director  of  administrative  ser¬ 
vices  for  the  Chicago  Tribune.  He  will  be 
assisted  by  Richard  Yu,  chief  advanced 
systems  engineer  for  the  newspaper,  and 
by  Joseph  Leonard,  director  of  editorial 
production. 

Kansas  City  Kansan 
acquired  by  Lee 

The  purchase  of  the  Kansas  City  Kan¬ 
san  by  Lee  Enterprises,  Inc.  from  Stauf¬ 
fer  Publications.  Inc.  was  announced 
(July  28)  by  the  presidents  of  both  corpo¬ 
rations. 

Stanley  StaulTer,  president  of  Stauffer 
Publications,  and  Lloyd  G.  Schermer, 
president  of  Lee  Enterprises,  said  the 
sale  will  become  effective  August  I, 
1976. 

The  Lee  organization,  which  has  diver¬ 
sified  activities  in  broadcast,  film  pro¬ 
duction  and  printing  plate  manu¬ 
facturing.  also  publishes  newspapers  in 
14  cities.  This  purchase  marks  its  first 
venture  into  Kansas  and  into  one  of  the 
top  metropolitan  markets. 

Wayne  Schile  has  been  appointed  pub¬ 
lisher  of  the  Kansan  effective  August  1 , 
1976.  Schile  was  formerly  general  man¬ 
ager  of  the  Racine  (Wise.)  Journal- 
Times. 
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Instant 

Aisle 

NOLAN-JAMPOL'S  NEW  CONVEYOR 
THAT  DOES  A  DISAPPEARING  ACT! 


Here’s  a  remedy  for  congestion  in  the  mailroom: 

A  telescoping  roller-feeder  conveyor  that 
puts  your  aisle  space  to  work-conveniently, 
effectively,  quickly. 

Simple  one-hand  operation  extends  or  retracts 
the  conveyor  in  seconds.  Rugged,  performance- 
proved  design-with  automatic  safety  shut-off. 
And  because  the  conveyor  moves  in  and  out-not 
up  and  down-low  ceilings  are  no  problem. 

Maybe  a  conveyor  with  instant  aisle  space  is 
just  what  your  mailroom  needs.  Let's  talk  it  over. 


Unolan-jampol 


Rome,  New  York  13440 
315/336-3110 

agaUv 

FIRStJiN  the  MAILROOM! 
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Dry  offset  printing 
at  Gannett  paper 


By  James  R.  Bennett 

I  have  been  asked  to  relate  the  experi¬ 
ence  with  dry  offset  at  the  Courier- 
News,  a  new'spaper  in  Bridgewater,  New 
Jersey.  The  Courier-News  is  a  60.(K)0 
circulation  afternoon  newspaper,  print¬ 
ing  on  a  Hoe  Lithomatic  “60”  9-unit 
offset  press  with  six  color  decks. 

In  March.  1972.  the  new  press  went  on 
edition.  The  water  motion  on  this  press 
proved  unsatisfactory,  resulting  in 
streaked  paper  and  a  great  deal  of  waste. 
In  fact,  we  were  producing  unacceptable 
quality. 

Other  water  motions  were  tested  with 
little  success.  In  mid- 1974.  talks  were 
begun  with  plastic  plate  companies  on 
the  feasibility  of  the  Courier-News  run¬ 
ning  dry  offset  relief  plates  on  a  standard 
lithographic  or  wet  offset  press.  We  were 
looking  at  four  (4)  plastic  plate  com¬ 
panies  and  decided  to  use  Dynaflex  be¬ 
cause  (I)  we  wanted  a  plate  that  would 
hold  a  3-mil  highlight  dot  consistently; 
and  <2)  we  felt  that  we  could  use  a  .012 
inch  to  .014  inch  plate  at  about  the  same 
cost  as  regular  offset  plates.  The  present 
cost  is  SI. 75  per  plate. 

The  objectives  of  this  testing  program 
were — and  still  are — to  improve  overall 
printing  quality  and  consistency  of  the 
press  by  eliminating  the  water  motion. 

We  have  tested  all  aspects  of  dry  offset 
printing,  including  (I)  ink  transf^er  and 
lay  down.  (2)  halftone  reproduction.  <3) 
agate  type  reproduction.  (4)  lack  of 
smudging  and  linting  characteristics. 

Test  parameters 

Test  parameters  include:  (1)  plate 
would  have  to  run  consistently  with  no 
streaking,  smudging  or  filling  in.  (2) 
overall  reproduction  of  type,  halftones 
and  solids  would  have  to  be  judged  ac¬ 
ceptable  by  a  designated  quality  commit¬ 
tee.  (3)  there  should  be  no  visible  signs  of 
deterioration  of  print  quality  because  of 
linting.  (4)  plate  ink  combination  would 
have  the  capability  of  easily  being  set 
from  medium  gray  to  full  black.  (5)  ink 
misting  should  be  kept  to  a  minimum.  (6) 
plate  ink  combination  should  show  ex¬ 
cellent  halftone  dot  retention  from  the 
original  to  the  printed  page  with 
minimum  dot  growth  to  maintain  a  3-mil 
dot. 

Test  procedures  were  set  based  on 
using  one  press  unit  for  the  testing.  Pages 
printed  on  that  unit  were  selected  for 
varying  types  of  reproductions  including 

Bennett  is  production  operations  direc¬ 
tor  of  the  (iannett  Company.  The  above 
remarks  are  excerpted  from  Bennett's 
talk  at  the  I.as  \  egas  conference. 
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our  front  page,  one  of  predominantly 
halftones,  an  ANPA  test  page,  a  page  of 
large  solids  and  reverses,  two  classified 
pages  and  two  news/ad  pages.  The  press 
was  run  at  varying  speeds  and  we  pulled 
from  the  fly  copies  of  the  product  at  pre¬ 
determined  points  during  the  run  and  at 
various  speeds.  These  copies  were  then 
examined  by  the  quality  committee. 
Pressmen  washed  the  blankets  at  the  end 
of  the  test  run  noting  any  unusual  or 
heavy  linting. 

As  you  can  imagine,  we  prepared  the 
press  as  best  as  possible  with  very  accu¬ 
rate  roller  settings  throughout  the  ink 
train.  Rollers  were  carefully  inspected  to 
insure  good  condition;  bearer  setting 
were  checked  for  adherence  to  Hoe's 
specification,  and  blankets  were  to  be 
packed  .(X)3  inch  to  .(K)5  inch  over  bear¬ 
ers.  Ink  pumps  were  cleaned  and  flushed 
so  that  a  special  test  ink  would  not  be 
contaminated. 

Test  results 

The  plate  specs  were  .025  inches 
thickness,  plus  or  minus  .001  inch;  relief 
of  .015  inch  plus  or  minus  .(K)l  inch;  and 
of  a  size  to  fit  our  press  otherw  ise.  The 
plate  cylinder  is  undercut  .025  inches. 
Blankets  used  were  Dayco  Accudot 
Compressible,  .077  inches  with  a  .02S 
inch  Grace  polyfibron  underpacking. 
Blanket  cylinder  undercut  is  .  I(K)  inches. 

The  first  test  focused  on  ink  transfer 
characteristics  at  high  speeds.  Areas  of 
concern  were  web  breaks,  excessive  lint¬ 
ing,  ink  distribution  control,  ink  tack,  ink 
misting  and  ink  flinging.  For  these  tests 
we  used  twin-wire  offset  30-lb.  basis 
weight  newsprint. 

Test  results  showed  good  ink  transfer 
in  solids,  halftones  and  text.  There  ap¬ 
peared  to  be  minimal  lint  buildup  and  ink 
piling.  Little  paper  surface  stress  was 
noted  at  the  blanket  nip  even  after  pro¬ 
longed  running  at  high  speed.  There  was 
no  significant  ink  misting  or  flinging.  The 
results  fully  met  the  criteria  of  the  ink 
transfer  tests. 

It  was  interesting  to  note  that  the  ini¬ 
tial  tests  appeared  to  show  that  less  ink 
was  required  than  in  normal  wet  offset. 
Also,  when  ink  density  was  properly  set. 
there  was  minimal  dot  growth  and  halo¬ 
ing  in  the  highlight  area  of  halftones. 
Halftone  quality  varied  directly  with  the 
quality  of  the  original  negatives  and  or 
veloxes.  More  tests  were  conducted  to 
determine  the  best  combination  of  blan¬ 
kets  and  rollers.  Both  rubber  and 
polyurethane  rollers  were  tested.  As  a 
result  of  these  tests,  we  changed  to  har¬ 
der  rollers — 45  to  50  durometer. 


Process  color  tests  were  run  in  De¬ 
cember,  1974,  and  were  quite  successful 
with  varied  colors  holding  throughout 
the  press  speed  ranges. 

Dry  offset  tests  produced  clean  copies 
within  10-15  papers  of  first  impression. 
This  held  true  regardless  of  start-up 
method,  however,  starting  with  ink 
forms  and  impression  on  gave  us  reada¬ 
ble  copies  in  5-7  impressions. 

Based  on  the  results  of  these  tests,  we 
went  lOO'T  dry  offset  on  January  29. 
1975.  Since  that  time  problem  areas  have 
been  isolated  to  lint/paper  dust  buildup 
on  the  plate  and  to  possible  loss  of  ink 
density. 

The  lint/paper  dust  problem  has 
caused  us  to  look  at  these  possible  fac¬ 
tors;  static  electricity,  paper  quality,  ink. 
roller  settings  and  composition,  blanket 
hardness,  and  plate  polymer.  We  have 
tested  both  vacuuming  and  brushing  dust 
off  the  web  and  we  are  still  talking  with 
one  other  vendor  about  their  web  clean¬ 
ing  system. 

Presently  we  have  set  up  our  so  called 
“test  unit"  to  minimize  variables  that 
may  be  introduced  into  any  further  test¬ 
ing.  It  is  equipped  with  SS  durometer 
blankets  with  aluminum  sheets  as  under¬ 
lay  with  a  total  thickness  of  .105  inch. 

With  the  extra  hardness  of  rollers,  the 
roller  settings  are  showing  about  half  the 
stripe  as  the  previous  softer  rollers.  We 
are  now  using  a  .020  inch  thickness  plate. 
.010  carrier,  .010  relief,  mounted  on  a 
.005  mylar  plate  cylinder  shim.  We  have 
experimented  with  a  .OIS  inch  plate.  .012 
relief,  .(K)6  backing. 

We  will  continue  experimenting  in  this 
direction.  The  less  material  we  use  in  a 
plate,  the  lower  we  hope  to  get  the  price. 

Another  newspaper — not  a  Gannett 
paper — has  recently  converted  one  of 
their  Goss  Cosmo  units  to  print  with  dry 
offset.  Test  runs  there  showed  their  only 
problem  was  on  long  runs  when  they 
started  to  lose  quality  in  the  halftone  and 
solid  areas  due  to  lint  and  paper  dust 
buildup. 

A  blanket  wash  system  was  installed. 
They  automatically  wash  blankets  and 
plates  during  the  paster  cycle,  fhey  say 
that  this  has  been  very  good  for  them.  On 
runs  of  up  to  I4().()(M)  impressions,  their 
last  copies  have  been  of  the  same  quality 
as  the  first  copies. 

This  newspaper  is  using  a  .014  inch 
plate — .004  inch  carrier  with  a  .010  inch 
relief.  There  the  plate  cylinder  is  under¬ 
cut  .012  inch. 

We  at  the  Courier-News  have  consi¬ 
dered  the  feasibility  e>f  installing  the 
washup  system  on  one  of  our  units  but  at 
this  time  no  action  has  been  taken. 

We  are  always  careful  not  to  overlook 
anything  that  might  help  us  in  any  dry 
offset  so  we  are  currently  testing  two 
other  shallow-relief  plates  and  are  mak¬ 
ing  arrangements  to  test  a  third.  Recently 
we  experimented  on  one  unit  with  a  .036 

(Continued  on  patte  4S) 
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Plant  designed  for 
new  press  units 

The  Carteret  County  News-Times  of 
Morehead  (N.C.)  is  building  a  new  plant 
which  the  firm  hopes  to  occupy  in  late 
August  or  early  September,  according  to 
Walter  D.  Phillips,  editor  and  co¬ 
publisher. 

The  8()-by-14()-foot  building  is  of  steel 
construction.  General  contractor  is  Jos- 
lin  Engineering  and  Development  Co.  of 
Raleigh.  Sub-contractors  are  Electricon 
Inc.  of  Kinston,  which  has  both  the  elec¬ 
trical  and  heating  and  air  conditioning 
contracts,  and  Kinston  Plumbing  and 
Heating  Co.  of  Kinston,  which  is  in¬ 
stalling  the  plumbing.  Barrus  Construc¬ 
tion  Co.  will  do  the  paving  and  land¬ 
scaping. 

Consulting  engineers  are  Townes, 
King  and  Associates  of  Morehead  City. 
Bill  Townes  is  providing  on-site  super¬ 
vision. 

The  building  was  designed  by  the 
owners.  Site  landscaping  began  in  late 
March.  General  construction  began  in 
April. 

They  will  install  four  new  Goss  com¬ 
munity  press  units,  along  with  a  subur¬ 
ban  folder,  and  move  two  of  their  present 
four  community  units  into  the  new  build¬ 
ing,  giving  a  total  of  six  press  units. 

The  new  location  is  on  the  western 
outskirts  of  Morehead  City.  The  News- 
Times  has  occupied  its  present 
5,(K)()-square-foot  building  in  downtown 
Morehead  City  since  1947. 

A  fire  wall  will  separate  the  press  and 
paper  storage  from  the  remainder  of  the 
building.  The  papers  will  be  delivered 
underneath  the  fire  wall  on  a  conveyor 
belt  system. 

Snook  Corp.  acquires 
art  fitting  machine 

D.  R.  Taylor,  president  of  Snook  Cor¬ 
poration,  Palo  Alto,  Calif.,  announced 
the  acquisition  of  the  Type-Flex  Photo 
Reportioning  Machines  from  Type-Flex 
Systems  of  Palo  Alto,  California. 

The  Type-Flex  photographically  com¬ 
pensates  for  distortions  normally  occur- 
ing  in  some  printing  processes  and  for 
copy  fitting  in  advertising  and  publishing 
applications. 

Taylor  said  that  his  company  would 
manufacture  and  market  this  new  prod¬ 
uct  line  on  a  world  wide  basis.  He  noted 
that  there  are  at  present  over  two 
hundred  (200)  Type-Flex  units  installed 
in  various  segments  of  the  printing,  pub¬ 
lishing  and  allied  industries. 

“In  the  past  week  alone  we  installed 
three  units  in  well  known  newspapers 
here  in  the  United  States,”  Taylor  said. 

Snook  Corporation  had  previously 
manufactured  the  Type-Flex  for  Type- 
Flex  Systems. 
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Vending  unit 


Single-copy  vending 
unit  announced 

A  new  single-copy  vending  unit  has 
been  announced  by  the  Dutro  Company 
of  La  Canada,  Calif.  The  unit  has  been 
under  field-testing  and  refinement  for  the 
last  three  years. 

The  Dutro  Vendor  has  an  operating 
handle  that  engages  only  when  the  cor¬ 
rect  purchase  price  has  been  deposited. 
A  push-button  coin  return  is  part  of  the 
design. 

The  unit  has  an  inside  money  drawer 
with  separate  lock  and  key  to  protect  the 
cash  inside.  There  also  is  a  single-copy 
display  of  the  newspaper,  and  when  the 
last  of  the  papers  is  sold  from  the 
locked-in  compartment,  this  visible  copy 
drops  as  a  final  purchase,  revealing  the 
words  “sold-out.” 

The  unit  may  be  leased  or  purchased 
outright. 

• 

Inver  scotch  to  run 
ads  in  75  newspapers 

Publicker  Distillers  Products  is 
scheduled  to  begin  a  multi-million  dollar 
advertising  campaign  for  Inver  House 
Scotch  next  month. 

Backing  the  magazine  campaign  will 
be  a  schedule  of  some  75  newspapers  in 
75  markets  with  ads  from  200  to  600 
lines. 

The  graphics  in  the  ads  make  use  of  a 
large-size  bottle  of  Inver  House  as  part 
of  the  skyline  of  each  city  where  the 
brand  is  considered  the  “in”  drink.  The 
campaign,  thus  far,  is  scheduled  to  fea¬ 
ture  nine  cities — New  York,  Honolulu, 
Miami,  Paris,  San  Francisco,  Athens, 
Tokyo,  Chicago  and  Moscow. 

The  ad  campaign  is  being  handled  by 
Lois,  Holland,  Callaway  agency. 


Monitor  system 
reduces  waste 

Paper  waste  and  costly  press 
downtime  typically  associated  with  web 
breaks  can  be  reduced  through  a  new 
computerized  monitoring  system  de¬ 
veloped  by  Cutler-Hammer  Denver. 

The  system  automatically  monitors 
stream  and  counter  stacker  counts  on  up 
to  10  press  lines  simultaneously  and 
supplies  continuous  operational  status 
reports  on  press  and  tying  line  equip¬ 
ment. 

Providing  an  accurate  method  of 
quickly  identifying  production  run  ad¬ 
justments,  the  Control  Totalizer  system 
employs  a  computer  to  automatically  ac¬ 
count  for  “total  printed”  vs.  “actual  sal¬ 
able”  paper  for  improved  inventory  con¬ 
trol  of  white  and  printed  waste. 

In  addition,  the  monitor  is  capable  of 
reducing  lapped  stream  jumps  and 
handle  expanded  zoning  demands. 

• 

Lightning  strikes 
newspaper — ^twice 

What  was  that  about  lightning  never 
striking  in  the  same  place  twice?  People 
on  the  Joplin  (Mo.)  Globe  don’t  buy  it. 

During  electrical  storms  and  flash 
flooding  along  tributaries  of  the  Colorado 
River  lightning  knocked  out  power  to  8 
of  the  16  VDT  terminals  in  the  Globe 
newsroom  on  July  4.  No  papers  were 
being  printed  at  the  time. 

About  a  year  ago,  shortly  after  the 
VDTs  bad  been  installed,  the  computer 
drive  system  lead-in  was  struck  by  light¬ 
ning,  rendering  the  system  useless  until 
repairs  could  be  made. 

The  Globe  was  not  otherwise  damaged 
by  the  holiday  storm. 

Austin  joins  sales 
service  company 

Wynn  Austin,  former  advertising 
manager  of  the  Evening  Tribune,  Hor- 
nell,  N.Y.  (1971-1975),  has  been  ap¬ 
pointed  an  associate  of  Plus-Business 
Features,  Inc.,  in  charge  of  Western 
New  York-Pennsylvania  area,  with  an 
office  in  Hornell,  N.Y. 

Plus-Business  Features,  Inc.  is  an  af¬ 
filiate  of  Dickinson  Newspaper  Services, 
Inc.  of  New  York.  Dickinson  sells  adver¬ 
tising  contracts  for  television  features  in 
newspapers. 

• 

Wins  $1,000  prize 

Marilyn  Gardner,  a  reporter  for  the 
Milwaukee  Journal's  Women's  section 
and  Sunday  Spectrum  staff,  has  won  a 
$1,000  prize  from  the  Arthritis  Founda¬ 
tion  for  a  series,  “The  Nurse,  the  Patient 
and  Arthritis.” 
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Anne  Cox  Chambers  (Mrs.  Robert 
W.  Chambers),  chairman  of  Atlanta 
Newspapers,  publishers  of  fhe  Atlanta 
Journal  and  Constitution,  discusses 
the  new  James  M.  Cox  Electronic  News 
Laboratory  at  the  Henry  W.  Grady 
School  of  Journalism  with  two  school 
officials,  acting  dean  Scott  M.  Cutlip, 
right,  and  Or.  Al  Hester. 

UPl  computers 
installed  in 
J-school  lab 

An  instruction  program  giving  jour¬ 
nalism  students  direct  wire  service  com¬ 
puter  access  and  training  in  electronic 
news  editing  and  writing  will  begin  this 
fall  at  the  University  of  Georgia. 

The  program  will  be  made  possible  by 
a  grant  from  the  James  M.  Cox  Founda¬ 
tion,  with  matching  money  from  the 
University  of  Georgia.  Acting  Dean 
Scott  M.  Cutlip  said. 

More  than  $100,000  has  been  made 
available  to  set  up  the  James  M.  Cox 
Electronic  News  Laboratory  at  the 
Henry  W.  Grady  School  of  Journalism. 

The  school  has  signed  a  contract  with 
United  Press  International  to  provide 
three  Zentec  video  display  terminals  and 
a  hard-copy  high  speed  printer  con¬ 
nected  to  UPFs  computer  system.  In  ad¬ 
dition,  the  grant  provides  funds  for  fa¬ 
culty  members  to  return  for  up  to  three 
months  of  work  with  newspapers 
throughout  the  country.  The  grant  will 
also  provide  30  IBM  Selectric  type¬ 
writers  to  replace  manual  typewriters  in 
two  of  the  school’s  reporting  labs.  Two 
labs  already  have  electric  typewriters. 

United  Press  International  will  supply, 
maintain  and  update  the  school's  termi¬ 
nals  and  other  equipment  to  correspond 
to  the  latest  technological  advances  in 
the  UPI  distribution  system.  UPl  will 
begin  using  Zentec  terminals  soon.  Stu¬ 
dents  and  faculty  will  be  able  to  scan  all 
of  UPFs  output  wire  files  for  instruc¬ 
tional  and  research  purposes.  Instructors 
and  students  will  file  exercises  into  a 
memory  bank  which  will  hold  hundreds 
of  thousands  of  words  in  UPFs  comput¬ 
ers.  Students  will  be  able  to  simulate  ac¬ 
tual  wire  service  bureau  and  newsroom 
situations  as  they  gain  experience  on  the 
electronic  editing  equipment.  The  termi- 
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nals  can  either  work  “on  line”  to  UPl  or 
separately  for  internal  use. 

“Essentially  the  Cox  editing  lab  will 
be  an  extension  of  UPFs  Atlanta 
bureau,”  said  Randall  H.  Harber,  UPFs 
regional  executive  for  Georgia.  “The  de¬ 
cision  to  give  the  Grady  school  students 
access  to  UPFs  computerized  distribu¬ 
tion  system  is  part  of  UPFs  continuing 
commitment  to  journalism  education.” 

The  school  of  journalism  will  be 
supplied  with  UPl-modified  Zentec 
VDTsand  a  model  M40  Teletype  printer. 
In  addition  to  giving  on-the-spot  instruc¬ 
tion  to  students  using  the  VDTs,  instruc¬ 
tors  may  retrieve  editing  and  news¬ 
writing  work  of  the  students  from  the 
UPl  computer  via  the  hard-copy  printer 
for  grading  at  leisure  and  for  class  de¬ 
monstration  purposes. 

Copy  will  be  extracted  from  the  UPl 
system  at  1,200  wpm  and  can  be  filed 
into  a  special  Grady  Schcx)l  hold  file  in 
the  computer  system  or  to  the  printer  at 
the  same  speed. 

The  UPl  system  delivers  an  estimated 
six  million  words  of  news  copy  each  day 
over  a  world-wide  communications  net¬ 
work.  The  Cox  Lab,  linked  to  UPFs 
New  York  computer,  will  interconnect 
the  journalism  school  to  all  UPFs 
bureaus  and  subscribers  in  the  U.S., 
Canada,  Mexico  and  South  America,  as 
well  as  to  UPFs  international  computers 
in  Brussels  and  Hong  Kong.  While  stu¬ 
dents  will  not  be  able  to  file  onto  any  U  PI 
output  wires,  the  students  will  be  able  to 
monitor  all  of  UPFs  national  trunk  wires 
and  regional  circuits. 

The  news  agency  has  also  agreed  to 
provide  personnel  to  instruct  faculty 
members  in  use  of  the  new  equipment 
and  with  the  operation  of  the  UPI  sys¬ 
tem.  The  journalism  school  has  the  op¬ 
tion  of  expanding  the  lab  to  include  addi¬ 
tional  terminals  as  needed. 

The  dedication  of  the  Cox  Electronic 
News  Lab  has  been  set  tentatively  for 
Oct.  29  when  the  Advisory  Board  of  the 
School  of  Journalism  will  meet  at  the 
University  of  Georgia. 

• 

Michael  Cohen  and  Stephen  Parker 
have  joined  the  Didde-Glaser  Company 
as  area  sales  representatives.  Cohen 
covers  New  York  City  while  Parker  cov¬ 
ers  New  Jersey. 

Thomas  Jacoby  is  the  sales  representa¬ 
tive  for  Utah,  Nevada  and  northern 
California. 

*  *  * 

Charles  Roberts  has  recently  joined  the 
Mergenthaler  Linotype  Company  as  a 
sales  engineer  in  the  state  of  Indiana.  He 
formerly  operated  a  composition  plant  in 
Michigan. 

*  «  ♦ 

Harold  N,  Herndon  has  been  named 
branch  production  manager  of  Inmont's 
Dallas  facility.  He  was  formerly  a  labora¬ 
tory  technician  in  the  Dallas  branch. 


Floor  repaired  with 
epoxy  compound 

In  the  Detroit  News  pressroom,  you 
can't  stop  the  presses  to  do  repair  work 
on  a  worn  concrete  floor.  No  downtime. 

Yet,  that  was  precisely  the  problem 
News’  property  manager  W.  C.  Heppner 
faced.  He  contacted  Sika  action  man  Jim 
Farrell  who  had  an  excellent  service 
track  record  with  the  News.  (Sika  pro¬ 
ducts  repaired  the  News’  garage  floors  in 
1971;  the  floors  still  are  in  good  shape.) 

“To  provide  a  constant  roll  feed  to  our 
presses,  200  4-wheeled  steel  carts  are 
constantly  on  the  move,”  property  man¬ 
ager  Heppner  said.  “Moving  at  50  lineal 
ft.  per  minute  and  with  per  wheel  weights 
of  7(X)  to  900  lbs.,  the  carts  carry  the 
newsprint  rolls  from  storage  to  the  pres¬ 
ses.  Pulled  along  a  conveyor  slot,  the 
carts  follow  an  identical  path  along  the 
concrete  floor  each  trip.” 

Says  Farrell,  “There  was  300  lineal 
feet  of  worn  concrete  floor  to  be  replaced 
and  24  hours  to  do  it  in.  Period.  There 
was  no  ’wait’  in  the  script.” 

Meeting  with  general  contractor  Darin 
and  Armstrong  and  concrete  contractor 
Colasanti  Floors,  Inc.,  Heppner  and  Far¬ 
rell  came  up  with  the  answer:  Sikastix 
361  and  Sikaset  900  .  .  .  the  361  epoxy 
for  fast-set  characteristics,  the  900  metal¬ 
lic  compound  for  the  general  protection 
and  uniformity  its  graded  iron  granules 
provide. 

Colasanti’s  3-man  crew  moved  in  at  6 
AM  sharp,  just  as  the  presses  shut  down 
after  the  final  edition.  First  job  was  to 
grind  down  the  floor.  Next,  zeroing  in  on 
the  ruts,  the  crew  used  an  electric  chip¬ 
ping  hammer  to  clean  out  cracked  con¬ 
crete.  Then  the  cleaned-out  portions 
were  power- vacuumed. 

By  noon — while  editors  and  reporters 
in  the  City  Room  began  to  bat  out  tomor¬ 
row  morning’s  edition,  Colasanti’s  crew 
primed  the  floor  sections  with  Sikastix 
.361 ,  then  topped  that  with  a  mix  of  Sikas¬ 
tix  361  and  Sikaset  900. 

The  trio  finished  its  job  and  was  out  of 
there  by  6  PM,  just  about  when  the 
News’  sports  reporter  covering  the  ‘Ti¬ 
gers’  arrived  to  file  his  game  story  for  the 
next  edition. 

At  6  AM  the  presses  rolled.  So  did  the 
carts  with  their  heavy  loads.  Reports 
Farrell,  “Our  products  cured  beautifully. 
And  that  was  more  than  a  year  ago.  The 
News  hasn’t  had  a  problem  with  that 
floor  since  then.” 

Tough  and  durable,  the  combination  of 
Sikastix  361  epoxy  mortar  and  Sikaset 
900  metallic  aggregate  also  is  smooth  and 
non-abrasive  to  the  polyurethane  cart 
tires  that  roll  over  them  all  day. 

“There’s  also  the  economy  angle,” 
Jim  Farrel  says.  “The  alternate  solution 
to  the  worn  floors  was  steel  plate.  The 
estimate  for  that  was  a  whopping 
$250,000.  The  Sika  solution — including 
labor:  $65,000.” 
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Addressing  system 
used  at  small  dally 

Installation  of  an  automated  mailroom 
June  9  has  been  announced  by  the  Hope 
(Ark.)  Hope  Star,  six-day  evening  news¬ 
paper  with  ABC  circulation  of  4,487. 

Alex.  H.  Washburn,  president  and 
editor,  said  The  Star’s  old  stencil¬ 
addressing  equipment  has  been  replaced 
with  a  Xerox  Lister,  which  takes  slips 
from  an  IBM  Selectric  typewriter  and 
turns  them  into  subscribers’  address 
labels  automatically. 

The  stack  of  labels  is  then  transferred 
to  the  Cheshire  Publication  Addresser 
which  puts  the  labels  on  the  newspaper 
copies  at  the  rate  of  10,500  an  hour. 

The  Cheshire  Publication  Addresser’s 
serial  number  is  02,  meaning  it  is  the  first 
production  machine  after  the  prototype 
which  toured  the  graphic  arts  shows. 

Xerox  handles  the  Lister  only  by 
lease.  The  Star  purchased  the  Cheshire 
Addresser  and  arranged  for  a  mainte¬ 
nance  contract  with  Cheshire-Xerox. 

The  new  equipment  will  save  The  Star 
considerable  postage  costs.  Previously 
the  newspaper  mailed  postcard  notices 
to  expiring  subscription-holders  each 
month.  C.  M.  Rogers,  Jr.,  circulation  di¬ 
rector,  obtained  approval  of  Hope  Post 
Office  to  add  the  expiration  notice  to  the 
mailing  label,  eliminating  a  sizable  post¬ 
age  charge. 


WhaVs  new: 

(Continued  from  page  38) 


Eastman  Kodak  has  announced  two 
new  black-and-white  photographic  pap¬ 
ers  for  machine  processing  only.  The 
water-resistant  papers  incorporate  a  de¬ 
veloping  agent  in  the  emulsion  for 
machine  processing  and  an  optically 
brightened  base  yields  a  long  visual  scale 
for  whiter  whites. 

Kodak  Ektabrome  SC  paper  provides 
a  wider  range  of  selective  contrast  and 
Kodabrome  II  paper  will  be  sold  in  five 
contrast  grades — soft,  medium,  hard, 
extra  hard  and  ultra  hard.  Each  paper 
will  come  in  smooth  glossy  “F”  and 
smooth  lustre  “N”  surface,  medium 
weight. 

Eastman  Kodak  has  also  announced  a 
new  tabletop  processor  for  black  and 
white  prints  (model  417).  The  Royalprint 
processor  will  produce  720  8  x  10-inch 
prints  per  hour  and  will  process  black- 
and-white  sheet  papers  that  have  a 
developer-incorporated  emulsion  on  a 
water-resistant  base  (Kodabrome  II  and 
Kodak  Ektabrome  SC). 

The  processor  accepts  sheets  from  V/z 
to  17  inches  wide  (or  two  8  x  10-inch 
sheets  side  by  side). 


Dymo  Graphic  Systems  has  sold  a  CPS 
740  copy  processing  system  and  a  Data 
Processing  System  (BPS  800)  to  the  Col¬ 
umbia  (S.C.)  State  and  Record  news¬ 
papers. 

The  order  is  in  excess  of  $1  million  for 
the  56  VDT  computer  package  and  is  the 
48th  Dymo/Xylogics  system  to  be  instal¬ 
led  worldwide.  It  is  also  the  largest  initial 
system  order  to  be  recorded  to  date  by 
DCS. 

When  completely  installed,  the  new 
CPS  Business  System  will  be  an  all-VDT 
input/editing/markup  operation.  Fifty 
four  VDT’s  will  be  used  for  editorial, 
display  and  production  functions,  while 
two  VDT’s  will  be  used  for  business  ac¬ 
tivities. 

Two  graphic  display  terminals  will 
permit  electronic  page  makeup  prior  to 
composition  and  all  data  will  be  proces¬ 
sed  through  a  four-computer,  central 
control  unit  with  128K  of  core  memory, 
and  two  moving  head  disc  units  capable 
of  storing  up  to  50  million  characters. 

*  ♦  * 

Mergenthaler  Linotype  Company  has 
sold  two  V-l-P  phototypesetters,  more 
than  thirty  type  fonts,  and  six  NJ/300 
non-counting  tape  perforating  keyboards 
to  Jorge  Larach,  owner  of  Diario  La 
Prensa,  one  of  the  largest  newspapers  in 
Honduras. 

(Continued  on  page  48) 


Dl  -  LITHO 


SAVE  MONEY  -SAVE  TIME 


THE  SMITH  DAMPENER  SYSTEM  IS  THE  MOST  ECONOMICAL  DAMPENER  SYSTEM  ON 
THE  MARKET  TODAY. 

OFFERING  YOU  EASY  CONTROL  FOR  OPERATOR  CONVENIENCE,  ABSOLUTE  ZONED 
MOISTURE  CONTROL  ACROSS  THE  WEB,  RAPID  CLEANUP,  LESS  WASTE,  REDUCED 
DOWNTIME  AND  LITTLE  MAINTENANCE  WITH  UNSURPASSED  PRINTING  RESULTS. 

THE  SMITH  DAMPENER  SYSTEM  IS  THE  DI-LITHO  SYSTEM  FOR  YOU. 


CALL  OR  WRITE  TODAY. 

rpm  corporation 

J  ROTARY  PRINTING  MACHINERY  •  14601  WEST  99TH  STREET  •  LENEXA.  KANSAS  66215 •P.O.  BOX  5542 

®REGISTE  RED  TRADEMARK  OF  AMERICAN  NEWSPAPER  PUBLISHERS  ASSOCIATION  -  RESEARCH  INSTITUTE 
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Dry  offset 

{Continued  from  page  44) 


inch  specially  ground  plexiglass  under¬ 
packing  together  with  a  85  durometer 
.065  top  blanket.  We  tried  this  harder 
packing  to  achieve  a  lighter  impression 
setting. 

Pages  from  this  unit  showed  cleaner 
reproduction  and  less  dot  grow'th.  How¬ 
ever.  the  plexiglas  developed  cracks  and 
had  to  be  removed  and  replaced  with 
aluminum  sheets.  The  aluminum  sheets 
readily  bend  and  adapt  themselves  to  the 
curve  of  the  cylinder.  The  print  quality 
still  looks  good. 

Admittedly,  the  plate  cost  is  greater 
than  wet  offset  plates.  However,  the  sav¬ 
ings  in  waste  reduction,  plate  processing 
chemicals  and  fountain  solution  have 
greatly  surpassed  by  thousands  of  dollars 
the  additional  plate  cost. 

As  we  progressed  through  1975  with 
our  dry  offset  pioneering,  our  waste  per¬ 
centages  dropped  each  month  to  the 
point  where  we  are  now  comparable  to 
Letterpress.  For  example,  our  printed 
waste  has  improved  from  4.64  per  cent  to 
.98  per  cent  and  total  waste  from  6.0  to 
2.1 1  per  cent. 

With  15  offset  plants  within  Gannett, 
you  can  readily  see  why  this  project  is 
important  not  only  in  Bridgewater  but  to 
all  of  the  other  Gannett  offset  plants. 

In  addition  to  Bridgewater  tests  with 
dry  offset,  there  are  a  few  more  com¬ 
panies  doing  some  work  in  this  area. 

All  of  us  directly  involved  with  the 
technology  explosion  have  the  responsi¬ 
bility  to  make  sure  that  quality  control 
does  not  become  secondary  in  our  efforts 
to  produce  a  newspaper  more  rapidly 
and  efficiently. 


WhaVs  new: 

(Continued  from  page  47) 


Nolan-Jampol  has  introduced  a  tele¬ 
scoping  roller-feeder  conveyor  of  new 
design  called  Instant  Aisle.  The  unit  has 
a  retractable  roller-feeder  assembly  with 
one-hand  controls  for  operation. 

The  unit  is  designed  with  a  safety 
shut-off  bar  located  on  the  moving  end  of 
the  conveyor.  When  an  object  comes  in 
contact  with  the  bar,  a  valve  within  the 
pneumatic  system  closes,  pressure  in  the 
pistons  dissipates,  and  the  machine  stops 
automatically. 

♦  *  * 

ECRM  has  announced  the  sale  of  a 
7600  Copy  Processing  System  to  the 
Lowell  (Mass.)  Sun  and  to  the  Puehlo 
(Colo.)  Chieftain.  The  systems  are 
scheduled  for  delivery  in  August. 
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Computype  has  announced  the  sale  of 
a  system  to  the  Mount  Vernon  (Ohio) 
News.  The  system  configuration  in¬ 
cludes  two  controllers;  12  VDT's;  one 
million  characters  of  storage;  one  news- 
wire  and  timer;  a  printer;  interface  to  a 
typesetter  and  a  paper  tape  reader  and 
punch. 

Hi  Hi 

Wingate  Manufacturing  of  Charlotte. 
N.C.,  has  designed  two  newspaper  vend¬ 
ing  machines,  one  operating  on  a  12- volt 
DC  battery  and  the  other  on  1 10- volt  AC 
current.  The  DC  battery  has  a  life  of  one 
year,  and  the  unit  dispenses  papers  au¬ 
tomatically  after  proper  coins  are  de¬ 
posited  and  a  knob  is  pulled. 

The  fully  automatic  1 10-volt  unit  dis¬ 
charges  papers  (tabloid  or  standard  size) 
after  the  proper  coins  are  inserted.  To 
change  the  sale  price,  a  rotary  switch  is 
turned.  Rack  capacity  is  4,000  pages. 

*  *  * 

Ann  Arbor  Baler  of  Ann  Arbor,  Mich., 
has  announced  a  new  low-cost  paper 
shear  for  use  in  cutting  butt  rolls.  Two 
models  are  available,  with  the  largest 
handling  butt  rolls  up  to  40"  in  diameter 
and  72"  in  length. 

*  *  * 

Varisystems  has  announced  a  new  four 
page  bulletin  describing  their  Vari- 
Composer  1  composing  and  editing  sys¬ 
tem.  VariComposer  I  features  a  mini¬ 
computer  with  floppy  disk  storage  and 
32 K  of  memory.  Hardware  and  software 
elements  perform  up  to  four  different 
functions  simultaneously-input  to  disk; 
output  from  disk;  hyphenation,  justifica¬ 
tion  and  editing;  and  hard  copy  printout. 

Write;  Marketing  Dept.,  Varisystems 
Corp.,  80  Skyline  Dr.,  Plainview,  N.Y. 
11803. 

*  *  * 

Baldw  in-Gegenheimer  is  offering  a  four 
page,  four  color  brochure  on  Baldwin 
Systems  for  newspaper  presses.  The  lit¬ 
erature  describes  the  Count-O-Veyor 
counter  stacker.  Fountain  Solution  Con¬ 
trol  Systems.  Press  Wash-up  equipment 
and  Web  Break  Protection  Systems  de¬ 
signed  for  offset,  DiLitho  and  letterpress 
newspaper  presses.  Write  for  literature; 
Baldwin-Gegenheimer,  401  Shippan 
Ave.,  Stamford,  Conn.,  06902. 

*  ♦  * 

The  A.  W.  Chesterton  Company, 
Middlesex  Industrial  Park,  Stoneham, 
Mass.  02180,  has  an  all-purpose  mainte¬ 
nance  and  production  cleaner  for 
applications  including  mold  release 
agents,  greasy  grime  and  most  strippable 
process  coatings,  including  photo-resist 
inks,  process  codings  and  markings. 
Product  is  sold  in  pressurized  16  ounce 
cans  and  one  gallon  cans. 

*  ♦  ♦ 

Mergenthaler  Linotype  installed  its 
2,000  V-l-P  phototypesetter  early  this 
year  at  the  West  German  newspaper 
Sueddeutscher  Zeitungsdienst  of  Aalen. 


New  press  features 
page  jump  capability 

Koenig  &  Bauer,  the  160  year  old 
press  manufacturer  of  Wuerzburg,  West 
Germany,  has  announced  a  new  press 
designed  primarily  for  the  U.S.  market. 
Called  the  EXPRESS,  the  design  is  for 
the  medium-size  newspapers  in  the  45,000 
to  100,000  circulation  range. 

The  feature  being  highlighted  is  the 
special  attachment  (controlled  cylinder) 
at  the  folder  to  permit  2  page  broadsheet 
or  4  page  tabloid  jumps  when  the  press  is 
operating  in  a  collect  run  mode.  Specific 
data  on  the  design  will  be  detailed  in 
E«&P  as  soon  as  patents  are  issued  on  the 
special  attachment. 

The  company  is  stressing  this  new  fea¬ 
ture  and  saying  that  a  100,000  circulation 
newspaper  can  save  with  the  jump  capa¬ 
bility,  200.000  pages  or  more  than  3,000 
pounds  of  paper. 

The  EXPRESS  can  be  manufactured 
to  any  cut-off  and  web  widths  up  to  72". 
The  press  is  configured  as  a  4  plate  wide 
with  2  around. 

Other  features  of  the  new  press  are; 
nickel-plated  cylinders  that  ride  on 
50mm  wide  bearers;  unit  is  arch  style; 
ink  drums  are  adjustable  from  0  to 
30mm;  ink  fountain  roller  speed  is  ad¬ 
justable  for  control  and  is  automatically 
disconnected  on  press  stops  by  a  magne¬ 
tic  clutch;  page  wide  ink  cut-off; 
motorized  web  threading;  variable  speed 
infeed  system;  self-monitoring  lubrica¬ 
tion  and  hydraulically  driven  drag  rol¬ 
lers. 

The  press  can  be  installed  with  a 
choice  of  rollstands,  semi-automatic 
reels  or  fully  automatic  reels,  three  types 
of  jaw  folders  and  motorized  remote  ink 
and  compensator  controls. 

Koenig  &  Bauer-USA  is  an  affiliate  of 
Media  General  of  Richmond,  Va. 

• 

VariTyper  division  of  A-M  Corpora¬ 
tion  has  announced  the  availability  of  a 
paper  tape  translator  for  use  with  the 
Comp/Set  500  phototypesetters.  The 
input  code  translator  permits  paper  tapes 
prepared  off-line  to  be  used  on  Comp/Set 
typesetters  equipped  with  Comp/Set  503 
record/playback  module.  Wire  service 
tapes  can  be  run  through  the  unit  to  allow 
editing  of  the  copy  to  typeset  the  story. 

The  translation  would  be  on  a  one- 
code-frame  to  one-code-frame  basis  and 
would  handle  7  or  8  level  precedence 
codes. 

*  *  * 

Lith-Kem-Ko  has  introduced  a  new 
high-speed  wipe  on  coating  called 
Zip-Kote  #4500.  The  material  is  a 
polymeric  coating  that  can  reduce  photo 
exposure  time  for  wipe  on  plates  to  as 
little  as  18  seconds,  compared  with  60 
second  exposure  time  for  diazo  sen¬ 
sitizer. 
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Public  figure  status 
for  social  worker 

Circuit  Court  Judge  Jack  Musick  ruled 
(July  22)  that  a  state  social  worker  is  a 
“public  figure  or  official”  in  a  limited 
sense  within  the  definition  of  the  Gertz 
vs.  Welch  Inc.  case  in  dismissing  a  libel 
suit  against  the  Johnson  City  (Tenn.) 
Press-Chronicle. 

Two  reporters  over  a  period  of  two 
months  in  1975,  wrote  several  articles 
concerning  charges  by  a  Carter  County 
woman,  Mrs.  Elmer  Tolley,  that  she  had 
been  coerced  into  undergoing  a  sterility 
operation  in  order  to  obtain  the  return  of 
her  children,  who  had  been  taken  from 
the  woman  and  her  husband  by  the  Ten¬ 
nessee  Department  of  Human  Services. 

Following  publication  of  the  stories. 
Carter  County  social  worker  Sherry  Ver- 
ran  filed  a  damage  action  against  the 
newspaper  charging  the  articles  were 
false  and  defamatory,  had  damaged  her 
reputation  and  had  injured  her  credibility 
as  a  welfare  worker. 

In  a  10-page  opinion  filed  in  Johnson 
City  Law  Court,  Musick  said  the  news¬ 
paper  had  the  right  to  publish  articles 
concerning  the  actions  of  Carter  County 
social  worker  Sherry  Verran  in  1975 
under  the  protection  of  the  First 
Amendment  to  the  U.S.  Constitution. 

In  addition,  the  opinion  said  affidavits 
and  depositions  filed  in  the  case  indi¬ 
cated  the  two  reporters  who  wrote  the 
articles  concerning  Miss  Verran  “made  a 
rather  thorough  and  responsible  investi¬ 
gation  before  printing  the  articles  alleged 
to  be  defamatory”  as  is  required  under 
laws  governing  libel  actions. 

With  strong  words  for  press  freedom, 
Musick  said,  “If,  in  going  about  its  task 
of  reporting  to  the  public  those  items  of 
public  interest,  an  occasional  public 
employe  should  have  his  feeling  hurt,  it 
is  regrettable,  however,  in  trying  to  bal¬ 
ance  the  two  interests  ...  it  would  be 
far  more  dangerous  to  impose  severe 
limitations  upon  a  responsible  news¬ 
paper  so  as  to  curtail  its  activities  and 
stifle  any  and  all  opposition  to  any 
agency  of  the  government.” 

Musick  concluded,  “In  short,  a  free 
and  responsible  press  placed  the  light  of 
public  scrutiny  upon  the  public’s  busi¬ 
ness  and  this  is  as  it  should  be  in  a  free 
society.” 

Name  changed 

The  Mid-Atlantic  Newspaper  Adver¬ 
tising  Executives  Association  is  the  new 
name  of  the  Newspaper  Advertising 
Executives  Association  of  the  Carolinas. 
The  name  change  included  addition  of 
the  District  of  Columbia,  Maryland  and 
Delaware,  making  a  total  of  nine.  The 
first  convention  under  the  new  name  is 
set  for  August  19-22  at  Myrtle  Beach, 
S.C. 


N.Y.  Times  to  sell  Observer  news  wire 


The  New  York  Times  News  Service 
will  become  on  September  1  the 
worldwide  marketing  and  distribution 
agent  for  The  Observer  Foreign  News 
Service,  which  originates  in  London. 

Until  July  1,  1976,  the  Los  Angeles 
Times-Washington  Post  Syndicate  in¬ 
corporated  the  Observer  Service  into  its 
North  and  Latin  American  wire.  Al¬ 
though  this  arrangement  has  ended,  both 
the  Washington  Post  and  Los  Angeles 
Times  have  contracted  to  subscribe  to 
the  Observer  Foreign  News  Service. 

Material  from  the  Observer  Foreign 
News  Service  will  be  available  on  the 
global  communications  network  of  the 
Times  News  Service,  which  has  400  sub¬ 
scribers.  The  Observer  Foreign  News 
Service  is  used  by  more  than  100  news¬ 
papers  in  40  countries.  It  maintains  full 
or  part-time  correspondents  in  more  than 
30  world  capitals. 

The  Observer  retains  full  responsibil¬ 
ity  for  editing  its  service.  It  has  given  the 
Times  News  Service  control  of  the  sales 
and  distribution  side  of  its  30-year-old 
operation.  LeMonde,  the  Paris  afternoon 
newspaper,  and  der  Spiegel,  the  German 
weekly  news  magazine,  have  made  simi¬ 
lar  arrangements  with  the  Times  News 
Service. 

The  Observer  Foreign  News  Service 
assesses  the  significance  of  news  de¬ 
velopments  rather  than  competing  on  a 
spot-news  basis  with  international  wire 
services.  Most  of  its  output  is  written 
specifically  for  the  service,  not  for  the 
newspaper  but  subscribers  have  “lifting 
rights”  from  the  Observer. 

Rob  Roy  Buckingham,  editor  and  gen¬ 
eral  manager  of  the  Times  News  Service, 


said  that  the  Observer  Foreign  News 
Service  would  be  offered  as  a  separate 
service  in  the  United  States.  It  will  be 
delivered  by  high-speed,  computer-to- 
computer  transmission.  Dispatches,  av¬ 
eraging  700  words  in  length,  will  be  filed 
from  London  to  New  York  daily  and 
Sunday  on  the  New  York  Times  cable 
circuit. 

• 

Newspaper  ad  gains 
noted  by  ad  bureau 

Advertising  revenues  of  daily  news¬ 
papers  increased  15.6%  in  June  over  the 
same  month  last  year,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 
This  brought  the  revenue  gain  for  the 
first  six  months  to  19.7%. 

At  the  half  year  mark,  newspaper  ad¬ 
vertising  revenues  were  running  at  a  $9.6 
billion  annual  rate. 

Retail  advertising  revenues,  the  largest 
classification,  gained  13.0%  in  June  and 
16.9%  for  the  six  months.  They  were 
running  at  $5.6  billion  annual  rate. 

Classified  advertising  made  the  biggest 
gain,  up  21.0%  in  June  and  24.7%  for  the 
six  months.  Classified  is  running  at  a  $2.6 
billion  annual  rate. 

National  advertising  revenues  rose 
14.6%  in  June  over  the  previous  year  and 
were  up  21 .8%  for  the  half  year.  National 
is  running  at  a  $1.4  billion  annual  rate. 

Bureau  estimates  of  newspaper  adver¬ 
tising  revenues  are  based  on  linage  mea¬ 
surements  by  Media  Records,  Inc.  in  its 
58  index  cities  plus  other  data. 
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Promotion 


Public  flocks  to  technology  exhibit 


Thousands  of  American  newspaper 
readers  learned  recently  at  Kennedy 
Space  Center  at  Cape  Canaveral.  Fla., 
that  newspaper  production  is  in  a  space 
age  era. 

They  toured  the  "Newspaper 
Technology  ...  on  the  Move"  van  of 
the  Frank  E.  Gannett  Newspaper  Foun¬ 
dation.  Inc.  of  Rochester,  N.Y.  at  3rd 
Century  America,  the  U.S.  Bicentennial 
Exposition  of  Science  and  Technology. 
More  than  28.000  visitors  were  counted 
during  the  van's  12-day  July  stay. 

The  mobile  laboratory  was  con¬ 
structed  in  1974  for  the  Gannett  Founda¬ 
tion  and  has  since  visited  more  than  75 
collegiate  schools  of  journalism  and 
newspaper  meetings  throughout  the  na¬ 
tion  under  the  foundation's  sponsorship. 
The  Space  Center  visit  marked  the  first 
time  the  van  has  been  opened  to  large 
numbers  of  persons  unfamiliar  with 
newspaper  technology. 

The  van  contains  an  electronic  news¬ 
room  system,  which  includes  an  optical 
character  reader  (OCR)  and  five  video 
display  terminals  (VDTs)  with  computer 
controller  and  storage,  for  hands-on 
training  of  journalism  students  and 
others.  It  also  has  a  phototypesetter, 
make-up  equipment  and  an  offset  press 
so  that  a  tabloid  newspaper  can  be  pro¬ 
duced  entirely  within  the  van.  An  Extel 
printer  carrying  the  Associated  Press  A 
w  ire  was  added  for  the  space  center  visit. 

The  Gannett  Foundation's  tech  van 
had  a  choice  location  amid  Viking  and 
other  space  exhibits  in  NASA's  immense 
V'ehicle  Assembly  Building  (V^AB)  near 
the  main  Kennedy  Space  Center  launch 
sites  because  of  efforts  by  publisher 
Vince  Spezzano  of  the  Gannett  News¬ 
papers'  space-conscious  TODAY  at 
nearby  Cocoa.  Fla. 

Inside  the  van.  visitors  were  guided  by 
Ralph  1.  Squire.  Gannett  Foundation 
special  projects  director  who  developed 
the  van  and  normally  demonstrates  its 
equipment  for  journalism  school  stu¬ 
dents  and  other  newspeople.  Joining 
Squire  was  Prof.  Sam  Adams  of  the  Wil- 
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liam  Allen  White  school  of  Journalism  at 
the  University  of  Kansas,  who  has  been 
conducting  a  Bicentennial  Enrichment 
Project  for  Journalism  Education  of 
Blacks  funded  by  the  Gannett  Founda¬ 
tion. 

Some  vacationing  newspeople  and 
technology-minded  tourists  lingered  tor 


Circulation 


Employe  incentive  plan 

The  Detroit  News  has  recruited  nearly 
2.500  people  to  sell  subscriptions  to  the 
paper. 

This  ambitious  sales  force  consists  of 
none  other  than  the  employes  of  the 
News.  And  their  rewards  include  prizes 
from  rocking  chairs  and  dartboards  to 
tape  recorders  and  television  sets. 

The  "Employe  Subscription  Con¬ 
test,”  which  began  July  19,  gives  the 
paper's  employes  the  opportunity  to 
trade  daily  and  Sunday  start  orders  for 
prizes. 

Any  News  employe  can  participate  in 
the  program.  To  help  stimulate  sales, 
employes  are  authorized  to  offer  pros¬ 
pective  customers  a  $6.50  discount  on 
the  price  of  a  13-week  daily  and  Sunday 
subscription. 

Initial  reaction  to  the  contest  has  been 
excellent,  with  one  employe  obtaining  36 
start  orders  in  the  first  week  of  the  pro¬ 
gram. 

News  employes  have  quite  a  list  of 
prizes  to  choose  from.  The  paper's  circu¬ 
lation  department  published  a  full-color 
prize  catalogue — distributed  to  each 
employe — containing  more  than  300 
items,  ranging  from  canister  sets  to 
power  mowers,  television  sets  and 
stereos. 

Employes  receive  points  for  each 
order  they  obtain,  and  the  prizes  in  the 
catalogue  are  listed  in  several  point 
categories.  Each  week  the  News 
employe  with  the  most  sales  receives  ten 
bonus  points,  which  he  may  add  to  his 
accumulated  points  to  purchase  anything 
in  the  catalogue.  Second  and  third-place 
weekly  sales  leaders  also  receive  bonus 
points. 

"It  was  really  easy,”  said  one  of  the 
contest's  early  sales  leaders.  "Although 
1  sold  a  few  subscriptions  to  friends, 
most  of  the  starts  came  from  canvassing 
some  local  neighborhoods. 

"1  got  quite  a  few  orders  from 
Sunday-only  subscribers  who  agreed  to 


fuller  explanation  of  the  van's  equip¬ 
ment,  and  a  special  tour  was  given  for 
NASA  Administrator  James  C.  Fletcher 
and  other  top  space  ofTicials.  But  most 
visitors  hurried  on  to  the  many  other  3rd 
Century  Exhibition  attractions. 

Squire  said,  however,  that  nearly  all 
who  went  through  the  van  seemed  in¬ 
terested  in  the  fact  that  most  Gannett  and 
other  U.S.  newspapers  have  taken  giant 
leaps  forward  in  production  processes 
and  equipment.  As  one  told  Squire: 

"1  always  thought  television  was  way 
ahead  in  technology.  I'm  amazed  to  see 
that  new  spapers  have  come  so  far,  too.” 


By  Robert  Guerrini 


try  the  daily  Detroit  News  for  13  weeks 
at  a  reduced  rate.  1  explained  that  they 
would  get  several  dollars  worth  of 
money-saving  coupons  each  week  in  our 
Wednesday  Kitchen  Talk  alone,  more 
than  enough  to  pay  for  the  paper.” 

One  News  executive  best  summed  up 
the  idea  behind  the  program. 

"It's  a  natural.”  he  said.  "Who  could 
be  more  interested  in  maintaining  our 
position  of  circulation  leadership  than 
our  own  employes?” 


JWT  creates  ads 
in  record  time 

J.  Walter  Thompson  agency  of  New 
York,  working  with  executives  from  the 
American  Red  Cross  and  G.  F.  Tyrell  of 
Johnson  &  Johnson,  the  Advertising 
Council's  volunteer  Red  Cross  coor¬ 
dinator,  recently  produced  six  print  ads 
and  .30  and  60  second  spots  for  radio  and 
tv  in  just  13  working  days  from  concept 
to  completion. 

The  rapid  creation  of  the  ads  by  JWT 
was  necessitated  by  the  urgent  need  for 
money  by  Red  Cross,  which  is  coming 
out  of  the  most  expensive  disaster  period 
in  its  history.  JWT,  which  has  been  the 
volunteer  agency  for  the  Red  Cross  for 
the  past  18  years,  developed  the  cam¬ 
paign  to  break  before  the  start  of  this 
year's  hurricane  season. 

"There  is  a  great  need  to  make  the 
public  aware  of  the  widespread  work 
carried  out  by  the  American  Red  Cross 
and  the  tremendous  cost  of  that  work,” 
said  Dr.  Frank  Stanton,  Red  Cross  board 
chairman.  He  said  the  Teton  Dam  break 
and  the  typhoon  in  Guam  had  used  some 
$13  million  from  Red  Cross  relief  funds. 

The  Red  Cross  ads  are  run  in  news¬ 
papers  across  the  country  as  part  of  the 
Ad  Council's  public  service  ad  program. 
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King  Features  signs  as  agent 
for  pro-footbaii  service 


King  Features  Syndicate  has  become 
exclusive  sales  agent  for  “Inside  Foot¬ 
ball  Report  ’76,"  an  in-depth  pro  football 
feature  service  for  newspapers. 

Announcement  of  the  sales  arrange¬ 
ment  was  made  by  King's  president,  Joe 
F.  D'Angelo  and  Jordan  Lansky,  pub¬ 
lisher  of  the  San  Diego-based  service 
which  starts  Sept.  12  and  runs  through 
the  Super  Bowl. 

“Professional  football  is  now  our  na¬ 
tion’s  number  one  spectator  sport,’’ 
D’Angelo  said.  “This  topflight  editorial 
package  helps  papers  tap  this  interest 
and  bring  in  new  readers  and  advertis¬ 
ers.’’ 

The  service  is  designed  for  use  in  spe¬ 
cial  tab  sections,  or  as  part  of  sports 
pages. 

“Inside  Football  Reports”  is  keyed  to 
in-depth  scouting  reports  on  all  14  pro 
games  to  be  televised  each  weekend. 

A  “beat"  man  is  assigned  to  each  team 
and  assignments  are  made  from  among 
highly  qualified  sports  writers  in  the 
country. 

The  17-week  service  also  includes  two 
weekly  feature  articles,  point  spreads 
compiled  by  former  pro  coach  Sid  Gill- 
man,  line-ups  and  rosters,  NFL  statis¬ 
tics,  and  a  variety  of  camera-ready  fea¬ 
tures. 

The  format  this  year  is  more  flexible, 
since  papers  now  will  be  able  to  use  the 
service  as  part  of  regular  sports  pages. 
Previously  it  could  be  used  only  in  spe¬ 
cial  tabloid  advertising  supplements. 

Lewis  A.  Little,  King’s  national  sales 
director,  said  a  majority  of  the  IFR  1975 
subscribers  have  signed  contracts  for 
this  year,  including  the  Boston  Globe, 
Denver  Post,  Houston  Chronicle,  Oak¬ 
land  Tribune,  Milwaukee  Journal, 
Philadelphia  News  and  St.  Louis  Post- 
Dispatch  . 

New  subscribers  this  year  include  the 
San  Francisco  Examiner,  Miami  Herald, 
Sacramento  Union,  St.  Petersburg 
Times,  San  Antonio  Express  and  Green¬ 
ville  News-Piedmont.  The  service  has  a 
total  of  thirty  clients  so  far  for  this  year. 

The  editorial  package  of  IFR  is  pro¬ 
duced  and  serviced  in  San  Diego  under 
the  direction  of  Irv  Grossman,  former 
California  newspaper  sports  editor  and 
major  league  baseball  executive. 

The  scouting  reports,  statistics,  line¬ 
ups  and  other  “hot”  material  is  serviced 
by  Telex  or  in  air  express  packets  each 
Tuesday  (final  compilations  must  await 
the  finish  of  the  Monday  Night  football 
game).  Feature  material  is  serviced  in 
camera  ready  format  at  least  seven  days 
prior  to  publication. 

*  *  * 

James  Childress,  creator  of  the  syndi¬ 
cated  comic  strip  “Conchy”,  has  a  new 
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weekly  strip  expressly  for  Today  in 
Cocoa,  Florida. 

The  strip,  introduced  August  1,  fea¬ 
tures  a  family  of  five  just  moved  to  the 
Cocoa  Beach  area.  As  part  of  the  intro¬ 
ductory  promotion,  a  contest  was  con¬ 
ducted  among  readers  to  find  the  family  a 
surname  and  title  the  strip. 

Over  2,400  suggestions  came  in. 
Judges  finally  picked  “The  Sandpipers” 
as  the  mailbox  name  of  the  new  family  in 
town.  The  winner  was  submitted  by 
Mark  Rzeznik  of  Satellite  Beach. 

Childress  is  basing  story  lines  on  area 
events  and  featuring  well-known  local 
names  with  which  readers  can  identify. 
Childress  himself  has  recently  moved  to 
the  Florida  spacecoast  area. 

Today,  which  has  printed  its  comics  in 
full  color  seven  days  a  week  since  it 
began  publication  10  years  ago,  boasts 
another  step  forward  in  giving  its  readers 
their  own  locally  flavored  strip  drawn  by  | 
a  syndicated  cartoonist. 

A  new  paperback  collection  of  “Con¬ 
chy”  comic  strips  titled  “Living  in  To¬ 
morrow’s  Past”  has  just  been  published 
by  Tempo  Books,  Grosset  &  Dunlap, 
New  York.  “Conchy”  also  runs  in  To¬ 
day. 

*  *  * 

Newspaper  Enterprise  Association 
launched  a  citizens  band  radio  column 
August  6  titled  “CB  Convac.”  The 
weekly  column  is  from  the  editors  of  the 
CB  Times  Journal,  a  monthly  magazine 
published  in  Nashville,  by  Greamly 
Press,  Ltd. 

The  unusual  byline,  “Ink  Dipper 
KYZ-3916”,  comes  from  the  handle  and 
base  station  license  number  used  by  the 
CB  Times  Journal  whenever  it  takes  to 
citizen  band  airways. 

The  column  is  designed  to  help  CB 
addicts  buy,  understand,  and  use  the 
latest  form  of  electronic  equipment  to 
capture  the  American  buying  public’s 
fancy. 

The  magazine  publisher,  Fred  Gregg, 
Jr.,  says  that  many  problems  have  de¬ 
veloped  as  a  result  of  CBers  learning  or 
not  learning  how  to  use  their  two-way 
radios — for  example,  on  emergency 
channels. 

Greggs  explained  that  the  column  aims 
at  advising  new  CBers  how  to  use  the 

unit  for  best  and  safest  results. 

*  ♦  * 

“The  Astronits”,  a  weekly  cartoon 
strip  launched  several  years  ago  by  Pat 
Anderson  Features  of  Lizella,  Georgia  is 
going  daily  on  September  1. 

At  the  same  time,  Anderson  is  launch¬ 
ing  two  new  features,  “Coupons” — a 
panel  by  Bob  Vojtho  which  deals  mainly 
with  supermarket  humor,  and  “Minstrel 
Lore”,  a  panel  set  in  medieval  times  by 
Robert  A.  Larsen. 
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Husband-wife  win  editorial  citations 

The  Daily  Home  in  Talladega  won  editor’s  wife,  which  detailed  the  illegal 


Community  Service  Awards  in  both  As¬ 
sociated  Press  of  Alabama  and  Alabama 
Press  Association  competition  for  1976. 
And  the  awards  were  based  on  different 
entries. 

The  Associated  Press  Community 
Service  Aw  ard  was  based  on  work  done 
by  managing  editor  Tom  Wright  who 
took  the  lead  in  successfully  getting  the 
federal  government  to  locate  a  controv¬ 
ersial  $20  million  federal  youth  center  in 
Talladega. 

The  Alabama  Press  Association 
Community  Service  award  was  for  work 
done  by  Regina  Wright,  the  managing 

Gov’t  seeks  free  ads 
to  promote  a  catalog 

The  Consumer  Information  Center  of 
the  U.S.  General  Services  Administra¬ 
tion  has  began  a  public  service  advertis¬ 
ing  campaign  to  promote  its  publication. 
Consumer  Information. 

Consumer  Information  is  a  free  catalog 
listing  more  than  200  free  or  low-cost 
booklets  on  health  care,  safety,  housing, 
food,  auto  and  other  subjects  of  interest 
to  consumers  across  the  country. 

The  campaign,  developed  by  Ketch- 
urn.  MacLeod  &  Grove,  Inc.,  Pittsburgh, 
includes  public  service  announcements 
for  newspaper,  magazine,  radio  and  tv. 
including  cable  tv. 

Full-page  magazine  and  600-line 
newspaper  ads  have  been  produced  and 
distributed  to  all  daily  and  weekly  news¬ 
papers,  as  well  as  leading  consumer  mag¬ 
azines. 

More  than  175.000  Consumer  Informa¬ 
tion  booklets  were  distributed  as  a  direct 
result  of  last  year's  campaign,  according 
to  David  F.  Peterson,  executive  director 
of  the  Consumer  Information  Center. 


Reduced  manning  won 
by  Baltimore  papers 

A  reduction  of  about  359f  in  manning 
is  a  main  feature  in  a  new  contract  ap¬ 
proved  last  week  by  the  Baltimore  news¬ 
papers  and  Baltimore  Newspaper 
Graphic  Communications  Union  Local 
31. 

The  4()-month  retroactive  contract  also 
provides  for  wage  and  benefit  increases 
as  well  as  a  provision  that  guarantees 
jobs  for  regular  full-time  employes  dur¬ 
ing  the  life  of  the  agreement,  through 
April  30,  1979. 

The  contract  is  with  the  A.  S.  Abell 
Co.,  publisher  of  7/je  Sunpapers,  and  the 
Baltimore  News- American. 
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financial  affairs  of  the  local  state  senator. 
The  senator  is  presently  serving  a  federal 
prison  term  for  his  misdeeds. 

Mrs.  Wright  also  won  the  Alabama 
Press  Association  Reporting  Without  a 
Deadline  Award  for  1976.  That  award 
was  also  about  the  senator  and  his  com¬ 
plicated  mortgaging  scheme. 

The  Wrights  teamed  up  for  an  inves¬ 
tigative  story  on  a  multi  million  dollar 
land  scheme  in  Talladega  County  involv¬ 
ing  top  county  officials  and  implicating  a 
U.S.  Senator. 

The  Daily  Home  is  a  12,000  circulation 
daily  newspaper. 

Ontario  Press  Council 
issues  annual  report 

The  third  annual  report  of  the  Ontario 
(Canada)  Press  Council  reveals  that  the 
number  of  its  complaints  against  non¬ 
member  newspapers  increased  in  1975, 
while  complaints  against  members  drop¬ 
ped. 

The  Council,  established  in  1972,  is 
made  up  of  21  members,  including  a 
chairman,  ten  members  who  are  officers 
or  employees  of  member  papers  (any 
paper  published  in  Ontario  is  eligible  for 
membership)  and  ten  members,  not 
media  professionals,  who  are  "broadly 
representative  of  the  communities  in 
which  member  newspapers  are  pub¬ 
lished."  It  meets  a  minimum  of  three 
times  a  year. 

According  to  the  report,  in  1975  com¬ 
plaints  against  non-members  increased 
to  19  from  12  in  1974.  These  complaints 
were  adjudicated,  as  required  by  the 
Council’s  constitution,  with  the  non¬ 
members’  consent. 

Complaints  against  members  dropped 
from  55  to  41  and  the  total  number  of 
complaints  dropped  from  67  in  1974  to 
65  in  1975. 

Among  the  nine  complaints  about  the 
press  discussed  in  the  report  were  two 
cases  objecting  to  cartoons,  from  the  To¬ 
ronto  Star  and  the  Ottawa  Citizen,  deal¬ 
ing  with  Arab-lsraeli  relations  in  the 
Middle  East.  Neither  complaint  was  up¬ 
held,  on  the  grounds  that  “although  the 
cartoons  could  be  offensive  to  some 
people,  they  expressed  a  point  of  view 
legitimate  for  publication.’’ 

Another  press  complaint,  which  was 
upheld,  charged  that  a  headline  over  an 
Ann  Landers  column  reading  "Profes¬ 
sional  Virgins  Sadistic”  could  be  misin¬ 
terpreted  as  referring  to  a  photograph, 
running  below  the  column,  of  several 
graduates  of  a  nursing  school. 

In  a  complaint  about  the  conduct  of 
the  public  toward  the  press,  the  second 
the  Council  has  ever  heard,  Stanley  Fis- 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


8/3  8/10 

Affiliated  Publications  (AMEX)  .  9V4  9H 

Combined  Communication  Corp.  (NYSE)  ^7V^  irVz 

Booth  Newspapers  (OTC)  .  21 'A  2^'/^ 

Capital  Cities  Comm.  (NYSE)  .  SSVs  53V4 

Charter  Co.  (NYSE)  .  3%  3% 

Com.  Corp.  (OTC)  .  7Va  7Vj 

Cowles  Comm.  (NYSE)  .  11  ll'/i 

Dow  Jones  (NYSE)  .  29V8  31 V4 

Downe  Comm.  (OTC)  .  2%  2'/? 

Gannett  (NYSE)  .  36  37 

Gray  Comm.  (OTC)  .  7  7 

Harte  Hanks  (NYSE)  .  25  25V2 

Jefferson-Pilot  (NYSE)  .  30  30 

Knight-Ridder  (NYSE)  .  35  36V2 

Lee  Enterprise  (AMEX)  .  I6V4  I6V4 

Media  General  (AMEX)  .  16V2  16''« 

Multimedia  (OTC)  .  20  2OV2 

New  York  Times  (AMEX)  .  14'/1i  14 

Panax  (OTC)  .  3V4  4V4 

Post  Corp  (Wise.)  (OTC)  .  IIV4  IIV4 

Quebecor  (AMEX)  .  5'/2  5V2 

Southam  Press  (CE)  .  22^4  23Va 

Speidei  (OTC)  .  18  18 

Thomson  Newspapers  (CE)  .  13^k  13V4 

Time  Inc.  (NYSE)  .  63'-^  62^* 

Times  Mirror  (NYSE)  .  22V4  21% 

Toronto  Star  (CE)  .  14V2  14% 

Washington  Post  (AMEX)  .  39%  40 

SUPPLIERS 

Abitibi  (CE)  .  12%  12''e 

Addressograph  Multi  (NYSE)  .  9%  9% 

Altair  (OTC)  .  3’  8  3V. 

Ball  Corp.  (NYSE)  .  21%  21% 

B.  C.  Forest  (CE)  .  23  23 

Berkey  Photo  (NYSE)  .  4  4 

Boise  Cascade  (NYSE)  .  23%  25% 

Compugraphic  (NYSE)  .  29  28% 

Compuscan  (OTC)  .  10%  9% 

Crown  Zellerbach  (NYSE)  .  4OV4  41% 

Cutler-Hammer  (NYSE)  .  38%  38 

Dayco  (NYSE)  .  16’/4  16% 

Digital  Equipment  (NYSE)  .  169  170 

Domtar  (AMEX)  .  21  22 

Dow  Chemical  (NYSE)  .  46  44% 

Dymo  (NYSE)  .  9%  9''« 

Eastman  Kodak  (NYSE)  .  97%  97 

Ehrenreich  Photo  (AMEX)  .  7'/4  7 

Eltra  (NYSE)  .  29%  3OV4 

General  Electric  (NYSE) .  55  55% 

Georgia  Pacific  (NYSE)  .  48' e  48' 4 

Grace,  W  R.  (NYSE)  .  27%  27'/4 

Great  Lakes  Paper  (CE)  .  31%  30'r2 

Great  No  Nekoosa  (NYSE)  .  30' e  29'4 

Harris  Corporation  (NYSE)  .  53' «  54 

Inmont  (NYSE)  .  13%  13% 

International  Paper  (NYSE)  .  69  68'''2 

Itek  Corp.  (NYSE)  .  17  16% 

Kimberly  Clark  (NYSE)  .  42'/4  40 

Log  Etronics  (OTC)  .  4  4 

Logicon  (OTC)  .  4'%  4'/i 

MacMillan.  Bloedel  (CE)  .  19%  20% 

Milgo  Electronics  (AMEX)  .  18  18 

Minnesota  Mm  &  Mfg  (NYSE)  .  60'/2  61% 

Optronics  International  Inc  (BSE)  .  4'%  4'/i 

Richardson  (NYSE)  .  12'/4  12% 

Rockwell  Inti.  (NYSE)  .  29  29 

Singer  (NYSE)  .  22'%  22% 

Southland  Paper  (OTC)  .  21  20'% 

Southwest  Forest  Ind.  (NYSE)  .  9%  8% 

Sun  Chemical  (NYSE)  .  25'%  24'% 

Wheelabrator-Frye  (NYSE)  .  21%  21'% 

White  Consolidated  (NYSE)  .  22  22'% 

Wood  Industries  (AMEX)  .  3'%  1'% 


chler,  a  New  York  hockey  writer,  settled 
his  grievance  at  an  open  hearing  against 
R.  Alan  Eagleson,  executive  director  of 
the  National  Hockey  l.eague  Players  As¬ 
sociation. 

Fischler  charged  that  a  newsletter  sent 
by  Eagleson  to  player  association  rep¬ 
resentatives  which  described  him  "  ‘as 
the  person  who  exploits  hockey  players 
better  than  anyone  else’  by  writing  books 
without  their  authorization  and  knowl¬ 
edge"  was  apparently  aimed  at  prevent¬ 
ing  him  "from  pursuing  his  profession 
and  .  .  .  hindering  his  ability  to  gather 
and  report  news.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CAMPING 


OUTDOOR  ODYSSEY,  a  how-to,  con¬ 
sumer-oriented  camping  and  outdoor 
recreation  feature  is  now  going  to  53 
papers.  The  500-600  word  columns  are 
geared  to  the  40  million  people  who  are 
enjoying  this  growing  outdoor  activity. 
Free  samples.  Lew  Perdue,  6019  Water- 
bury  Ct.,  Springfield,  Va.  22152. 


WEEKLY  BY  GRANDMASTER  Larry 
Evans.  Think  game  for  young  and  old. 
Box  1182,  Reno,  Nev.  89504. 


COMIC  STRIPS 


WHO  HAS  ZIPPY  COMICS  for  your 
weekly?  SANDCASTLES!  Box  1356, 
Newport  News,  Va.  23601. 


EDUCATION 


YOU,  YOUR  CHILD  AND  SCHOOL— 
Sports-Entertainment.  What  parents 
should  know.  Advice  and  information, 
500  words,  1  to  5  times  per  week.  David 
Nydick,  DANY  News  Service,  22  Lesley 
Dr.,  Syosset,  N.Y.  11791. 


ENTERTAINMENT 


HOW  CAN  YOUR  PAPER  offer  enter¬ 
tainment  coverage  that  is  current  and 
captivating  when  you're  there  and  we're 
here— in  the  show  biz  capitol  of  the 
world.  Two  well  known  Hollywood  writers 
who  have  written  for  everything  from 
Rona  Barrett  to  Cash  Box  now  offer 
weekly  syndicated  column  and  exclu¬ 
sive  interviews  on  film/TV/music  per¬ 
sonalities.  They're  here  too  and  we're 
in  touch  with  them  everyday.  Send  for 
our  sample  package:  Baron  &  Bradley, 
418  N.  Maple  Dr.,  Suite  F,  Beverly  Hills, 
Calif.  90210. 


FINANCIAL 


"GAUGED  WITH  READER  RESPONSE, 
Leon  Cahan's  Up  Your  Bottom  Line  is 
undoubtedly  amongst  the  most  interest¬ 
ing  columns  ever  published  in  The 
News."  Jaime  Plenn,  Managing  Editor, 
The  News,  Mexico  City.  "Informative, 
knowledgeable  in  all  matters  of  finance, 
Cahan's  Up  Your  Bottom  Line  is  widely 
read  in  our  three  editions  of  Sun 
Reporter."— Moe  Glazer,  Associate  Pub¬ 
lisher,  Miami.  Approximately  600  words. 
Investor-oriented,  replete  with  financial 
planning  concepts,  tax  savings  ideas — 
available  twice  weekly.  Samples,  rates: 
Cahan,  Box  010427,  Miami,  Fla.  33101. 


HORSE  SENSE  AND  PONY  WISE.  A 
unique,  informative,  readership  build¬ 
ing  weekly  column  about  horses,  horse- 
people,  and  happenings  in  the  horse 
world.  Exclusive  one  paper  in  a  com¬ 
munity  service  backed  up  with  a  no- 
risk  money-back  guarantee.  For  details 
write  Box  1345,  Editor  &  Publisher. 


WRY  ME® 

Warm,  witty  and  weekly.  Immediate  re¬ 
lief  from  Erma's  Bombeck.  Take  regular¬ 
ly  to  improve  circulation  (300-400 
words)  at  $25  per  month.  Free  samples. 
Tom  Stryce 

6510  Green  Valley  Circle,  #203 
Culver  City,  Calif.  90230 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MOVIE  REVIEWS 


MINI  MOVIE  REVIEWS  (cartoon  illus¬ 
trated)— Great  for  entertainment  pages 
or  weekend  section  Now  in  papers  coast 
to  coast  and  Canada.  Cineman  Syndi¬ 
cate,  7  Charles  Ct.,  Middletown,  N.Y. 
10940. 


PROBLEMS 


AUGUST  SALE:  Weeklies  under  15M 
$2. 50/week',  any  publication  less  than  3 
years  old  $^week  if  inquiry  dated  in  Au¬ 
gust.  Renegotiate  after  year.  Impudent, 
compassionate  column  on  coping  for 
common  folks.  Encounter,  284  N.  Buena 
Vista,  Newark,  Ohio  43055. 


WEEKLY  FEATURES 

"ADVENTURES  IN  FUN"— Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer  Assoc., 
Box  431,  Ridgefield,  N.J.  07657. 

NEW  FEATURE  SERVICE— 10  pages  of 
photo-ready  columns,  editorials,  special 
articles  and  cartoons  are  now  available 
to  weekly  newspapers  in  10,  12  and  14 
pica  column  widths.  All  10  pages  for  only 
$7. 50  per  week.  Write  for  free  sample  to: 
Cental  Features 
P.O.  Box  235 
Sioux  City,  Iowa  51102 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor  & 
Publisher,  850  Third  Avenue,  New  York,  N.Y,  10022.  Please 
be  selective  in  the  number  of  clips  submitted  in  response  to 
an  ad.  Include  only  material  which  can  be  fonwarded  in  a 
large  manila  envelope.  Never  submit  complete  newspapers 
or  magazines  unless  specifically  called  for. 

Editor  &  Publisher  is  not  responsible  for  the  return  of  any 
material  submitted  to  its  advertisers.  Therefore  we  suggest 
that  you  never  send  irreplacable  material. 

Editor  &  Publisher  cannot  under  any  circumstances  divulge 
the  name  or  address  of  a  box  holder. 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Ron: 


-Weeks 


—  Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

f  Moil  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 
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CLASSIFIED 

ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  wUh  order) 

4-weeks  —  $1.35  per  line,  per  issue 

3-weeks  —  $1  45  per  line,  per  issue 

2-weeks  —  $1.55  per  line,  per  issue 

1-week  —  $165  per  line 


ALL  OTHER  CLASSIFICATIONS 

(Reminance  with  copy  unless  credit  established.) 
4-weeks  —  $2  00  per  line,  per  issue 

3-weeks  —  $2.10  per  line,  per  issue 

2-weeks  —  $2.20  per  line,  per  issue 

1-week  —  $2.30  per  line 

Add  $1.00  per  insertion  for  bo«  service  and  count 
as  an  additional  kne  m  your  copy 

Air  mail  service  on  bo>  numbers 
$1.50  estra 


IMPORTANT:  Due  to  change  in  postal  charges, 
only  bon  number  responses  going  outside  the  con¬ 
tinental  United  States  will  be  marked  Air  Mail  and 
charged  extra  for  Air  Mail  service 
Count  approximately  39  characters 
and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other 
decorations,  changes  your  classified  ad  to  display 
The  rate  for  display  classified  is  $4  35  per  agate 
line — $60  90  per  column  inch  minimum  space 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day.  are  valid  for 
1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 


IMPORTANT 

NOTICE 


Effective  September  4,  1976  Issue 
Classified  Advertising  Rates 
Will  Be  As  Follows: 


POSITIONS  WANTED 

4-weeks  —  $1.35  per  line,  per  Issue 
3-weeks  —  $1.50  per  line,  per  Issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 

Add  $1.25  for  box  service  and  count 
as  an  additional  line  In  your  copy. 
Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mail  only) 


ALL  OTHER  CLASSIFICATIONS 

4-weeks  —  $2.(X)  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 

Add  $  1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 

Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mall  only). 


DISPLAY  CLASSIFIED 
The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.60  per 
agate  line— $64.40  per  column  inch 
minimum  space. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7053 


ANNOUNCEMENTS 


CARTOON  EDITORS 


Your  CARTOON  MARKET  news  printed 
free.  FUNNY  PAPERS,  2840  W.  59th  St.. 
Chicago,  III.  60629.  ($2/sample  copy.) 


CARTOONISTS  GAGWRITERS 


FREE  LISTING  in  1977  Cartoonists/ 
Gagwriters  Director  (cartoonists  may  send 
samples  for  offset  section).  Publication 
date,  August  31  for  $6/copy.  FUNNY  PA¬ 
PERS,  2840  W.  59th  St..  Chicago,  III. 
60629. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans,  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.,  P.  0.  Dr. 
12428,  Panama  City.  Fla.  32401. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices,) 

MARION  R,  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of  1 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  ni^ts;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ITS  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  Interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road.  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV.  CATV  and  Newspapers 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEST  COAST  musician's  magazine. 
15,(XX)  monthly  controlled  circulation.  In¬ 
quire  Box  492,  San  Francisco,  Calif. 
94101. 


PACIFIC  NORTHWEST,  award-winning, 
healthy,  exclusive,  county  seat  offset 
weekly.  Grossing  $140,000  and  growing. 
Great  hunting,  fishing,  recreation.  29% 
down  required  plus  newspaper  experience. 
State  your  cash  first  letter.  Box  1425, 
Editor  &  Publisher. 


MONTHLY  TRADE  SHOPPER,  number  2  in 
industry,  established  1962,  steady  rapid 
growth,  estimated  $250,000  gross  1976, 
zone  4.  Box  1412,  Editor  &  Publisher. 


ESTABLISHED  SOUTH  FLORIDA  news¬ 
paper  50,000  weekly  circulation  in  rapidly 
expanding,  growing  area.  Solid  5  year 
growth  record.  Box  1440,  Editor  & 
Publisher. 


NEW  JERSEY  WEEKLY— $50  thousand 
cash  equipment,  staff,  print  shop.  Princi¬ 
pals  only.  Box  1445,  Editor  &  Publisher. 


NEW  YORK  SUBURBS— Bright,  contem¬ 
porary  bi-weekly  newspaper  selling  49%. 
Excellent  history,  outstanding  future.  Prin¬ 
cipals  only.  Box  1447,  Editor  &  Publisher. 


82-YEAR-OLD  Zone  5  weekly,  owner  retir¬ 
ing.  Reasonable  terms.  Buyer  needs  full 
shop  experience.  Ideal  for  man-wife.  R.  G. 
Buchanan,  Whetstone,  (614)  425-1415. 


PENNSYLVANIA  DAILY  NEWSPAPER, 
over  80(X)  circulation,  well  in  the  black. 
Has  shown  increases  for  the  past  6  years. 
Grossing  over  $700,(X)0.  Box  1457,  Editor 
&  Publisher. 


WEEKLY,  45  years  in  Midwestern  citv. 
2CX)M  gross,  exceptional  offset  plant.  50M 
down,  easy  payout.  Must  sell  by  October  1. 
Box  1464,  Editor  &  Publisher, 


ZONES  3  AND  5  free  monthly  tabloid  to 
70(XD  dealers  monthly.  7  years  old.  Owner 
retiring  $12,000.  TV.  appliance,  floor  cov¬ 
ering.  Reply  163  Brocdorf  Or.,  Cincinnati, 
Ohio  45215,  or  phone  (513)  821-2917. 
Gross  $3O,O0O. 


FLORIDA  GROUP,  grossing  $750M,  in 
highly  competitive  market.  Available  at  2 
times  gross.  20%  down  payment,  flexible 
terms.  Includes  press  and  building.  (Jwner 
has  other  interests.  Box  1513,  Editor  & 
Publisher. 


40%  OF  OUTSTANDING  STOCK  in  central 
south  Georgia  daily  and  shopper.  High 
growth  area  on  Interstate  Highway.  A.  C. 
Tift,  Box  348,  Tifton,  Ga.  31794.  Ph;  (912) 
382-6632. 


BIG  PAYING  weekly  in  Midwest  corn  belt. 
No  competition.  Rich  farm,  varied  industry 
area.  Downtown  building  included.  Down 
payment  $40. OCX).  Please  give  experience. 
Towe  Agency.  1720  Edwin,  Winter  Park, 
Fla.  32789. 


ZONE  9  ESTABLISHED  COASTAL  offset 
weekly  and  job  shop.  Box  14^,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


I  HAVE  up  to  $75,000  available  for  down 
payment  on  an  exclusive  non-daily  news- 

Caper.  Excellent  financial,  journalistic 
ackground.  Replies  held  completely  con¬ 
fidential,  but  please  describe  your  situa¬ 
tion  in  full.  Box  1404,  Editor  &  Publisher. 


NORTHEAST  KANSAS  weekly  wanted  by 
ex-corporate  PR  and  ex-AP  staffer  tired  of 
big  cities,  moving,  hassles;  want  commu¬ 
nity,  family  involvement.  Box  1442,  Editor& 
Publisher. 


WELL  FINANCED  PUBLISHER  wants 
weekly,  group  or  small  daily.  Substantial 
growth,  located  Southeast.  Call  publisher, 
(913)  233-6777. 


EXPERIENCED  EDITOR/PUBLISHER,  41, 
with  investment  capital,  seeks  exclusive 
weekly  operation,  possible  partnership. 
Prefer  Zone  9.  Will  consider  other  areas. 
Box  1465,  Editor  &  Publisher. 

EXPERIENCED  COPYEDITOR.  26,  seeks 
long-term  buy-in.  Poor  but  hard  working 
and  hungry.  Missouri  grad  and  MBA 
studies.  Box  1491,  Editor  &  Publisher. 

When  it  comes  to  selling  papers, 
we  know  our  business! 

EfcP  Classifieds 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


VARIAN  520-1  COMPUTER  REPAIR  with 
10-day  turnaround  at  affordable  prices. 
520-1  computers  and  spare  parts  also 
available  for  sale.  For  information  call 
or  write  Second  Source  Computers  Inc., 
3075  S.  Harbor,  Santa  Ana,  (lalif.  92704. 
(714)  571-SSCI. 


IBM  1130  COMPUTER— Equipped  for  hot 
and  cold  typesetting.  Complete  with  2 
BRPE  punches,  2  CX  readers,  software 
and  3  discs.  IBM  maintained.  $20,0(X). 
Bob  Douglass.  (813)  688-6011. 


MAILROOM 


IDAB  STACKER,  Counter,  Tyer,  Used: 
Photos  available.  Hot  Metal  Bargains.  Ad¬ 
dressing,  composing  (hot,  cold)  Xerox, 
other  items.  I  buy,  sell,  swap.  Curtis,  816 
National  Press  Building.  Washington,  D.C. 
20045. 


3-STATION  DIDDE-GLASER  model  920 
inserter.  Excellent  condition.  Handles  V2 
or  V*  fold.  A  real  buy  at  $10,000.  Indus¬ 
trial  Printing,  Richmond,  Mich.  (313) 
727-3715. 


ALMOST  NEW  Muller-Martini  Inserting 
Machine,  on  casters,  with  2  Insert  Pockets 
and  automatic  reject.  Best  offer  over 
$20,000.  (516)  582-4343. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PASTEUP  SUPPUES 


McGANN  &  MARSH.  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling.  W.  Va.  26003 
Ph:  (S)4)  233-5211 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S. A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS — 4500.  Compuwriter  I — 4500. 
Keyboards — 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614, 

MERGENTHALER  Linofilm  Super  Quick, 
2  photo  units,  7  Fairchild  punchers,  1 
BRPE  and  Justape— includes  a  galaxy  of 
spare  parts.  Located  in  Miami,  Fla. 
lTpECo,  North  Arlington,  N.J.  (201) 
438-3744. 


COMPSTAR  Model  191-16K  (two  avail¬ 
able),  serial  #MP409  and  #MP410.  Also 
included:  lenses  for  the  following  type 
sizes:  5.5.  6,  9.  10,  12,  14,  18  and  24  pt.; 
and  film  strips  for  faces:  Royal  with  bold, 
5.5  Royal  with  bold  with  short  descenders, 
Caslon  Light  with  italic  and  Century  Bold 
with  italic. 

Units  were  2  years  old  in  May  of  this 
year,  and  will  be  supported  100%  by 
DYMO.  Available  January  1977.  Price; 
$10,000  each,  complete. 

Write  or  call;  Ken  Weaver,  Mechanical 
Superintendent,  Peoria  Journal  Star,  1 
News  Plaza,  Peoria,  III.  61601.  Ph:  (309) 
686-3014. 

IBM  COMPOSER.  Stand  alone.  Top  condi¬ 
tion.  Language  feature.  Case  of  18  fonts 
(UN,  TH,  PR).  $3495.  The  Type  Shop, 
2313  San  Pedro  N.E.,  Albuquerque,  N.M. 
87110. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


HELP  WANTED 


ACADEMIC 


COMPUGRAPHIC  2961  High  Speed.  Excel¬ 
lent  condition.  $4500.  Compugraphic 
4961,  $3500.  (503)  382-181 1.  Loren  Dyer. 


LINOTRON  505-2  with  72  point  attach¬ 
ment.  Paper  tape  input — 4  grids  each  plus 
PI  plaque  with  10  face  grids  plus  test  grid. 
Contact  R.  J.  Dawn,  Washington  l^st, 
Washington,  D.C.  20071.  (202)  223-7111. 


COPY  STAR  full  page  photocopier,  $15(X3 
or  best  offer.  Contact  Philip  J.  Barber, 
Production  Director,  New  Bedford 
Standard-Times,  (617)  997-7411. 


TYPESETTER  INTERFACES 
Connect  paper  tape  input  typesetters  to 
most  computers  or  to  computer  controlled 
peripherals.  Call  or  write  for  literature. 
EPIC  TECHNOLOGY  INC. 

807  S.E.  10th  Terr., 

Deerfield  Beach,  Fla.  33441 
(305)  391-8390 


PLATEMAKING 


GET  IN  CHEAP. 

Available  soon,  complete  NAAP  system. 
And,  gang,  it's  better  than  brand  new. 

A  very  modest  investment  gets  you  a  twin 
washer,  dryer,  printer;  a  single-dryer, 
washer,  printer,  all  painted  a  tasteful  royal 
blue.  Plus  all  kinds  of  spare  parts  to  plug 
in,  hang  on  and  screw  in. 

This  rig  turns  out  45  pretty  good  plates  per 
hour.  Samples  on  request.  We’ll  train  your 
guys  on  the  process  which,  we  think,  is  the 
best  shallow  relief  system  available. 

Bill  Cone  at  (704)  864-3293  can  tell  you 
more. 


1  COMPLETE  NAAP  Systems  single  plate 
equipment.  1  light  table  and  water  heater. 
Line  new.  Call  or  write  Robert  Carr,  1923 
Reynolds,  Muskegon,  Mich.  49442.  (616) 
722-6165. 


PRESSES  &  MACHINERY 


WEB  OFFSET  PRESSES 

Goss  Suburban,  4  Signature  units,  2  stan¬ 
dard  units.  Urbanite  Folder,  (includes  V» 
fold)  two  50hp  drives,  two  4  position  roll 
stands  (1%5).  Completely  painted,  pol¬ 
ished,  reconditioned — like  new. 

4  Unit  Wood  Colorflex  (straight  and  col¬ 
lect),  up  to  45,000  per  hour.  Includes  Va 
folder.  lOOhp  drive. 

4  Unit  Color  King  with  Color  Kina  folder. 

4  Unit  ATF  commercial  press  with  folder, 
oven,  chill  roll,  inprinter,  gluer,  22% 
cutoff. 

4  Unit  “Polygraph”— RZO  1  with  sheeter 
and  folder. 

(Gazette  Americana  17%  x  24",  2  color  per- 
fector  with  sheeter. 

Cottrell  Model  RB-1  heavy  duty  newspaper 
folder,  with  balloon  former  (takes  12 
sheets). 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
(201)  438-3744 


GOSS  COMMUNITY,  3  units,  22%x36,  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating,  40HP  motor  and  control¬ 
ler,  new  1970.  Box  1339,  Editor  & 


OFFSET  PRESS,  48  page  capacity  collect 
with  16  pages  of  spot  color.  25,(X)0  an 
hour  straight.  23  9/16  cutoff.  Could  be  in-  | 
creased  to  64  pages  of  capacity.  This  is  a 
one  of  a  kind  press.  Can  be  seen  operating 
and  we  will  teach  your  crew  to  run  it.  Price: 
$100,000.  Available  now.  Phone;  (312) 
586-8800,  ext.  391.  Address;  5959  S.  Har¬ 
lem  Ave.,  Chicago,  III.  60638. 

GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Metro  4  units,  1970 
Goss  Suburban  2  units  for  add-on 
Goss  Community— 1  unit,  1  folder 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22%  cutoff 
Cottrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2;1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45'/2" 
cutoff 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


GOSS  HEADLINER  PRESSES 

Manufactured  1955-56 
23  9/16"  Cutoff,  90°  Stagger 
Rated  52,500  I.P.H. 

16  Units,  2  Single  2:1  Folders 
with  Double  Upper  Formers,  4 
Color  Half  Decks,  Goss  reels, 
tensions,  pasters.  AC  Unit  type 
drive,  compression  lockup. 
Condition:  Excellent 
Can  Be  Sold  As  Two  8-Unit  Presses 
Available  Immediately  "As  Is,  Where  Is”  i 
Or  Will  Osntract  To  Deliver  And  Install 
As  ROTO-SCREEN  Equipped 
DiLitho  Presses 
Located:  Times  Square  Plant 
of  Detroit  News 
Offered  Exclusively  By; 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
(913)  492-9050 
Telex  42362 


4-UNIT  WEBENDORFER;  Currently  in  pro¬ 
duction  of  weekly  shoper  and  2-color  food 
circulars.  $11,0(30  "as  is  where  is."  Chat¬ 
tanooga,  Tenn.  (615)  877-1054,  Ray  Rad¬ 
ford. 


GOSS  SUBURBAN,  3  unit.  Surplus  press; 
see  in  operation.  Canyon  Courier,  P.O.  Box 
430,  Evergreen,  Colo.  80439.  (303)  674- 
5534. 


scon  SUPER  SEVENTY  ''"ESSES 
Manufactured  1961 
23  9/16"  (butoff  90°  Stagger 
Rated  70,000  I.P.H. 

16  Units,  2  Single  3:2  Folders 
with  double  formers  and  double 
upper  formers,  4  color  half  decks, 
reels,  tensions,  pasters.  AC  unit 
type  drives,  tension  plate  lockup. 
Condition:  Excellent 
Can  Be  Sold  As  Two  8-Unit  Presses 
Available  Immediately  "As  Is,  Where  Is" 
Or  Will  Contract  To  Deliver  And  Install 
As  ROTO-SCREEN  Equipped 
DiLitho  Presses 
Located:  Times  Square  Plant 
of  Detroit  News 
Offered  Exclusively  By: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
(913)  492-9050 
Telex  42362 


TEL-U-WARE 

$20,000  annually  in  plus  business  possible 
with  proven  directory  advertising  promo¬ 
tion.  22  years  experience.  Excellent  refer¬ 
ences.  Only  non-advertisers  solicited.  No 
advance  costs  to  you.  Box  1399,  Editor  & 
Publisher. 


EDITORIAL  SERVICES 


EDITING,  PROOFREADING  of  manu¬ 
scripts,  technical  reports,  indices  done 
quickly  by  professional  editor.  (516) 
488-5815. 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads,  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There's  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


Help 

Wanted... 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W.,  Atlanta,  Ga.  303ia  (404) 
873-3257. 


WANTED; 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 


WANTED;  Goss  Community,  Suburban  or 
Urbanite.  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 

WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 

WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 

WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 

WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

WANTED;  2  to  4  unit  Web  Offset  Press 
and  folder  in  good  condition.  Also  plate 
burner  and  lift  truck.  Box  1131.  Editor 
&  Publisher. 

GOSS  UNIVERSAL  FOLDER  with  double 
former.  We  need  this  Goss  folder  and  will 
pay  a  good  price  for  used  model.  Pub¬ 
lishers  who  still  have  tubular  press  after 
going  offset  should  contact  Jack  Wet- 
I  more,  (615)  983-0260. 


ACADEMIC 


HEAD,  DEPARTMENT  OF  JOURNALISM. 
To  administer  a  professional  department 
with  enrollment  limited  to  150  under¬ 
graduate  majors,  25  Masters  candidates, 
full-time  faculty  of  12;  teach  under¬ 
graduates  and/or  graduate  students;  di¬ 
rect  student  research;  conduct  own  re¬ 
search.  Preference  given  PhD  with  estab¬ 
lished  scholarship  record.  Professional  ex¬ 
perience  in  print  media;  evidence  of  ad¬ 
ministrative  capability  and  abiliw  to  teach 
and  direct  student  researcti.  Should  be 
sympathetic  towards  communications 
theory/research  even  if  main  scholarship  is 
in  another  field.  Full  professor,  possibly 
associate  professor.  Salary  open.  Dead¬ 
line;  December  1,  1976.  John  Schacht, 
Search  Committee,  (College  of  Communi¬ 
cations,  University  of  Illinois,  Urbana,  III. 
61801.  The  UniversiW  of  Illinois  is  an  Af¬ 
firmative  Action-Equal  Opportunity 
Employer  and  encourages  applications 
from  women  and  minorities. 


THE  SCHOOL  OF  JOURNALISM  at  the 
University  of  North  Carolina  is  seeking  two 
faculty  members  for  August  1977.  The 
rank  will  probably  be  Lecturer,  which  is  a 
non-tenured  rank  for  persons  without  a 
terminal  degree.  The  initial  appointment 
would  be  for  a  trial  period.  Subsequent 
appointments  would  probably  be  for  five 
years  and  would  be  renewable.  Salaries  are 
open,  depending  upon  qualifications,  but 
the  minimum  will  be  $13,500  for  9 
months.  Both  persons  must  have  at  least  5 
years  professional  experience,  but  10 
years  is  preferred.  Both  must  have  demon¬ 
strated  teaching  excellence  or  potential. 
One  will  teach  reporting,  editing  and  other 
writing  courses  and  will  administer  the 
school’s  job  placement  service,  so  a 
knowledge  of  North  Carolina  media  is  es¬ 
sential.  The  other  will  teach  graphics/ 
photojournalism  and  editing.  Appropriate 
educational  background  is  expected. 

The  University  of  North  Carolina  is  an 
Equal  Opportunity  Employer  and  encour¬ 
ages  applications  from  all  qualified  per¬ 
sons.  Send  resume,  recommendations, 
salary  requirements  and  other  supporting 
documents  to;  Prof.  Thomas  A.  ^wers. 
School  of  Journalism,  UNC-CH,  Howell 
Hall  021  A,  Chapel  Hill,  N.C.  27514. 


GENERAL  MANAGER,  student  publica¬ 
tions,  Illinois  State  University  to  advise 
student  newspaper  staff.  BS,  Journalism 
preference  to  those  with  2  years  experi¬ 
ence  commercial  newspaper.  Apply  by  Sep¬ 
tember  1  to  Dr.  F.  B.  Belshe,  Illinois  State 
University,  Normal,  III.  61761.  Equal 
Opportunity/Affirmative  Action  Employer. 


ADMINISTRATIVE 


PERSONNEL  MANAGEMENT 
— NEWS— 

We  are  looking  for  someone  with  strong 
management  potential  to  be  responsible 
for  news  staff  employment  and  journalism 
school  recruiting  and  also  assist  in  man¬ 
agement  training  programs. 

You  must  have  at  least  three  years  experi¬ 
ence  in  newsroom  recruiting,  newsroom 
management  or  journalism  teaching. 
Above  all,  you  must  demonstrate  strong 
interest  in  people  and  an  ability  to  evaluate 
them  quickly  and  accurately. 

You  will  be  required  to  travel  about  30%  of 
the  time. 

Position  offers  excellent  possibilities  for 
advancement.  Full  range  of  benefits.  Sal¬ 
ary  based  on  your  experience. 

Send  resume  and  salary  requirements  to 
Box  15(X),  Editor  &  Publisher. 


BUSINESS-ADVERTISING  MANAGER  for 
outstanding  weekly  newspaper  in  attract¬ 
ive  and  unique  Taos,  New  Mexico.  Long 
term  opportunity  for  an  experienced  per¬ 
son  looking  for  a  fine  life  as  well  as  a 
fine  career.  Some  news  bacl^round  bene¬ 
ficial,  but  not  essential.  Persons  with 
Southwestern  backgrounds  preferred.  Call 
Keith  Green,  (505)  983-3303. 


FREELANCE  ACQUISITIONS  PERSON 
For  part  time  assignments  to  represent 
well  financed,  growing  group.  Could  use 
services  of  well  known,  retired  publisher  or 
editor.  No  need  to  relocate,  (live  full  de¬ 
tails  first  letter.  Box  1303,  Editor  & 
Publisher. 


PROGRAMMER/ANALYST 

Bachelors  Degree  required  with  minimum 
of  2  to  3  years  programming/analysis  ex¬ 
perience.  Knowledge  of  DIBOL  (Digital 
Electronic  Corp.)  preferred  but  we  will  ac¬ 
cept  good  knowledge  of  COBOL  and  train 
in  DIBOL. 

This  job  will  involve  working  with  various 
managers  and  accounting  clerks  to  design 
and  program  EDP  accounting  applications. 
Will  be  only  programmer/analyst  and  will 
have  responsibility  of  appraising  manage¬ 
ment  of  current  and  future  programming 
and  systems  needs. 

Excellent  opportunity  to  develop  meaning¬ 
ful  systems  and  programs  from  the  ground 
up.  Potential  of  performing  programming/ 
analysis  work  at  other  newspaper  divisions 
with  the  same  equipment. 

Salary  is  negotiable,  based  on  education, 
experience  and  ability.  We  also  offer  a 
complete  package  of  benefits,  and  an  op¬ 
portunity  to  live  and  work  on  the  beautiful 
Texas  Gulf  Coast. 

If  you  are  interested  send  a  complete  re¬ 
sume  including  salary  requirement  and 
availability,  to  James  J.  Wesson,  Personnel 
Manager,  Caller-Times  Publishing  Com¬ 
pany,  P.O.  Box  9136,  Corpus  Christi,  Texas 
78408.  All  replies  confidential.  An  Equal 
Opportunity  Employer. 

GREAT  OPPORTUNITY  for  an  aggressive 
manager  to  run  a  web  offset  printing  plant. 
Must  nave  thorough  knowledge  of  printing 
and  also  be  sales-oriented.  Plant  located  in 
Zone  4.  Box  1388,  Editor  &  Publisher. 


GENERAL  MANAGER 

Northeast  semi-weekly  with  voluntary  pay 
seeks  talented,  aggressive  chief  operating 
executive  with  record  of  solid  accomplish¬ 
ments  in  production,  sales,  distribution. 
Resume  should  include  problems  encoun¬ 
tered,  action  taken,  results  achieved  in 
present  and  previous  employment.  Lead¬ 
ership,  initiative  essential.  Good  pay, 
fringe  program.  Box  1512,  Editor  & 
Publisher. 

GENERAL  MANAGER  for  progressive 
afternoon-Sunday  newspaper,  ^(X)  cir¬ 
culation,  published  in  pleasant  and 
growing  East  Texas  city.  Write  Wayne 
C.  Sellers,  Publisher,  Palestine  Herald- 
Press,  Palestine,  Texas  75M1. 
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HELP  WANTED 


ADMINISTRATIVE 


BUSINESS  MANAGER  for  six-day  dally  In 
Texas'  fastest  growing  county,  just  an 
hour's  drive  from  Houston.  Only  top  pro 
need  apply.  Need  experienced  newspaper- 
minded  and  newspaper  experienced  con¬ 
troller  who  knows  inventory,  budgeting, 
cost  control,  collections,  measuring,  etc.  to 
manage  4  person  staff  Send  complete 
resume,  work  experience,  salary  reguire- 
ments  in  first  letter.  Write  Floyd  Garrett. 
The  Daily  Courier,  P.O.  Drawer  TO9.  Conroe. 
Tx.  77301. 


WORKING  GENERAL  MANAGER  wanted 
for  group  of  3  South  Dakota  weekly  news¬ 
papers.  Advertising  sales  experience  and 
writing  editing  experience  required.  Real 
opportunity  with  ownership  potential. 
Ranch  community,  excellent  recreation. 
Call  or  write  Gene  Chamberlin.  Box  250. 
Mobridge.  S.D,  57601.  (605)  845-3646  or 
(605)  845-2339. 


GENERAL  MANAGER 
Experienced  newspaper  executive  to  take 
over  the  responsibility  of  managing 
award-winning  group  of  5  weekly  news¬ 
papers  (2  Sunday  tabloids— 3  midweek 
standard  size)  with  ABC  circulation  in  ex¬ 
cess  of  45.000.  Work  history  and  qualifica¬ 
tions  should  include  experience  in  busi¬ 
ness.  advertising,  circulation  and  mechan¬ 
ical  departments  which  will  assist  applic¬ 
ant  in  competitive  Zone  2  operation.  Re¬ 
port  directly  to  publisher.  Many  fringe 
benefits  with  vacation,  medical,  hospitali¬ 
zation  and  retirement  plans.  Write  Box 
1505  and  include  covering  letter,  resume 
and  salary  requirements. 


ARTIILLUSTRATION 


ILLUSTRATOR 
East-West  Center 

The  East-West  Center  is  a  national  educa¬ 
tional  institution  established  in  Hawaii  by 
the  United  States  Congress  in  1960.  The 
Center's  mandate  is  "to  promote  better  re¬ 
lations  between  the  USA  and  the  nations 
of  Asia  and  the  Pacific  through  coopera¬ 
tive  study,  training  and  research."  Each 
year  approximately  1,500  people  from  the 
U  S.  and  some  60  countries  and  territories 
of  Asia  and  the  Pacific  area  work  and  study 
together  with  a  multi-national  East-West 
Center  staff  in  programs  dealing  with  prob¬ 
lems  of  mutual  East-West  concern.  The 
Center  is  a  public,  non-profit  corporation 
directed  by  a  Board  of  Governors.  If  has  a 
budget  of  approximately  $12.  million. 
Applications  and  nominations  are  being 
accepted  for  an  illustrator  designer  in  the 
Office  of  Publications  &  Public  Affairs.  Will 
be  responsible  for  planning  and  imple¬ 
menting  the  design  and  layouts  of  Center 
publications  and  other  visual  media  pro¬ 
ductions;  determining  job  specifications; 
and  preparing  the  necessary  artwork  and 
design  for  publications. 

REQUIRED  QUALIFICATIONS 

EDUCATION:  Bachelor's  degree  in  visual 
design  or  a  directly  related  field  or  the 
equivalent  (three  years  of  relevant  work 
experience  as  an  illustrator  or  a  designer.) 

EXPERIENCE.  At  least  three  years  suc¬ 
cessful  professional  experience  as  an  illus¬ 
trator  or  designer  in  the  publications  field, 
with  experience  in  publications  produc¬ 
tion.  Experience  must  demonstrate  the 
ability  to  draw,  ink.  letter,  color,  or  shade 
illustrations,  charts,  maps,  diagrams, 
posters,  and  related  visual  materials:  and 
to  design,  lay  out.  and  illustrate  a  wide 
variety  of  art  work  in  one  or  more  of  the 
commonly  used  art  media;  and  to  create 
art  work  in  a  variety  of  different  styles  and 
techniques. 

KNOWLEDGE  AND  SKILLS;  Demon¬ 
strated  artistic  ability  in  conceiving  ideas 
and  planning  the  composition  and  layouts 
for  a  variety  of  types  of  publications. 

OTHER  ABILITIES:  Demonstrated  suc¬ 
cess  in  meeting  deadlines;  ability  to  work 
with  clients,  co-workers  and  others  in 
cross-cultural  situations. 

PREFERRED  QUALIFICATIONS 

Experience  working  in  cross-cultural 
situations,  specifically  Asian  Pacific. 
SALARY— $13,482  per  annum  plus  12.5% 
COLA  and  20%  fringe  benefit  package. 
CLOSING  DATE— September  8,  1976. 
Apply  by  resume  with  a  cover  letter  stating 
position  sought,  describing  relevant  qual¬ 
ifications,  with  names  and  contact 
address/phone  of  at  least  three  profes¬ 
sional  references  tO;  Personnel  Division 
Office  of  Administration,  Dept.  516,  East- 
West  Center.  1777  East-West  Road,  Hono¬ 
lulu,  Hawaii  96822. 

An  Equal  Opportunity  Employer  M;F 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  a  13,500 
daily  published  Monday  thru  Friday  after¬ 
noons  and  Sunday  morning.  Located  in 
eastern  North  Carolina.  Position  should  be 
attractive  to  a  district  or  assistant  man¬ 
ager  who  can  give  us  advance  collections, 
carrier  training  as  well  as  knowing  how  to 
run  a  circulation  department.  Base  salary 
$200  per  week  plus  a  monthly  incentive 
plan  based  on  productivity  and  growth. 
Send  resume  in  confidence  to  Box  1350, 
Editor  &  Publisher. 


DISTRICT  MANAGER  wanted  for  aggres¬ 
sive  medium  size  Western  Pennsylvania 
daily  and  Sunday.  Salary  commensurate 
with  experience,  excellent  benefits.  A  real 
opportunity  for  aggressive,  knowledgeable 
District  Manager,  seeking  a  future.  Con¬ 
tact  or  send  resume  tO; 

R.  J.  Schwenk,  Circulation  Manager 
Tribune-Review 
Cabin  Hill  Dr. 

Greensburg,  Pa.  15601 


CIRCULATION  SALES  AND  PROMOTION 
MANAGER  needed  for  expanding  group  of 
controlled  newspapers  in  San  Francisco 
area.  Candidate  should  be  innovative  and 
experienced  in  Circulation  sales  and  car¬ 
rier  training.  We  need  an  aggressive  shirt¬ 
sleeve  manager  who  can  build  paid  circula¬ 
tion.  Must  be  capable  of  relating  to  car¬ 
riers  and  District  Managers.  Artistic  talent 
and  imagination  helpful.  Excellent  salary 
and  fringe  benefits,  (xood  opportunity  for 
advancement  for  right  individual.  Part  of  a 
progressive  newspaper  chain — Harte- 
Hanks  Newspapers.  Report  to  Circulation 
Director.  Reply  tO; 

Michael  Lynch,  Circulation  Director 
The  Progress  Newspapers 
851  Howard  St. 

San  Francisco,  Ca.  94103 


CIRCULATION  DIRECTOR 

Over  7000  ABC.  good  base  salary  plus 
bonuses.  Secretarial  help  plus  an  assist¬ 
ant.  Experience  mandatory.  Daily  Register, 
Oelwein,  Iowa  50662.  (319)  283-2144.  Lew 
Warren,  Publisher,  or  Mike  Mahoney, 
j  Manager. 


CIRCULATION  DIRECTOR  for  120M  7-day 
AM  operation.  District  Manager  training 
and  service  oriented,  must  be  good  leader 
and  speak  fluent  Spanish.  Give  all  details, 
salary,  experience,  references,  etc.  in  con¬ 
fidence.  Box  1249,  Editor  &  Publisher. 


TOP  NOTCH  18,000  Michigan  daily  look¬ 
ing  for  district  manager.  Excellent  spot 
for  person  not  afraid  of  hard  work.  Poten¬ 
tial  limited  only  by  your  desire.  Call  or 
write  The  Daily  Telegram.  133  N.  Winter 
St..  Adrian.  Mich.  49221.  Att;  M.  Murray, 
Circulation  Manager,  (517)  265-5111. 


FIRST  CLASS  circulation  person  for  a 
semi-monthly  special-interest  tabloid. 
Should  be  strong  in  phone  and  mail  sales 
and  capable  of  organizing  and  operating 
a  dealer  sales  system.  Resume  with  salary 
requirements  to  Bob  Dorr,  Publisher, 
Flight  Line  Times,  Box  186,  Brookfield. 
Conn.  06804. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  to  handle  7-day 
AM  growing  operation,  must  be  promotion 
minded  and  able  to  lead  group.  Must  speak 
Spanish  fluently.  Give  all  details,  salaw, 
experience,  references,  etc.  in  conn- 
dence.  Box  1247,  Editor  &  Publisher. 


IT'S  A  CLASSIFIED  SECRET! 
We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad.  but  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups  or  compa¬ 
nies  you  don't  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fieds.  If  the  Box  Number  you're  an¬ 
swering  is  on  your  list,  we'll  discard 
your  reply. 

IMPORTANT:  We  can't  return  your 
reply  because  that  would  be  the  same 
as  telling.  So  don't  send  indispens¬ 
able  material.  And  attach  a  note  each 
time  you  want  a  box  holder  checked.  If 
you  don't  want  your  reply  to  be  sent  to 
any  property  hold  by  a  group  it's  best 
to  list  the  properties. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


SALES  MANAGER— CLASSIFIED 
Zone  2  metro  daily  seeks  experienced,  in¬ 
novative,  aggressive  person  to  assist  clas¬ 
sified  manager  in  highly  competitive  mar¬ 
ket.  Phone  room  and  outside  sales  respon¬ 
sibilities.  Right  person  can  become  clas¬ 
sified  manager  within  2  years.  Write  details 
of  background  to  Box  1415,  Editor  & 
Publisher. 


CLASSIFIED  AD  MANAGER— Great  oppor¬ 
tunity  on  an  AM  daily  in  attractive  New 
England  city.  Experience  with  com¬ 
puterized  production  system  helpful.  Good 
salary  and  all  fringe  benefits.  Give  com¬ 
plete  details  about  yourself  to  Box  1475, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Conveniently  located  New  Jersey  daily 
needs  person  to  supervise  staff  of  9.  Must 
have  selling  background  and  5  to  10  years 
line  experience.  $20-25K.  Agency.  Fee 
paid.  Box  1490,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


DISPLAY  ADVERTISING 

Immediate  opening  for  Retail  Advertising 
Sales  Supervisor.  Applicants  should  have 
experience  in  sales  management  and  ad¬ 
vertising  administration,  preferably  in  a 
competitive  market.  Responsibilities  in¬ 
clude  assisting  in  departmental  manage¬ 
ment,  direction  of  a  staff  of  approximately 
six  persons  and  working  with  other  Retail 
Sales  Supervisors  to  plan,  project  and 
reach  departmental  goals. 

The  Sacramento  metropolitan  area  has  a 
population  of  approximately  890,000,  was 
recently  rated  No.  2  in  a  national  survey  as 
the  ideal  place  in  which  to  live  and  is  adja¬ 
cent  to  outstanding  recreational  areas  that 
feature  boating,  fishing,  skiing,  etc. 
Salary  $22,000^^  to  start  plus  liberal  fringe 
benefit  package  including  fully  paid  health 
plan,  3  weeks  vacation  and  non¬ 
contributory  retirement  plan.  All  replies 
held  in  confidence.  Send  resume  to; 

The  Sacramento  Bee 
Personnel  Department 
21st  &  Q 

Sacramento,  California  95816 
An  Equal  Opportunity  Employer 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday,  Area  4.  with  proven  record  of 
building  staff  cooperation  resulting  in 
sales  growth.  Not  a  director's  job  but  re¬ 
quires  personal  selling  which  dem¬ 
onstrates  your  leadership  is  sound.  No 
two  year  wonders  need  apply,  only  perma¬ 
nent  types.  Full  resume  please  to  13elta 
Democrat  Times,  Greenville,  Miss.,  John  T. 
Gibson,  General  Manager. 


ALL  OF  THIS 

AND  NEW  ORLEANS,  TOO! 

SETTING; 

On  the  shores  of  Lake  Pontchartrain  across 
from  America's  most  European  city 

. a  small  community  with  two  of 

the  finest  schools  in  the  land,  nestled 
among  the  pine  trees  with  pure  air  and 
water  (Ozone  Belt).  A  perfect  spot  to  raise 
your  family. 

In  this  setting  is  located  publishing  head¬ 
quarters  for  two  of  the  country's  leading 
business  papers. 

We  are  now  adding  to  our  staff  and  have  an 
opening  for  ad-salesman  with  managerial 
ability  to  head  up  our  advertising  depart¬ 
ment. 

A  real  opportunity  for  someone  good  in 
sales,  service,  layout,  copy  and  promotion 
to  assist  a  "no  nonsense"  selling  pub¬ 
lisher. 

Write  giving  complete  resume,  with  salary 
history. 

Harry  L.  Peace,  Publisher 
P.O.  Box  217 

Mandeville,  Louisiana  70448 


DISPLAY  AD  SALESPERSONS 

Pacific  Northwest  daily  seeks  experienced 
salespersons.  Only  sharp,  aggressive  can¬ 
didates  need  apply.  Equal  Opportunity 
Employer  offering  excellent  pay,  benefits, 
and  opportunities.  An  exciting  place  to 
work  and  a  delightful  place  to  live.  Send 
complete  resume  to  Personnel  Dept., 
Walla  Walla  Union-Bulletin,  1st  and  Pop¬ 
lar,  Walla  Walla.  Wash.  99362. 


HELP  WANTED 


DISPLAY  ADVERTISING 


DISPLAY  ADVERTISING  SALES 
Immediate  opening  for  a  self  starter!  Earn¬ 
ings  $12,000  +  .  Casper,  Wyo.,  the  mile 
high  energy  capital  of  the  world.  Booming 
with  business!  A  great  place  to  live!  Nestled 
at  the  foot  of  Casper  mountain.  Casper  is  in 
the  center  of  Wyoming's  outdoor-sports 
pleasure  land.  If  you  have  a  proven  track 
record  and  want  to  relocate  in  Wyoming.  .  . 
we  want  to  talk  to  you  about  joining  our 
great  ad  staff  at  the  Star-Tribune,  Wyo¬ 
ming's  largest  circulation  7-day  newspaper. 
RepTy: 

Peter  S.  Beer,  Advertising  Director 
Casper  Star-Tribune 
P.  0.  Box  80 
Casper.  Wyo.  82601 
(307)  237-8451 


ADVERTISING  MANAGER 

If  you  are  presently  manager  of  a  small 
to  medium  weekly  or  daily  and  feel  you're 
ready  to  move  up  to  general  management, 
we  have  a  position  open  in  our  group  for 
a  general  manager  trainee.  Write  or  phone 
J.  E.  Schiffer,  440  W.  Mam  St.,  Mononga- 
hela.  Pa.  15063.  Ph:  (412)  258-3612. 


STARTING  WEEKLY  NEWSPAPER  in  large 
population  area.  Need  progressive, 
energetic  display  ad  person  to  help  set  up 
and  train  staff  as  well  as  sell.  Send  resume 
and  salary  requirements  to;  Pinsker  Pub¬ 
lishing  Group,  Personnel  Dept.,  Box  315, 
Kansas,  III.  61933. 

ADVERTISING  SALES  MANAGER 
Successful  South  Florida  suburban  news¬ 
paper  is  seeking  an  innovative,  creative 
sales  manager  Tor  South  Florida  twice- 
weekly.  Excellent  opportunity  for  growth 
and  advancement.  Send  resume  in  confi¬ 
dence  to  F.  J.  Brillante,  Knight-Ridder 
Newspapers,  Florida  Suburban  Division, 
1  Herald  Plaza,  Miami,  Fla.  33101. 


AD  SALES  for  energy  environmental 
weekly  on  Long  Island.  Excellent  profit  and 
promotion  opportunities  for  aggressive 
selfstarter  to  tap  a  top  SMSA  market  for 
environmental  energy  products  and  ser¬ 
vices.  Send  documented  track  record  to 
Conserver,  Box  36.  Rockville  Centre,  N  Y. 
11571. 


ADVERTISING  MANAGER 

We  have  an  immediate  opening  for  an  Ad¬ 
vertising  Manager  on  a  7700  Midwest  daily. 
Must  be  able  to  successfully  direct  staff  in 
this  competitive  market.  The  ideal  person 
should  possess  strong  sales  skills,  leader¬ 
ship  ability  and  previous  advertising  man¬ 
agement  experience. 

Starting  salary  commensurate  with  your 
background.  (k)od  income  growth  poten¬ 
tial.  Send  complete  resume  with  salary  his¬ 
tory  and  requirements  in  confidence  to 
Ekix  1460,  Editor  &  Publisher. 

ADVERTISING  MANAGER  SALESMAN. 
Young  at  heart.  Established  weekly  in  high 
income  market.  Salary  negotiable  for  ex¬ 
perienced  newspaper  salesman.  North 
Carolina  Leader,  Box  12163,  Research 
Triangle  Park,  N.C.  27709. 


ILLINOIS  DAILY, SUNDAY  40,000  circula¬ 
tion.  a  leader  in  a  highly  competitive 
450,0(X)  metro  population  area,  seeks  an 
experienced  retail  advertising  salesperson 
for  an  untapped  potential  market.  We  offer 
a  bright  future  for  ambitious  self-starter. 
Mail  resume  to  Box  1488,  Editor  & 
Publisher. 


SALES  REPS  —  M/F 
ADVERTISING  SPACE 
8-publication  advertising  weekly  chain- 
considered  tops  on  Long  Island— requires 
2  gung-ho,  self-starters  who  don't  take  no 
for  an  answer.  Salary  plus  high  commis¬ 
sion  plus  incentive  bonuses.  Will  guaran¬ 
tee  $250  weekly  to  get  you  started.  If  you 
can  sell  space,  we've  got  the  right  position 
for  you.  Write  E.  L.  Shacter,  Northshore 
Publications,  15  Great  Neck  Rd.,  Great 
Neck,  N.Y.  11021. 


READY  TO  MOVE  UP  TO  AD  MANAGER? 
We  have  an  immediate  opportunity  if  you 
are  an  experienced  person  with  full  knowl¬ 
edge  of  retail  and  classified  sales.  Need 
"take  charge"  person  who  can  get  the  job 
done  and  be  able  to  motivate  staff.  We 
offer  company  benefits  and  an  excellent 
opportunity  for  advancement  within  our 
group  of  newspapers  to  the  person  seeking 
•career  advancement.  Small  South  Florida 
daily.  Send  complete  resume  including 
salary  requirements  in  confidence  to  Box 
1495,  Editor  &  Publisher. 
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REPORTER  who  can  write  for  a  leading 
twice-weekly  newspaper  in  Middle  Ten¬ 
nessee.  Box  1511,  Editor  &  Publisher. 

IMAGINATIVE,  ' 

MARKET-ORIENTED  EDITOR 

23,000  Circulation  Daily 
Exceptional  career  opportunity  for  innova¬ 
tive,  professional  Journalist  with  an  in¬ 
tense  interest  in  community  Journalism 
and  proven  newsroom,  management  abili¬ 
ty. 

A  consistent  award-winner,  we're  a  6-day 
paper  serving  a  sizeable  Midwestern  rural 
area.  We  have  a  tradition  of  excellence  we 
intend  to  maintain.  We  also  have  challeng¬ 
ing  goals  for  increasing  our  market  pene¬ 
tration.  Your  ideas  and  your  leadership  will 
be  critical  in  realizing  these  goals. 
Naturally,  you  must  have  strong  basic  Jour¬ 
nalistic  skills.  Just  as  important  though, 
you  must  be  a  "people  person"  and  enjoy 
teaching,  leading  and  inspiring  a  talented 
staff  of  17. 

Excellent  salary,  benefit  program  and 
career  opportunity  with  one  of  the  country's 
leading  groups  of  small  and  medium  sized 
newspapers. 

Pleasant,  progressive  community  of  30,000 
with  excellent  schools  and  recreation 
facilities. 

Please  submit  a  letter  describing  your  per¬ 
sonal  history  and  qualifications  to  Box 
1450,  Editor  &  Publisher.  All  responses  will 
be  treated  with  complete  confidence.  Our 
employees  are  aware  of  this  opening. 

An  Equal  Opportunity 
Affirmative  Action  Employer 

MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


MANAGING  EDITOR 

The  nation's  1973  Pulitzer  Prize  winning 
weekly  newspaper  group  is  looking  for  a 
managing  editor  to  lead  and  further  stimu¬ 
late  a  professional  19-member  staff  of 
editors  and  reporters  in  the  development 
of  its  talents. 

Must  be  strong  on  community  journalism 
and  have  proven  management  ability. 
Ideas  and  self-starting  initiative  will  be  key 
to  formulating  the  news  approach  for  one 
of  the  nation's  most  honored  weeklies  and 
Omaha's  "second  voice". 

If  you  think  you  might  be  the  one  to  inspire 
these  papers  to  new  frontiers  of  modern 
journalism  and  would  like  to  join  a  team 
where  the  compensation  includes  good 
pay,  a  complete  fringe  package,  including 
company  paid  profit  sharing  .  .  .  and  the 
lifestyle  provided  by  an  environmentally 
sound  and  culturally  surprising  Midwest¬ 
ern  city  .  .  .  write  or  call  Stanford  Lipsey, 
Publisher,  Sun  Newspapers,  4875  F  St., 
Omaha,  Neb.  68117. 


COPY  EDITOR  for  fast,  versatile  desk  of 
New  York  State's  innovative  capital  area 
PM.  Excellent  growth  opportunity  for  (1) 
desk  person  with  enthusiasm  and  2-3 
years  experience  on  smaller  paper,  (2) 
copy  editor  with  at  least  3  years  experi¬ 
ence,  with  layout  and/or  slot  skills.  Send 
resume  to  Jack  Pease,  Managing  Editor, 
The  Knickerbocker  News,  645  Albany 
Shaker  Rd.,  Albany,  N.Y.  12201. 


NIGHT  EDITOR  for  small  growing  daily  in 
Zone  2.  Must  have  daily  desk  experience. 
Ability  to  take  charge  of  staff  of  15.  Ex¬ 
perience  in  layout  and  tight  editing  a  must. 
Send  resume,  salary  requirements  and  ref¬ 
erences  to  Box  1462,  Editor  &  Publisher. 


Editor  &  Publisher. 


EXPERIENCED  EDITOR  to  assume  com- 
plete  production  of  growing  2500  circula-  bdiu 

tion  weekly.  Forest  products  centre,  mod-  ...  .  ; 

ern  plant,  ownership  potential.  Send  re-  i-"nut  am  in 
sume  and  references  to  Al  Mazur,  Post-  perienced  sport 
Review,  Box  10,  Hudson  Bay,  Saskatche-  resume,  v 

wan,  Canada  SOE  040,  (306)  865-2771. 

_J _ _ _  Publisher. 

MANAGING  EDITOR  wai^ted:  Pers, 

duction  of  mai 

Unusual  opportunity  for  skilled  journal-  Illinois  Harness 
ist  with  management  background  on  na-  advertisin' 

tion's  leading  Black  business  magazine,  ing and  product 
Convenient  mid-Manhattan  location.  Sub-  CaU  Mr.  Leininj 
mit  resume  and  salary  desired  in  strict 
confidence  to  P.O.  Box  2418  Grand  Cen¬ 
tral  Station,  New  York,  N.Y.  10017. 

COPY  EDITOR 

Innovative  Pacific  Northwest  daily  seeks 
copy  editor  to  round  out  aggressive,  tal¬ 
ented  staff.  Position  will  involve  daily 
editing  local  copy,  producing  eyecatching 
layouts,  contributing  ideas.  Also  person 
will  play  key  role  in  editing  Sunday  edition. 

Must  be  energetic,  quick  to  learn,  able  to 
work  with  others  and  have  desk  experience 
or  comparable  knowledge.  Equal  Oppor¬ 
tunity  Employer  offering  excellent  pay  and 
benefits,  exciting  place  to  work  and 
delightful  place  to  live.  Send  resume,  ref¬ 
erences  and  work  samples  to  Personnel 
Dept.,  Walla  Walla  Union-Bulletin,  1st  & 

Poplar,  Walla  Walla,  Wash.  99362. 

EXPERIENCED  NEWSMAN  to  direct 
small  daily  staff  of  6.  Must  be  leader, 
good  personnel  manager,  tough  enough 
for  small  town  journalism.  Reasonable 
salary,  pension  plan,  other  benefits. 

Zone  4.  Box  1438,  Editor  &  Publisher. 

WRITER  WANTED  for  1.7  million- 
circulation  magazine  of  United  Auto  Work¬ 
er's  Union  in  Detroit.  Applicants  should 
have  reporting,  editing  layout  experience 
plus  commitment  to  trade  unionism.  Send 
resume  to  Marg  O'Neal,  UAW,  8000  E.  Jef¬ 
ferson  Ave.,  Detroit,  Mich.  48214.  No 
phone  calls. 

BANK  ADVERTISING 
NEWS 

This  new  fortnightly  newspaper  is  look¬ 
ing  for  part-time  reporters  to  cover  ad¬ 
vertising,  promotion,  marketing  news 
being  made  by  progressive  bank  and 
savings  and  loans  in  key  U.S.  Markets. 

Regular  assignments.  (3ood  pay.  Send 
brief  resume,  samples  to  R.  Heady, 

Bank  Advertising  News,  470  Main  St., 

Ridgefield,  Conn.  06877. 

EDITOR  &  PUBLISHER  for  August  14,  1976 


LARGE  CIRCULATION  New  England  offset 
weekly  in  rural  setting  seeks  editor-in-chief 
to  direct  prize-winning  staff.  Good  pay, 
benefits,  bright  future  for  right  person. 
Box  1494,  Editor  &  Publisher. 

LARGE  AM  in  Carolines  needs  good,  ex¬ 
perienced  sportswriter  with  desk  abilities. 
Send  resume,  writing  samples  and  salary 
expectations  to  Box  1498,  Editor  & 
Publisher. 

WANTED:  Person  who  can  take  over  pro¬ 
duction  of  magazine  for  Chicago  based 
Illinois  Harness  Horsemen's  Association. 
60%  advertising  sales,  40%  writing,  edit- 
ingand  production.  $150  per  week  to  start. 
Call  Mr.  Leininger,  (312)  581-5550. 


FEATURE  WRITER-COPY  EDITOR  for 
weekly  group.  Mininum  1  year's  reporting 
experience  plus  editing  and  layout  ability. 
Varied  duties  include  some  sports  cover¬ 
age.  Send  writing  and  layout  samples,  re¬ 
sume  to:  Kathleen  K.  Naureckas,  Manag¬ 
ing  Editor,  Paddock  Circle  Newspapers, 
P.O.  Box  639,  Libertyville,  III.  60048. 

EDITOR  for  2500  circulation  weekly  in 
mid-Hudson  Valley.  Must  do  it  all — write, 
take  photos,  do  layout.  Experience  would 
be  helpful.  Write  or  phone:  News  of  the 
Highlands,  Highland  Falls,  N.Y,  10928. 
(914)  446-4519  between  8-5. 


PRIZE-WINNING  WOMEN'S  PAGE  needs 
an  editor  who  can  double  as  straight  news 
reporter-photographer  for  South  Louisiana 
semi-weekly.  Send  resume  to  I.  J.  Wynn, 
publisher,  Abbeville  Meridional,  P.O.  Box 
400,  Abbeville,  La,  70510. 


SPORTS  WRITER- 
DESK  PERSON 

Replacement  needed  immediately  for  va¬ 
cancy  on  our  five  person  sports  staff.  Good 
working  conditions,  competitive  salary, 
excellent  fringe  benefits.  35,000  daily  cir¬ 
culation,  Monday  thru  Friday  afternoons; 
Saturday  and  Sunday  mornings.  Please 
send  complete  resume  to: 

Personnel  Manager 
Alexandria  Daily  Town  Talk 
P.O.  Box  7558 
Alexandria,  Louisiana  71301 
An  Equal  Opportunity  Employer 


MANAGING  EDITOR  for  national  political 
weekly.  Strong  copy  editor,  knowledgeable 
magazine  makeup.  Careful  writer,  full  of 
story  ideas,  clever  with  heads,  paragon 
of  temperament.  Salary  open,  depending 
on  experience.  Send  resume  to  Box  1510, 
Editor  &  Publisher. 


DESKMAN  for  5-day  week  daily.  Must  be 
experienced  in  headline  writing,  layout, 
copy  editing.  Send  samples,  resume  and 
salary  requirements  in  first  response  to 
The  Daily  Advance,  87  E.  Blackwell  St., 
Dover,  N.J.  07801. 

EXPERIENCED  FEATURE  WRITER  or 
Editor  who's  ready  for  combination  role 
as  back-up  editor  as  well  as  writing  for 
features  section  of  46,000  daily  in  North¬ 
eastern  college  town;  magazine-depth 
work  for  a  writer  who  knows  people  or 
an  editor  who  wants  to  expand.  Box  1514, 
Editor  &  Publisher. 


Publications 

Editor 


R.  J.  Reynolds  Industries,  Inc.,  a  leading  diversified  corporation  in  the 
southeast,  is  seeking  a  Publications  Editor.  The  position  will  report 
directly  to  the  Publications  Manager,  Corporate  Public  Relations. 
Qualified  applicants  should  possess  three  to  five  years  daily  news¬ 
paper  reporting  and  editing/desk  experience.  Candidates  should  have 
the  ability  to  gather  and  write  news  and  feature  material,  judge  good 
photographs,  graphics  and  layout.  Applicants  must  also  have  the 
ability  to  use  discretion  and  good  judgment  in  planning,  developing 
and  publishing  information  for  employee  groups. 

Salary  commensurate  with  background.  Excellent  benefits,  including 
paid  relocation  and  financial  assistance  in  sale  of  home.  Send  creden¬ 
tials  and  salary  history  in  confidence  to: 

Denis  G.  Simon 

Corporate  Employment  Department 
R.  J.  Reynolds  Industries,  Inc. 

401  North  Main  Street 
Winston-Salem,  North  Carolina  27102 

An  Equal  Opportunity  Employer  M/F 
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an  equal  opportunity  employer 


SPORTSWRITER/DESKMAN  to  cover  local 
and  area  sports,  work  sports  wire  and  lay¬ 
out.  Prefer  eager  beginner  with  lots  of  tal¬ 
ent  who  wants  to  learn.  Excellent  benefits, 
(general  news  reporting  position  also  open. 
Contact  Tom  Rutland,  Managing  Editor, 
The  Reporter-Telegram,  P.O.  Box  1650, 
Midland,  Tex.  79701. 

REGIONAL  EDITOR  to  supervise  three  full 
time  bureaus,  several  stringers.  Experi¬ 
enced;  occasional  reporting  included. 
Send  resume,  salary  needs  to  Editor,  The 
Evening  Tribune,  Hornell,  N.Y.  14843. 

WE  ARE  LOOKING  for  a  person  with  ability 
and  experience  to  handle  our  needs  as 
Managing  Editor,  but  with  a  desire  for  bet¬ 
ter  opportunity  in  the  future.  Ability  to 
handle  people  and  work  hard  are  a  must.  If 
you  can  handle  the  job  (6,000  circulation 
daily  with  3  associated  weeklies),  there  are 
opportunities  to  move  up  to  Publisher  with 
a  fast  growing,  aggressive  newspaper  group 
Managing  Editor  salary  UP  TO  $15,000. 
Any  more  will  depend  on  you  and  your  de¬ 
sire  for  more  money  and  a  better  job.  Don't 
apply  if  you  don't  have  ability,  experience, 
and  the  desire  to  work  hard  and  get  ahead. 
Send  Resume  tO;  The  Madison  Press,  Lon¬ 
don,  Ohio  43140. 


SMALL,  COMMUNITY-ORIENTED,  award¬ 
winning  New  England  daily  looking  for 
assistant  to  managing  editor  with  copy 
editing,  layout  skills  anu  ability  to  direct 
weekly  news  magazine.  Box  1463,  Editor  & 
Publisher. 


SPORTSWRITER — Zone  2  community- 
oriented  daily  seeks  replacement.  Im¬ 
mediate  opportunity  for  person  with  sports 
knowledge  and  lively  writing  style.  Send 
writing  samples,  resume  to  Box  1501, 
Editor  &  Publisher. 

EXPERIENCED  REPORTER  for  aggressive, 
award-winning  suburban  daily  in  metro  At¬ 
lanta  area.  County,  judicial  and  public 
safety  experience  is  preferred.  Send  re¬ 
sume,  clips  and  salary  requirements  to  Box 
1485,  Editor  &  Publisher. 

13-EDITION  crusading  newspaper  chain 
seeking  highly-qualified,  aggressive  per¬ 
sonnel  with  commitment  to  social  justice. 
Positions  include  managing  editor  of 
chain’s  flagship,  copy  editor  with  strong 
editing  and  layout  skills;  skilled  reporters 
with  desire  to  move  up.  Only  persons  with 
outstanding  newspaper  accomplishments 
need  apply.  Send  resume,  writing  samples 
and  salary  requirements  to  Raymond  H. 
Boone,  Vice  President-Editorial,  Afro- 
American,  628  N.  Eutaw  St.,  Baltimore, 
Md.  21201. 

POSITION  OPEN 

CATALOG  EDITOR  (Posting  #B-6022). 
Edits  University  catalogs  and  a  variety  of 
publications,  coordinating  total  process 
for  assigned  projects.  Responsibilities  in¬ 
clude  editing  and  proofing  duties  for 
weekly  tabloid.  Starting  salary  $8,303- 
$10,456  depending  on  experience. 
Bachelors  Degree  in  English  or  Journalism 
with  three-year  minimum  of  directly  re¬ 
lated,  paid  experiences.  Application  dead¬ 
line  September  15;  position  and  October 
employment  date  contingent  upon  Division 
of  Budget  approval  and  availability  of 
funds.  Reply  tO: 

Manager  of  Employment 
Personnel  Department 
State  University  of  New  York  at  Buffalo 
106F  Crofts  Service  Building 
Amherst,  New  York  14260 
"SUNYAB,  an  Equal  Opportunity/ 
Affirmative  Action  Employer" 

REPORTER-DESKPERSON  for  growing 
16M  daily.  Head,  layout  experience  neces¬ 
sary.  Photo  experience  helpful.  Position 
open  immediately.  Send  background,  sal¬ 
ary  requirements,  references  to  Jim  Clark, 
Managing  Editor;  Daily  News-Chief,  P.O. 
Box  1440,  Winter  Haven.  Fla.  33880.  No 
phone  calls. 

_ FREELANCE _ 

CANADIAN  FREELANCE  feature  writer 
wanted  for  quarterly  credit  union 
consumer/money  management  magazine 
with  large  circulation  (Canadian  edition). 
Writer  must  suggest  article  ideas,  do  accu¬ 
rate,  thorough  research  and  write  in  lively 
style.  Submit  brief  resume  and  3  recently 
published  by-lined  articles.  Payment  on 
acceptance,  competitive  rates.  EVERY¬ 
BODY’S  MONEY,  P.O.  Box  431-B,  Madi¬ 
son,  Wise.  53701. 


FREELANCE 


WRITERS;  We  invite  freelance  features 
on  fishing  and  camping.  Will  pay  $75  to 
$150  on  acceptance  for  assigned  features. 
For  list  of  specifications,  prototype,  write 
Gary  Dotson,  Managing  Editor,  Outdoors 
Today.  P.O.  Box  6852,  St.  Louis,  Mo. 
63144. 


FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  for  East  Coast  paper 
where  opportunity  is  limited  only  by  your 
own  imagination.  Daily  newspaper  experi¬ 
ence  in  all  areas  of  photography  and  ability 
to  originate  meaningful  photo  packages  is 
required.  College  preferred.  Send  resume 
only.  Box  1480,  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN,  WEB  OFFSET 

Experienced  on  Cottrell  V-22  or  Goss  Ur¬ 
banite.  High  salary,  excellent  benefits.  Call 
Collect.  (212)  629-2906. 


WANT  TO  MOVE  WEST? 

An  expanding  wide  awake  55,000  morning 
daily  in  Zone  7  has  an  opening  for  a  fully 
trained,  ei^erienced  web  metro  offset 
pressman.  Top  wages  and  benefits,  pleas¬ 
ant  working  concfitions  and  a  beautiful 
area  in  which  to  live  make  this  an  oppor¬ 
tunity  too  good  to  miss!  An  Equal  Oppor¬ 
tunity  Employer,  M/F.  Box  1355,  Editor  & 
Publisher. 


PRESSMAN — Immediate  opening  on  web 
offset  daily.  Clay  Today,  Orange  Park, 
Fla.  32073.  Ph:  (904)  264-4537. 


WEB  OFFSET  PRESSMAN  WITH  SENSE 
OF  RESPONSIBILITY.  TO  $250.  CALL 
(201)  838-9000. 


PRODUCTION 


PRODUCTION  MANAGER  for  central 
newspaper  plant  operation.  Modern  offset 
equipment.  Must  be  excellent  personnel 
manager,  cost  conscious.  Reasonable  sal¬ 
ary,  pension  plan,  other  benefits.  Zone 
4.  Box  1435,  Editor  &  Publisher. 


MAJOR  WEB  PRINTER  needs  cold  type 
supervisor.  Must  have  thorough  knowl¬ 
edge  of  pasteup,  FYioton,  markup  and 
ability  to  supervise  people,  reduce  costs 
and  help  produce  profits.  Send  resume, 
salary  to  Box  1509,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  COPYWRITER 

Can  you  put  words  to  work? 

Then  here’s  an  opportunity  to  join  the 
Promotion  staff  of  Florida’s  best  newspap¬ 
ers. 

We’re  looking  for  a  person  who  can  create 
compelling  copy  to  better  acquaint  our 
readers  and  advertisers  with  the  editorial 
and  advertising  vitality  of  The  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent.  Someone  who  thinks  in  terms  of  form 
and  function.  Who  has  a  flair  for  graphics 
and  a  resolve  to  follow  through. 

You’ll  join  a  prize-winning  team  dedicated 
to  selling  the  advertising  effectiveness, 
editorial  boldness  and  circulation  penetra¬ 
tion  of  these  newspapers.  Your  assign¬ 
ments  will  include  copywriting  for  promo¬ 
tion  brocnures,  in-paper  advertising, 
point-of-purchase  cards  and  sales  presen¬ 
tations.  Audio-visual,  too. 

In  addition  to  a  good  starting  salary  you’ll 
profit  from  participation  in  an  attractive 
program  of  staffer  earned  dividends. 

If  you  have  a  way  with  words,  a  gift  for 
graphics,  a  sense  of  salesmanship  and  an 
ability  to  get  along  with  others,  then  write 
us.  Serx)  resume,  copy  samples  and  salary 
requirements  to: 

PERSONNEL  OFFICE 
TIMES  PUBLISHING  (X). 

P.O.  Box  1121 
St.  Petersburg,  Fla.  33731 


PUBUC  INFORMATION 


PREPARATION  of  external  and  internal 
publications,  promotion,  public  contact 
specialist  for  transportation  district  in  San 
Francisco  Bay  Area.  Exceptional  writing 
ability;  minimum  5  years  financial 
journalism/corporate  communications  and 
press  relations  in  supervisory  capacity. 
Box  1484,  Editor  &  Publisher. 


PUBUC  RELATIONS 


P.R.  WRITER 

Automotive-related  association 
seeks  public  relations  generalist. 
Must  be  good,  fast  writer  to  do  every¬ 
thing  from  releases  to  booklets  to 
overview  of  an  industry.  Minimum 
five  years  of  specific  p.r.  experience 
essential.  Knowledge  of  the  auto  in¬ 
dustry  helpful.  Excellent  starting  sal¬ 
ary  for  an  upcoming  pro.  Midwest  lo¬ 
cation.  Send  complete  resume,  salary 
requirements  and  writing  samples  to: 

Box  1492,  Editor  &  Publisher 


HELP  WANTED 


PUBUC  RELATIONS 


COMMUNICATION  SPECIALIST 
Research,  write,  edit,  layout  employee  or¬ 
iented  business  publications.  Plan,  coor¬ 
dinate,  audit  oral  and  written  communica¬ 
tion  programs  for  industrial  facility.  Jour¬ 
nalism  degree  and  several  years  of  business 
communication  preferred.  Send  resume 
and  experience  record  to  Box  1454,  Editor 
&  Publisher. 


WEB  OFFSET  and/or  commercial  printing 
salesman  by  outstanding  Arizona  publica¬ 
tion.  State  qualifications,  salary,  compen¬ 
sation  and  other  requirements.  Top  incen¬ 
tive  for  right  person.  Box  1446,  Editor  & 
Publisher. 


SALESMEN/WOMEN 

WANTED 


E&P  Classifieds 
communicate  with 
the  communicators 


You  are  experienced  in  sales  and  a  strong 
closer,  male  or  female  and  you  are  free  to 
travel  extensively  selling  to  newspaper 
executives  on  straight  commission,  then, 
and  only  then  we  can  train  you  to  average 
two  to  three  high  commission  sales  per 
week.  Send  resume  to  Mr.  Boyd,  P.O.  Box 
650,  St.  Petersburg,  Fla.  33731.  Or  call 
him  at  (813)  821-0986.  No  collect  calls 
please. 


Sole/  Rep 

The  typesetting  industry  is  being  revolutionized 
thanks  to  Compugraphic,  the  world's  largest,  fastest 
growing  manufacturer  of  computerized 
phototypesetting  equipment.  Our  phenomenal  sales 
record  has  more  than  tripled  to  over  $74  million  in 
the  last  four  years,  while  earnings  have  increased 
eight-fold  during  the  same  time.  And  we're  still 
growing!! 

This  tremendous  record  of  success  and  even  greater 
potential  in  the  future  have  created  growth 
opportunities  with  our  daily  newspaper  division. 

If  you  have  sales  or  production  management 
experience  in  computer,  data  entry,  text  editing, 

OCR  or  typesetting  systems  as  they  apply  to  daily 
newspapers,  we  should  get  together.  In  addition, 
you'll  need  knowledge  of  the  industry  generally  and 
of  competitive  equipment. 

We'll  provide  you  with  an  excellent  salary  plus 
commission  arrangement,  expenses  and  a 
marketplace  full  of  challenges  that  Compugraphic's 
expanding  product  capabilities  are  more  than  able  to 
meet. 

Interested?  Then  write  Bob  Wood,  District  Sales 
Manager,  to  arrange  a  confidential  discussion. 

Ql  compugraphic 


Positions 
Wanted  *  .  • 


ADMINISTRATIVE 


GENERAL  MANAGER  of  small  daily,  with 
proven  ability  and  experience  in  all  de¬ 
partments,  looking  for  larger  challenge 
with  medium  size  daily.  Box  1506,  Editor 
&  Publisher. 


SUCCESSFUL  publisher/editor  with  di¬ 
verse  news/management/PR  background 
and  some  investment  capital  seeks  chal¬ 
lenging  opportunity  in  Zone  3  or  4.  Write 
RFF,  TOx  648  Courthouse  Station,  Ar¬ 
lington,  Va.  22216. 


NEED  A  CREDIT  MANAGER?  Want  to  lower 

r>ur  past  dues  and  keep  your  advertisers? 

can  do  it!  Experienced  in  newspaper  cre¬ 
dit  management  and  business  manage¬ 
ment.  P.O.  Box  2570,  El  Cajon,  CaTif. 
92021. 

THE  TITLE  ISN’T  IMPORTANT 
Presently  production  manager  on  over- 
100,000  circulation  daily.  Also  experi¬ 
enced  in  news  and  advertising.  Heavy  ex¬ 
perience  in  labor  relations.  Planned,  man¬ 
aged  successful  change  to  100%  cold 
type,  electronic  copy  processing  of  news 
and  classified.  Disciplined  to  planning  and 
budgeting.  Can  manage  and  motivate 
people.  College-trained.  Tf  I  can  assist  you 
as  a  member  of  your  management  team 
please  contact  in  confidence.  Box  1449, 
Editor  &  Publisher. 

TOO  YOUNG  TO  RETIRE.  As  President- 
Publisher  have  just  completed  sale  of  4 
newspaper  corporation.  27  years  experi¬ 
ence  offset  and  letterpress.  Complete 
knowledge  all  departments.  Horace  Han¬ 
cock,  122  W.  Bealon  Rd.,  Lakeland,  Fla. 
33803.  (813)  682-2028. 


EXPERIENCED  PUBLISHER,  55,  moved 
up  to  staff  with  group.  Want  return  to  op¬ 
erations.  No  going  back  in  present  organi¬ 
zation.  Top  performer.  Excellent  cr^en- 
tials.  Box  1502,  Editor  &  Publisher. 


GENERAL  MANAGER  with  more  than  25 
years  experience  available  now  for  small/ 
medium  daily  or  large  weekly  operation. 
Top  references.  Prefer  New  England  or 
Maritimes.  Salary  negotiable.  Box  1477, 
Editor  &  Publisher. 


GENERAL  MANAGER  area  9  medium  size 
computerized  offset  daily-weekly  opera¬ 
tion  seeks  new  challenge.  15  years  top 
management  experience  with  small  daily 

troup  and  independent  publications. 

trong  advertising-marketing,  community 
relations,  cost  control,  personnel  de¬ 
velopment  background.  Current  labor  rela¬ 
tions,  latest  production  methods  experi¬ 
ence.  Box  1504,  Editor  &  Publisher. 


CARTOONISTS 


POLITICAL  CARTOONIST-ILLUSTRATOR 
Seeking  position  at  daily  paper.  Willing  to 
relocate  anywhere,  experienced  in  photog¬ 
raphy,  layout,  pasteup,  typography,  ad  at^ 
news  illustration,  background  in  political 
cartooning.  For  information  or  samples  call 
or  write  Hatley  Mason,  5900  Grove  Ave., 
Richmond,  Va.  23226.  (804)  288-2060. 


_ CIRCULATION _ 

YOUNG  CIRCULATOR  desiring  position, 
assistant  on  larger  paper  or  circulation 
manager  on  small.  Prefer  in  southwest. 
Can  do  all  phases  of  circulation  marketing. 
Degree  and  ready!  High  references  on  re¬ 
quest.  Box  1453,  Editor  &  Publisher. 

ENERGETIC  CIRCULATION  MANAGER 
with  experience  on  daily  and  weekly.  Great 
track  record.  Resume  sent  promptly.  Box 
1461,  Editor  &  F^blisher. 


80  Industrial  Way 
Wilmington,  MA  01887 

Listed:  New  York  Stock  Exchange 
An  Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING 

HIGHLY  QUALIFIED  No.  2  man  seeks 
manager’s  position.  Strong  on  sales  and 
motivation  with  knowledge  of  rates  that 
produce  high  revenue  and  volume.  Tal  Star 
experience.  Write  today,  you’ll  be  glad  you 
did.  Box  1496,  Editor  &  Publisher. 

AN  AD  THIS  SIZE  could  put  you  to  work. 
Only  $20.20  for  4  weeks  with  box  number 
in  EAP  Classifieds. 
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Positions  Wsnted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


EDITORIAL 


EDITORIAL 


PHOTOJOURNALISM 


WORKING  AD  MANAGER,  daily,  wants 
more  challenge  with  large  dally  or  group. 
Box  1416.  Editor  &  Publisher. 


AGGRESSIVE  Retail  Advertising  Manager 
with  solid  sales  experience  in  national,  re¬ 
tail  and  classified  seeking  advertising 
management  position  with  a  metro  daily 
newspaper.  College  degree,  age  33.  mar¬ 
ried.  Areas  3.5.  Box  1387.  Editor  & 
Publisher. 


WORKING  AD  MANAGER,  weekly.  24  years 
experience  includes  large  and  small  dailies 
in  both  sales  and  management  of  classi¬ 
fied  and  display  advertising.  Proven  record 
in  tough  competition.  Seeking  position 
with  $25,000  year  minimum  plus  incen¬ 
tive.  Box  1439.  Editor  &  Publisher. 


AD  SALESMAN-MANAGER,  proven  record 
as  salesman  and  manager  who  can  moti¬ 
vate  others  in  increasing  sales.  Good  in 
selling,  service,  layout,  copy,  promotions. 
Smair  daily,  metro  experience.  College 

fraduate.  Desire  Zone  3.4.5.  Box  1508. 
ditor  &  Publisher. 


EDITORIAL 


TIRED  OF  LOOKING  RESTING  MY  FEET 
Recent  Journalism  graduate  with  news¬ 
paper  sportswriting  experience  looking 
for  entry  on  daily  or  weekly.  Some  VDT 
experience.  References.  Box  1507.  Editor 
&  Publisher. 


DO  YOU  EDIT  a  medium  to  large  daily  with  EXPERIENCED.  Zone  2  managing  editor — 
a  strong  but  creative  hand?  If  you  need  an  imaginative,  dedicated  to  product 
issue-oriented  political  reporter.  I  have  3  improvement — Excellent  references.  Box 
years  on  20,000  PM.  energy  and  intelli-  1486.  Editor  &  Publisher. 

fence  to  offer.  Challenge  me.  Box  1401.  - - - 

ditor  &  F^blisher.  REPORTER/EDITOR.  23.  with  daily  and 

weekly  experience  in  New  York  City  area, 
seeks  position  in  any  Zone.  Feature 


ASSOCIATE  PUBLISHER  of  national  gen-  seeks  position  in  any  Zone.  Feature 
eral  circulation  magazine  seeks  publisher  stories,  political  coverage  and  eyecatching 
responsibility  and  relocation.  Impressive  layouts  are  my  specialties;  also  skilled  ir 
sales  and  marketing  record.  Background  rewrites,  heads,  captions,  photography 


NEWS  PHOTOGRAPHER— 4  years  experi¬ 
ence  on  major  daily  seeks  position  on 
photo-oriented  daily.  Any  Zone.  Will  relo¬ 
cate.  Box  1421,  Editor  &  Publisher. 


CHIEF  PHOTOGRAPHER/FULL  CHARGE 
17  years  experience.  Consistent  national 
winner,  overflowing  with  ideas.  Responsi- 


seeKs  posiiion  in  any  zone,  teature  winner,  overflowing  with  ideas.  Response 
stories,  political  coverage  and  eyecatching  ble  family  man,  34.  Resume  on  request, 
layouts  are  my  specialties;  also  skilled  in  Box  1417,  Editor  &  Publisher. 


includes  editorial  and  graphics.  Salary  and 
incentives  must  be  $40,000  or  better.  Box 
1441,  Editor  &  Publisher. 


Let  my  resume  and  clips  convince  you.  Box 
1482,  Editor  &  Publisher. 


TIRED  OF  DO-IT-ALLS  WHO  DON’T?  I  can’t 
LAW  SCHOOL  GRADUATE  seeks  responsi-  I  bake  a  cherry  pie  but  I  can  do  all  it  takes  to 
ble  news-editorial  position  with  daily.  Pre-  maintain  or  improve  your  newspaper. 


STIMULATING,  PRIZE-WINNING  Wash¬ 
ington  based  female  news  photographer 
seeks  change  of  scenery.  Interested  In 
growing  with  your  newspaper,  any  zone. 
Box  1467,  Editor  &  Publisher. 


vious  management,  reporting  and  desk  ex¬ 
perience  with  city  and  campus  dailies. 


Presently  on  desk  of  medium  daily  after  I  PHOTOGRAPHER  30,  vyith  over  ten  years 


Contact;  Gary  Seacrest,  1725  S.  33,  Lin-  perience  as  news,  wire  and  managin 
coin.  Neb.  68506.  (402)  488-2137.  editor  with  daily.  Can  manage  people,  VDl 


editor  with  daily.  Can  manage  people,  VDlj 
layout,  heads,  copy  and  graphics.  No  pie  in 
EDITOR,  27.  directs  staff,  edits  copy,  lay-  the  sky;  no  papers  on  ego  trips  and  no 
out,  heads,  photo  cropping.  Seeks  similar  papers  in  Zones  3  and  4.  Box  1493,  Editor 
position  Zone  1  or  2.  Roger  Bromfield,  &  Publisher. 

Route  52,  Lake  Carmel,  N.Y.  10512. 


brief  stint  in  PR  and  advertising.  Solid  ex-  experience  and  versatility  to  cover  any  as- 

perience  as  news,  wire  and  managii^  signment.  Any  zone  OK,  prefer  Texas  or 

editor  with  daily.  Can  manage  people,  VDTj  southwest  area.  Let  me  hear  from  any 

layout,  heads,  copy  and  graphics.  No  pie  in  qualified  paper.  Work  samples  available, 

the  sky;  no  papers  on  ego  trips  and  no  Car  is  two-way  radio  equipped.  Jo.  L. 

papers  in  Zones  3  and  4.  Box  1493,  Editor  Keener,  4337  (ilyde  Park  S.W.,  Wyoming, 


FREELANCE 


LOYAL  HARD  WORKER  seeks  daily  report¬ 
ing  position.  Single,  27,  will  RELOCATE, 
any  zone.  Have  3  years  experience.  Guy  VETERAN  NEWSMAN-PHOTOGRAPHER 
Sullivan,  1360  Third  Ave.,  Sacramento,  headed  for  Near  East  in  Fall  seeks  free- 
Ca.  95818.  (916)  443-8613.  lance  assignments,  stringer  accredations 


headed  for  Near  East  in  Fall  seeks  free¬ 
lance  assignments,  stringer  accredations 
with  national  news  media.  This  no-ties,  ex- 
CHALLENGE  ME — Experienced  imagine-  perienced  correspondent  will  go  anywhere 
tive  Sports  Editor  with  strong  writing  and  there  is  news.  For  resume,  awards,  refer- 
layout  skills  willing  to  accept  challenge  of  ences  write  Box  274,  LaSalle  Sta.,  Niagara 
any  weekly  or  daily  paper  in  any  zone.  Call  Falls,  N.Y.  14304.  (716)  283-2576. 

Mike  after  6  PM  (414)  342-9247. 


SPORTS  EDITOR— Experienced.  Seeks  .  ,  ni.rA  j  * 

position  in  Pennsylvania.  Box  1443,  Editor  J-SCHOOL  MA,  PhD,  manning  editor, 
A  Piihlichpr  teacher,  seeks  magazine  editorial  posi- 


PHOTOJOURNAUSM 


DEDICATED  editor/writer,  25,  2  years 
experience  on  quality,  successful  alter¬ 
native  weeklies,  seeks  position  with 
spirited  paper  Zone  1  or  2.  Resume,  clips; 
1080  Walnut  St.,  Newton,  Mass.  02161. 


EAGER,  hard-working,  young,  self- 
motivated  reporter  seeks  post  with  daily  or 
weekly  newspaper.  Good  sports  back¬ 
ground.  Will  give  100%  effort  to  your 
newspaper.  Box  1307,  Editor  &  Publisher. 


teacher,  seeks  magazine  editorial  posi¬ 
tion,  possible  investment.  Zone  1.  Box 
1503,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  seeks  report¬ 
ing  position.  Government  experience, 
weekly  and  daily  experience,  general  as¬ 
signment,  government,  county  court¬ 
house,  features.  Hardworking  and  percep¬ 
tive.  Mark  Weinberg,  1235  Delaware  Ave. 
S.W.,  Washington,  D.C.  20024.  Ph.;  (202) 
554-1293. 


SEEK  REPORTER/DESK  job  Zone  1. 
Former  reporter,  now  ad  copyeditor.  BA 
writing.  Phi  Beta  Kappa,  PR  experience  in 
politics.  Box  1347,  Editor  &  Publisher. 


COPY  EDITOR,  26;  strong  daily,  weekly 
experience;  long  to  return  to  Zone  1  or  2 
from  dusty,  dry  West.  Love  layout.  Not 
necessarily  limited  to  newspapers.  Box 
1368,  Editor  &  Publisher. 


YOUNG  REPORTER  with  urban  weekly 
chain,  J-School  grad,  seeking  chance  with 
daily  or  weekly.  Zone  1,2.  Box  1422, 
Editor  &  Publisher. 


18  YEARS  DAILY  reporting,  writing.  Pho¬ 
tography.  Seek  challenging  hard  news,  fea¬ 
ture,  sp^ial  assignment,  editorial  writing, 
city  editor  post.  Zone  1,2  preferred.  Refer¬ 
ences.  Box  1431,  Editor  &  Publisher. 


POLITICAL  WRITER  with  5  years  experi¬ 
ence  would  like  to  take  his  prize-winning 
talents  from  a  medium  size  daily  to  Wash¬ 
ington  or  a  state  capital  bureau.  Will  bring 
along  a  Masters  Degree  in  Political  Science 
plus  an  ardent  desire  to  hold  public  offi¬ 
cials  accountable.  Box  1478,  Editor  & 

Piihli«h<»r 


REPORTER,  27,  solid  in  basics  with  rev¬ 
erence  and  talent  for  quality,  unadorned 
prose.  Seek  challenge  on  medium  to  large 
daily  anywhere.  Edited  award-winning  Air 
Force  paper.  Past  IVa  years  reporter  for 
15,000  daily.  Education,  city,  county 
beats.  Bright  features.  BA  History.  Box 
1515,  Editor  &  Publisher. 


I  STRETCH  BUDGETS  3  ways;  on  desk, 
word  cutting,  translating  jargon;  news 
room,  utility  man  all  beats,  photography; 
makeup,  imagination.  I’m  also  a  pretty 
fair  newsman.  Now  available  after  8  months 
freelancing  abroad.  Dick  Collier,  2450 
Northview  Rd.,  Rocky  River,  Ohio  44116. 


IF  YOU  HAVE  NEED  FOR  A  HIGHLY 
QUALIFIED  photojournalist,  investigative 

daily  considered.  Zones  1,3,4.  Box  1451,  ^ w  ?  \  h  ' 

Editor  A  Pub  isher  '  have  no  need  for  a  job  .  I  do  what  I  do 

toitor  &  KuDiisner. _  because  I  enjoy  every  damn  minute  of  it. 

OLD  GREEN  EYES  still  around  and  while 
working  for  Law  degree  would  like  a  dreamy  A  ?  ? 

feature  writing  job  with  tolerant  boss,  i  TnH 
appreciative  of  Breslin.  Salary  open,  but  HceS 

area  must  be  near  law  school  Box  1452,  fiT 

Editor  &  Publisher.  away  with  three  thousand  first  qualjty 


PRODUCTION 


PRODUCTION — Magazine-Experienced 
—Advertising  traffic,  makeup,  records. 
Locate  metro  New  York  City  only.  Call 
(212)  648-3594. 


PUBLIC  INFORMATION 


VETERAN  PHOTOJOURNALIST,  public  in¬ 
formation  specialist,  weekly  and  house 
organ  editor  seeks  university/college  or  in¬ 
dustrial  public  information/PR  post  with 
challenge,  responsibility  in  Zone  9.  For  re¬ 
sume,  references.  Box  1487,  Editor  & 
Publisher. 


SPORTSWRITER,  EDITOR  wants  to  break 
into  college  or  university  sports  informa¬ 
tion  field.  4  years  experience  layout, 
photo,  public  information.  345  Ewing  St., 
Princeton,  N.J.  08540. 


PUBLIC  RELATIONS 


photographs  covering  every  area  of  Soviet 

NATIONALLY  AWARD-WINNING  reporter  ®  intei^iews  and  ^^s  challldgtng  assUrJ^Int 


Tireless  digger,  talented  writer.  Box  145b, 
Editor  &  Publisher. 


Thailand.  Stories  of  both  appeared  in  a  U.S.  and  abroad;  new  business  develop- 
major  metropolitan  daily.  I  need  a  syndi-  nient  and  implementation,  client  liaison, 
cate  contact,  a  news  chain  or  wire  service  ^  8'“®^  writer.  Box 

that  can  recognize  (and  use)  guts  and  tal-  1362,  Editor  &  Publisher, 
ent.  I  am  not  adverse  to  a  “job”.  But  I  — T 

would  nrofpr  arrancompnt  that  af-  CREATIVE  MATURE  EXECUTIVE/excellent 


VETERAN  NEWS  HAND,  55,  wants  to  CREATIVE  MATURE  EXECUTIVE/excellent 

return  to  small  or  medium  daily  after  long  f-jf-jg-j  ^g  gn  "at  large”  cr^ential  and  get  witer  with  international  corporate  experi- 

absence  in  industry,  Ex-managing  editor  paid® f orwhat  I  de^ver  ence  seeks  U.S.  or  foreign  assignment, 

small  daily,  wire  service  editor,  metro  copy  RglJ^  Broun  "IS’’  of  Worldwide  contacts,  winner  major 

editor  Can  handle  aj)  chores,  including  aToSnd  v?ho  rener^Tbers^)  awards,  published  nationally.  Box  1458, 

health.  Box  1468,  Editor  &  Publisher.  ?h®o?e5'rioMe'"oTbToks"^^onIir  any 

challenging  foreign  or  domestic  assign¬ 
ment.  Can  arrange  personal  inten/iew  any¬ 
where.  Box  1429,  Editor  &  Publisher. 


Worldwide  contacts,  winner  major 
awards,  published  nationally.  Box  1458, 
Editor  &  Publisher. 


health.  Box  1468,  Editor  &  Publisher.  Th” 
_ I _  thored  a  couple 

WRITER/ILLUSTRATOR/PHOTOGRAPHER  challenging  fori 
seeks  position  with  publication.  Excellent  ’’1?  „ 
credits  and  references.  Contact  Phil  where,  box  142 
Cangelosi,  (504)  927-0927  or  Box  1476, 

Editor  &  Publisher. 


NEWS  PRO,  45,  now  in  PR,  seeks  return  to 
paper.  Good  writer,  deskman.  Paper  size, 
salary  unimportant.  Zones  7-9.  Box  1479, 
Editor  &  Publisher. 


EXPERIENCED  recent  Columbia  College 
grad,  reporter-photographer,  seeks  chal¬ 
lenging  editorial  opportunity.  Box  1489, 
Editor  &  Publisher. 


ENTERTAINMENT  WRITER  with  strong 
reporting  background  on  daily  papers  and 
excellent  copy  editing  skills  seeks  position 
as  reviewer  or  arts  feature  writer.  Experi¬ 
enced  drama  and  film  reviewer  with  fine 
arts  education  at  Masters  level.  Box  1499, 
Editor  &  Publisher. 


WOMAN  JOURNALIST,  33,  MA,  10  years 
experience  reporting  and  desk  work.  Photo 
experience,  good  references.  Working  now 
but  looking  for  new  spot.  Box  1481,  Editor 
&  Publisher. 

EDITOR  of  prize-winning  New  York  weekly 
seeks  reporter  and/or  feature  writer  posi¬ 
tion  on  &ne  2,3  or  4  daily.  Experienced  in 
feature,  investigative,  political,  sports  re¬ 
porting.  Young,  creative,  efficient.  Box 
1497,  Editor  &  Publisher. 


Editor  &  Publisher. 


UNDER  30  REPORTER-EDITOR  seeks 
Public  Relations  break.  Eager  to  learn, 
loyal.  Will  travel,  relocate.  Box  1516. 
Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  ‘Fresno  Four’ 

For  19  months  the  Fresno  Bee  has 
been  fighting  to  keep  four  newsmen  from 
going  to  jail  because  they  refused  to  tell 
Superior  Court  Judge  Denver  Peckinpah 
the  source  of  information  used  in  three 
stories. 

The  case  bears  reviewing  at  this  time 
because  it  is  the  first  time  four  newsmen 
have  been  cited  at  the  same  time  for  re¬ 
fusing  to  reveal  their  sources;  the  U.S. 
Supreme  Court  refused  to  hear  argu¬ 
ments  in  an  appeal  to  overturn  Judge 
Peckinpah's  contempt  citation,  and  the 
case  is  now  back  in  the  California  courts; 
the  newsmen  did  not  violate  a  court  gag 
order  which  was  directed  at  officers  of 
the  court  and  did  not  cover  newsmen; 
the  newsmen  have  testified,  without  re¬ 
vealing  sources,  that  no  one  covered  by 
the  gag  order  provided  any  of  the 
information;  fair  trial  was  not  involved 
because  the  newspaper  did  not  print  the 
grand  jury  testimony  until  after  the  trial 
had  been  moved  to  another  city  where 
the  central  figure  was  acquitted  and  stills 
serves  in  public  office. 

Furthermore,  California  has  a  News¬ 
man’s  Shield  Law  which  is  supposed  to 
preclude  such  inquisitions. 

On  Oct.  28,  1974.  Fresno  City  Coun¬ 
cilman  Marc  A.  Stefano  testified  before  a 
grand  jury  concerning  allegations  he  got 
a  S4,000  kickback  from  a  developer, 
Julius  Aluisi,  and  attempted  along  with 
Aluisi  and  Norman  Bains,  former  plan¬ 
ning  commissioner,  to  bribe  a  member  of 
the  city  attorney’s  staff.  On  Oct.  31 
Stefano  was  indicted  on  bribery  and  con¬ 
spiracy  charges  stemming  from  the  grand 
jury  investigation. 

On  Nov.  21,  Judge  Peckinpah  issued 
an  order  sealing  the  transcript  and  on 
Nov.  22  an  order  prohibiting  any  officer, 
attache  or  employe  of  the  court  from 
making  public  any  part  of  the  grand  jury 
proceedings.  There  was  no  order  against 
the  Fresno  Bee  prohibiting  its  publishing 
information. 

Reporters  William  Patterson  and  Joe 
Rosato  had  written  stories  based  on  tes¬ 
timony  given  to  the  grand  jury  more  than 
a  month  before  they  were  printed,  but 
Managing  Editor  George  Gruner  held  the 
stories  up  on  his  own  volition  because  he 
was  concerned  the  information  in  them 
might  make  it  difficult  for  Stefano  to  re¬ 
ceive  a  fair  trial.  City  Editor  James  Bost, 
Jr.,  is  the  fourth  to  be  cited. 

On  Jan.  3  Judge  Peckinpah  granted  a 
defense  motion  to  move  Stefano’s  trial  to 
Oakland  and  on  Jan.  7  Presiding  Judge 
Hollis  Best  stated  Aluisi’s  place  of  trial 
would  also  be  changed.  In  Bains’  case, 
nothing  new  was  said  about  him  in  the 
three  news  stories  that  hadn’t  already 
been  published.  There  was  no  motion  for 
60 


change  of  venue  in  his  case. 

The  Bee  learned  Stefano  had  testified 
before  the  grand  jury  he  had  received 
$5,000  with  a  promise  of  another  $20,000 
from  a  firm  seeking  an  exclusive  contract 
to  pick  up  garbage  in  the  city.  The  city 
council  was  expected  to  award  a  contract 
and  the  Bee  felt  the  public  needed  to 
know  of  the  financial  involvement  before 
that  event  took  place. 

According  to  the  Bee,  “at  the  time  the 
stories  were  printed  Judge  Peckinpah  did 
not  seem  perturbed.  He  said  the  Bee  was 
under  no  order  not  to  publish  material 
from  the  transcript.  He  added  he  was 
‘sorry’  the  stories  had  been  printed  and 
ordered  an  inquiry  to  determine  whether 
his  court  order  had  been  violated  but 
added  that  as  a  practical  matter  the  news 
articles  quoting  from  the  grand  jury 
testimony  were  very  similar  to  material 
in  earlier  Bee  stories.” 

Later,  according  to  the  Bee,  “Judge 
Peckinpah  seized  on  the  fact  a  key  able 
to  open  certain  courthouse  doors  had 
been  given  unsolicited  to  one  of  the 
newsmen.  That  key  and  others  were 
handed  out  by  court  officials  to  make 
everyone’s  work  easier,  reporters  and 
court  attaches.  Testimony  was  given  that 
established  possession  of  the  keys  had 
no  connection  whatever  with  the  Bee  ob¬ 
taining  the  grand  jury  testimony.” 

Judge  Peckinpah  retired,  the  case  was 
turned  down  by  the  Supreme  Court,  and 
Judge  Hollis  Best,  who  inherited  the 
matter,  early  this  month  sentenced  the 
four  to  coercive  jail  terms  of  an  indefinite 
period.  An  appellate  court  stayed  that 
order,  and  the  state  Supreme  Court  is 
now  considering  it. 

The  open-ended  sentence  was  de¬ 
signed  to  put  the  four  in  jail  until  they 
knuckled  under  and  identified  their 
source  or  until  the  judge  decided  they 
had  had  enough. 

This  sort  of  thing  shouldn’t  happen  in 


the  United  States.  In  a  free  nation,  how 
much  secrecy  can  a  court  impose  upon 
matters  before  the  courts?  How  far  can 
the  courts  go  in  conducting  inquisitions 
into  violations  of  their  orders?  Are  the 
actions  of  the  courts  inviolable  because 
the  courts  are  the  interpreters  of  the  law? 
All  of  this,  mind  you,  in  the  absence  of 
any  conflict  in  the  case  between  the  First 
and  Sixth  Amendments,  and  in  the  pre¬ 
sence  of  a  Newsman’s  Shield  Law. 

• 

N.Y.  State  lottery 
to  Lobsenz-Stevens 

Lobsenz-Stevens  Inc.  has  been  named 
public  relations  agency  for  the  New  York 
State  lottery. 

The  lottery  was  suspended  after  the 
Syracuse  (N.Y.)  Newspapers  broke  a 
story  about  a  computer  mix-up  in  which 
duplicate  and  triplicate  tickets  were 
printed. 

According  to  Amerlia  Lobsenz, 
chairman,  and  Art  Stevens,  president,  of 
the  agency,  the  goal  of  the  pr  efforts  will 
be  to  restore  public  confidence  in  the 
lottery. 

• 

California’s  governor 
names  press  aide 

Elisabeth  Uoleman,  31,  a  former 
magazine  and  television  newswoman, 
has  been  named  to  the  $34,536-a-year  job 
of  press  secretary  to  Gov.  Jerry  Brown 
of  California. 

British-born  Miss  Coleman,  whose 
hometown  is  Millbrook,  N.Y.  where  her 
family  owns  a  horse  farm,  is  a  1966  Vas- 
sar  College  graduate.  She  worked  for 
Newsweek  in  New  York  as  a  photo  re¬ 
searcher  and  later  as  a  news  writer  in 
Newsweek’ s  Chicago  and  San  Francisco 
bureau.  She  joined  KQED,  a  San  Fran¬ 
cisco  education  channel.  Then  ABC 
hired  her  as  a  network  correspondent  in 
New  York.  After  a  year,  her  contract 
with  ABC  was  not  renewed  and  she 
started  working  as  a  freelance  writer. 
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For  the  latest  on  federal  flood  insurance, 
turn  to  State  Farm’s  Insurance  Backgrounder. 

The  federal  flood  insurance  program  is  in  the  news  in  hundreds  of  com¬ 
munities  these  days.  For  a  thorough  briefing  on  the  program,  ask  for  our 
Insurance  Backgrounder  on  “Federal  Flood  Insurance.”  We  have 

Insurance  Backgrounders  on  other  insurance- related  topics  in 
the  news.  Once  you’re  on  our  mailing  list,  we’ll  send  new 
ones  to  you  regularly.  For  this  free  service,  call  us  at 
309-662-2625  or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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ERNIE  PYLE  MEMORIAL  AWARDS 

For  newspaper  writing  in  the  Pyle  tradition  of  writing  everyday  copy  about 
everyday  people  with  everyday  dreams.  $1000  cash  prize  and  a  medallion 
plaque;  a  second  prize  of  $500  and  a  certificate.  Deadline  Jan.  15, 1977 

EDWARD  WILLIS  SCRIPPS  AWARD 

A  new  competition  named  in  honor  of  the  founder  of  Scripps-Howard  News¬ 
papers,  and  established  to  recognize  that  newspaper  which,  in  writing,  report¬ 
ing  and  public  education,  has  performed  the  greatest  public  service  in  the 
cause  of  the  First  Amendment  guarantee  of  a  free  press  during  the  year  1976. 
Bronze  plaque  will  be  presented  to  the  winning  newspaper,  and  $2500  to  the 
individual  or  individuals  involved.  Deadline  Feb.  1, 1977 

WALKER  STONE  AWARDS 

For  general  excellence  in  the  field  of  newspaper  editorial  writing,  which  may 
include  quality  of  writing,  forcefulness,  and  importance  to  the  public  interest. 
$1000  cash  prize  and  a  certificate;  a  second  prize  of  $500  and  a  certificate. 

Deadline  Feb.  1,1977 

EDWARD  J.  MEEMAN  CONSERVATION  AWARDS 

Prizes  totaling  $8500  will  be  awarded  in  recognition  of  outstanding  work  in  the 
cause  of  conservation  published  in  newspapers.  One  grand  prize  of  $2500, 
with  the  remaining  $6000  to  be  divided  into  two  categories,  one  category  to 
reporters  on  papers  with  more  than  100,000  circulation,  and  the  other  to  report¬ 
ers  on  papers  with  less  than  100,000  circulation.  There  will  be  two  prizes— 
$2000  and  $1000— in  each  category.  Entries  must  specify  circulation  category. 

Deadline  Feb.  IS,  1977 

ROY  W.  HOWARD  AWARDS 

These  awards  recognize  newspapers,  TV,  and  radio  stations  for  outstanding 
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public  service.  Two  bronze  plaques  will  be  awarded,  one  to  a  newspaper,  and 
one  to  a  TV  or  radio  station.  The  plaque  will  be  accompanied  by  a  cash  grant 
not  to  exceed  $2500.  Runnerup  prizes  of  $1000  and  $500  may  also  be  awarded 
in  both  the  newspaper  and  broadcast  divisions.  Deadline  March  1, 1977 


Prizes  in  these  Scripps-Howard  Foundation  Awards  are  for  work  published  or 
broadcast  in  1976.  Address  entries  in  the  newspaper  competitions  to  The 
Scripps-Howard  Foundation,  200  Park  Avenue,  New  York,  N.Y.  10017.  Entries 
in  the  broadcast  competition  should  be  addressed  to  F.  Ben  Hevel,  Roy  W. 
Howard  Awards,  The  Scripps-Howard  Foundation,  500  Central  Avenue,  Cincin¬ 
nati,  Ohio  45202.  Fact  Sheets  pertaining  to  all  competitions  may  be  obtained 
by  writing  The  Scripps-Howard  Foundation  at  the  above  New  York  address. 
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